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Newspaper  Rates  To  Be  Analyzed  As  Next 
Step  In  Local-N a tional  Dispute 

Prominent  Publishers  at  Informal  Meeting  in  New  York  Agree  to  Research  Study  to  Be  Made  by 
Advertising  Federation — Action  Follows  A.N.A.  Survey  Listing  Rate  Differentials 


The  present  plan  of  Uxal  and  national 
newspaper  advertising  rates,  with 
irregular  and  in  some  cases  wide  varia¬ 
tions  between  them,  will  he  put  on  trial 
as  a  result  of  a  luncheon  meeting  of 
outstanding  publishers  and  advertising 
men  held  in  New  York  Monday  at  the 
St  Regis  Hotel  at  the  invitation  of 
Walter  A.  Strong,  publisher  of  the 
Ckkatjo  Daily  Nni's. 

The  trial,  determined  upon  as  a  result 
of  growing  difiiculties  in  the  application 
of  Iral  and  national  schedules,  is  ex- 
either  to  justify  the  present  rate 
gructure  in  the  eyes  of  the  advertising 
ttofld,  or,  on  the  other  hand,  to  convince 
the  publishers  of  the  need  for  a  change. 

A  third  possibility  is  seen — that  the 
niik-iice  gathered  will  justify  the  moder- 
ile  differential  between  local  and  na- 
innal  rates  of  many  newsoapers,  but  will 
kavf  the  wider  differentials  of  other 
open  to  criticism. 

ihe  trial,  if  it  may  he  called  that,  will 
if  course,  he  one  without  a  verdict, 
iach  newspaper  will  have  to  work  out  its 
iwn  action,  if  any,  after  the  facts  have 
ipfn  disclosed  and  organized. 

The  gathering  of  evidence  in  the  case 
S  to  be  in  the  hands  of  the  lUireau  of 
Research  of  the  Advertising  I'ederation 
»f  America,  formerly  known  as  the 
International  Advertising  .Association, 
rhe  publishers  at  the  meeting  approved 
i  proposal  to  a.sk  the  Federation  to 
ridertake  a  detailed  study  of  the  whole 
i)cal-national  rate  question.  It  is  ex¬ 
ited  to  cover  such  points  as  rate 
iifferentials,  definitions  of  classes  of 
idiertising,  comparative  costs  of  getting 
tnd  handling  local  and  national  busi- 
ifS5,  and  comparative  values  of  news- 
space  to  the  local  advertiser. 

This  is  the  first  time  that  such  a  study 
las  ^  been  undertaken  under  sucli 
luspices.  It  is  significant  that  in  this 
instance  the  newspajKT  publishers  are 
tooperating  with  advertisers  and  ad- 
I’crtising  agency  men  in  .seeking  an  im- 
lirtial  report.  Both  of  the  advertising 
[rtHips  have  been  quietly  campaigning 
iir  changes  in  the  present  rate  situation. 
“Jt  publishers  have  usually  refused  to 
the  matter  open  to  argument. 
Observers  construed  this  week’s  meet- 
l^^as  the  first  important  sequel  of  the 
'Cucral  Trade  Commission’s  recent  ac- 
loa  in  dropping  its  complaint  against 
iCMspaper  and  advertising  organiza-- 
tons.  While  that  case  was  pending, 
a  general  leaning-over-back- 
avoid  any  action  that  might 
•ive  been  construed  as  having  any 
'iring  on  the  matter. 

The  meeting  was  a  private  one.  Mr. 

in  discussing  it  later  with 
f  1  Pt'Bi.isHKR  emphasized  its 
ilormal  character,  and  said  that  no  or- 
had  been  formed. 

r.  Strong  was  authorized  to  arrange 
fuiis  of  the  project,  and  took  the  mat- 
‘  p  with  Earle  Pearson,  general  man- 
Advertising  Federation, 
w  nrst  step.  It  was  stated,  will  be  a 
f  practicability 

rfit  ^  survey,  the  ground  to  be  cov- 
^and  the  methods  to  be  followed, 
rfore  report  is  to  be  placed 

fprescntativcs  of  the  newspaper 


By  ROBERT 

publishers,  the  A.N.A.,  and  the 
A. A. -A. A.  It  is  also  probable  that  the 
project  will  be  placed  before  the  Ameri¬ 
can  Newspaper  Publishers  As.sociation 
at  its  April  convention. 


Waller  A.  Strong 

'I'he  .Xdvertising  Federation  of  Amer¬ 
ica,  formerly  known  as  the  International 
.Advertising  .Association,  represents  all 
fields  of  advertising,  it  was  pointed  out, 
and  con.se(|uently  i>  in  a  position  to  make 
an  unbiased  report.  Mr.  Strong  is  chair¬ 
man  of  the  Hoard  of  (jovernors  of  the 
association,  and  acted  in  that  capacity  in 
placing  the  (piestion  before  the  New  York 
meeting.  Nathaniel  \V.  Barnes  is  director 
of  the  association’s  Bureau  of  Research 
and  FMucation. 

Difficulties  of  the  present  situation 
were  presented  in  a  carefully  prepared 
address  by  John  Benson,  president  of  the 
American  Association  of  Advertising 
Agencies,  and  informal  discussion  which 
followed  kept  the  meeting  in  session  until 
late  in  the  afternoon. 

Beside  Mr.  Strong  and  Mr.  Benson, 
those  present  were.  Major  Robert  Mr- 
Lean,  Philadelphia  Pullctin;  Joseph  M. 
Patterson,  Nezv  York  Daily  Nezi’s; 
Gilbert  T.  Hodges,  New  York  Sun; 
George  B.  Longan,  Kansas  City  Star; 
Harry  Chandler,  Los  Anqeles  Times; 
John  C.  Martin,  Curtis-Martin  News¬ 
papers,  Inc. 

Ivouis  Wiley,  Nezv  York  Times; 
W.  I'.  Schmick,  Baltimore  Sun;  C.  II. 
Rembold,  Cincinnati  Times-Star;  John 
S.  McCarrens,  Cleveland  Plain  Dealer; 
Frank  h'.  Gannett  and  Frank  E.  Tripp, 
Gannett  Newspapers;  Warren  C.  Fair¬ 
banks  and  Don  Bridge,  Indianapolis 
News. 

Benjamin  Brockman,  Louis  Post- 
Dispatch;  Leslie  M.  Barton,  Chicapo 
Daily  News;  C.  C.  Kahlert,  vice-presi¬ 
dent,  Kelly-Smith  Company,  representing 
Victor  H.  Hanson.  Birminqham  Nezvs 
and  Aqc-Hcrald ;  Col.  I'rank  Knox  and 


S.  MANN 

James  C.  Dayton,  Hears!  newspapers: 
Charles  I).  .Atkinson,  Atlanta  Journal; 
Herbert  Porter,  Atlanta  Constitution. 

Bernard  Lichtenberg,  president,  and 
A.  K.  Haase,  managing  director.  Associa¬ 
tion  of  National  Advertisers ;  Philip 
Thomson,  president,  .Audit  Bureau  of 
Circulations ;  F'.  R.  Gamble,  executive 
secretary,  American  Association  of  Ad¬ 
vertising  .Agencies  ;  Stanley  Resor,  presi¬ 
dent,  and  Stewart  L.  Mims,  vice-presi¬ 
dent,  J.  Walter  Thompson  Company, 
.A.  A’.  B.  (ieoghegan,  vice-president, 

A’oung  &  Rubicam ;  H.  K.  McCann, 
liresidcnt,  H.  K.  McCann  Company ; 
Roy  S.  Durstine,  vice-president.  Batten, 
Barton,  Durstine  &  Osborn  advertising 
agency. 

The  meeting  grew  out  of  increasing 
difficulties  faced  by  newspapers  in  gen¬ 
eral  in  applying  their  local  and  national 
rate  schedules,  as  evidenced  particularly 
by  repeated  efforts  by  national  adver¬ 
tisers  to  get  the  benefit  of  local  rates. 
One  factor  in  bringing  the  matter  to  a 
head  was  the  recent  report  by  the  As¬ 
sociation  of  National  Advertisers  show¬ 
ing  the  differences  between  local  and  na¬ 
tional  rates  for  practically  all  the  large 
and  medium-sized  daily  newspapers  in 
the  country.  A  summary  of  conditions 
shown  in  this  report  was  carried  in 
Editor  &  Pi'dlishkr  for  Nov.  30,  1920 
(page  12)  when  the  report  was  issued. 

Although  circulation  of  the  report  it¬ 
self  was  limited  almost  wholly  to  mem¬ 
bers  of,  the  .A.N.A.  and  to  advertising 
agencies,  newspaper  publishers  have  not 
been  slow  in  feeling  its  effect  as  adver¬ 
tisers  have  taken  renewed  interest  in  the 
possibility  of  obtaining  local  rates. 

A  graphic  presentation  of  this 
A.N.A.  report  was  made  at  Mr, 
Strong’s  meeting  by  Mr.  Gamble,  ex¬ 
ecutive  secretary  of  the  .American  As¬ 
sociation  of  .Advertising  Agencies,  who 
displayed  charts  prepared  from  the 
newspaper  rates  listed  by  the  .A.N.  A. 

In  these  charts  the  rates  of  the 
country’s  largest  newspapers  were  dia¬ 
grammed,  showing  their  relations  to  each 
other  and  also  the  variations  between 
local  and  national  rates.  Mean  local  and 
national  rates  for  each  group  were  also 
shown,  based  on  the  total  circulation  for 
the  group  and  the  totals  of  individual 
rates.  Thus  it  was  shown  that  some 
newspapers  were  above  the  average  in 
both  local  and  national  rates,  some  lower 
than  the  average  in  both,  and  some 
higher  in  one  and  lower  in  the  other. 

These  charts,  when  completed,  are  to 
he  placed  in  the  hands  of  advertising 
agencies  which  are  members  of  the 
A.A.A.A. 

Another  .speaker  at  the  meeting  was 
Mr.  McCann.  Impromptu  remarks  were 
made  by  Mr.  Resor.  Afr.  Thomson,  and 
Mr.  Lichtenberg.  The  rest  of  the  meet¬ 
ing  was  occupied  with  informal  dis¬ 
cussion. 

The  publishers  who  voted  unani¬ 
mously  for  a  resolution  asking  the 
Advertising  Federation  to  make  the 
study,  did  so  not  because  they  were 
convinced  that  rate  schedules  need 


changing,  hut  because  they  were  will¬ 
ing  to  have  the  matter  thoroughly  aired, 
according  to  those  queried  by  Editor 
&  Publisher. 

'‘If  others  want  such  a  survey,  in 
view  of  the  A.N.A.  report  on  rates,  it 
will  be  interesting  at  least,”  said  Gil¬ 
bert  T.  Hodges  of  the  New  York  Sun, 
who  attended  the  meeting.  “The  pub¬ 
lishers  are  not  afraid  to  investigate  the 
question;  we  are  willing  to  be  shown. 

“We  were  present  primarily  to  listen, 
not  to  make  suggestions.  Of  course, 
there  are  a  lot  of  considerations  which 
have  not  yet  been  brought  up,  but  none 
of  the  publishers  present  at  the  meeting 
made  any  objection  to  the  survey. 

“When  all  the  facts  have  been  as¬ 
sembled,  it  may  be  indicated  that  some 
change  is  desirable.  On  the  other  hand, 
it  may  be  shown  that  the  situation  is 
ideal  as  it  is.  At  least  we  are  willing 
to  discuss  the  matter.  If  any  better 
method  of  setting  rates  can  be  found, 
everybody  will  welcome  it.” 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  indicated  a  similar 
vie'". 

“The  publishers  recog;ni2e  that  there 
is  a  problem  to  be  solved,”  he  said. 
"Of  course  there  was  no  thought  of 
cutting  down  national  rates  to  equal 
the  local  rates  at  once ;  it  can’t  be  done. 
But  there  are  gross  discrepancies  in 
some  cities  which  constitute  a  question. 

“With  the  Times  we  have  a  difference 
of  only  10  cents  a  line  between  the  na¬ 
tional  rate  and  the  department  store  rate, 
so  we  have  little  difficulty.” 

Mr.  Strong,  commenting  on  the  action 
taken  at  the  meeting,  said  that  the  prob¬ 
lem,  in  view  of  the  growing  com¬ 
plexity  of  mcxlern  distribution,  is  “to 
prove  the  case  of  the  newspaper  as  an 
effective  national  advertising  medium  by 
justification  of  the  rate  schedule.” 

Analyzing  the  reasons  for  undertaking 
the  study,  he  said. 

“The  underlying  problem  is  to  make 
advertising  pay — to  make  it  more  pro¬ 
ductive. 

“In  the  last  20  years  the  volume  of 
national  advertising  has  increased  from 
4  per  cent  of  the  total  in  newspapers  to 
about  40  per  cent  of  the  total,  and  the 
conditions  governing  national  advertising 
have  completely  changed.  Now,  in  a 
much  more  scientific  and  complex  system 
of  distribution,  the  conditions  may  have 
to  be  adjusted.  We  must  recognize  the 
present  as  a  transition  period.” 

Some  of  these  advertising  problems 
growing  out  of  the  complexities  of 
morlern  systems  of  distributing  goods 
were  pointed  out  by  Mr.  Benson  in  his 
address  at  the  meeting.  Some  national 
advertisers,  he  said,  were  facing  unfair 
competition  by  having  to  pay  national 
rates  while  rivals  were  able  to  obtain 
local  rates.  In  some  instances  the 
difference  might  depend  largely  on 
whether  an  advertiser  had  a  single  local 
dealer  or  sold  through  a  large  number 
of  retailers. 

While  Mr.  Bensfrti’s  address  was  not 
given  out.  it  is  understood  that  he  also 
pointed  out  difficulties  involving  the 
(Continued  on  page  6) 
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N.  Y.  PHOXaENGRAVERS 
TO  TAKE  STRIKE  VOTE  , 

Will  Meet  Sunday,  Feb.  2,  for  Deci¬ 
sion  in  Dispute  With  Publishers 
Orer  Fiee-Day  Week  De¬ 
mand 

After  daily  meetings  with  members  of 
the  Publishers  Association  of  New  York 
City  in  the  early  part  of  this  week  the 
New  York  Photo-Engravers’  Union  has 
called  a  general  meeting  for  Sunday, 
Feb.  2,  to  vote  on  calling  a  strike  of 
its  members  in  newspaper  shops.  The 
papers  that  will  be  affected  if  a  strike 
is  called  are  the  World,  Sun,  Brooklyn 
Daily  Eagle,  and  the  New  York  Hearst 
Newspapers. 

The  engravers  are  demanding  a  five- 
day,  40-hour  week  on  the  night  side  and 
a  five-day  week  on  the  day  shift.  They 
have  been  meeting  with  representatives 
of  the  publishers  for  the  past  several 
weeks  and  received  strike  sanction  from 
their  international  organization  recently. 

The  New  York  Typographical  Union 
has  postponed  negotiations  with  the  pub¬ 
lishers  until  Monday,  Feb.  3.  This  union 
is  also  demanding  a  five-day  week  and 
has  called  its  international  officials  to  the 
meetings  between  its  executives  and  the 
publishers. 

The  publishers  have  been  meeting  the 
demands  of  the  unions  with  the  state¬ 
ment  that  a  five-day  week  at  the  present 
time  would  be  uneconomical  in  the  face 
of  slackened  business.  An  offer  of  the 
publishers  to  renew  the  engravers’  pres¬ 
ent  contracts  for  a  stated  period  was 
refused  by  the  union. 

ST.  LOUIS  STAR  TO  BUILD 

Present  Building  Sold — Daily  Must 
Vacate  Within  Three  Years 

Announcement  is  expected  to  be  made 
soon  of  the  acquisition  by  the  St.  Louis 
Star  of  property  near  Twelfth  Boulevard 
and  Washington  avenue  for  the  construc¬ 
tion  of  a  new  plant  for  the  paper.  The 
Union  Electric  Light  and  Power  Com¬ 
pany  on  Jan.  28  announced  it  had  pur¬ 
chased  the  present  Star  building  at 
Twelfth  Boulevard  and  Olive  street, 
across  the  street  from  the  Post-Dispatch 
building  from  Nathan  Frank. 

Elzey  M.  Roberts,  publisher,  said  the 
Star’s  lease  would  not  expire  for  three 
years  which  gives  ample  time  to  purchase 
new  property  and  erect  new  plant  which 
is  expected  to  be  one  of  the  finest  in  the 
west. 

The  new  location  of  the  Star  will  be  a 
block  from  the  new  location  of  the  Globe 
Democrat. 

PLANE  MILEAGE  HIGH 

“Good  News,’’  airplane  owned  by  the 
Dcs  Moines  (la.)  Register  and  Tribune, 
has  been  flown  59,0^  miles  without  a 
mishap  to  get  stories  and  pictures  since 
its  purchase  in  April,  19^,  the  dailies 
reported  this  week.  “Good  News"  has 
carried  2.423  different  persons  since  it 
was  purchased. 

ZERBEY  ON  SOUTHERN  TRIP 

J.  H.  Zerbey,  publisher  of  the  Potts- 
ville  (Pa.)  Ez'ening  Republican  and 
Morning  Paper,  left  Pottsville  Jan.  28 
for  his  annual  automobile  tour  of  the 
south.  He  plans  to  go  to  New  Orleans, 
then  to  Memphis,  and  on  to  Asheville, 
N.  C. 

FINNEGAN  ON  VACATION 

Richard  J.  Finnegan,  editor  of  the 
Chicago  Daily  Illustrated  Times,  has 
left  for  a  short  vacation  in  California. 
F.  I.  Francoeur  is  acting  editor  in  his 
absence. 

CRISTS  IN  CUBA 

Harris  M.  Crist,  managing  editor  ot 
the  Brooklyn  Daily  Eagle,  sailed  this 
week  aboard  the  S.  S.  (Taronia  with 
Mrs.  Crist  for  a  three  weeks’  vacation 
in  Havana  and  Nassau. 


H.  S.  MOUNT  PROMOTED 

Elected  Vice-President  and  Sales 
Manager  of  Goss  Printing  Press  Co. 

H.  C.  Mount  has  been  elected  vice- 
president  and  sales  manager  of  the  Goss 
Printing  Press  Company  of  Chicago,  to 
succeed  Manly  L. 
Redfield,  who 
died  Jan.  3.  Mr. 
Redfield  was 
vice  -  presi- 
dent,  sales  man¬ 
ager  and  a  mem¬ 
ber  of  the  board 
of  directors,  and 
had  been  with 
the  company 
since  1908. 

Mr.  Mount  has 
been  actively  en¬ 
gaged  in  the 

H.  S.  Mount  printing  press 

business  for 
many  years,  the  last  ten  with  the  Goss 
organization,  and  is  well  known  in  the 
newspaper  field  throughout  the  middle 
west.  He  is  native  of  New  York  City 
and  a  graduate  of  the  College  of  the 
City  of  New  York.  He  is  married  and 
has  two  sons  and  a  daughter. 

NEW  PUBLICITY  COURSE 

A  course  in  the  theory  and  practice 
of  publicity  is  being  offered  at  Birming¬ 
ham-Southern  College  under  the  direc¬ 
tion  of  E.  M.  Henderson,  Sr.,  assistant 
managing  editor  of  Birmingham  News. 

FLANAGAN  RECOVERED 

Charles  Flanagan,  circulation  ma'i-’^'-r 
of  the  New  York  Times,  returned  to  his 
desk  this  week  after  a  long  illness. 

UTAH  WEEKLIES  ELECT 

A.  B.  Gibson,  editor  of  the  Nephi 
Times-News,  was  elected  president  of 
the  Utah  State  Press  Association  at  the 
annual  meeting  held  in  Salt  Lake  City, 
Jan.  25-26. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  3-5 — Telephone  Supervisors’ 
Conference,  Association  of  Classi¬ 
fied  Advertising  Managers, 
Schroeder  Hotel,  Milwaukee,  Wis. 

Feb.  8 — Advertising  Managers  of 
Pennsylvania  and  New  Jersey 
Dailies,  meeting.  Hotel  Adelphia, 
Philadelphia. 

Feb.  6-8 — University  of  Oregon 
12th  annual  press  conference, 
Eugene. 

Feb.  10-15 — Associated  Ohio 
Da. lies.  Select  List  of  Ohio  Dailies, 
Ohio  Associated  Press  Editors, 
Ohio  Newspaper  Assn.,  annual 
conventions,  Deshler  Hotel, 
Columbus. 

Feb.  13-1.5 — Wisconsin  Press 
Assn.,  annual  meeting,  Milwaukee. 

Feb.  14-15  -Buckeye  Press  Assn., 
meeting,  Columbus. 

EXPANDS  WIRE  FACILITIES 

The  Chicago  Daily  News  has  installed 
a  battery  of  multiplex  machines  made  by 
the  Western  Electric  company  for  the 
transmission  of  its  foreign  service  to  the 
home  office  at  400  West  Madison  street. 
The  dispatches  are  sent  automatically  to 
various  other  newspapers  which  use  the 
Daily  News  foreign  service. 

WITNESSED  AIR  CRASH 

First  details  of  the  tragic  air  crash  in 
Southern  California  which  claimed  the 
lives  of  16  persons,  were  obtained  by 
Dr.  Philip  Lovell,  editor  of  the  “Care 
of  the  Body”  section  of  the  Los  Angeles 
Times,  who  was  an  eye  witness  of  the 
crash  and  one  of  the  first  to  reach  the 
scene  of  the  tragedy.  While  the  plane 
was  still  in  flames  Dr.  Lovell  telephoned 
a  story  to  the  Times. 

STARTS  SUNDAY  EDITION 

The  Mobile  (Ala.)  New- 1  tern  has  be¬ 
gun  publication  of  a  Sunday  edition. 


NEWSPAPER  RATES  TO  BE  ANALYZED 

(Continued  from  page  5) 


agencies  and  the  newspapers.  The  ad¬ 
vertising  agencies,  he  said,  faced  the 
loss  of  part  of  their  income  and  much 


real  problem  to  the  newspapers,  in  his 
opinion. 

Saving  might  be  accomplished  by 


of  their  profit  in  the  confusion  over  who  eliminating  uneconomic  conditions  in  the 


was  entitled  to  local  rates.  He  added 
that  it  was  important  to  the  newspapers 


national  advertising  field,  it  was  also 
urged.  Among  wasteful  practices  cited 


to  have  the  agencies  prosperous  enough  were  inefficient  solicitation  of  national 


to  spend  money  in  developing  new  ac-  advertising 
counts.  hand,  unsat 

Considering  newspapers  as  the  third  representati 
factor  in  the  situation,  he  said  that  many  local  servic 
national  campaigns  had  been  lost  to  circulation ; 
other  media  because  national  rates  were  rates, 
too  high  for  the  money  available,  or  Coinpletii 
because  of  difficulties  raised  about  rates,  tion,  Mr. 
The  w'idening  differential  between  local  improvemer 
and  national  r.ates.  and  the  consequent  formal  gr 


advertising  accounts,  and  on  the  other 
hand,  unsatisfactory  treatment  of  special 
representatives  by  agencies ;  too  much 
local  service  to  advertisers ;  forcing  of 
circulation ;  forcing  of  combination 
rates. 

Completing  his  analysis  of  the  situa¬ 
tion,  Mr.  Benson  suggested  that  great 
improvement  could  be  effected  if  an  in¬ 
formal  group  of  newspapers  would 


growing  volume  of  national  advertising  make  a  study  of  conditions  necessary 
placed  on  a  national  basis  constitute  a  for  the  permanent  good  of  the  field. 
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TO  RESTRICT  “BOOTLEr.” 
AUTO  advertising 

N,  Y.  Classified  Advertising  Managers 
Adopt  Regulations  for  AccepUnes 

of  Copy  Offering  New  Cars  at 
Prices  Below  Market 

An  effort  to  clear  up  the  problem  of 
advertising  placed  by  automobile 
loggers  was  made  at  a  recent  meetSvJ 
of  the  New  York  City  Classified  Sa- 
tising  Managers’  Association,  when  a 
code  of  regulations  governing  acceptanct 
of  such  copy  was  adopted.  This  code 
was  suggested  by  the  National  Classified 
Managers’  Association,  which  has  been 
seeking,  under  the  direction  of  its  presi¬ 
dent,  John  A.  Finneran  of  the  New  York 
Times,  to  effect  some  means  of  controll¬ 
ing  this  sort  of  advertising. 

Auto  dealers,  who  maintain  no  offices 
and  are  not  in  actual  possession  of  cars 
which  they  offer  for  sale  at  lower  than 
market  price,  will  find  it  difficult  to 
place  advertising  in  New  York  papers 
under  the  new  rules,  which  impose  the 
following  conditions: 

1.  The  advertiser  must  have  obtained 
possession  of  the  automobiles  in  a  legiti¬ 
mate  manner. 

2.  He  must  be  in  actual  possession  of 
the  cars  so  as  to  permit  inspection  by 
persons  responding  to  the  announcements. 

3.  The  advertisement  must  state  the 
number  of  the  car,  the  make,  the  yearly 
model,  the  price  and  the  percentage  of 
discount. 

A  local  discount  corporation  furnished 
the  classified  managers  with  information 
showing  how  these  “bootlegsrers”  come 
into  possession  of  cars.  One  of  the 
methods  is  through  the  financing  of  new 
car  dealers  which,  in  the  event  of  bank¬ 
ruptcy  leaves  the  backer  in  possession  of 
a  lot  of  new  cars  whi'-h  they  can  offer 
to  the  public  below  market  price. 

The  acceptance  of  advertising  from 
persons  selling  automobiles  more  cheaply 
than  regular  dealers  has  brought  pro¬ 
tests  from  both  dealers  and  manufac¬ 
turers,  and  in  some  instances,  Enirpt  4 
PtiBUSHER  was  informed,  has  meant  Ion 
of  advertising  from  all  local  dealers  until 
the  “bootleggers”’  conv  was  eliminated, 
it  was  pointed  out  that  newsrapers  cannot 
he  expected  to  refuse  legitimate  adver¬ 
tising  in  order  to  heln  dealers  maintain 
their  market  price,  but  all  conv  offering 
cars  at  reduced  cost  will  be  subiectH  to 
close  scrutiny  under  the  New  York 
plan,  and  onlv  advertising  of  persons  ao 
tuallv  possessing  the  cars  offered  will  he 
accepted. 

BRIGGS  CARTOONS  CONTINUED 

Artiats  Will  Paste  Up  CharacUrt  for 
Continuity  by  Folwell 

Although  Clare  Briggs,  the  famous 
cartoonist,  is  dead,  his  celebrated  bimov 
page,  “Mr.  and  .Mrs.,’’  will  be  continued 
iiidefinitelv,  Harry  Staton,  of  the  hw 
York  He'rald  Tribune  Syndicat^  tow 
Editor  &  Publisher  this  week.  Brigp 
characters  are  pasted  up  by  ,  J,® 
the  syndicate  art  department  to  follow 
the  text  written  by  .Arthur  Folwell, 
Staton  explained.  ,, 

Starting  February  2,  Mr.  Folwell 
be  credited  with  the  continuity,  for  w 
past  six  months  since  Briggs 
this  has  been  the  regular  ^ 

Staton  said.  Mr.  F'olwell  is  a  o 
editor  of  Life  and  has  been  (»nn^ 
with  the  Sunday  department  of  the  no 
aid  Tribune  for  several  years. 

The  memory  of  the  artist  w|n  be 
alive  also  by  the  daily 
old  series,  “The  Days  of  5^?' 
“When  a  Feller  Needs  a 
others,  .\bout  75  per  cent  of  the 
that  formerly  carried  the  series 
subscribed  for  it,  Mr.  Staton  sai. 
Herald  Tribune  will  carry  the  series  w 
New  York. 

STARTS  DAILY  PUBLldATI^ 

The  Idaho  Falls  (Idaho) 
ister,  former  semi-weekly  pubha 
has  commenced  publishing  morning 
evening.  M.  B.  Yeaman  is  preside* 
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While  the  Scranton  newspapers  carried 
their  campaigns  to  the  utmost  limits,  the 
grand  jury  i)robe  was  aided  to  a  great 
extent  by  a  blunder  on  the  part  of  police 
ollicials  in  the  Jermyn  administration. 
Last  November  the  police  sought  court 
permission  to  destroy  about  20  machines 
they  had  seized.  When  their  petition 
came  before  Judge  Newcomb  he  ex- 


SCRANTON  DAILIES  SMASH  GAMBUNG  RING 

Seventy-eight  Persons,  Including  Five  Public  Officials,  Indicted  After  Two-Year  Campaign  Against 
Slot  Machines  by  Sun  and  Times  With  Aid  of  Local  Judge 

.  pT£R  two  years  of  unflagging  cam-  working  under  them  to  “lay  off”  the  ma-  \\  bile  the  Scranton  newspapers  carried  campaign  in  the  summer  and  fall  of 
A  oaigning  against  the  widespread  cor-  chines.  Chief  of  Police  Henshaw  ad-  their  campaigns  to  the  utmost  limits,  the  1927  this  paper  particularly  resented  the 

ntioD  of  the  slot  machine  racket  which  mitted  all  this  but  said  he  was  simply  grand  jury  probe  was  aided  to  a  great  fact  that  the  campaign  expenses  of  one 

TSched  its  tentacles  into  the  city  hall,  taking  orders  from  his  superior.  extent  by  a  blunder  on  the  part  of  police  set  of  candidates  were  almost  wholly 

wlice  headquarters  and  sheriff’s  office  of  The  local  newspapers  have  been  carry-  oflicial.s  in  the  Jermyn  administration,  financed  from  graft  collected  from  these 

V  ton.  Pa.,  and  Lackawanna  County,  ing  banner  lines  on  the  slot  machine  Last  November  the  police  sought  court  sources. 

V  Sun  and  the  Times,  Scranton’s  two  scandal  for  weeks.  It  is  the  biggest  local  permission  to  destroy  about  20  machines  “Recently  the  present  judge  of  Lacka 

^ine  newspapers,  scored  an  over-  story  to  break  here  in  years.  E.  B.  Jer-  they  had  seized.  When  their  petition  wanna  country,  Hon.  E.  C.  Newcomb, 

Ihelming  victory  when  the  January  myn,  the  former  mayor  named  in  the  came  before  Judge  Newcomb  he  ex-  undertook  an  investigation  of  the  slot 

irrand  jury  returned  indictments  Jan.  24  machine  scandal  and  has  unearthed  a 

Lainst  five  present  and  former  city 
Icials  and  several  others  implicated  m 
ibe  gambling  ring.  An  investigation, 
iurted  by  Judge  E.  C.  Newcomb  fol- 
jowing  exposure  of  corruption  and  evi¬ 
dences  of  extensive  graft  uncovered  by 
the  two  dailies,  placed  a  wealth  of  evi¬ 
dence  in  the  hands  of  the  grand  jurors. 

The  indicted  officials  are  Edmund  B. 

Jermyn,  former  mayor  of  Scranton; 

Gomer  C.  Davis,  Lackawanna  county 
sheriff;  James  W.  Henshaw,  chief  of 
police;  Harry  J.  Friend,  former  civil 
service  commissioner;  and  James  Ari- 
eooi,  former  director  of  public  safety. 

Others  named  in  the  indictments  were 
two  alleged  city  hall  ‘‘bagmen”  or  go- 
betweens,  three  slot  machine  racketeers, 

|i«  repairmen,  and  Fred  Pride,  pro¬ 
prietor  of  the  Smoke  Shop,  alleged  to 
be  headquarters  for  the  group.  The  in- 
iictments  returned  against  this  group 
charged  them  with  conspiracy  to  set  up 
and  maintain  gambling  devices. 

In  addition  to  these  seven  borough  of¬ 
ficials  of  Dunmore,  Olyphant,  Tlirmip  and 
Mayfield  were  also  indicted  for  mis¬ 
demeanor  in  office  for  allowing  machines 
to  be  set  up  in  their  towns,  and  .“ib  busi¬ 
ness  men  in  tbe  city  and  county  were  in-  “The  defendants  are  all  to  be  tried  at 

dieted  for  maintaining  gambling  devices.  E.  J.  Lynett  W.  F.  Hullstead  a  session  of  the  criminal  court  to  be 

The  total  number  of  persons  named  in  all  held  in  April.  All  the  newspapers  of 

indictments  was  78,  and  pleas  of  guilty  indictmeiit.s,  is  a  member  of  a  pioneer  pressed  the  opinion  that  there  were  many  the  city  stood  stoutly  behind  Judge 

have  been  received  from  4.s  others.  Scranton  family  and  is  reiwrted  to  be  more  machines  in  Scranton  that  shouhl  Newcomb  during  the  investigation  which 

Thd  campaign  against  slot  machines  was  worth  millions  in  his  own  right,  (iomer  be  seized  and  wanted  to  know  why  no  still  continues.  Ministers  and  many 

part  of  a  general  crusade  against  boot-  Davis,  another  indicted  official,  is  finish-  action  had  been  taken  in  this  direction,  civic  and  fraternal  groups  have  highly 

legging,  vice  and  gambling  waged  by  ''ig  his  term  as  sheriff.  He  once  served  He  added  that  he  had  a  suspicion  many  commended  Judge  Newcomb  in  formal 

both  papers.  The  Sun,  which  began  its  “s  clerk  of  the  courts  and  county  treas-  machines  were  getting  protection.  The  resolutions.  Whether  all  or  a  consider- 

attacks  on  the  corrupt  office-holders  and  years  ago  ran  for  mayor  court  then  issued  an  order  to  .show  cause  able  number  of  the  defendants  are  con- 

their  underworld  confederates  about  three  Scranton.  He  is  a  bank  president  and  w  hy  these  machines  should  not  be  de-  victed,  the  indictments  have  cleared  the 

rears  ago  under  the  direction  of  W.  F.  fo*"  years  was  prominent  in  Sunday  stroyed,  and  it  was  on  this  iK)int  that  atmosphere.  The  slot  machine  is  as 

Hallstead,  publisher,  W.  J.  Pattison,  schcH)l  affairs.  Judge  Newcomb  conducted  a  one-man  dead  as  a  dodo,  the  way  is  cleared  to 

general  manager  and  Mark  K.  Edgar.  Every  newspa|)er  in  Scrant<in  has  com-  investigatitui  into  the  gambling  racket,  rout  out  other  rackets  quite  as  vicious, 

editor,  felt  the  power  of  the  forces  it  niended  the  grand  jury  for  its  sweeping  He  summoned  scores  of  slot  machine  Incidentally,  it  funiishcd  a  news  topic 

was  fighting  when  its  plant  was  wrecked  investigation  and  at  the  same  time  has  suspects_  and  obtained  pleas  of  guilty  of  intense  interest  in  the  community.” 

by  a  secretly  planted  boml)  on  New  demanded  that  the  broom  be  kept  in  oper-  from  4.S  of  them.  - - - 

Vtar’s  rooming,  1928.  ation  until  other  evils  are  hit.  The  press  On  Jan.  24  the  Sun  devoted  its  entire  McLEAN  JOINS  N.  Y.  TELEGRAM 

Public  indignation  against  the  illegal  demanding  that  particular  attention  be  front  page  to  the  story  of  the  indict-  - 

rambling  devices  was  aroused  to  action-  racket”  in  Scranton  once  ments  carrying  a  rlouble  headline  in  LS6-  Daily  Newt  City  Circulation  Man- 

forcing  pitch  last  fall  when  the  Times.  maclnne  ev.l  has  been  cleaner  up  point  type,  pictures  of  the  six  principals  Become.  A.ti.tant  to  Dowling 

oublisherf  hv  F  T  T  vnptt  ran  a  c^ripe  '"f  If'aLs  of  the  defendants  finishetl.  indicted,  a  lead  story  spread  on  three  oecome.  ...  “ 

of  articles  on  the  methods  of  oneratinn  machine  racket  gained  a  foot-  columns  and  a  reprint  of  tlie  editorial  Alec  McLean,  city  mrculation  man- 

and  their  evil  results  ^  *’‘**‘*  ^<^ranton  anrl  Lackawanna  county  printed  by  the  .Sun  the  day  after  the  ager  of  the  New  York  Daily  News,  was 

I*  trAA  i,„  .u  •*’  n  J  J  vt-  more  than  two  years  ago.  .An  idea  of  iKimbing  of  its  plant  in  1928.  A  state-  appointed  assistant  circulation  director 

fbe  ^  floodcd  With  jjj.  ^yj,s  given  in  the  confession  of  inent  leading  into  the  editorial  read  in  of  the  New  York  Telegram  this  week, 

one  operator,  Edward  Miller,  who  testi-  part,  as  follows :  Thomas  Dowling,  circulation  director, 

until  their  ufeetl  fled  ill  court  he  had  been  paying  $.1,800  “Two  years  ago  last  New  Year’s  morn-  announced.  J.  J.  Winters  continues  as 

nothin^  I*  J  ciwindlefl  to  ^  month  for  protection  to  a  civil  service  ing  the  plant  of  the  Scranton  Sun  was  circulation  manager  for  delivery, 

olaver.  ^  ^  ^  "V  '' commissioner  uncler  former  Mayor  E.  dynamited  because  it  had  for  many  Joseph  Schiffman.  assistant  foreman 

then  Hrnnned  3  ♦  machines  .and  Jermyn  and  that  he.  Miller,  always  months  repeatedly  attacked  the  bootleg-  of  delivery  on  the  Daily  News  for  the 

was  J,  tu  investigator  understocKl  7?  |)er  cent  of  that  amount  ging,  vice,  gambling  and  graft  activities  past  six  years,  succeeds  Mr.  McLean, 

tew  Hav«  I  ^  ball.  He  said  the  comniis-  which  flourished  here  under  official  pro-  Mr.  McLean  developed  the  direct  de- 

ne^lHLrv  cw  sioner  kept  2.S  per  cent  for  himself.  fection.  livery  systems  of  the  old  New  York 

cover.  ^  Further  evidence  of  the  big  profits  the  "The  oaix'r  has  never  ceased  to  repeat  Tribune  and  the  N(^  York  American. 

•pjL  slot  machine  rings  had  been  cleaning  uji  its  charges  despite  the  deadly  warning  it  Prior  to  his  connection  with  the  Amer- 

fomipr  fn  question  vvas  given  in  a  story  told  to  Prosecutor  received  from  those  whose  enmity  it  had  ican  he  was  with  the  Nezv  York  Sun. 

Jermyn  about  the  evil.  Uvy  by  Sam  (iraubart,  alleged  priiuvpal  incurred.  - 

Times  ffie  time  but  the  distributor  of  the  machines  in  Lacka-  “Today  many  of  the  same  public  offi-  FINANCIAL  COPY  INCREASED 

savinir  tViP  *  frieiKl  in  city  hall  wanna  County,  (iraubart  said  he  paid  cials  who  were  then  identified  with  those  - 

kickfHniiint  woukl  have  lieen  $1,500  a  week  to  public  officials  to  protect  illegal  activities,  and  have  since  continued  16.500.000  Lines  Placed  in  N.  Y.  Dailies 

“  t  I,i,  macl,™,.  He  ,ai,l  S7,^  ,,f  this  wen,  ...  be,  have  l,,en  iiafc.ed  by  the  «ra„,l  p„  c.nt  G.i„  Over  1928 

eamblinir  “‘^tit  tiie  each  week  to  two  county  officials  and  the  jury  tor  exacting  tribute  from  slot  ma-  _.  .  ,  ,  i  .u 

wtor  of  Pi.Kr'  J*’®  balance  was  split  up  among  borough  of-  cliines.  one  of  the  most  contemptible  .  Financial  houses  and  others,  pi  c  g 

the  doors  nf  i.-'^  ficials,  and  police  heads.  Graubart  dii|  forms  of  graft  known.  financial  advertising,  sp^t  a 

ivirter  and  operate  his  machines  in  Scranton.  “The  slot  machine  indictments  repre-  X,  $13,000,000  in  la  N^ 

tffused  In  ♦-ii!*’^  Chief  James  Henshaw  hence  it  was  claimed  he  had  to  “grease’’  sent  only  the  fringe  of  the  nauseating  York  City  daily  newspapers  during  19, 

Onr.  .u..  f  public  officials  with  jurisdiction  ontsicL'  mess  of  official  corruption  which  has  ex-  figures  compiled  by  e 

received  a  the  city.  isted  during  the  whole  of  the  Jermyn  Frank  Kiernan  Advertising  Agency, 

satinn^-  R  before  Judge  Newcomb,  sen-  A  third  slot  machine  oi)erator  tesiihed  administration.”  .  total  linage  placed  for  the  year 

that  J  oped  rapidly.  It  was  shown  that  he  had  to  pay  a  county  official  hand-  Mr.  Edgar,  editor  of  the  Sun,  de-  'r*  ,  these  papers  was  approximately 

ton  hart  *■  treasurer  of  Scran-  somely  each  week  and  that  w  henever  his  scribed  the  Sun’s  part  in  the  crusade  in  '^rrease  of  approjo- 

slot  mark'  P  . the  police  about  a  payments  were  made  a  box  of  chfiice  a  statement  to  Eiutor  &  Publisher  this  mately  3,0(XJ,000  lines  or  22%  over  192o. 

ness  man  kJk  He  intimated  a  busi-  cigars  had  to  go  with  the  money.  The  week,  as  follows ;  _ 

Police  were  f  **  *^^*^1  ''PP®*^  rhe  gambling  promoter  said  that  this  public  “The  Scranton  Sun  for  the  past  three  CRAMER  HEADS  ART  STAFF 

***n  hour  and  t?i'°  ^  official  was  as  hungry  for  free  smokes  years  and  more  has  waged  a  ceaseless  Arthur  Cramer,  for  several  years  with 

*n  hour  too**  *  i  ^  visited  his  place  as  he  was  for  greenbacks  and  that  he  war  against  the  slot  machines,  bootleg-  the  advertisers’  service  department  of  the 
police  H  was  also  shown  always  _  insisted  on  having  the  money  ging  and  vice  which  have  all  flourished  .San  Francisco  Examiner,  has  been  ap- 

captains  had  advised  officers  placed  inside  a  box  of  costlv  cigars.  in  this  citv  for  vears.  During  a  nolitical  nointed  director  of  the  art  staff. 


E.  J.  Lynett 

indictments,  is  a  member  of  a  pioneer 
Scranton  family  and  is  reinirted  to  bo 
worth  millions  in  his  own  right,  (iomer 
Davis,  another  indicted  official,  is  finisb- 
ing  his  term  as  sheriff.  He  once  served 
as  clerk  of  the  courts  and  county  treas¬ 
urer  and  eight  years  ago  ran  for  mayor 
of  Scranton.  He  is  a  bank  president  and 
for  years  was  prominent  in  Sunday 
schtHil  affairs. 

Every  newspa|)er  in  Scranton  has  coin- 
mended  the  grand  jury  for  its  sweeping 
investigation  and  at  the  same  time  has 
demanded  that  the  broom  be  kept  in  oper¬ 
ation  until  other  evils  are  hit.  The  press 
is  demanding  that  particular  attention  be 
paid  the  “iK’cr  racket”  in  Scranton  once 
the  slot  machine  evil  has  been  cleaned  up 
and  the  trials  of  the  defendants  finished. 

The  slot  machine  racket  gained  a  foot¬ 
hold  in  Scranton  and  Lackawanna  county 
more  than  two  years  ago.  .An  idea  of 
its  .scojie  was  given  in  the  confession  of 
one  operator,  Edward  Miller,  who  testi¬ 
fied  in  court  he  had  been  jiaying  $.1,800 
a  month  for  protection  to  a  civil  service 
commissioner  under  former  Mayor  E. 
B.  Jermyn  and  that  he.  Miller,  always 
understocKl  7.5  jier  cent  of  that  amount 
went  to  city  hall.  He  said  the  commis¬ 
sioner  kept  25  per  cent  for  himself. 

Further  evidence  of  the  big  profits  the 
slot  machine  rings  had  been  cleaning  uji 
was  given  in  a  story  told  to  I’rosecutor 
I.evy  by  Sam  (jraubart,  alleged  princ'pal 
distributor  of  the  machines  in  Lacka¬ 
wanna  ('ounty.  (iraubart  said  he  paid 
SI, -500  a  week  to  public  officials  to  protect 
his  machines.  He  .said  S7,50  of  this  went 
each  week  to  two  county  officials  and  the 
balance  was  split  up  among  borough  of¬ 
ficials  and  police  heads.  Graubart  did 
not  ojwrate  his  machines  in  Scranton, 
hence  it  was  claimed  he  had  to  “grease” 
public  officials  with  jurisdiction  ontsicL' 
the  city. 

.A  third  slot  machine  ojierator  testified 
that  he  had  to  pay  a  county  official  hand¬ 
somely  each  week  and  that  whenever  his 
payments  were  made  a  box  of  choice 
cigars  had  to  go  with  the  money.  The 
gambling  promoter  said  that  this  public 
official  was  as  hungry  for  free  smokes 
as  he  was  for  greenbacks  and  that  he 
always  insisted  on  having  the  money 
placed  inside  a  box  of  costly  cigars. 


W.  F.  Hullstead 

pre.ssed  the  opinion  that  there  were  many 
more  machines  in  Scranton  that  should 
be  seized  and  wanted  to  know  why  no 
action  had  been  taken  in  this  direction. 
He  added  that  he  had  a  suspicion  many 
machines  were  getting  protection.  The 
court  then  issued  an  order  to  show  cause 
why  these  machines  should  not  be  de¬ 
stroyed,  and  it  was  on  this  jKiiiit  that 
Judge  Newcomb  conducted  a  one-man 
investigation  into  the  gambling  racket. 
He  summoned  scores  of  slot  machine 
suspects  and  obtained  jileas  of  guilty 
from  45  of  them. 

On  Jan.  24  the  Sun  devoted  its  entire 
front  page  to  the  story  of  the  indict¬ 
ments  carrying  a  ilouble  headline  in  L56- 
point  type,  pictures  of  the  six  principals 
indicted,  a  lead  story  spread  on  three 
columns  and  a  reprint  of  tlie  editorial 
jirinted  by  the  .Sun  the  day  after  the 
iKimbing  of  its  plant  in  1928.  A  state¬ 
ment  leading  into  the  editorial  read  in 
part,  as  follows : 

“Two  years  ago  last  New  A'ear’s  morn¬ 
ing  the  plant  of  the  Scranton  Sun  was 
dynamited  because  it  had  for  many 
montlK  repeatedly  attacked  the  bootleg¬ 
ging,  vice,  gambling  and  graft  activities 
which  flourished  here  under  official  pro¬ 
tection. 

“The  naixT  has  never  ceased  to  repeat 
its  charges  despite  the  deadly  warning  it 
received  from  those  whose  enmity  it  had 
incurred. 

“Today  many  of  the  same  public  offi¬ 
cials  who  were  then  identified  with  those 
illegal  acti\  ities,  and  have  since  continued 
to  be,  have  been  indicted  by  the  grand 
jury  for  exacting  tribute  from  slot  ma¬ 
chines.  one  of  the  most  contemptible 
forms  of  graft  known. 

“The  slot  machine  indictments  repre¬ 
sent  only  the  fringe  of  the  nauseating 
mess  of  official  corruption  which  has  ex¬ 
isted  during  the  whole  of  the  Jermyn 
administration.” 

Mr.  Edgar,  editor  of  the  Sun,  de¬ 
scribed  the  Sun’s  part  in  the  crusade  in 
a  statement  to  Eiutor  &  Publisher  this 
week,  as  follows ; 

“The  Scranton  Sun  for  the  past  three 
years  and  more  has  waged  a  ceaseless 
war  against  the  slot  machines,  bootleg¬ 
ging  and  vice  which  have  all  flourished 
in  this  city  for  years.  During  a  political 


campaign  in  the  summer  and  fall  of 
1927  this  paper  particularly  resented  the 
fact  that  the  campaign  expenses  of  one 
set  of  candidates  were  almost  wholly 
financed  from  graft  collected  from  these 
sources. 

“Recently  the  present  judge  of  Lacka¬ 
wanna  country,  Hon.  E.  C.  Newcomb, 
undertook  an  investigation  of  the  slot 
machine  scandal  and  has  unearthed  a 
mass  of  evidence  which  substantiates  in 
every  essential  detail  the  charges  repeat¬ 
edly  made  by  this  newspaper. 

“The  expose  of  the  slot  machine  graft 
is  expected  to  be  the  forerunner  of  a 
general  cleanup  of  bootleg  and  vice  con¬ 
ditions  in  the  city  and  county.  It  is 
believed  the  graft  from  the  slot  machines 
alone  amounted  to  approximately  $2(X),- 
0(X)  a  year.  That  from  the  illegal  liquor 
racket  would  amount  to  much  more. 
The  housecleaning  which  is  now  well 
started  is  the  result  of  the  constant  ham¬ 
mering  and  open  charges  made  by  the 
Scranton  Sun.” 

E.  J.  Lynett,  publisher  of  the  Times, 
commended  Judge  Newcomb  in  a  state¬ 
ment  to  Editor  &  Publisher  this  week. 

“The  investigation  by  Judge  New¬ 
comb  of  the  slot  machine  racket  in 
Scranton  and  I^ckawanna  County  has 
been  one  of  the  greatest  public  services 
ever  rendered  in  this  locality,”  he  de¬ 
clared.  “There  had  been  many  protests 
in  the  Scranton  Times  against  the  ‘iron 
thief.’  No  active  newspaper  crusade 
was  on  when  Judge  Newcomb  out  of  a 
clear  sky  undertook  his  inquisition.  The 
results  have  been  amazing. 

“The  defendants  are  all  to  be  tried  at 
a  session  of  the  criminal  court  to  be 
held  in  April.  All  the  newspapers  of 
the  city  stood  stoutly  behind  Judge 
Newcomb  during  the  investigation  which 
still  continues.  Ministers  and  many 
civic  and  fraternal  groups  have  highly 
commended  Judge  Newcomb  in  formal 
resolutions.  Whether  all  or  a  consider¬ 
able  number  of  the  defendants  are  con¬ 
victed,  the  indictments  have  cleared  the 
atmosphere.  The  slot  machine  is  as 
dead  as  a  dodo,  the  way  _  is  cleared  to 
rout  out  other  rackets  quite  as  vicious. 
Incidentally,  it  funiishcd  a  news  topic 
of  intense  interest  in  the  community.” 

McLEAN  JOINS  N.  Y.  TELEGRAM 

N.Y.  Daily  New*  City  Circulation  Man¬ 
ager  Become*  A**i*tant  to  Dowling 

Alec  McLean,  city  circulation  man¬ 
ager  of  the  New  York  Daily  News,  was 
appointed  assistant  circulation  director 
of  the  New  York  Telegram  this  week, 
Thomas  Dowling,  circulation  director, 
announced.  J.  J.  Winters  continues  as 
circulation  manager  for  delivery. 

Joseph  Schiffman.  assistant  foreman 
of  delivery  on  the  Daily  News  for  the 
past  six  years,  succeeds  Mr.  McLean. 

Mr.  McLean  developed  the  direct  de¬ 
livery  systems  of  the  old  New  York 
Trilrune  and  the  New  York  American. 
Prior  to  his  connection  with  the  Amer¬ 
ican  he  was  with  the  Netv  York  Sun. 

FINANCIAL  COPY  INCREASED 

16,500,000  Line*  Placed  in  N.  Y.  Dailie* 
— 22  Per  Cent  Gain  Over  1928 

Financial  houses  and  others,  placing 
financial  advertising,  spent  a  total  of 
approximately  $13,000,(XX)  in  15  New 
York  City  daily  newspapers  during  1929, 
according  to  figures  compiled  by  the 
Frank  Kiernan  Advertising  Agency. 

The  total  linage  placed  for  the  year 
in  these  papers  was  approximately 
16,500,000  lines,  an  increase  of  approxi¬ 
mately  3,0(XJ,(XX)  lines  or  22%  over  1928. 

CRAMER  HEADS  ART  STAFF 

Arthur  Cramer,  for  several  years  with 
the  advertisers’  service  department  of  the 
.San  Francisco  Examiner,  has  been  ap¬ 
pointed  director  of  the  art  staff. 
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BROADWAY  OVER-RATED  SAYS  HELLINGER 

It’s  a  Small  Street  With  a  Big  Reputation,  Declares  New  York  Mirror’s  New  Columnist,  but  It’s  a  Gold 

Mine  of  Human  Interest  Stories — Gossip  Its  Open  Sesame 


a  tireless  chorus  of  wagging 
A  tongues  chanting  an  incessant  song 
of  tattle  and  gossip — that  s  the  Broad- 
way  of  the  news¬ 
paper  columnist, 
actor,  press 
agent,  chorus 
girl,  racketeer, 
bootlegger,  and 
night  club  king. 
It’s  the  Broad¬ 
way  that  attracts 
the  fortune  hunt¬ 
ers  of  the  world ; 
and  i  t’s  the 
Broadway  that, 
in  the  opinion  of 
Mark  Hellinger, 
chronicler  of  its 
MakHilunce.  comedies  and 


tragedies,  isn't  worth  its  glittering  repu¬ 
tation.  Hellinger,  who  has  pried  into  the 
innermost  secrets  of  Broadway  as  re¬ 
porter  and  columnist  for  the  New  York 
Diily  Ncios  and,  since  Jan.  1,  as 


columnist  for  the  New  York  Daily  Mir¬ 
ror,  thinks  most  people,  including  the 
Broadwavites  themselves,  have  an  exag¬ 
gerated  idea  of  the  Great  White  Way’s 
importance. 

it’s  only  a  small  bit  of  New  York,” 
he  remonstrated.  “The  actual  night  life 


nc  rCIUUliaitaitu.  *  IIV  avwuut 

section  only  extends  from  42nd  to  59th 
street,  and,  after  all,  what  is  it?  Just 


17  blocks  populated  with  the  biggest  saps 
in  the  world.  But  it’s  been  played  up 
so  much,  I  suppose  the  rest  of  the  coun¬ 
try  thinks  it’s  a  mile  long. 

“.\11  the  ballyhoo  about  New  Yorkers 
greeting  the  milkman  as  they  emerge 
from  their  favorite  night  clubs  every 
dawn  is  a  lot  of  noise.  There  are  about 
2.000  people  in  this  town  who  are  regu¬ 
lar  night  club  addicts.  You  see  them  at 
the  same  few  imnortant  places  night 
after  night,  but  2,000  is  a  pretty  small 
percentage  of  6,000,000,  isn’t  it?  The 
awrage  New  Yorker  never  sees  the  in¬ 
side  of  a  night  club  and  never  expects 
to.  Perhaps  that’s  why  he  likes  to  read 
about  them.” 

That’s  what  this  Broadway  Roswell 
thinks  about  the  glamor  and  excitement 
the  famous  street  assumes  in  the  public 
eye.  But  when  he  considers  it  as  a 
happv  hunting  ground  for  the  news 
sleuth  in  search  of  a  first  class  sob  story 
that’s  different.  Tear  off  the  tinsel  anti 
tWe  are  the  ^  heartaches  of  the  small 
time^  vaudevillian,  the  mistakes  of  the 
aBibitious  chorus  girl  and  the  misty-eyed 
reminiscences  _  of  the  broken  dramatic 
all  waiting  to^  be  poured  through 
•yp^riter  and  nrinting  press  to  nass  in 
'Wfw  before  the  newspaper  public. 
People  like  to  read  about  Broadway 
they  know  them  or 
ti^.  Hellinger  declared.  “The  careers 
f",*  troubles  of  many  chorus  girls 
*tw  night  club  hostesses  would  make 
swell  short  stories.  You’d  have  to  work 
imagination  overtime  to  write  a 
rtion  story  that  would  equal  some  of 
w  actual  experiences  you  run  across  on 
Broadway. 

‘Of  course,  when  you  write  about 
today,  you’re  no  longer  limited 
12  one  little  section  of  New  York, 
ne  name  ‘Broadway’  has  become  a  term 
®  Ope.  It  takes  in  Hollv- 
Row  and  Pafk 
of  which  are  big  gossip 

^wsi^  according  to  the  Mirror’s 
fj  .tJ^^.fnstorian,  is  Broadway’s  coin 
1  eeaW  A  choice  piece  of  gossip 
^  Be  used  as  currenev  to  buv  a  favor, 
«  an  investment  in  good-will. 'and  often 
«  ^e  price  of  a  good  meal.  It  is  not 
‘o  Hellinger  in  a 
a  *  night  club  acting  host  to 

vfT "  ^‘^tor.  a  broker  or  a  law- 
•  o  might  pour  into  his  ears  the  ma- 

S  nei^story”'"™ 

^  Broadway  reporter 
Daily  News,  before  he  became 


By  JOHN 

proprietor  of  his  own  column,  Hellinger 
used  to  haunt  the  nooks  and  crannies  of 
Night  Club  Row  after  dark  and  the 
offices  of  prominent  lawyers  in  the  day¬ 
time.  Lawyers,  he  claims,  are  the  most 
valuable  contacts  a  reporter  can  make. 

“If  I  ever  owned  a  newspaper,  I’d 
assign  reporters  to  important  lawyers’ 
offices  as  regular  beats”  lie  said.  “They’d 
be  instructed  to  become  as  friendly  as 
possible  with  these  men  and  gain  their 
confidence.  Some  of  the  best  tips  oome 
from  this  source. 

“There’s  no  such  thing  as  a  beat,  any¬ 
more,  beyond  one  edition.  If  one  paper 
gets  a  story,  the  others  are  pretty  sure 
to  have  a  rewrite  of  it  or  a  new  angle 
for  their  next  editions.  But,  if  a  re¬ 
po, rter  is  friendly  with  a  lawyer,  who 
wjll  tiip  him  off  to  a  hot  story  and  let 
him  see  any  papers  involved  in  it,  that 
reporter  has  a  real  scoop,  because,  if 
there’s  any  libel  hazard  in  it,  other  papers 
won’t  pick  it  up  until  they’re  sure  it’s 
straight.  And  if  the  lawyer  won’t  talk 
they’re  sewed  up. 

“When  I  us^  to  hit  Broadway  for 
Broadway  stories  exclusively  I  made  it 
a  point  to  see  three  lawyers  daily.” 

Hellinger’s  Broadway  contacts  resulted 
in  the  uncovering  of  so  many  minor  sob 
stories  as  well  as  sensational  front  page 
yams  that  the  late  Phil  Payne,  who,  as 
managing  editor  of  the  Daily  News,  is 
credited  with  having  started  the  vogue  for 
Broadway  news,  made  him  a  columnist. 
Sensational  stories  didn’t  break  every 
day  nor  did  the  wits  of  the  “Main  Stem” 
come  through  with  rib-tickling  gags  on 
a  regular  schedule.  And  so  the  harried 
scribe  adopted  the  theories  of  his  boss, 
that  the  heart  troubles  of  a  chorus  girl 
are  just  as  interesting  to  the  newspaper 
public  as  the  matrimonial  adventures  of 
Peggy  Joyce,  and  his  column  developed 
into  an  amazing  panorama  of  the  less 
glamorous  side  of  the  amusement  world. 
Now  Hellinger  is  looked  upon  as  Goth¬ 
am’s  sob  story  expert'. 

“Whether  you  call  them  human  inter¬ 
est  stories  or  tear  jerkers,”  he  philoso¬ 
phized,  “they  have  the  same  appeal  on 
Park  Avenue  as  they  have  in  Delancey 
Street.  No  matter  what  we  are  or  where 
we  live,  most  of  us  have  the  same  reac¬ 
tions.  When  a  millionaire  loses  his  girl, 
it  hurt's  him  just  as  much  as  it  would  a 
drug  store  clerk. 

“The  response  I  receive  from  readers 
shows  that  they  recall  a  sob  story  for 
an  amazingly  long  time,  while  the  best 
gag  is  easily  forgotten  in  six  months. 
.A  coat  room  girl  I  talked  to  the  other 


F.  ROCHE 

day  mentioned  a  yarn  I’d  written  four 
years  ago.  I  had  forgotten  about  it  long 
ago.” 

Although  Hellinger  would  have  to  go 
around  disguised  as  Bishop  Cannon  to 
escape  the  steady  stream  of  gossip  with 
which  the  Broadway  mob  lie  in  wait  for 
him,  he  declares  it’s  not  so  easy  to  pick 
up  sob  stories.  Gags  and  gossip  drift 
in  from  all  sides,  but  to  get  a  real  human 
interest  bit  he  must  talk  to  the  subject 
of  the  adventure  or  misadventure  per¬ 
sonally. 

“What  makes  it  difficult,”  he  explained, 
“is  that  no  man  or  woman  with  any 
decency  left  wants  to  be  made  an  object 
of  pity.  That’s  why  I  disguise  most 
stories.  Of  course  there  are  cases  where 
names  can  be  used,  but  sometimes  these 
stories  have  pretty  comical  results. 

“There  was  one  story  I  did  about  a 
little  cabaret  girl  named  Kitty  Banks. 
She  was  only  19.  She  had  a  tough  time 
of  it  working  to  support  her  mother  who 
was  sick.  Finally,  though  it  was  mid¬ 
winter,  she  had  to  pawn  her  overcoat  to 
pay  her  mother’s  doctor  bills.  She  had 
always  been  a  good  friend  of  Walter 
Winchell  and  myself  and  it  was  quite  a 
shock  to  us  when  we  heard  she  had  died 
of  tulierculosis. 

“The  night  we  were  told  the  news, 
Walter  and  I  were  sitting  together  in  a 
restaurant,  and  much  as  we  admired 
Kitty,  it  was  a  moment  when  business 
came  before  sentiment.  So  we  tossed  a 
coin  to  see  who  would  use  the  story.  I 
won,  unluckily. 

“I  made  a  Sunday  story  out  of  Kitty’s 
tough  struggle  and  her  untimely  death, 
and  the  following  Wednesday  I  read  in 
the  Evening  Telegram  that  she  had  just 
won  a  beauty  contest  in  Texas.  She  saw 
my  story  later  and  wrote  to  me,  but  she 
took  the  error  good  naturedly.” 

Hellinger  committed  another  literary 
homicide  when  he  wrote  a  highly  appre¬ 
ciative  piece  about  “Two  Gun”  Murphy, 
a  former  member  of  the  New  York  Po¬ 
lice  Department  Narcotic  Squad,  whose 
body,  he  was  sad  to  learn,  had  been 
found  in  an  automobile  in  Chicago,  rid¬ 
dled  with  gangsters’  bullets.  Then  two 
weeks  later  “Two  Gun,”  himself  showed 
up  with  a  threatened  $100,000  damage 
suit.  The  situation  was  explained,  the 
suit  was  dropped  and  Hellinger  took  a 
vow  to  make  a  close  checkup  when  writ- 
in"  of  those  reported  to  have  passed  on. 

It  was  not  long  after  this  that  Mar¬ 
celline,  the  world-famous  clown,  took  his 
last  bow.  This  time  the  tabloid  column¬ 
ist  was  sure  of  his  story  and  he  wrote 


ILLINOIS  DAILY  BUYS  NEW  PLANE 


Photograph  shows  the  new  airplane  purchased  by  the  Bloomington  (Ill.) 
Pantograph  to  replace  a  lighter-powered  machine  purchased  last  June.  Jack 
Bell,  the  pilot,  is  shown  to  the  left,  and  Davis  Merwin,  president  of  the 
Pantagraph,  to  the  right.  The  new  plane,  a  Waco  ifbwered  by  a  Wright 
motor  of  225  horsepower,  has  been  christened  “Scoop,”  the  name  of  its 
predecessor. 


a  touching  tribute  to  the  great  performer. 
But,  unfailingly,  just  as  though  it  were 
some  automatically  operated  contrivance 
of  fate,  the  storm  broke  again.  This 
time  it  was  a  telegram  reading,  “How 
dare  you  say  I  am  dead.  I  am  coming 
down  to  your  office  and  punch  you  in 
the  nose.”  It  was  signed,  “Marcelline.” 

Hellinger  went  around  in  a  fog  all  that 
day  wondering  how  he  had  gotten  that 
story  wrong  and  his  agony  lasted  until 
late  that  night  when  Winchell,  like  a 
fun-loving  Rover  Boy,  grinned  at  him 
and  asked,  “Did  you  get  a  telegram,  to¬ 
day,  Mark?” 

One  of  the  greatest  sources  of  human 
interest  stories  is  found  among  the  in¬ 
mates  of  prisons,  Hellinger  believes.  He 
is  in  touch  with  prisoners  in  all  parts  of 
the  country. 

“I  don’t  know  what  it  is  about  my 
junk  that  appeals  to  the  guys  behind  the 
bars,”  he  said,  “but  they  seem  to  like  it. 
Maybe  they  feel  I  ought  to  be  behind 
the  bars,  too,  for  writing  it. 

“I  never  fail  to  answer  a  letter  from  a 
prisoner.  They  write  and  ask  for  gags 
for  their  prison  shows  or  for  cigarettes, 
and  sometimes  they  ask  me  to  get  in 
touch  with  their  mothers  or  some  friends. 
This  Christmas  I  sent  three  telegrams  to 
the  mothers  of  three  boys  w’ho  were 
serving  time  unknown  to  their  families. 
The  wires,  coming  from  New  York,  as¬ 
sured  the  mothers  that  their  boys  were 
getting  along  fine  and  were  sorry  they 
couldn’t  get  home  for  CTiristmas.  When 
you  see  anvthing  like  it  in  the  movies, 
you  call  it  hokum.  But  there  it  is.” 

The  Mirror’s  Broadway  sleuth  credits 
Phil  Pavne.  the  dynamic  managing  edi¬ 
tor  of  the  Daily  News,  whose  fate  was 
sealed  forever  in  the  disappearance  of 
the  trans-Atlantic  airplane,  “Old  Glory,” 
with  originating  the  fad  for  Broadway 
stories.  It  was  he  who  gave  Hellinger 
his  first  Broadway  assignment. 

Designated  to  haunt  stage  doors,  caba¬ 
rets  and  night  clubs  and  pick  up  all  the 
gossip  of  Gotham’s  amusement  world, 
Hellinger  uncovered  several  sensational 
stories  for  the  Daily  News.  One  of  these 
was  the  Imogene  Wilson-Frank  Tinney 
clash,  another  the  wedding  of  A1  Jolson 
to  Ruby  Keeler. 

It  was  a  Broadway  assignment  that 
eventually  led  Hellinger  into  Matrimo¬ 
nial  Harbor,  himself.  He  was  appointed 
to  present  an  automobile  to  the  winner 
of  a  Daily  News  beauty  contest.  The 
winner  was  fascinating  Gladys  Glad,  one 
of  Mr.  Ziegfeld’s  glorified  girls.  The 
struggling  reporter  presented  the  prize, 
and  as  his  pal,  Winchell,  puts  it,  imme¬ 
diately  became  “that  way”  over  the  beau¬ 
tiful  show  girl.  They  have  been  married 
six  months. 

Phil  Payne  soon  made  Hellinger  a 
regular  columnist  and,  as  his  acquaint¬ 
ances  "rew,  his  fund  of  stories  increased. 

“You’ve  got  to  be  a  good  guy,”  is  the 
way  he  describes  the  prime  requisite  for 
his  job.  “You’ve  got  to  be  friendly  with 
telephone  operators,  elevator  boys,  door¬ 
men  and  waiters.  They  can  all  tell  you 
something  sometime.  Acquaintances 
count,  but  many  of  them  become  pest's.” 

Before  going  to  the  Mirror,  Jan.  1, 
Hellinger  spent  several  years  with  the 
Daily  News  and  before  that  he  was  with 
Zit’s  Weekly.  He  and  Winchell  are 
the  only  two  Broadway  columnists  who 
were  born  in  New  York.  In  their  early 
days  as  columnists  they  were  christened 
the  “Tabloid  Twins,”  and  now  for  the 
first'  time  they  are  both  working  on  the 
same  paper.  Hellinger  went  to  Colum¬ 
bia  University  until,  as  he  says,  “they 
found  out  I  couldn’t  play  football.”  He 
worked  for  Zit’s  for  $25  a  week,  when 
Phil  Payne  offered  him  a  job  on  the 
Daily  News. 

When  he  joined  the  Mirror  he_  fol¬ 
lowed  his  theory  that  Broadway,  itself, 
is  too  narrow  a  boundary  for  Broadway 
stories  and  changed  the  name  of  his 
column  to  “All  in  A  Day.” 
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GIRL^S  LIFE  IS  SAVED 
BY  DAILY’S  PLANE 


VERSATILE  TWINS  ON  ATLANTA  DAILY 


Portland  Oregonian  Sent  Doctor  to 
Bedside  of  Pneumonia  Victim 
on  Icebound  Columbia 
Rirer  Island 


Newspaper  enterprise  saved  the  life  of 
a  young  girl  who  was  dying  from  pneu¬ 
monia  when  the  Portland  Oregonian  re¬ 
cently  arranged  for  an  airplaine  to  take 
medical  aid  to  Puget  Island,  a  small  set- 
tlemenr  in  the  midst  of  the  Columbia 
river,  which  was  icebound  and  accessible 
in  no  other  way. 

For  five  days  June  McGilvray,  aged  9, 
had  been  ill  at  her  home  on  developing 
into  a  critical  condition  of  pneumonia. 
Relatives  telephoned  to  Longview,  Wash., 
the  nearest  city,  and  an  attempt  was  made 
to  take  a  physician  to  the  island  through 
the  cake  ice  that  flowed  thick  in  the 
Columbia.  Several  such  attempts  failed. 
In  the  meantime  the  Oregonian’s  circu¬ 
lation  department  charter^  an  airplane 
to  deliver  papers  to  Puget  Island  and 
Cathlamet,  a  near-by  town  on  the  Wash¬ 
ington  shore,  both  of  which  had  been 
without  mail  or  any  outside  contacts  for 
five  days.  The  papers  were  delivered  by 
cutting  them  loose  from  the  airplane 
above  the  towns.  When  the  Portland 
office  got  in  touch  by  telephone  with 
Puget  Island  to  discuss  details  of  this  air¬ 
plane  delivery  the  emergency  case  of 
little  June  was  discovered.. 

The  paper  immediately  got  in  touch 
with  Tex  Rankin,  pilot,  who  agreed  to 
make  the  trip  although  it  involved  a 
landing  which  was  exceptionally  hazard¬ 
ous.  A  Portland  physician.  Dr.  Krnest 
L.  Roylen,  agreed  to  accompany  Rankin 
at  the  request  of  the  City  and  County 
Medical  society,  and  the  plane  was  quick¬ 
ly  on  its  way  on  the  70-mile  trip. 

The  landing  was  even  more  dangerous 
than  had  been  anticipated.  Dr.  Hoylen 
and  Rankin  reached  Puget  Island  in  the 
early  evening,  when  darkness  had  already- 
fallen.  In  the  meantime  residents  of  the 
cot^unity,  notified  of  their  inii>ending 
arrival,  selected  a  cleared  field  and  built 
flares  to  guide  them.  By  skilled  manipu¬ 
lation  the  plane  settled  down  on  its  run¬ 
ners  without  mishap. 

Dr.  Boylen  found  that  tlie  condition 
of  June  McGilvray  was  fully  as  serious 
as  had  been  represented.  He  remained 
with  her  until  the  crisis  was  passed  and 
he  could  announce  that  she  was  on  her 
way  to  recovery.  He  then  prescribed  for 
several  others  who  were  less  critically  ill 
on  the  island  before  the  flight  back  to 
Portland. 


RAY  SOUTH  IN  INDIANAPOLIS 


Helen  and  Olive  Parish,  twin  members  of  the  Atlanta  Georgian-American 
editorial  staff. 


'I'^WD  of  .Vtlanta's  celebrities,  Helen 
and  (^live  Parish.  17  years  nld,  and 
IKtssessors  of  masters  degrees  from  Yale 
I'niversity.  recently  joined  the  re|)ortor- 
ial  staff  of  the  .  Itlaiita  Georgian-.  Inicri- 
ean.  'I'hey  broke  into  newsnaper  work 
four  years  ago  on  the  .Itlanta  (  onslitu- 
tion  incidentally  crashing  a  tr;i<lition  on 
that  pa|)er.  a  tra<lition  that  kept  women 
out  of  editorial  j<ihs.  Their  first  stories 
were  written  while  they  were  students  at 
OglethoriK-  I'niversity-,  yvhe'-e  they  yvere 
graduated  from  a  five-year  course  in 


three  years,  majoring  in  (jreek.  They 
then  t(K)k  jxist -graduate  yvork  at  Vale. 

Stories  written  singly  or  in  collabor¬ 
ation  are  by-lined :  “By  Helen  and 
Olive  Parish,”  and  lialf-column  cuts  of 
them  are  used  in  the  story.  They  usually 
go  together  f>n  an  assignment.  One  of 
their  biggest  triumphs  yvas  yvhen  they  in- 
tervieyy-wl  .\1  Smith,  when  he  yvas  cam¬ 
paigning  for  the  presidency. 

The  girls  are  well  known  in  the  city 
and  are  frequently  honor  guests  of  lunch¬ 
eon  clubs  and  other  organizations. 


WINS  $10,500  FOR  INJURIES 


R*turn*  to  Newt  at  Circulation 

Director,  Succeeding  Fletcher 

Ray  South,  formerly  circulation  di¬ 
rector  of  the  Birmingham  News,  has  been 
appointed  circulation  director  of  the 
Indianapolis  News,  effective  Jan.  27.  it 
was  announced  by  Ray  D.  Everson,  man¬ 
aging  editor.  South  succeeds  James  B. 
Fletcher. 

South  was  city  circulation  manager  of 
the  Indianapolis  News  for  12  years, 
leaving  in  1918  to  join  the  Birmingham 
News.  In  1926  he  joined  the  Birming¬ 
ham  Age-Herald.  He  formerly  had  been 
assistant  circulation  director  of  the 
Chicago  Herald-Examiner,  and  had  been 
circulation  director  of  the  Thompson 
neyvspapers  with  headquarters  at  Mont¬ 
gomery,  Ala.  He  also  had  been  with  the 
circulation  department  of  the  Louisville 
Courier-Journal  for  a  short  time  and 
prior  to  that  worked  in  Dallas,  Tex. 


OPENS  DETROIT  OFFICE 

Fred  Kimball,  Inc.,  representing  the 
Pennsylvania  Select  List  of  daily  news¬ 
papers,  has  opened  an  office  in  Detroit 
in  room  2-113  General  Motors  Building. 
Karl  A.  Hoffman,  formerly  of  the 
Pittsburgh  and  New  York  offices  of  the 
Kimball  organization,  will  be  the  De¬ 
troit  representative.  He  will  be  asso¬ 
ciated  with  Roy  Buell,  a  Detroit  news¬ 
paper  representative  and  advertising  man. 


High  Court  Holds  Good  Memory  and 
Good  Health  Necessary  for  Editor 

GckkI  health,  an  unfailing  memory,  un¬ 
tiring  energy  and  yvell-controllcd  nerves 
are  lield  to  Ite  essentials  of  a  city  editor 
of  a  neyvspaper  by  decision  of  the  Appel¬ 
late  Division,  New  York  Supreme  court, 
sustaining  a  verdict  (tf  S10..s(H(  in  favor 
of  (ieorge  Waldron,  city  editor  of  the 
Utica  (N^Y.)  Observer-Dispatch,  who 
yvas  injured  when  a  tree  fell  on  him. 

An  appeal  from  the  jury’s  ayyard  was 
taken  by  the  City  of  Utica  on  the  ground 
it  yvas  excessive.  The  Appellate  Di¬ 
vision  judges  yvere  unanimous  in  saying 
the  ayvard  yvas  not  excessive  in  y-ieyv  of 
the  fact  that  Mr.  Waldron,  at  48  years 
of  age,  yvas  confined  to  the  hospital  for 
tyvo  weeks  and  for  four  months  there¬ 
after  yvas  unable  to  be  at  his  office. 
When  he  did  return  to  work,  about  two 
years  before  trial  of  the  action,  he  re¬ 
quired  assistance  in  filling  his  old  posi¬ 
tion.  The  court  then  cited  testimony  that 
Mr.  Waldron  “becomes  tired  easily,  is 
nervous  and  has  a  poor  memory.” 


JUDGE  BACKUS  RESIGNS 

Retires  as  Vice-President  of  Mil¬ 
waukee  Sentinel 

Judge  .-X.  C.  Backus  on  Jan.  26,  an¬ 
nounced  his  resignation  as  vice-president 
of  the  Sentinel  company,  publishers  of 
the  .Milwaukee  Sentinel,  recently  pur¬ 
chased  by  Paul  Block.  Judge  Backus 
was  publisher  of  the  Sentinel  from  June 
1,  1924  to  Oct.  1,  192*)  during  the  peritKl 
of  William  Randolph  Hearst’s  escroyv 
interest  in  the  paper,  and  became  vice- 
president  yvhen  Block  took  it  over. 

Judge  Backus  is  to  leave  with  Mrs. 
Backus  early  in  F’ebniary  for  a  tour  of 
the  south.  The  trip  is  to  lx-  undertaken 
for  the  benefit  of  Mrs.  Backus’  health. 


NOVEL  POSTMARK  CONTEST 

The  Chicago  Tribune  is  conducting  a 
new  contest  of  interesting  letters.  Each 
day  a  photograph  of  the  stamp  and  post¬ 
mark  and  the  name  and  address  of  the 
recipient  of  a  letter  from  an  interesting 
or  little  known  place  is  printed,  with  a 
map  showing  its  origin  and  a  brief  de¬ 
scription.  The  sender  of  every  envelope 
which  is  reproduced  is  paid  one  dollar. 


S.N.P.A.  BOARD  TO  FORM 

labor  bureau  ^ 

Board  of  Director*,  Meeting  ig  H- 
Spring.,  Approve.  Plan— Annu.1 
Convention  to  Be  Held 
'  June  30— July  1—2 


A  decision  to  recommend  esublish 
ment  of  a  labor  bureau  to  serve  South 
ern  newspapers  and  to  start  prelimin^ 
work  on  such  a  bureau  immediately^, 
the  outstanding  action  taken  at  a  meet 
ing  of  the  board  of  directors  of  tlv 
Southern  Newspaper  Publishers  AssodT 
tion  in  Hot  Springs,  Ark.,  Jan  26-27 
The  recommendation  will  be  made  to  tht 
S.N.P..\.  membership  at  its  annial 
meeting,  dates  for  which  were  fixed  as 
June  30- July  1  and  2  at  the  Grove  Part 
Inn.,  Asheville,  N.  C. 

The  board  decided  to  restrict  the  pro¬ 
gram  of  this  meeting  to  business  subjects 
and  to  have  as  speakers  only  those  di¬ 
rectly  related  to  newspaper  publishing. 

.-\  tentative  plan  was  discussed  to  hold 
a  luncheon  meeting  of  those  S.N.Pa 
members  in  New  York  in  April,  durmg 
the  week  of  the  Assexiated  Press  and 
A.N.P.A.  meeting. 

James  G.  Stahlman,  Nashville  (Tenn.) 
Banner,  chairman  of  the  business  affairs 
committee  reported  that  a  booklet  would 
soon  be  distributed  to  the  membership 
on  uniform  accounting  and  budgetry 
methods  as  a  result  of  a  research  con¬ 
ducted  by  the  committee. 

J.  L.  Mapes,  Beaumont  (Tex.)  Enter¬ 
prise  and  Journ^,  was  appointed  chair¬ 
man  of  a  special  committee  to  recom¬ 
mend  financial  plans  in  connection  with 
the  labor  bureau. 

,\  report  of  the  advertising  committee 
shoyved  a  majority  of  members  had  voted 
against  resuming  the  cooperative  adver¬ 
tising  campaign.  Other  reports  repre¬ 
sented  covered  traffic,  postal  and  editorial 
affairs.  Telegrams  of  regret  were  sen! 
to  Col.  Robert  Ewing,  Victor  H.  Han¬ 
son  and  L.  K.  Nicholson,  who  were  not 
able  to  attend  because  of  illness.  A  mes¬ 
sage  of  symnathy  and  best  wishes  wa< 
sent  E.  P.  Mickei,  of  the  southern  school 
of  printing,  Nashville,  Tenn.,  who  sus¬ 
tained  concussion  of  the  brain  in  a  re¬ 
cent  automobile  accident.  J.  S.  Parks 
Ft.  Smith  Times-Record  and  Soutkmf 
.■imerican.  presided  at  the  board  meet 
ing.  Besides  members  of  the  board 
others  present  yvere ;  J.  N.  Heiskell  and 
Fred  W.  .Allsopp.,  Little  Rock,  Arkaiutu 
Gazette:  C.  E.  Palmer,  who  has  chair 
of  seven  Arkansas  dailies ;  Roy  R.  Wallis 
Camden  (.Ark.)  News;  Walter  H.  Sav¬ 
ory,  honorary  life  member  who  was  ap 
pointed  chairman  of  the  golf  committee 
for  the  convention  tournament 


SCRIPPS-CANFIELD  HEADS  MEET 

-Advertising  and  circulation  problems, 
and  plans  for  1930  were  discussed  by 
business  executives  of  the  Scripps- 
Canfield  Newspapers  at  a  meeting  Jan. 
18-20  at  the  Samarkand  Hotel,  Santa 
Barbara,  Cal.  Among  those  present 
were  B.  H.  Canfield,  chairman  of  tli^ 
board ;  J.  W.  Curtis,  treasurer  and  gen¬ 
eral  counsel ;  H.  W.  Parish,  F.  W. 
Webster,  M.  H.  \''oorhees.  C.  W. 
Myers,  E.  C.  Rogers,  and  H.  B.  R. 
Briggs. 


HANSON  LEAVES  HOSPITAL 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  News  &  Age-Herald,  has 
returned  to  that  city  after  undergoing  an 
operation  at  Johns  Hopkins  Hospital, 
Baltimore. 


KANSAS  PRESS  ELECTS 

Qiarles  H.  Browne  of  the  Hortm 
(Kan.)  Headlight -Commercial,  was 
elected  president  of  the  Kansas  Press  As¬ 
sociation  at  the  thirty-eighth  annual 
meeting  recently  at  Wichita.  Other  ot- 
ficers  elected ;  John  Redmond,  Burluig- 
ton,  vice-president:  O.  W.  Little,  .Alma. 
Secretary  and  J.  H.  Barley,  Washington, 
treasurer;  Frank  P.  Frost,  Eskridge.  w- 
-A.  Bailey,  Kansas  City,  Ray  Bretwoser. 
Glen  Elden.  and  Mack  Cretcher,  Neu- 
ton,  members  of  the  executive 
,tee.  The  1931  convention  will  be  held  a. 
Topeka. 

SPANS  113  YEARS 

The  Utica  (N.Y.)  Obscrr>er, 
yvas  merged  with  the  Utica 
patch  as  the  Utica  Obsen’er-DispalcH  m 
May  1,  1922,  observed  its  113th  annivers¬ 
ary  Jan.  27.  In  1848.  the  Obsemr  be¬ 
came  a  daily  paper.  Its  first  wdor  w  ^ 
F.liasoph  Dorchester.  E.  Prentiss 
became  its  editor  in  1852.  and  remm 
active  until  his  death  in  1913.  The 
cut  publisher,  Prentiss  Bailey,  is  his  son 

PORTER  A  DIRECTOR 

Herbert  Porter,  who  for  swraJ 
has  been  director  of  ^^eivertising  to 
Atlanta  Constitution,  was  electro  to 
board  of  directors  recently  at  the  anmw 
stockholders’  meeting. 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 


Extra  Space  With  Action  Ideas  Is  a  Real  Argument  When  Less  Space  Is  in  the  Advertising  Mind — Five 
Ideas  to  Back  Up  Recommendations  of  a  Detached  Colunm — Drawing  Power  Offsets  Added  Cost 


r'  might  seem  hard  to  believe  that  an 
extra  column,  set  on  a  page  detached 
from  a  store’s  main  ad,  would  produce 
more  results  than  the  same  amount  added 
to  the  main  ad.  There  would  at  first 
blush  seem  to  be  no  practical  basis  or 
technical  reason  why  the  column  set  of? 
by  itself  would  have  any  greater  effect 
on  sales  than  when  used  to  make  the 
main  ad  one  column  wider.  But  there 
are  three  reasons,  all  valuable  to  the 
mlicitor  with  ideas,  why  the  detached 
column  (or  equal  amount  of  space)  has 
extra  selling  juice  behind  it.  These  three 
reasons  are  in  themselves  quite  interest¬ 
ing  aside  from  the  solicitation  angle. 
Twy  may  be  described  as  logical,  tech¬ 
nical  and  visual.  (It  is  a  fine  thing  to 
have  names  for  ideas  or  for  devices  on 
which  ideas  are  to  be  hinged.) 

This  is  the  logical  reason:  In  addi¬ 
tion  to  planting  the  store  name  and  iden¬ 
tity  in  two  places  in  the  paper,  the  de¬ 
tached  column  gets  a  different  coloring 
from  the  news  or  the  special  nature  of  a 
different  page  from  the  one  the  main  ad¬ 
vertisement  is  on.  For  example,  the 
main  ad  may  be  on  page  two  with  no 
news  matter  if  the  ad  occupies  the  full 
page  or  general  new;s  if  less  than  the  full 
seven  columns,  while  the  detached  col¬ 
umn  may  he  on  the  society,  sports  or  fea¬ 
tures  page. 

There  can  be  no  doubt  that  the  reading 
value  of  the  advertisement  is  affected  by 
the  kind  of  reading  matter  surrounding 
or  flanking  it. 

The  technical  reason  for  increased 
selling-power  of  the  detached  columns  is 
still  more  interesting.  Briefly  this  is  it : 
Circulation  carries  the  merchant’s  pic¬ 
ture  of  offerings  (that’s  what  an  ad 
amounts  to,  a  picture)  into  say  50,000 
homes.  In  these  homes  are  from  two  to 
six  extra  readers  besides  the  subscriber 
but  only  one  reader  can  read  the  store’s 
ad  at  a  time.  With  two  ads,  one  on  a 
page  in  section  four  of  the  paper  two 
people  can  read  simultaneously.  In  this 
way  two  sets  of  buying  interest  start 
within  a  few  minutes  of  each  other,  or, 
to  put  it  another  way,  50,000  circulation 
is  for  a  few  minutes  100,000  circulation 
so  far  as  unit  or  single  readers  go.  To 
those  who  think  time  is  not  a  factor  in 
the  selling  action  of  a  circulation,  this 
viewpoint  will  appear  as  mere  hair  split¬ 
ting;  to  those  who  realize  that  two  or 
three  hours  added  to  the  time  between 
reciept  of  the  paper  in  the  home  and  the 
reader’s  visit  to  the  store  can  make  dif¬ 
ferences  of  2_to  8%  in  daily  direct  sales, 
the  thought  is  worth  something.  Any¬ 
way,  if  some  magic  influence  limited  the 
selling  action  of  a  50,000  circulation  to 
^0  hours,  devices  for  simultaneous  read¬ 
ing  hy  two  or  more  people  per  family 
would  be  a  necessity.  And  that  is  ex¬ 
actly  the  case,  but  it  is  due  to  no  malign 
™gic.  It  is  due  to  divided  interest, 
natural,  distracting  influences.  Practical 
proof  that  some  merchants  realize  this 
can  be  seen  in  many  newspapers — where 
iw  store  has  ads  in  three  or  four  posi¬ 
tions  in  one  newspaper. 

^e  visual  reason  is  less  complex  but 
m  more  interesting.  Half  the  battle, 
j  competitive  battle  between  the  ads 
01  one  store  and  those  of  six  others  is 
i"“*'on  or  attraction  power.  Anything 
,  .  cniphasizes  the  identity  of  a  store’s 
?  increases  attraction  power.  Two  ads 
jn  two  places  in  the  same  paper  em- 
P™sne  all  the  characteristics  of  a  given 

I  — copv,  layout,  cuts 

*"<1  values. 

merchants  have  logical  minds, 
technical,  some  visual ;  few  have  all 
^**  .*'’'  .*t  least  are  able  to  utilize  all 
in  listening  to  a  presentation  about 
jiwi*  So  pick  the  tvpe  of  mind 

color  the  argument  to  fit. 
much  for  the  three  methods  of  pre- 
ng  the  detached  column  argument, 
^  tiw  typical  ideas  that  put  life  into 
argument : 

*•  As  a  device  for  presenting  two 


By  GUY  HUBBART 


USING  THE  DETACHED  COLUMN 

O  ILLUSTRATE  two  applications  of  merchandising  detached  columns 
-*•  to  run  with  main  store  advertisement — 

No.  1  is  departmental  feature  for  main  ad  with  allied  item>  for  detached 
columns; 

No.  2  is  grouped  items,  several  to  a  line  or  stock,  for  main  ad  with  single 
item  values  for  detached  column. 


Application  No. 
A 

(Four  columns) 


Application  No.  2 
C 

(Six  columns) 


Fur  Coats 

House  wares . 

$59  50 

Coats  at . 

79  50 

Upholstery . 

Coats  at . 

98  50 

Art  goods . 

135  00 

20  items 

B 

D 

(One  column,  detached) 

(One  column. 

detached) 

Women's  hats . 

$2  85 

Girl’s  coats . 

Dress  goods,  yard . 

2  75 

Infants’  ware . 

Handbags . 

3  75 

Electrical  goods.. . . 

Costume  jewelry . 

3  50 

Perfumery . 

Total  price  sum . 

$385  35 

5  items 

No.  1  shows  a  good  combination  of  items; 

No.  2  shows  the  right  proportion  of  items  for  main  ad  and  detached 
column. 


classes  of  values,  on  the  same  item  the 
same  day  and  to  the  same  reading  au¬ 
dience  and  still  keep  intact  the  merchan¬ 
dising  level  of  the  store.  Such  as  five 
items  of  medium  priced  hosiery  in  the 


WASHINGTON.  D.  C.,  Jan.  29.— 
Further  information  as  to  the  own¬ 
ership  of  newspapers  will  be  required 
if  Congress  passes  a  bill  introduced  by 
Senator  Lawrence  C.  Phipps  of  Colo¬ 
rado.  The  bill  has  been  reported  fav¬ 
orably  by  the  Senate  Committee  on  Post 
Offices  and  Post  Roads  of  which  Senator 
Phipps  is  chairman.  It  now  goes  to  the 
Senate  calendar  and  while  its  author  will 
press  for  action  during  this  session  of 
Congress,  he  does  not  expect  to  get  the 
measure  to  a  vote  until  after  the  tariff 
bill  is  out  of  the  way. 

“The  present  law  requires  (he  certifi¬ 
cation  of  ownership  of  publications, 
including  the  names  and  addresses  of  the 
editor,  publisher,  business  manager, 
owners,  stockholders,  known  bondhold¬ 
ers  and  other  security  holders,”  the 
committee  states  in  its  report.  “In 
actual  practice,  however,  the  statute  has 
been  found  defective  and  this  hill  is  be¬ 
lieved  necessarv  to  carry  out  the  intent 
of  Congress.  While  postal  officials  now 
attempt  to  ascertain  the  real  ownership 
of  incorporated  newspapers,  in  cases 
where  the  security  holders  appear  upon 
the  company’s  books  as  trustees  or  in 
some  fiduciary  relation,  such  information 
is  not  required  by  law  and  consequently 
is  seldom  obtainable. 

“The  committee  belcives  that  the  sug¬ 
gested  changes,  authorizing  the  sanction¬ 
ing  such  inquiries,  will  accompli.sh  the 
desired  result.” 

As  amended  by  the  Phipps  hill  the  law 
covering  the  filing  of  the  ownership  affi¬ 
davit  would  read: 

“That  it  shall  be  the  duty  of  the  editor, 
publisher,  business  manager,  or  owner  of 
every  newspaper,  magazine,  periodical,  or 
other  publication  to  file  with  the  Postmas¬ 
ter  General  and  the  postmaster  at  the 
office  at  which  said  publication  is  entered. 


detached  ad  so  as  not  to  conflict  with  an 
item  of  quality  hosiery  in  the  main  ad. 
In  practice  more  people  respond  to  both 
sets  of  values  than  to  when  the  two  sets 
of  values  appear  in  the  main  ad. 


not  later  than  the  1st  day  of  April  and 
the  1st  day  of  October  of  each  year,  on 
blanks  furnished  by  the  Post  Office  De¬ 
partment,  a  sworn  statement  setting  forth 
the  names  and  postoffice  addresses  of  the 
editor  and  managing  editor,  publisher, 
business  managers,  and  owners,  and,  in 
addition,  the  stockholders,  if  the  publica¬ 
tion  be  owned  by  a  corporation ;  the 
names  of  known  bondholders,  mort¬ 
gagees,  or  other  security  holders;  and 
such  additional  information  concerning 
the  interest,  direct  or  indirect,  of  any  per¬ 
son  in  such  publication  or  its  stocks, 
bonds,  or  other  securities  as  the  Postmas¬ 
ter  General  shall  hv  regulation  recjuire; 
such  information  to  disclose  the  owner¬ 
ship  of  such  publication ;  and  also,  in  the 
case  of  daily  newspapers,  there  .shall  he 
included  in  such  statement  the  average 
number  of  copies  of  each  issue  of  such 
publication  sold  or  distributed  to  paid 
subscribers  during  the  preceding  six 
months.” 

Discussing  the  need  for  further  infor¬ 
mation  on  newspaper  ownership.  Senator 
Phipps  said  that  recent  disclosures  before 
the  Federal  Trade  Commission  and  other 
circumstances  clearly  indicated  the  neces- 
sitv  for  amending  the  present  law. 

“It  is  increasingly  important.”  he  said, 
“that  the  public  should  have  full  infor¬ 
mation  on  the  ownership  of  magazines 
and  newspapers  on  which  it  depends  for 
its  I'nfnrmation.” 

WTiile  Senator  Phipps  refrained  from 
citinpf  specific  examples  wherein  the  pres¬ 
ent  law  had  failed  to  develop  informa¬ 
tion  on  actual  ownership  interests,  it  was 
annarent  that  he  had  in  mind  the  revela¬ 
tions  which  came  out  of  the  Federal 
Trade  Commission’s  investigation  of  the 
International  Paper  and  Power  Com¬ 
pany’s  activities  in  financing  the  purchase 
of  newspapers. 


No.  2.  As  a  device  for  segregating 
newly  received  goods  from  standard  but 
older  stock  of  equal  value.  Such  as  fea¬ 
turing  a  new  woman’s  hat  at  $8.50,  a 
distinctive  style  perhaps  at  a  time  when 
the  millinery  department  has  other  styles 
still  in  vogue  at  the  same  price. 

No.  3.  As  a  device  for  keeping  special 
sales  offerings,  reductions  or  other  types 
of  bargains,  separate  from  similar 
items  at  regular  prices  for  the  sake  of 
contrast  in  types  of  values  but  not  in 
quality  or  money’s  worth.  Such  as  re¬ 
ducing  $5.50  tan  shoes  when  $5.50  black 
shoes  are  not  reduced  but  need  to  be 
pushed  the  same  day. 

No.  4.  As  a  device  for  featuring  new 
pattern  colors  or  designs  in  silks  or  piece 
goods  while  advertising  standard  designs 
at  the  same  time  and  price  or  new  furni¬ 
ture  of  special  design,  modernistic  maybe ; 
when  regular  standard  designs  are  still 
in  vogue  and  demand. 

No.  5.  As  a  device  to  emphasize  new 
uses  or  applications  of  merchandise  with 
a  traditional  or  established  use.  Such  as 
featuring  vases  as  standards  for  decora¬ 
tive  electric  lamps  or  oriental  rugs  as 
bed  coverings. 

In  practice,  if  skilfully  merchandised, 
the  detached  column  used  in  any  of  the 
five  ways  outlined,  brings  in  enough 
added  direct  returns  to  more  than  offset 
extra  cost  and  increases  normal  returns 
on  the  main  ad.  There  are  exceptions, 
hut  not  enough  to  reduce  the  value  of 
the  method. 


KNIPE  HEADS  AD  GROUP 


Advertising  Managers  of  Pennsyl¬ 
vania  and  N.  J.  Dailies  Meet 

David  Knipe,  advertising  manager  of 
the  Latisdale  (Pa.)  North  Penn  Re¬ 
porter,  was  elected  president  of  the 
■Advertising  Managers’  Association,  com¬ 
prising  daily  newspaiiers  in  Pennsylvania 
and  New  Jersey,  at  a  meeting  held  in 
Philadelphia  recently.  The  new  organ¬ 
ization  is  just  getting  under  way,  and 
no  official  name  has  been  chosen  for  the 
group  as  yet. 

John  T.  Wagner,  of  the  Pottstoivn 
(Pa.)  Neivs,  was  named  secretary. 
.Speakers  at  the  meeting  included  Edgar 
M.  Lazarus,  of  the  Norristown  (Pa.) 
Register:  G.  L.  Schofield,  of  the  Bridge- 
ton  (N.J.)  Evening  Nervs,  and  Maxwell 
J.  Gordon  of  the  Bristol  (Pa.)  Courier. 

The  next  meeting,  to  be  held  Feb.  8 
at  the  Hotel  Adelpnia,  Philadelphia,  is 
under  the  direction  of  A.  M.  L^mholtz, 
of  the  Easton  (Pa.)  Express. 


DRY  CHIEF  CHECKS  “LEAKS” 


Prohibition  Bureau  Order  Cited  in 
Instituting  Ban  on  Reporters 

Reporters  will  receive  no  further  in¬ 
formation  concerning  activities  of  the 
Albany,  N.  Y.,  prohibition  enforcement 
district  from  anyone  except  Administra¬ 
tor  William  D.  Moss.,  according  to  an 
edict  posted  this  week,  based  upon  in¬ 
struction  from  the  Washington  office. 

Paragraph  1.1,  section  2,  regulation 
No.  1  of  the  Prohibition  Pnircau  was 
cited  as  follows : 

“Administrators  or  their  assistants  will 
not  discuss  with  the  representatives  of 
the  press  any  detentions,  revocation  pro¬ 
ceedings,  or  charges  against  permittees 
or  other  persons  prior  to  final  action 
thereon,  and  no  subordinate  officer,  unless 
authorized  by  the  administrator,  shall 
under  any  circumstances  give  out  any  in¬ 
formation  or  discuss  any  official  matter 
with  newspaper  reporters,  or  other  repre¬ 
sentatives  of  the  press.” 

A  protest  against  the  “gag”  order  has 
been  filed  with  Seymour  I>owman,  as¬ 
sistant  secretary  of  the  Treasury  in 
charge  of  prohibition  enforcement,  by  the 
Binghamton  Press. 


PHIPPS  BILL  DEMANDS  MORE  COMPLETE 
OWNERSHIP  STATEMENTS  FROM  PRESS 

New  Senate  Measure  Designed  to  Reveal  All  Direct  and 
Indirect  Interests  in  Daily  Newspapers — Reported 
Favorably  by  Post  Office  Committee 

By  GEORGE  H.  MANNING 

Wathington  Correspondent,  Editor  A  Publisher 
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NEW  LAW  IS  OFFERED 
TO  GUARD  PRESS 

Senator  Haeting*  Introduce*  Bill  in 

N.  Y.  Legislature;  Would  Pro¬ 
tect  Weekly  Periodicals, 
Newspapers 

A  scciMid  measure  designed  to  protect 
newspaper  men  in  guarding  sources  of 
ccmfidential  information  was  introduced 
in  the  New  York  State  legislature  this 
week  by  Senator  John  A.  Hastings  of 
BrocJclyn.  A  previous  bill  is  sponsored 
by  Senator  Schackno. 

The  Hastings  proposal  would  extend 
the  legal  safeguards  to  reporters,  editors 
and  publishers  of  all  weekly  periodicals. 
It  specifies  that  “a  reporter,  editor  or 
publisher  connected  with  or  employed  by 
a  newspaper  or  periodical  issued  or  pub¬ 
lished  not  less  than  once  in  each  week, 
shall  not  be  required  to  testify  upon  a 
trial  in  any  court,  examination  before 
any  grand  jury  or  investigation  by  any 
legislative  committee,  with  respect  to  the 
source  or  sources  of  information  of  any 
matter  confidential  in  its  nature,  obtained 
or  received  for  publication  in  such  news¬ 
paper  or  periodical.” 

In  introducing  his  bill.  Senator  Hast¬ 
ings  declared: 

“The  news-gathering  profession  and 
publishing  business  have  attained  a  very 
useful  and  definite  place  in  our  social 
fabric.  They  are  indispensable  to  the 
security  and  stability  of  representative 
and  democratic  government.  They  should 
not  be  placed  in  the  position  where  they 
can  be  swerved  from  pursuing  a  course 
in  the  interest  of  clean  and  wholesome 
government  and  public  administration  by 
intimidations,  coercion  and  threats  of 
prosecution. 

“The  recent  episode  in  the  national 
capital  has  emphasized  the  necessity  for 
providing  for  the  ‘Fourth  Estate’  a  simi¬ 
lar  measure  of  protection  in  the  public 
interest.” 

Simultaneously  with  the  efforts  being 
made  in  the  New  York  State  legislature 
to  secure  safeguards  for  newspaper  men, 
Representative  Michael  Zack  of  Lynn, 
a  newspaper  man  for  more  than  20 
years,  assumed  the  role  of  champion  of 
newspaper  rights  in  the  Massachusetts 
legislature  this  week.  At  a  hearing 
before  the  judiciary  committe,  he  spoke 
in  favor  of  a  bill  which  would  have  the 
same  effect  as  the  Hastings  law.  There 
was  no  opposition. 

J.  E.  HERSAM  ELECTED 

New  Canaan  Editor  Heads  Con¬ 
necticut  Editorial  Group 

John  E.  Hersam,  of  the  New  Canaan 
(Conn.)  Adz’ertiser,  was  re-elected  pres¬ 
ident  of  the  Connecticut  Editorial  Asso¬ 
ciation  at  its  42nd  annual  meeting,  held 
in  New  Haven  Jan.  26. 

Other  officers  elected  were:  Everett 
G.  Hill,  Ansonia  Sentinel,  secretary- 
treasurer;  O.  S.  Freeman,  Connecticut 
Western  News,  auditor;  County  vice- 
presidents:  Clarkson  S.  Barnes,  Bristol 
Press;  Charles  P.  Ives,  New  Haven 
Journal-Courier;  Jerome  S.  Anderson, 
Stonington  Mirror;  Harold  W.  Bruce, 
Stafford  Press;  Howard  W.  Palmer, 
Greenwich  Press;  Gordon  J.  Gale, 
Windham  County  Transcript ;  A.  C. 
Worley,  New  Muford  Times;  B'urr  E. 
Stevens,  Middletown  Press. 

LONGANS  ON  CRUISE 

George  B.  Longan,  president  and 
general  manager  of  the  Kansas  City 
Star,  Mrs.  Longan  and  their  daughter. 
Miss  Georgette  Longan,  sailed  from 
New  York  Jan.  29  on  the  steamship 
Statendam  for  a  cruise  of  the  Carib¬ 
bean. 

OHIOANS  IN  WRECK 

Arthur  C.  Johnson.  Sr.,  associate  pub¬ 
lisher  of  the  Columbus  Dispatch,  and 
William  A.  Ireland,  cartoonist,  were  on 
the  train  which  was  wrecked  in  Birm¬ 
ingham,  Ala.,  a  few  nights  ago,  but 
escaped  injury.  They  were  on  their 
way  home  from  Ocean  Springs,  Miss. 


LET’S  HOPE  HE  REPLACES  THE  DIVOT 


William  DeBeck,  creator  of  Barney  Google,  and  Rube  Goldberg  have  decided 
that  the  ordinary  game  of  golf  is  much  too  conventional.  They  are  shown  at 
the  Artists' and  Writers’ Tournament  with  Billy  about  to  drive  a  golf  ball  peril¬ 
ously  teed  on  Rube’s  head.  The  tournament  was  held  in  Palm  Beach  last  week. 

N.  Y.  CLUB  CELEBRATES  PROGRAM  COMPLETED 
“OLD  TIMERS’  NIGHT”  FOR  CLASSIFIED  MEET 

Broadway  Celebrities  Entertain  News-  Classified  Executives  Will  Gather  in 
paper  Men  at  Annual  Function  Milwaukee  Monday  for  Tele- 

at  Hotel  Astor — 34  Act*  on  phone  Supervisors’  Con- 

Program  ference 


“Old  Timers’  Night,”  the  liveliest  all¬ 
newsman  function  of  the  year  in  New 
York,  was  celebrated  on  Saturday  by  the 
members  of  the  Newspaper  Club  at  the 
Hotel  Astor  and  proved  to  be  the  most 
brilliant  entertainment  ever  staged  by 
that  organization,  an  immense  crowd  at¬ 
tending. 

Heretofore  this  festive  night  has  been 
celebrated  at  the  club  house,  but  the  plans 
were  changed  this  year  to  accommodate  a 
larger  audience  and  permit  of  more  stage 
space  for  the.  entertainers.  Some  50 
members  of  the  Herald  Owls  supple¬ 
mented  their  own  banquet  at  the  St. 
Regis  with  attendance  at  the  Astor  pro¬ 
gram  and  at  midnight  more  active  and 
veteran  newspaper  men  were  present  in 
the  Astor  ballroom  than  have  ever  been 
assembled  in  one  place. 

President  Louis  W.  Fehr  made  the 
opening  address  from  a  stage  of  regu¬ 
lation  theatre  size.  The  program  was 
directed  by  Sylvester  Sullivan,  Herman 
Lieb,  Eddie  Kelly,  Bill  Steinke  and  Wil¬ 
liam  H.  Gregory,  with  the  famous 
“Knockings  Birds”  of  the  Newspaper 
Club  contributing  special  song  numbers. 
The  program  went  on  the  air  on  WOR. 

Among  the  entertainers  were  Henry  E. 
Dixey,  Bessie  Wynn.  Herbert  Rawlinson, 
Dan  Healy,  Donald  Meek,  Mary  Duncan. 
Jeanne  Berkeley,  Mrs.  Ben  Atwill,  and 
Trini  Orchestra  from  the  Club  Madrid, 
the  Smith  Ballew  Orchestra  from  the 
Club  Richman,  Ernest  K.  Moy,  George 
Leach,  Madrona  and  Dona,  Helen  Mor¬ 
gan  and  many  others — thirty-four  acts  in 
all  and  each  a  star  performance.  A 
buffet  luncheon  was  served  at  midnight. 

GILLAN  ELECTED 

Walter  H.  Gillan,  editor  of  the  Mack¬ 
inaw  (Ill.)  Enterprise-Gaj:ette.  was 
elected  president  of  the  Peoria  District 
Press  Association  at  its  annual  meeting 
in  Peoria  recently,  and  A.  R.  Johnson, 
editor  of  the  Morton  (Ill.)  News,  secre¬ 
tary-treasurer.  Fifteen  editors  of  the 
district  attended.  Monthly  meetings  will 
be  held  hereafter. 

“SPECIAL”  APPOINTED 

The  Jamaica  (N.Y.)  Queens  Evening 


Sales  plans  for  1930  will  make  up  the 
theme  of  the  fourth  annual  Telephone 
Supervisors  Conference  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertis¬ 
ing  Managers,  which  is  to  be  held  at 
the  Hotel  Schroeder  in  Milwaukee  on 
Feb.  3,  4,  and  5. 

A  study  of  the  classified  advertising 
situation,  with  proposals  for  develop¬ 
ment  in  the  coming  year,  will  be  pre¬ 
sented  by  a  committee  composed  of  J.  H. 
Butler,  of  the  Houston  Chronicle; 
Charles  Nax,  of  the  St.  Louis  Globe- 
Democrat;  C.  C.  Armstrong,  of  the 
Minneapolis  Tribune;  James  McGovern, 
Brooklyn  Eagle;  and  Qiarles  T.  Hardin, 
Columbus  Dispatch. 

The  committee  was  named  by  John  A. 
Finneran,  of  the  New  York  Times,  pres¬ 
ident  of  the  Association  of  Classified 
Advertising  Managers.  He  will  be  one 
of  the  first  day’s  speakers. 

The  convention  will  be  opened  Mon¬ 
day  morning  by  Harry  Gwaltney,  of  the 
Milwaukee  Journal,  convention  chairman, 
when  the  members  will  be  welcomed  by 
Charles  C.  Younggreen,  president  of  the 
Advertising  Federation  of  America,  and 
Miss  Helen  Toyce  Baldauf,  president  of 
the  Milwaukee  Women’s  Advertising 
Club. 

Speakers  on  the  program,  in  addition 
to  those  already  mentioned,  include:  Ben 
Kinovsky,  Milwaukee  Wisconsin-Nezvs; 
Mary  Halpick,  Los  Angeles  Examiner; 
William  Maytern,  Detroit  Free  Press; 
W.  H.  Hershey,  Cincinnati  Enquirer;  J. 
A.  Van  Buren,  Cleveland  Plain  Dealer; 
F.  T.  Norlander,  Wisconsin-News ;  L.  M. 
Barton,  Chicago  Daily  Nezes,  president 
of  the  Newspaper  Advertising  Execu¬ 
tives  Association:  Byron  J.  Dietrich,  St. 
Louis  Post-Dispatch. 

CAMDEN  (ARK.)  TIMES  SOLD 

For  consolidation  with  it's  Camden 
(Ark.)  Nezvs,  the  C.  E.  Palmer  group 
of  newspapers  has  purchased  the  Cam¬ 
den  Times  from  the  Parker  Printing 
Company.  The  Times  was  suspended 
Jan.  25. 


GRANTLAND  RICE  WINS 
FLORIDA  TROPHY 

Defeat*  Machamer  Two  Up  in  ArtUb’ 

and  Writers’  Golf  Tournament 
at  Palm  Beach  —  Collette 
Win*  Florida  Trip 

Grantland  Rice,  sports  writer  for  the 
New  York  Herald  Tribune  and  the  Her¬ 
ald  Tribune  Syndicate,  defeated  Jeffer¬ 
son  Machamer,  artist  for  Life  and  the 
King  Features  Syndicate,  by  a  score  of 
two  up  and  one  to  go  in  the  third  an¬ 
nual  championship  tournament  of  the 
Artists’  and  Writers’  Golf  Association 
at  Palm  Beach,  Fla.,  Jan.  24.  This  was 
Rice’s  third  successive  victory  in  the 
annual  competitions. 

A  prize  of  a  round  trip  to  Paris  for 
low  net  score  was  won  by  Maurice  Col¬ 
lette,  of  Batten,  Barton,  Uurstine  and 
Osborn,  in  the  play-off  a  three  cor¬ 
nered  tie  between  himself,  Charles  Mc- 
Adam,  of  the  McNaught  Syndicate,  and 
E.  Merrill  Benjamin,  whose  wife  is  Nell 
Hatt,  magazine  cover  artist  Ray  H. 
McCarthy,  New  York  advertising  man] 
was  victor  in  the  second  flight  over  E 
T.  Webster,  cartoonist  for  the  New  York 
World  and  the  World  Syndicate.  The 
score  was  one  up. 

Charles  D.  Williams,  former  president 
of  the  Society  of  Illustrators,  was  forced 
to  the  final  hole  to  defeat  Charles  Miller, 
of  Port  Washington,  L.  1.,  in  ffie  third 
flight  contest. 

The  consolation  for  the  championship 
flight  was  won  by  Douglas  B.  Wesson, 
of  Long  Meadow,  Mass.,  who  was  victor 
over  Frank  Crowninshield,  editor  of 
Vanity  Fair.  Collette  won  the  second 
flight  consolation  from  John  E.  Sheridan, 
of  Port  Washington,  L,  I.,  by  default; 
and  Edward  Decossy,  of  Larchmont, 
N,  Y.,  defaulted  to  A.  Von  Franken- 
berg,  of  New  York,  in  the  third  flight 
consolation  match. 

In  the  championship  match  Rice 
forged  ahead  in  the  first  nine  holes  to 
establish  his  winning  margin,  but  was 
carried  to  the  17th  green  by  Machamer, 
who  dubbed  an  eight-foot  putt.  Rice 
went  out  in  39  and  Machamer  in  41. 
Neither  player  turned  in  a  card  for  the 
eight  holes  played  on  the  return  nine. 

Sidney  Hydeman,  art  editor  of  Cos¬ 
mopolitan  Magazine,  was  presented  with 
high  score  prize — a  suit  of  red  flannel 
underwear.  Other  players  in  the  tourna¬ 
ment  were:  Billv  DeBeck,  Rube  Gold¬ 
berg,  Fontaine  Fox,  Russell  Patterson, 
Tames  Montgomery  Flagg,  Rex  Beach, 
Clarence  Buddington  Kelland,  Duncan 
Stuart,  Lloyd  Mayer  and  Arthur  Schutz. 

About  55  writers  and  artists  journeyed 
to  Palm  Beach  on  a  special  train  for  the 
tournament.  Several  others  have  been 
living  there  for  the  winter.  Most  of  the 
visitors  remained  about  10  days._  Herb 
Roth,  New  York  World  cartewnist,  was 
selected  as  the  best  swimmer,  and  Rus¬ 
sell  Patterson  as  the  best  dressed  man 
of  the  group. 

RESTORES  PRESS  PRIVILEGE 

Mayor  Charles  Roesch,  Buffalo’s  nw 
chief  executive,  has  restored  fire  line 
1  passes  to  reporters  of  that  citv.  These 
I  courtesies  were  taken  from  the  press  sot- 
eral  years  ago  by  Mayor  Frank  X. 

'  Schwab,  who  sold  gold  badges  at  $5  earn 

•  to  “preferred  citizens”  and  used  the 
monev  to  finance  his  Hotel  DeGmk  m 

•  that  city.  The  newspapers  refused  to  pay 
this  sum  to  have  their  reporters  on  the 

t  preferred  list. 

NAMED'  CLASSIFIED  MANAGER 

Miss  Edna  Dixon,  formerly  an  assist¬ 
ant  bookkeeper  of  the  Nezeton  (la.) 
Nezvs  has  been  made  manager  of  t 
t  classified  advertising  department. 

)  Tan.  1.  Heretofore  classified  has  Mw 
-  handled  as  a  part  of  the  displav  ad^ 
r  department.  Leo  Kirk  has 

1  added  to  the  display  advertising  start  as 
a  solicitor.  , 


“SPECIAL”  APPOINTED  LAUNCHES  MARKETING  PAPER  KADEL  PROMOTED 

The  .famaica  (N.Y.)  Queens  Evening  The  Sheboygan  (Wis.)  Pre.ss  rec^tly  George  J.  Kadel  has  "^Under- 
Nezvs,  has  appointed  Hamilton-Delisser,  began  publication  of  “Confidential  Tips  eral  manager  of  Underwooo  «  ^ 

Inc.,  as  its  national  advertising  represent-  to  Merchants,”  a  monthly  paper  devoted  wood.  Inc.,  photograp  e 
ative.  to  building  up  retail  trade.  was  made  vice-presiclenf. 
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LOCAL  UNAGE  GAINED  IN  DECEMBER 


Christmas  Advertising  of  Retailers  Ahead  Both  in  Daily  and  Sunday  Issues — Financial  and  National 
Space  More  Than  Hold  Their  Own,  but  Automotive  and  Classified  Drop  Grand  Totals  Below  1928 


Gains  in  local  advertising  during  De¬ 
cember-  1929,  outnumbered  losses  in 
that  classification  both  daily  and  Sunday, 
on-ordine  to  the  report  on  75  cities  is- 
Sd  by  Media  Records,  Inc.  This  is  the 
first  time  in  several  months  that  such  a 
pronounced  upward  turn  has  been  noted 
m  local  advertising,  and  it  is  explained 
to  some  extent  by  the  unusually  heavy 
holiday  advertising  done  by  merchants  in 
nany  cities  to  offset  the  depressing  ef¬ 
fect  of  stock  market  news.  Financial  ad¬ 
vertising  in  many  newspapers  outside  of 
the  largest  cities  has  not  been  adversely 
affected  by  the  recession  in  the  securi¬ 
ties  market,  the  number  of  cities  show¬ 
ing  gains  just  topping  those  marking 


losses.  Automotive  advertising  with  few 
exceptions  runs  far  behind  the  Decem¬ 
ber,  1928,  totals,  while  national  or  gen¬ 
eral  advertising,  with  automotive  and 
financial  eliminated  under  the  Media 
Records  breakdown,  shows  more  gains 
than  losses.  Classified  continues  to  show 
the  downward  trend. 

Total  advertising  due  largely  to  the 
slump  in  automotive  linage  was  less  than 
in  December,  1928,  the  largest  relative 
losses  being  in  the  biggest  cities.  Auto¬ 
motive  advertising  in  December  outran 
the  previous  year’s  record  in  several  cit¬ 
ies  of  the  Southwest  and  Pacific  Coast, 
but  in  the  populous  centres  of  the  East 
and  Middle  West  automotive  linage 


dropped  off  as  much  as  seventy  per  cent. 

All  but  New  York  and  Chicago  fig¬ 
ures  are  compiled  by  Media  Records,  the 
statistics  for  those  cities  being  supplied 
by  the  Advertising  Record  Company,  and 
differing  from  the  figures  for  the  other 
cities  in  that  automotive  and  financial  ad¬ 
vertising  art  also  included  under  the 
local  and  national  display  headings,  as 
well  as  being  stated  separately.  The 
Media  Records  breakdown  gives  local 
and  national  as  not  inclusive  either  of 
automotive  or  financial  space. 

The  record  of  gains  and  losses  by  cit¬ 
ies  follows : 

Daily. 

Total,  34  gains ;  41  losses. 


Local  display,  43  gains;  32  losses. 
National  display,  42  gains ;  33  losses. 
Automotive  display,  10  gains;  65 
losses. 

Financial  display,  38  gains;  37  losses. 
Classified,  17  gains;  58  losses. 

Legal,  42  gains;  28  losses. 

Sunday. 

Total,  14  gains,  60  losses. 

Local  display,  40  gains;  34  losses. 
National  display,  31  gains ;  43  losses. 
Automotive  display,  2  gains;  72 

losses. 

Financial  display,  37  gains ;  37  losses. 
Classified,  21  gains ;  53  losses. 

Legal,  30  gains;  33  losses. 


DECEMBER  NEWSPAPER  ADVERTISING  LINAGE  FIGURES,  1928-1929,  FOR  PRINCIPAL  CITIES 


AKRON,  OHIO 


CANTON,  OHIO 


lyooal 

National 

Automotive  Financial 

display 

display 

display 

display 

ClassiGed 

Mr.  1929 . 

..  1,738,795 

215,474 

93,867 

59,515 

350,504 

I«8 . 

..  1,865,997 

234,647 

107,353 

78,587 

431,264 

Gainor  liO0 . 

127,202  L 

19,173  L 

13,486  L 

19,072  L 

80,760  L 

Ssodir.  1929 . 

226,260 

16,001 

8,612 

8,341 

43,374 

1928 . 

..  258,903 

16,566 

36,171 

8,078 

48,230 

Gain  or  Loss . 

32,643  L 

565  L 

27,559  L 

263  0 

4,856  L 

ALBANY,  N 

.  Y. 

My,  1929 . 

...  1,133,926 

254,865 

86,369 

112,023 

262,997 

1928 . 

928,378 

237,935 

131,094 

115,081 

229,708 

GiisorLoai . 

205,548  0 

16,930  0 

44,725  L 

3,058  L 

332,289  0 

Sgsday,  1929 . 

319,766 

118,542 

28,607 

25,653 

36,874 

1928 . 

184,380 

69,217 

43,064 

17,630 

27,253 

GtisorLoa . 

135,386  0 

49,325  0 

14,457  L 

8,023  0 

9,6210 

ALBUQUERQUE 

My.  1929 . 

584.900 

106,062 

94,782 

14,082 

147,016 

1928 . 

543.787 

118,877 

124,246 

12,154 

181,854 

GsinorLoa . 

41,113  0 

12,815  L 

29,464  L 

1,928  0 

34,838  L 

Sradiy,  1929 . 

58.874 

9,398 

9,308 

658 

13,977 

1928 . 

62,806 

10,494 

18,665 

81 

15,649 

Gsisor  Loss _ 

3,932  L 

1,096  L 

9,357  L 

577  0 

1,672  L 

ATLANTA, 

GA 

My,  1929 . 

...  1,401,689 

238,231 

70,520 

59,246 

288,282 

1928 . 

...  1,288,169 

255,740 

93,715 

31,250 

300.191 

GiisorLoai.... 

113,520  0 

17,489  L 

23,195  L 

27,996  0 

11,909  L 

^ailiy,  1929 . 

671,722 

143,573 

38,507 

14,465 

136,071 

1928 . 

...  632,054 

164,473 

101,594 

12,636 

134.028 

Gsisor  Loa. . . . 

39,668  0 

20,900  L 

63,087  L 

1,829  0 

2,043  0 

BALTIMORE, 

MD. 

My,  U29 . 

...  1,897,201 

418,445 

118,625 

151,415 

543,883 

1928 . 

...  1,755,513 

457,803 

156,807 

126,811 

560,013 

GtisorLoa.... 

141,688  0 

39,358  L 

38,182  L 

24,604  0 

16,130  L 

Ssadiy,  1929 . 

747,850 

126,767 

25,364 

4,789 

100,836 

1928  . 

626,084 

121,047 

59,693 

3,880 

117,050 

Gtis  or  Loai. . . . 

121,766  0 

5,720  0 

34,329  L 

909  0 

16,214  L 

BIRMINGHAM, 

,  ALA. 

Wy,  1929 . 

...  1,389,893 

296,868 

74,087 

115,211 

203,649 

1928 . 

...  1,351,465 

274,721 

141,486 

156,611 

234,238 

CiinorLoa.,,. 

38,428  0 

22,147  0 

67,399  L 

41,400  L 

30,589  L 

SisJiy,  1929 . 

368.893 

35,730 

23,215 

6,531 

49,292 

1928 . 

...  377,475 

54,832 

44,124 

9,942 

52,574 

blUOtLoB..,. 

8,582  L 

19,102  L 

20,909  L 

3,411 L 

3,462  L 

Total 

Legal  advertising 

M,864  2,513,019 

29,436  2,747,284 

25,428  0  234,265  L 

10  302,598 

33  367,981 

23  L  65,383  L 


111,039  1,961,219 

63,860  1,706,056 

47,179  0  255,163  0 

581  530,023 

2,840  344,384 

2,259  L  185,639  0 


11,304  958,146 

7,569  988,487 

3,735  O  30,341  L 

95  92,310 

292  107,987 

197  L  15,677  L 


28,469  2,086,437 

6,017  1,975,062 

22,452  0  111,375  0 

47  1,004,385 

114  1,044,899 

67  L  40,514  L 


4,469  3,134,038 

25,809  3,082,756 

21,340  L  51,282  0 
48  1,005,654 

2,202  929,956 

2,154  L  75,698  0 


8,868  2,088,576 

16,414  2,174,935 

7,546  L  86,359  L 
59  483,720 

10  539,137 

49  O  55,417  L 


Local 

National 

f Automotive  Financial 

display 

display 

display 

display  | 

Classified 

Daily,  1929 . 

1,065,585 

140,081 

63,147 

23,856 

215,456 

1928 . 

905,959 

145,035 

73,101 

32,124 

273,080 

Gain  or  Lon . 

159,626  0 

4,944  L 

9,954  L 

8,268  L 

57,624  L 

Sunday.  1929 . 

344.787 

15,474 

24,113 

29,381 

57,233 

1928 . 

279.894 

31,752 

53,033 

21,972 

69,603 

Gain  or  Loss . 

64,893  0 

16,278  L 

28.950  L 

7,409  0 

12,370  L 

•CHICAGO, 

ILL. 

Daily,  1929 . 

4,036,371 

972,351 

145,471 

275,418 

638,685 

1928 . 

4,081,065 

969,640 

223,936 

309,591 

720,792 

Gain  or  Loss . 

44,694  L 

2,711  G 

78,465  L 

34,173  L 

82,107  L 

Sunday, 1929 . 

953,647 

271,168 

28,265 

18,859 

164,568 

1928 . 

1,051,200 

402,719 

101,150 

12,380 

233,622 

Gain  or  loss . 

97,553  L 

131,551  L 

72,885  L 

6,479  G 

69,054  L 

*See  text  above. 

CINCINNATI, 

OHIO 

Daily.  1929 . 

1,831,360 

401,841 

116,621 

76,533 

504,608 

1928 . 

1,984,075 

428,133 

160,013 

91,825 

518,922 

Gain  or  I.oss . 

152,715  L 

26.292  L 

43.392  L 

15,292  L 

14,314  L 

Sunday, 1929 . 

461,940 

84,603 

19,406 

22,814 

158,514 

1928 . 

516,046 

77,432 

55,870 

28.029 

196,847 

Gain  or  Loss . 

54,106  L 

7,171  0 

36,464  L 

5,215  L 

38,333  L 

CLEVELAND, 

OHIO 

Daily,  1929 . 

1,769,191 

434,493 

112,237 

108.689 

483,921 

1928 . 

1,874,141 

405,281 

140,829 

143,125 

505,625 

Gain  or  Loss . 

104,950  L 

29,212  0 

28,592  L 

34,436  L 

21,704  L 

Sunday, 1929 . 

363,518 

111,407 

43,006 

6,412 

100,342 

1928 . 

459,213 

117,615 

84,865 

8.077 

103,952 

Gain  or  Lose . 

95,695  L 

6,208  L 

41,859  L 

1,665  L 

3,610  L 

COLUMBUS, 

OHIO 

Daily,  1929 . 

1,787,498 

272.852 

85,977 

139,668 

386.354 

1928 . 

1,869,569 

300,147 

91,422 

142,768 

398,994 

Gain  or  Loss . 

82,071  L 

27,295  L 

5,445  L 

3,100  L 

12,640  L 

Sunday,  1929 . 

366,068 

39,799 

29,302 

25,399 

111,269 

1928 . 

396,444 

61,425 

51,248 

18,893 

115,730 

Gain  or  Loss . 

30,376  L 

21,626  L 

21,946  L 

6,506  0 

4,461  L 

DALLAS,  TEXAS 


Daily.  1929 . . 

..  1,860,741 

293,748 

88,326 

95,449 

491,051 

1928 . 

..  1,724,492 

348,793 

108,194 

77,520 

429,605 

Gain  or  Loss . 

136,249  0 

55,045  L 

19,868  L 

17,929  G 

61,446  0 

Sunday, 1929 . 

534,433 

57,547 

48,928 

29,661 

113,772 

1928 . 

480,662 

67,472 

104,570 

36,977 

113,518 

Gain  or  Loss. ... 

53,771  0 

9,925  L 

55,642  L 

7,316  L 

254G 

Total 

Legal  advertising 

32,687  1,540,812 

28,640  1,457,929 

4,017  0  82,883  0 

52  471,017 

313  456,597 

251 L  14,450  0 


5,647,407 
5,789,497 
142,090  L 
1,389,475 
1,687,541 
298,066  L 


28,456  2,959,419 

32,793  3,215,761 

4,337  L  256,342  L 
201  747,478 

311  874,535 

110  L  127,057  L 


2,908,531 
3,069,001 
160,470  L 
624,685 
773,722 
149,037  L 


31,362  2,703,711 

26,973  2,829,873 

4,389  0  126,162  L 

374  572,211 

82  643,822 

292  0  71,611  L 


43,779  2,873,094 

31,201  2,719,805 

12,578  0  153,289  0 

1,942  786,283 

3,906  807,105 

1,964  L  20,822  L 


My,  1929 . 

1928 . 

GsiaorLoa . 

huliT,  1929 . 

1928 . 

GsisttLoa . 


1929.... 

1928 . 

CsagrLoa. 

*^M929.. 

1928 . 

(IviorLw. 


■kly.  1929 . 

1128 . 

^.iH9...! 

19*. . 

i 


3,903,765 
3,630.417 
273.348  0 
870,987 
838,192 
32,795  O 


847,151 
890.089 
42,938  L 
172,065 
178,940 
6,875  L 


1.575.814 
1,760.542 
184,728  L 
372,928 
549,015 
176.087  L 


BOSTON,  MASS. 


824,481 

201,825 

378.826 

484,718 

34,459  5.828,074 

861,459 

241,447 

359,885 

569,309 

38,496  5,701,013 

36,978  L 

39,622  L 

18,9410 

84,591  L 

4,037  L  127,061  0 

266,908 

44,019 

4,988 

251,355 

427  1,438,684 

282,146 

135,745 

5,629 

287,757 

34  1,549,503 

15,238  L 

91,726 L 

641  L 

36,402  L 

393  0  110,819  L 

BRIEIGEPORT, 

CONN. 

163.951 

58,785 

52,156 

123,336 

7,977  1,253,356 

131,203 

78,951 

32,982 

135,836 

.  1,269,061 

32,748  Q 

20,166  L 

19,174  0 

12,500  L 

7,977  0  15,705  L 

22,800 

22,907 

11,092 

23,915 

194  252.973 

16,461 

40,627 

10,023 

25,400  . 

.  271,451 

6,339  0 

17,720  L 

1,069  0 

1,485  L 

194  0  18,478  L 

BUFFALO,  N,  Y. 


363,029 

144,682 

139,028 

394,626 

62,618 

2,679,797 

332,891 

216,958 

137,843 

435,924 

62,308 

2,946,466 

30,138  0 

72,276 L 

1,185  0 

41.298L 

310  0 

266.669  L 

95,004 

27,142 

3,668 

39,715 

2,434 

540,891 

127,278 

81,567 

6,299 

82,545 

1,368 

848,072 

32,274  L 

54,425  L 

2,631  L 

42,830 L 

1,0660 

307,181  L 

Daily,  1929 .  1,594,098 

1928 .  1,254,190 

Gain  or  Loss .  339,908  G 

Sunday,  1929 .  598,188 

1928  .  508,821 

Gain  or  Loss .  89,367  0 

Daily  1929  .  913,075 

1928  .  932,469 

Gain  or  Loei .  19,394  L 

Sunday,  1929 .  270,734 

1928 .  270,624 

Gain  or  Loss .  HOG 

Daily,  1929 .  642,653 

1928 .  644,619 

Gain  or  Loss .  1,966  L 

Sunday,  1929 .  159,018 

1928 .  150,050 

GainorLoas .  8,968  0 


DAYTON,  OHIO 


248,560 

84,876 

61,966 

285,541 

95,909 

65,868 

36,981  L 

11,033L 

3,902  L 

90,701 

62,125 

35,224 

91,536 

104,626 

40,584 

835L 

42,501  L 

5,360  L 

DENVER,  COLO. 


201,340 

57,938 

47,829 

177,044 

74,271 

57,021 

24,296  0 

16,333  L 

9,192  L 

42,844 

23,290 

2,659 

60,562 

67,946 

5,887 

17,718  L 

44,656  L 

3,228  L 

DES 

MOINES, 

lA. 

283,791 

62,256 

22,983 

275,943 

68,259 

25,996 

7,848  0 

36,003  L 

3,063  L 

29,600 

14,980 

5,067 

54,647 

41,272 

2,647 

25,047  L 

26,292  L 

2,420  0 

(Continued  on  page  44) 


315,955 

34,684 

2,340,139 

385,375 

30,748 

2,117,631 

69,420  L 

3,936  0 

222,508  0 

94,752 

880,990 

105,072 

88 

850,727 

10,320  L 

88L 

30,263  0 

255,036 

19,742 

1,494.960 

270,679 

36,388 

1,547.872 

15,643  L 

16,646  L 

52,913  L 

148,709 

488,236 

145,682 

154 

550,855 

3,027  0 

154  L 

62,619  L 

196,304 

1,839 

1.209.n6 

222,641 

2,967 

1,270,425 

26,337  L 

1,128  L 

60,649  L 

46,963 

255,628 

46,444 

295,060 

519  0 

39,432  L 

/ 
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recent  publication  of  “The 
Working  Press,”  by  John  H.  Sorrells, 
editor  of  the  Fort  l^orth  (Tex.)  Press, 
reveals  the  author  first  of  all  as  practi¬ 
cal  newspaper  man  who  would  live  the 
routine  of  collecting  and  printing  news 
to  an  art.  In  the  second  place  he  is  re¬ 
vealed  a.s  a  humanist,  believing  that  a 
close  personal  touch  with  the  people  and 
events  a  ncw.spaper  chronicles  is  the  sur¬ 
est  path  to  an  honest  straightforward 
publication. 

These  two  (|ualties  are  unusual  in  so 
young  an  editor.  Generally  such  a  sane 
and  idealistic  outlook  is  achieved  at  the 
end  of  a  lifetime,  or,  at  any  rate,  after  a 
long  newspaper  career.  John  Sorrells 
has  achieved  it  at  tlie  age  of  33,  after 
about  11  years  in  journalism.  He  un¬ 
doubtedly  would  be  the  last  to  say  so — 
his  book  is  about  as  unpretentious  a  pub¬ 
lication  tliat  can  be  found,  being  a  col¬ 
lection  of  memos  he  had  written  for  his 
staff — but  nevertheless  a  concise  and 
w’orkable  philosophy  of  newspaper  me¬ 
chanics  and  ethics  is  written  in  between 
the  lines  of  his  book. 

That  Sorrells  is  a  thinker  this  book 
leaves  no  doubt.  But  he  Ls  much  more 
than  that.  He  is  a  worker.  And  while 
he  works  he  notes  what  is  going  on 
alwut  him,  and  neatly  catalogues  it  for 
future  reference. 

Back  in  1915-16-17  Sorrells  was  a 
scrapping  fullback  with  the  Washington 
and  Lee  University  team,  good  for  five 
to  ten  yards  through  anyltody’s  line,  not 
excluding  West  Point’s.  They  still  talk 
about  John  at  Washington  and  Lee,  and 
especially  how  he  almost  single-handed 
defeated  the  Generals’  time-honored  rival. 

University  of  Virginia,  a  couple  of  times  s 
liefore  he  left  college  to  go  to  war. 

He  began  his  newspaper  career  on  the  'i< 

Pone  Bluff  (Ark.)  Commercial,  the  son 
of  Judge  W.  B.  Sorrells,  who  always  j 

wanted  to  become  a  newspaper  man,  and  / 

the  grandson  of  a  man  who  ajways 
wanted  to  be  a  lawyer.  For  a  while  he  J 
did  a  little  reporting,  talked  softly  over  .  ' 
the  phone  to  ladies  who  wanted  to  tell 
about  a  card  party  or  a  lawn  social,  gos¬ 
siped  with  fat  policemen,  met  the  trains 
and  gravely  informed  a  palpitating  pub¬ 
lic  tlut  “John  Blank  went  to  Little  Rock 
on  business.” 

That  was  in  1918,  right  after  his  dis¬ 
charge  from  18  months  of  drilling  re¬ 
cruits,  and  it  was  several  years  before 
he  began  to  take  newspaper  work  seri¬ 
ously,  it  seems.  “Tenderest  in  my  mem¬ 
ory,”  of  that  phase  he  says,  “was  the 
long  hot  summer  days  in  the  cool  depths 
of  an  undertaker’s  morgue,  dozing,  while 
a  green  bottle  fly  play^  on  a  dirty  win¬ 
dow  pane  and  a  cold  blooded  undertaker  SrccMly  drawn  for  Euitok  &  Publisbu  by  Seynumr  Marcus 
worked  over  a  corpse  with  a  coca  cola 

in  one  hand  and  a  fluid  pump  in  the  ^E.\  Service  receiv( 
other.”  Lommunications  ( 

From  December.  1918,  to  January,  where,  U.  S.  engit 
1923,  he  wrote  fiction,  coached  football,  levee  break  and  en 
worked  on  the  town  paper  and  married  earnestly  to  keep 
Ruth  Arnett,  the  belle  of  Pine  Bluff.  learning  the  real 

Since  then  his  newspaper  career  has  valley,  it  seemed  an 
been  of  the  type  that  made  him  the  star  newspaper  to  cover  ; 
fullback.  In  January,  1923,  he  went  to  story, 
the  Oklahoma  City  Oklahoman,  under  ,  But  it  had  to  be  ( 

Walter  Harrison,  where  he  went  from  in  the  center  of  the 
copy  reader  to  make-up  editor  to  news  only  U.P.  center  o 
editor  in  a  few  months.  Then  back  to  and  New  Orleans  in 
Pine  Bluff  in  1924  as  editor  of  the  Com-  personally  took  chat 
mercial.  In  October  the  same  year  he  covered  the  valley  fi 


they  have  written  appears  in  stone  and 
steel,  and  m  their  mode  of  self-exor^ 
sicm  they  have  done  a  craftsman’s  job" 
He  has  some  very  decided  ideas  4om 
running  a  newspaper.  But  not  so  de 
cided  that  he  isn’t  willing  to  chanee 
them  when  convinced  he’s  wrong. 

“My  idea  of  a  newspaper,"  he  savs 
“is  not  a  thing  but  a  personality  ’  i 
think  of  it  as  a  friendly,  chatty  sort  ol 
chap,  who  drops  in  every  evening  after 
supper  to  talk  awhile  about  the  doinrs 
of  the  day.  * 

“It  must  be  human,  of  course.  It 
must  lie  well-informed.  I  would  have 
my  newspaper  a  whimsical  sort  of  chan 


story  well,  who  can  narrate  a  funny 
pathetic  or  tragic  episode  of  the  day 
with  -skill  and  feeling.  ’ 

“A  friendly  newspaper,  a  well- 
informed  newspaper,  a  human  newspaper 
—a  newspaper  that  is  bright,  keen,  virile 
A  newspaper  that  can  express  an  opin¬ 
ion  without  being  arrogant  or  dogmatic; 
a  newspaper  that  can  fight  a  battle  with¬ 
out  being  unfair;  a  newspaper  that 
maintains  a  sense  of  values  even  in  the 
heat  of  a  conflict;  a  newspaper  that  is 
never  fussy  or  quarrelsome;  a  liber^ 
newspaper,  a  tolerant  newspaper— toler¬ 
ant  enough,  indeed,  not  to  be  intolerant 
of  intolerance. 

“I  would  have  it  a  newspaper  that 
mirrors  with  true  perspective  the  com¬ 
munity  in  which  it  operates ;  a  newspaper 
that  reflects  accurately  but  with  a  true 
sense  of  values. 

“I  try  to  print  the  truth  as  I  see  it 
I  try  to  be  fair.  I  try  to  write  without 
malice  or  spite.  I  try  to  consider  that 
my  first  duty  is  to  my  readers.  I  try  to 
be  vigilant  to  safeguard  the  rights  of  the 
individual  and  the  rights  of  free  speed 
and  of  a  free  press,  considering  at  the 
same  time  that  property  has  its  rights, 
and  that  a  man  may  achieve  the  distinc¬ 
tion  of  $5  or  $100  honestly  and  legiti¬ 
mately. 

“I  try  to  be  decent  without  being 
prudish.  And,  above  all,  I  want  my 
newspaper  to  be  interesting.  The  news¬ 
paper  is  published  in  a  world  of  chang¬ 
ing  conditions,  of  changing  philosophies. 
It  must  be  constantly  changing  to  keep 
abreast.” 


PLANNING  NEWSPAPER  BALL 


JOHN  H.  SORRELLS 
Editor 

Fort  W  orth  Press 


In  June,  1927,  he  was  sent  to  Fort  paper  men  are  invited.  Among  the 
W  orth  as  editor  of  the  Press.  patrons  and  patronesses  are  Mr.  and  Mrs 

He  is  known  to  his  readers  as  “Uncle  Arthur  Curtiss  James,  Otto  Kahn,  Mr. 
Panther”  in  a  column  “As  Uncle  Pan-  and  Mrs.  James  Lees  Laidlaw,  Mayor 
ther  Sees  It.”  He  began  this  column  James  J.  Walker,  Gov.  Franklin  D. 
in  September,  1927.  Roosevelt,  Lt.  Gov.  Herbert  H.  Lehmaa 

In  addition  to  being  known  as  a  George  Glordon  Battle,  David 
writer,  John  Sorrells  is  known  through-  Gen.  J.  G.  Harbord,  Joseph  P-  W 
out  the  state  as  a  public  speaker.  And  Harry  M.  Warner,  James  A. 
the  Babbitts  have  a  great  defender  in  yella  H.  La  Guardia,  Louis  Wiley,  Jooii 
him.  He  addresses  luncheon  clubs,  sup-  N.  Harmon  and  many  others, 
per  clubs  or  any  other  kind  of  clubs  on  The  Crystal  Room,  Ball  Room  am 
the  slightest  excuse.  adjoining  restaurant  have  been 

“I  am  not  a  speaker,”  he  says,  “and  Miss  Cynthia  White  is  in  charge  at  tM 
that’s  one  reason  I  never  pass  up  an  Newspaper  Club, 
opportunity  to  make  a  speech.  I  need  - - - 

good  Babbitt.  1  don’t  CAMERA  SMASHED 

make  the  luncheon  club  the  sum  total  of  Photographers  for  au 

my  interests,  but  I  am  honestly  coo-  newspapers,  were  ready  to  snow^^ 
vinced  that  the  important  work  of  the  principals  in  a  sensation^  oro  ew 
world  is  being  done  largely  by  the  men  house  probe  recently,  as  they  e 
who  think  Art  is  the  name  of  a  boy,  from  a  hearing,  when  a  press  ag 
talk  in  terms  of  100  per  cent  and  carry  H.  C.  Webber,  former 
flags  in  parades.  paper  man,  started  danang  Dwm 

“Babbitts  have  wrung  concessions  from  cameras  to  protect  ms 
tyrants,  fought  wards,  built  railroads  and  eraman,  W.  J.  Oliver,  of  tne  ^ 

bridges,  put  electric  lights  and  running  managed  to  get  a  picture  . 

water  in  homes.  They  may  not  paint  obstacle,  but  he  was 

any  picture  or  write  any  books  or  “rushed,”  and  his  rried 

poems,  but  they  hire  some  first-rate  fel-  “Send  us  the  bill,”  the  press  ^ 

lows  to  do  those  things  for  them.  What  as  he  ushered  his  proteges  i 
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IVo  Other  Chicago  Daily 

Can  Match  this  Record! 


Total  Display  Advertising  in  the 
CHICAGO  EVENING  AMERICAN 
1920-1930 


Year  Total  Gain 

1920  .  7,425,426  578,744 

1921  .  7,957,654  532,228 

1922  .  8,064,865  107,211 

1923  .  9,553,248  1,488,383 

1924  .  10,188,836  635,588 

1925  .  11,263,150  1,074,314 

1926  .  12,022,996  759,846 

1927  .  12,620,446  597,450 

1928  .  13,138,795  518,349 

1929  .  13,347,454  208,659 


AM  E 


The  Chicago  Evening  American  in 
1929  finished  its  tenth  consecutive 
year  of  gain  in  total  display  advertising. 
In  five  out  of  the  ten  years  the  Chicago 
Evening  American’s  gain  was  greater 
than  that  of  any  other  daily  published 
in  Chicago  for  the  period. 

In  two  out  of  the  ten  years  the  Chicago 
Evening  American’s  gain  was  greater 
than  the  combined  gains  of  all  other 
dailies  published  in  Chicago  for  the 

No  other  Chicago  daily  can  match 
this  record!  Coupled  with  the 
Chicago  Evening  American’s  nine  years 
of  circulation  leadership  in  Chicago’s 
evening  field,  its  import  is  unmis¬ 
takably  clear. 

CHICAGO  EVENING 

RICAN 


a  good  newspaper 


NATIONAL  REPRESENTATIVES: 
RODNEY  E.  BOONE  ORGANIZATION 
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A.  B.  C.  ADOPTS  RULE  CHARGING  EXCESS 
COSTS  OF  AUDITS  TO  PUBLISHERS 

Other  Resolutions  Passed  at  October  Meeting  Acted  Upon 
By  Board  of  Directors — Stuart  Peabody 
Elected  to  Board 


TN  accordance  with  a  resolution  adopted 

at  the  October  convention  of  the 
Audit  Bureau  of  Circulations  regarding 
excess  costs  of  audits,  the  following 
amendment  charging  excess  costs  to  pub¬ 
lishers  was  adopted  by  the  board  of  di¬ 
rectors  at  their  meeting  in  Chicago  Fri¬ 
day,  Jan.  24: 

“(a)  When  the  bureau  is  r^uired  to 
spend  more  time  upon  an  audit  than  is 
covered  by  the  dues  applicable,  for  any 
reason,  such  as  the  manner  of  distribu¬ 
tion,  the  system  of  record  keeping  em¬ 
ployed,  inadequacy  of  records  or  neces¬ 
sity  for  an  outside  investigation,  the  bu¬ 
reau  shall  charge  to  the  publication  the 
extra  cost  of  the  audit  over  and  above 
the  dues  applicable. 

“(b)  When  a  special  investigation  is 
found  to  be  necessary,  either  through  the 
complaint  of  a  publisher  member  or 
through  conditions  discovered  by  the  bu¬ 
reau’s  auditors,  the  cost  of  such  an  in¬ 
vestigation  shall  be  divided  among  the 
publications  involved  in  such  proportion 
as  the  managing  director  shall  deem  just 
and  fair,  subject  to  the  customary  right 
of  appeal  to  the  board  of  directors.” 

The  board  of  directors  also  adopted  a 
rule  on  association  subscriptions  which 
was  prepared  by  O.  C.  Harn,  managing 
director,  in  accordance  with  the  principle 
embodied  in  a  resolution  adopted  by  the 
general  session  of  the  A.B.C.  at  the  con¬ 
vention  in  October.  The  resolution,  sub¬ 
mitted  for  the  board’s  consideration  at 
the  November  meeting,  read  as  follows: 

“Resolved,  That  the  Audit  Bureau  of 
Circulations,  in  convention  assembled, 
recommend  to  the  board  of  directors  a 
revision  of  rules  pertaining  to  association 
subscriptions,  so  that  in  Paragraph  8 
those  subscriptions  which  are  compulsory 
upon  members  of  an  association  shall  be 
segregated  from  those  subscriptions 
which  are  voluntary,  and  that  complete 
information  with  regard  to  association 
memberships  shall  be  given  in  all  para¬ 
graphs  containing  detailed  analysis  of 
circulation.” 

The  rule  as  adopted  by  the  board 
which  is  effective  Jan.  31,  1931,  follows: 

“(a)  Members  of  an  association  who 
receive  a  publication  by  virtue  of  their 
membership  in  such  association  and 
whose  subscriptions  to  the  publication  are 
paid  for  as  a  part  of  their  association 
dues  or  by  assessment,  shall  be  designated 
as  association  subscril)ers  and  such  sub¬ 
scriptions  shall  be  designated  as  associa¬ 
tion  subscriptions. 

“(b)  Association  subscriptions  shall 
be  segregated  into  two  classes  and  shall 
be  set  up  in  Bureau  reports  separately, 
according  to  those  classes.  The  first 
class  shall  be  known  as  Voluntary  Asso¬ 
ciation  Subscriptions.  In  this  class  shall 
be  included  subscriptions  of  members  of 
an  association  which  gives  its  members 
the  option  of  accepting  the  paper  or  of 
rejecting  it  and  of  reducing  their  asso¬ 
ciation  dues  by  a  definite  named  sum  if 
they  reject  the  paper.  This  option  must 
be  made  known  to  the  member  at  the 
time  of  his  joining  the  association  and  ^ 
clearly  stated  on  each  bill  for  dues  in 
such  a  way  as  to  make  remittance  a  vol¬ 
untary  subscription  to  the  paper  as  well 
as  a  remittance  for  membership  dues. 
The  second  class  shall  be  known  as  In¬ 
voluntary  Association  Subscriptions.  In 
this  class  .shall  be  included  subscriptions 
of  members  of  an  association  whose  as¬ 
sociation  dues  remain  the  same  whether 
they  elect  to  accept  or  to  reject  the 
paper. 

‘Vc)  In  all  paragraphs  of  Bureau  re¬ 
ports  designed  to  describe  subscription 
or  sales  methods  which  are  not  used  by 
association  papers,  the  fact  that  it  is  an 
association  publication  shall  be  noted. 

“(dl  In  settine  forth  the  renewal  per¬ 
centage  of  a  publication.  Bureau  reports 
shall  segregate  all  association  subscrip¬ 
tions.  whether  voluntarv  or  involuntary, 
from  individual  subscriptions,  and  shall 
give  the  percentage  of  renewals  on  each 


of  these  two  classes  of  subscriptions 
separately. 

“(e)  Association  subscriptions  shall 
not  be  credited  as  paid  circulaticm  unless 
at  least  50  per  cent  of  either  the  regular 
advertised  annual  subscription  price  or 
newsstand  price  be  paid  for  same.” 

E.  T.  Hall,  formerly  of  the  Ralston 
Purina  Mills,  and  Verne  Burnett,  form¬ 
erly  of  the  (ieneral  Motors  G>rporation, 
resigned  as  directors  as  a  result  of  sev¬ 
ering  connections  with  those  concerns. 
Stuart  Peabody,  general  advertising  man¬ 
ager  of  the  Borden  Company,  Inc.,  New 
York,  was  elected  to  fill  one  vacancy  on 
the  board.  The  other  was  left  unfilled. 

The  board  tentatively  adopted  an 
amendment  to  Article  3,  section  11,  per¬ 
taining  to  purchase  by  publisher  mem¬ 
bers  or  their  representatives  of  competi¬ 
tors’  statements  or  Audit  Reports  in  ad¬ 
dition  to  the  three  which  are  furnished 
free  of  charge,  removing  the  limit  on 
the  number  of  extra  copies  which  may 
be  purchased.  Formerly  not  more  than 
100  additional  copies  could  be  purchased. 
A  mail  vote  of  the  membership  will  be 
taken  on  the  amendment. 

In  accordance  with  resolutions  sub¬ 
mitted  by  the  advertiser  and  agency  di¬ 
visions  of  the  A.B.C.  asking  that  pub¬ 
lications  having  a  considerable  Canadian 
circulation  show  such  circulation  by 
provinces,  the  board  adopted  a  rule  re¬ 
quiring  publications  having  a  circulation 
of  35,000  or  more  in  Canada  to  break 
down  that  circulation  into  provinces  in 
their  reports. 

The  date  upon  which  the  new  rule  on 
bulk  sales  becomes  effective  for  farm 
papers  was  changed  so  that  the  rule 
would  not,  in  effect,  be  retroactive  for 
those  publications.  The  resolution 
adopted  reads  as  follows: 

“Resolved,  That  the  bulk  sale  rule 
adopted  Nov.  15  shall  be  put  in  effect, 
for  farm  papers,  as  follows:  (a)  Bulk 
sales  made  previous  to  Jan.  1,  1930,  shall 
be  set  up  in  publishers’  statements  during 
1930,  on  the  first  page  as  heretofore,  (b) 
Bulk  sales  made  subsequent  to  Dec.  31, 
1929,  shall  be  set  up  in  publishers’  state¬ 
ments  for  1930  and  thereafter  in  ac¬ 
cordance  with  the  provisions  of  the  new 
bulk  sales  rule.” 

Mack’s,  Inc.,  Daytona  Beach,  Fla.,  was 
elected  to  membership  in  the  advertiser 
division  and  Ferry-Hanly  Advertising 
company,  (Thicago,  for  duplicate  service, 
in  the  advertising  agency  division. 

The  preliminary  inspections  of  records 
having  proven  satisfactory,  the  following 
newspapers  were  elected  and  may  be  ad¬ 
mitted  to  membership  upon  release  of 
audit  reports  or  publishers’  statements  in 
accordance  with  the  by-laws  and  rules: 
Santa  Ana  (Cal.)  Times;  Bradford 
(Pa.)  Era;  Clearfield  (Pa.)  Progress; 
Greenfield  (Mass.)  Daily  Reeorder;  Chi- 
eago  Daily  Illustrated  Times;  Polish 
Daily  News;  Detroit,  Detroit  (Mich.) 
Daily;  Stoekton  (Cal.)  Record;  The 
Chief,  New  York  City,  weekly. 

The  following  newspapers  which  were 
duly  elected  to  membership  by  action  of 
the  board  of  directors  have  qualified  since 
the  last  meeting  and  are  now  members: 

Salem  (Ore.)  Statesman ;  Nassau  Star, 
Hempstead,  N.  Y. ;  Springfield  (Mo.) 
Press;  Oregon  City  (Ore.)  Enterprise; 
Visalia  (Cal.)  Times-Delta. 

The  memberships  of  the  following  were 
terminated  by  a  resolution  of  the  board 
of  directors:  Clearwater  (Fla.)  5^un; 
E7’anston  (Ill.)  News-Index;  National 
Farm  News,  Washington,  D.  C. ;  Elisa¬ 
beth  (N.  J.)  Times  and  the  Farmer’s 
Home  Journal,  Louisville,  Ky. 

A  meeting  of  auditors  easily  available 
to  (Chicago  was  held  in  the  Audit  Bureau 
headquarters  last  Monday,  Jan.  28.  In 
addition  to  the  25  auditors  who  came  in 
for  the  meeting,  the  session  was  attended 
by  A.  B.  C.  officials  and  house  auditors. 
A  similar  meeting  in  the  New  York 
territory  will  be  held  there  cwi  Feb.  20. 


FORMER  NEWSPAPER  MAN 
MARKS  lOlST  BIRTHDAY 

Daniel  M.  GRISSOM,  veteran 
St.  Louis  newspaper  writer 
who  worked  before  the  days  of 
typewriters  and  when  a  telegraph 
story  was  an  event,  celebrated  his 
101st  birthday  Sunday,  Jan.  26,  at 
his  home  in  Kirkwood,  a  suburb 
of  St.  Louis. 

His  last  editorial  work  was  with 
the  old  St.  Louis  Republic,  as  edi* 
torial  writer,  a  score  of  years  ago. 

He  recalled  vividly  a  trip  to 
Alton  in  1858  to  report  a  Lincoln- 
Douglas  debate  for  the  St.  Louis 
Evening  News  of  which  he  was 
editor. 


FREE  PUBLICITY  HIT 
BY  COAST  GROUP 


Washington  Editors  Recommend 
Wastebasket  for  Handouts — 
Competition  of  Radio 
Discussed 


A  policy  of  judging  publicity  on  a 
strict  news  basis  and  discarding  “puffs” 
indiscriminately,  works  out  to  the  bene¬ 
fit  of  the  publisher  in  the  long  run. 

This  was  the  testimony  of  several  edi¬ 
tors  attending  the  18th  annual  mid¬ 
winter  institute  of  the  Washington  State 
Press  Association  at  Seattle  Jan.  24- 
25.  The  publicity  session  was  spirited, 
many  editors  telling  their  experiences 
with  space  grafters  and  their  attempts 
to  combat  their  efforts. 

Some  of  the  publishers  told  of  with¬ 
drawal  of  advertising  upon  their  refus¬ 
ing  to  print  accompanying  “blurbs.” 
But  an  iron-clad  rule,  they  said,  con¬ 
vinced  the  advertisers  that  they  meant 
business,  and  they  generally  came  back 
to  the  paper  after  a  time. 

The  part  radio  plays  in  advertising 
was  a  subject  of  considerable  importance. 
Some  of  the  publishers  admitted  having 
lost  a  number  of  accounts  by  reason  of 
radio  competition  and  a  few  said  they  had 
refused  to  print  radio  station  announce¬ 
ments  because  they  felt  in  so  doing  it 
was  comparable  to  calling  attention  to 
some  bright  features  in  an  opposition 
newspaper.  Others  believed  this  policy 
might  be  carried  too  far  and  that  the 
station  announcements  might  be  used  as 
a  service  to  readers  as  long  as  trade 
names  and  other  free  advertising  was 
withheld. 

Led  by  Ted  Robertson,  general  man¬ 
ager  of  the  Yakima  Daily  Republic  and 
Morning  Herald,  the  daily  section  of  the 
institute  this  year  entered  into  a  general 
discussion  of  problems  of  the  advertis¬ 
ing,  editorial,  circulation  and  mechan¬ 
ical  departments.  The  program  was 
made  up  largely  of  questions  that  had 
been  submitted  by  the  membership  fol¬ 
lowing  a  questionnaire  sent  out  by  Mr. 
Robertson  in  advance  of  the  sessions. 

While  there  were  joint  meetings,  the 
weekly  and  daily  sections  remained  sep¬ 
arate,  each  endeavoring  to  confine  itself 
to  major  issues  affecting  its  peculiar  in¬ 
terests,  W.  W.  Gilles,  of  the  Chewelah 
Independent,  was  chairman  of  the 
weekly  group. 

A  smoker  at  the  University  Men’s 
Faculty^  Club  Thursday  night  preceding 
the  business  sessions  proved  highly  in¬ 
teresting.  The  entertainment  program 
was  put  on  by  the  Seattle  chapter  of 
Sigma  Delta  Chi  and  President  M.  Lyle 
Spencer,  of  the  University,  himself  an 
old-time  newspaper  publisher,  spoke. 

The  ann'ual  banqu^  Friday  night  was 
presided  over  by  William  D.  Welsh,  of 
the  Port  _  Angeles  Evening  News,  and 
the  principal  addresses  were  made  by 
Vernon  McKenzie,  dean  of  the  school 
of  journalism:  Edwin  H.  Wintermute, 
an  instructor  in  the  school  of  journalism, 
and  Oliver  S.  Morris,  city  editor  of  the 
Seattle  Post-Intelligencer. 


CROSBYS  HAVE  SON 

Percy  Crosby,  author  of  the  comic 
strip  “Skippy,”  and  Mrs.  Crosby  are  the 
parents  of  a  second  son,  born  last  week. 


NEW 

IN 


Dodge  Name*  Payne  and  LUl*. 
Former  Scripps-Howard  A»»oci*u. 
General  Manager  and  Editor  of' 
Union  With  Stock  InteretU 


PARTNERSHIP 

SACRAMENTO 


John  H.  Payne  and  Charles  J  Lilln- 
former  associates  of  William  H. 
publisher  of  the  Sacramento  Union  m 


John  H.  Pavwe  Wiluaii  H.  Doom 


Chailes  j.  Lilut 


uie  oenpps-nowara  organization,  were 
named  associate  publishers  of  the  Union 
this  week  in  an  announcement  by  Mr 
Dodge.  Mr.  Payne  has  been  generai 
manager  of  the  Pensacola  (Fla.)  Journal 
since  November, 

1928,  and  Mr. 

Lilley  was  re¬ 
cently  a  member 
of  the  general 
editorial  board 
of  the  Scripps- 
Howard  News¬ 
papers  in  Wash¬ 
ington. 

While  Mr. 

Dodge  will  con¬ 
tinue  as  pub¬ 
lisher,  the  execu¬ 
tive  duties  will 
be  divided  be¬ 
tween  his  two 
associates.  Mr.  Payne  has  been  ap¬ 
pointed  general  manager  and  Mr.  Lilley 
editorial  director.  Tlie  latter  succeeds 
Luther  W.  Rood,  whose  future  plans 
have  not  been  announced.  The  new 
partnership  renews  an  association  of 
several  years  when  the  three  held  execu¬ 
tive  positions  in  the  Scripps-Howard 
group. 

Mr.  Lilley  began  his  newspaper  career 
on  the  Los  Angeles  Express  and  Trilnmr 
in  1912.  His  next  position  was  with  the 
San  Bernardino  Index  and  following 
that  he  worked  successively  on  the  St 
Louis  Republic,  Cleveland  Press,  Nor¬ 
folk  (Va.)  Post,  Houston  Press  and  the 
Scripps-Howard  editorial  board. 

Mr.  Payne’s  first  newspaper  work 
was  in  the  business  department  of  the 
Cincinnati  Post  when  Mr.  Dodge  was 
president  of  the  Post  Publishing  Com¬ 
pany.  From  Cincinnati  Mr.  Payne  was 
transferred  to  the  Houston  Press  as  gen¬ 
eral  business  manager  where  he  re¬ 
mained  for  about  10  years.  He  left  that 
paper  to  become  general  manager  of  the 
John  H.  Perry  Newspapers  in  Pensacola. 

Mr.  Dodge  was  for  many  years  an 
executive  of  various  Scripps-Howard 
newspapers  and  in  August  last  year  re 
sigpi^  as  president  of  Allied  Newspapers. 
Inc.,  after  purchasing  the  Sacramento 
Union  from  C.  H.  Brockhagen. 


GIVING  RADIO  TALKS 

Members  of  the  staff  of  the  Kons^ 
City  Star  are  being  featured  in  a  series 
of  radio  programs  from  the  Star’s  stt- 
tion,  VVDAF.  The  series  is  entitW 
“With  the  Editors”  and  consists  of  a  1-- 
minute  talk  each  Sunday  night  from  soi« 
member  of  the  staff.  The  programs  be¬ 
gan  with  a  talk  by  Henry  C.  Haskel. 
editorial  writer,  on  the  London  Mv 
conference.  The  second  was  by  Fred  t- 
Trigg,  political  w'riter. 

MISSOURI  EDITOR  INJURED 

Harry  Barrett,  editor  of 
(Mo.)  Press-News,  broke  his  leg 
^low  the  hip  last  week  when  nc 
and  fell  on  an  icy  walk  as  he  was 
turning  from  the  plant.  BwauK  o 
advanced  age  the  nature  of  the  mj  . 
is  serious. 
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Alflt  Paid  Daily  Avera^ 
Circulation  for  1929. 

TheLargiestCirculal^ 
of  Any  Year  in  the 


In  1929  The  St.  Louis  Star 
broke  all  previous  circu¬ 
lation  records  for  any 
fyear,  with  a  net  paid  daily 
circulation  of  144,499 
copies  average  per  day. 


Year  after  year,  steadily,  solidly, 
the  circulation  of  The  St.  Louis 
Star  has  increased.  From  an  aver* 
age  of  101,523  copies  per  day  in 
1923  it  advanced  to  144,499  in 
1929 — a  gain  of  42,976  average 
per  day  in  seven  years  ...  a  gain 
of  more  than  42  per  cent. 

But  volume  of  circulation  growth 
alone  does  not  adequately  indi* 
cate  a  newspaper’s  progress.  The 
value  of  such  increases  to  adver¬ 
tisers  is  equally  important.  The 
most  reliable  yardstick  of  The 
St.  Louis  Star’s  greater  value  to 
merchants  and  manufacturers  is 
its  advertising  gains.  In  the  past 


two  years.  The  St.  Louis  Star  has 
gained  1,387,035  lines  in  paid 
advertising — an  increase  greater 
than  the  increases  of  all  other  St. 
St.  Louis  daily  newspapers  com¬ 
bined. 

Gains  in  circulation!  Gains  in 
advertising!  They  have  but  one 
meaning:  ADVERTISERS  WHO 
WANT  TO  INCREASE  THEIR 
BUSINESS  IN  1930  WILL  IN¬ 
CREASE  THEIR  ADVERTISING 
IN  THE  ST.  LOUIS  STAR. 


National  Advertising  Representatlv.— 
OEOROS  A.  McDEVITT  OO. 
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NEED  FOR  CHEAP  PULP  SUBSTITUTE 
STRESSED  AT  MONTREAL  CONVENTION 


W.  D.  Robb,  Canadian  National  Railways,  Warns  Canadian 
Pulp  and  Paper  Association  Increasing  Newsprint  Prices 
Will  Force  Reduction  in  Paper  Sizes 


A  warning  that,  unless  some  cheap  sub- 
^  stitute  for  pulpwood  is  developed, 
the  increasing  cost  of  newsprint  will  force 
a  decrease  in  the  size  of  newspapers  was 
sounded  by  W.  D.  Robb,  vice-president 
of  Canadian  National  Railways,  in  an  ad¬ 
dress  before  the  Woodlands  Section  of 
the  Canadian  Pulp  and  Paper  Associa¬ 
tion  during  the  annual  convention  at 
Montreal  this  week.  Sir  Henry  Thorn¬ 
ton  also  discussed  the  pulp  problem  and 
stressed  the  need  for  conservation  of 
Canada’s  resources. 

Both  these  addresses  came  on  Tuesday 
at  the  start  of  the  convention.  The 
Wednesday  and  Thursday  sessions  were 
devoted  to  technical  discussions,  and  at 
a  luncheon  of  the  technical  section  Thurs¬ 
day,  R.  S.  Kellogg  of  the  News  Print 
Service  Bureau,  New  York,  was  the 
principal  speaker.  Friday’s  meeting  was 
to  be  the  annual  business  session  of  the 
Association,  at  which  it  was  expected 
C.  H.  L.  Jones,  president,  would  deal 
with  the  newsprint  situation  in  detail. 

In  his  plea  for  the  development  of  a 
cheap  substitute  for  pulp  wood,  Mr.  Robb 
declared  this  move  will  be  absolutely,  if 
newsprint  is  to  be  used  in  the  future  in 
such  increasing  quantities  as  it  has  in 
the  past  and  present.  He  told  the  gather¬ 
ing  “it  is  not  too  much  to  say  a  great 
number  of  newspapers  on  this  continent, 
particularly  the  Sunday  editions,  have 
reached  the  point  where  they  have  become 
cumbersome  and  wastefd.’’ 

Referring  to  the  predicted  decrease  in 
the  size  of  newspapers,  Mr.  Robb  said: 

“News  seems  likely  to  become  more 
condensed  and  newspapers  smaller.  The 
tendency  of  newspapers  of  gigantic  cir¬ 
culation — from  one  and  a  half  to  two 
millions  daily — in  Great  Britain,  where 
newsprint  is  expensive,  is  to  condense  the 
newspapers  and  make  them  smaller. 

“On  the  other  hand,  any  tendency  to 
decrease  the  size  of  newspapers  may  be 
offset  in  a  large  measure  by  an  increase 
in  the  number  of  papers.  In  some  Euro¬ 
pean  cities  the  reading  public  supports  a 
much  greater  number  of  papers  in  pro¬ 
portion  to  population  than  is  the  case  in 
Canada. 

“The  City  of  Oslo,  which  is  about  the 
same  size  as  Winnipeg  or  Vancouver  has 
seven  daily  papers.  Several  of  these  have 
as  large  a  circulation  as  some  of  the 
dailies  in  Canadian  cities,  if  not  larger, 
and  they  are  good  publications.  Some 
issue  several  editions  daily.  As  popula¬ 
tion  increases  and  education  develops,  the 
number  of  papers  seems  bound  to  in¬ 
crease,  so  that  it  is  likely  that'  we  shall 
be  put  to  it  not  only  to  conserve  our 
forest  resources  to  the  utmost  of  our 
ability  but  to  find  cheap  substitutes  as 
well.” 

Mr.  Robb  declared  the  contribution  of 
the  pulp  and  paper  industry  to  the  main¬ 
tenance  of  Canada’s  balance  of  trade  in 
1928  was  more  than  $193,000,000,  so  that 
the  products  of  the  industry  have  been 
largely  responsible  for  the  maintenance 
of  the  Canadian  dollar. 

“Some  6,328,000  cords  of  pulpwood 
worth  $75,000,000,  in  1928  were  fabri¬ 
cated  into  finish^  goods  worth  more 
than  $185,000,000,”  he  continued.  In 
other  words,  he  said,  the  value  of  the 
raw  material  was  multiplied  two  and 
a  half  times.  He  declared  the  manufac¬ 
ture  of  rayon  fabrics  has  become  one  of 
the  leading  industries,  while  the  paper 
box  business  is  also  of  great  importance. 

Sir  Henry  Thornton  urged  the  ad¬ 
vancement  of  Canada’s  national  welfare 
by  development  of  a  system  of  protection, 
conservation  and  reforestation.  He  also 
stressed  the  need  for  substitutes,  pointing 
to  the  fact  that  the  Dominion’s  vast  for¬ 
est  resources  are  rapidly  dwindling. 

New  records  in  the  production  and  dis¬ 
tribution  of  newsprint  paper  in  North 
America  were  made  during  1929,  with 
a  total  output  of  nearly  4,400,000  tons, 
R.  S.  Kellogg  of  the  News  Print  Service 
Bureau,  New  York,  reported.  Canadian 


overseas  exports  amounted  to  338,000 
tons  and  another  100,000  tons  went  over¬ 
seas  from  Newfoimdland.  Domestic 
consumption  in  the  United  States  and 
Canada  combined  was  approximately 
4,000,000  tons. 

“Operation  for  the  industry  as  a  whole 
was  at  84  per  cent  of  rated  capacity,”  he 
stated.  “New  machines  made  ready  for 
operaticm  during  the  year  had  a  daily 
capacity  of  940  tons,  and  additional  new 
machines  expected  to  be  ready  to  run 
before  the  end  of  1930  will  have  a  capa¬ 
city  of  720  tons  more. 

“Canadian  overseas  shipments  in¬ 
creased  24  per  cent  and  shipments  to  the 
United  States  12  per  cent;  exports  of 
newsprint  from  the  United  States,  which 
long  ago  ceased  to  be  an  important  fac¬ 
tor,  amounted  to  19,000  tons  in  1929, 
compared  with  11,000  tons  in  the  pre¬ 
vious  year.  Imports  of  overseas  news¬ 
print  into  the  United  States,  which  av¬ 
eraged  137,000  terns  yearly,  1921-28,  in¬ 
clusive,  dropp^  to  %,000  tons  in  1929. 
Stocks  of  white  paper  in  the  hands  of 
publishers  were  approximately  35,000 
tons  greater  at  the  end  of  1929  than  at 
the  beginning.” 


BUYS  PENNSYLVANIA  DAILY 

John  L.  Stewart,  publisher  of  the 
Washington  (Pa.)  Observer  and  Re¬ 
porter,  has  acquired  the  controlling  in¬ 
terest  in  the  Notes  Printing  &  Publishing 
Company,  publishers  of  the  Canonsburg 
(Pa.)  Notes,  and  assumed  charge  of  the 
daily  as  of  Feb.  1,  it  was  announced  this 
week.  James  W.  P.  Hart,  formerly 
manager  of  the  Greenville  (Pa.)  Record 
Argus,  is  associated  with  Mr.  Stewart  in 
publishing  the  Notes.  The  Notes  was 
founded  as  a  weekly  in  1875  and  began 
daily  publication  in  1894. 


CIRCULATOR  BRINGS  SUIT 

William  J.  Morrissey,  Jr.,  formerly 
circulation  promotion  manager  of  the 
New  Bedford  (Mass.)  Standard,  has 
instituted  action  against  E.  Anthony  & 
Sons,  Inc.,  publishers  of  the  Standard 
and  Mercury  to  collect  $500  which  he 
claims  is  salary  due  him  for  a  period  of 
30  days  which  he  alleges  he  was  to  be 
given  as  notice  in  case  of  termination  of 
employment  on  the  part  of  either. 


NAMED  TO  STATE  BOARD 

R.  A.  Forster,  Columbus  correspond¬ 
ent  of  the  Cincinnati  Times-Star,  has 
been  appointed  by  Gov.  Myers  Y.  Cooper 
to  the  state  board  of  agriculture. 


SET  CONVENTION  DATE 

Annual  convention  of  the  South  Texas 
Press  Association  will  be  held  in  San 
Antonio  April  25  and  26,  it  was  an¬ 
nounced  recently. 

The 

New 

Electric 

Elrod 

Lead,  Slug,  and  Rule 

Casting  Machine 

» 

Write  or  wire  for 
complete  information. 

» 

Ludlow  Typograph  Co. 
2032  Clybourn  Avenue 
Chicago,  Illinois 


CONDEMNS  FREE  PUBLICITY 


Nebraska  Group  Passes  Resolution  at 
Norfolk  Convention 

A  rap  at  publicity  matter  sent  to 
newspapers  was  taken  Saturday,  Jan.  25, 
when  a  resolution  condemning  the  prac¬ 
tice  was  passed  by  the  Northeast  Ne¬ 
braska  Editorial  Association  in  session 
at  Norfolk. 

Opposition  to  the  practice  of  large 
supply  houses  giving  campaign  cards, 
free  cuts  and  other  supplies  to  candi¬ 
dates  for  office,  was  voiced  and  amend¬ 
ment  of  the  state  corrupt  practice  law 
to  cover  this  method  of  “public  graft — 
if  not  bribery”  was  asked. 

While  members  of  the  association  went 
on  record  in  favor  of  better  regulation  of 
radio  advertising,  the  radio  was  looked 
upon  as  a  friend  rather  than  a  foe  of  the 
weekly  newspaper. 

D.  C.  Sutherland  of  the  Tekantah 
Burt  County  Herald  was  elected  presi¬ 
dent  to  succeed  Emil  Von  Seggren  of 
the  West  Point  Republican.  Emil  Holeb 
of  the  Scribner  Herald  was  made  vice- 
president,  and  J.  P.  O’Furey  of  the 
Cedar  County  News,  Hartington,  became 
secretary-treasurer  for  the  twelfth  time. 

Mrs.  Charles  Kuhle  of  the  Leigh 
World  and  A.  C.  Gardner  of  the  Scrib¬ 
ner  World  are  new  members  of  the 
board  of  directors.  Scribner  was 
selected  for  the  summer  meeting. 


TROY  DAILY  EXPANDS 

The  Troy  (N.  Y.)  Recqrd  has  moved 
its  display  advertising  department  into 
the  second  floor,  in  a  wing  built  a  few 
years  ago.  The  move  allows  an  ex¬ 
panded  classified  advertising  department 
more  room,  and  also  provides  greater 
space  for  the  business  office  staff. 


PRESENTS  SERVICE  CUPS 

William  M.  Booker,  civic  and  philan¬ 
thropic  leader  of  Toledo,  was  awarded 
the  Toledo  Blade  achievement  cup  for 
1929,  Jan.  25. 


N.  C.  PRESS  INSTITUTT 
ATTENDED  BY  lOO 


David  Lawrence  and  Winder  Harri, 
Speakers  at  Sixth  Annual  Mast¬ 
ing  at  Cbapel  Hill — To  Study 
Auditing  Methods 


annual  North  Carolina  Newspaper  *In. 
rtitute  at  the  University  of  North 
Carolina,  Chapel  Hill,  Jan.  15-17  held 
under  the  joint  auspices  of  the  North 
Carolina  Press  Association  and  the  Ilni 
versity.  W.  Carey  Dowd,  Jr.,  president 
of  the  association,  presided. 

A  feature  of  the  opening  session  wu 
an  address  by  David  Lawrence,  president 
of  the  Consolidated  Press  Association 
and  publisher  of  the  United  Stales  Daily. 

Winder  R.  Harris,  managing  editor  rf 
the  Norfolk  Virginian-Pilot,  v,ho  spoS 
on  the  second  day,  asserted  his  belief  that 
publishers  were  coming  to  recognize  spot 
news  as  their  main  attraction,  and  fea¬ 
tures  as  a  side-line.  “American  news¬ 
papers  for  a  long  time  ran  wild  on  fea¬ 
tures,”  he  said,  “but  I  believe  that  the 
pendulum  some  time  ago  started  to  swing 
back.” 

Free  publicity  was  a  subject  of  dis¬ 
cussion. 

A  technical  session  on  the  third  day, 
was  led  by  T.  D.  Meriwether,  of  Ernst 
&  Ernst,  accountants.  W.  Oement 
Moore,  business  analyst,  was  also  a 
speaker  at  this  session. 

A  resolution  appointing  a  committee  of 
five  to  make  a  study  of  standardization 
of  auditing  methods  for  North  Carolina 
newspapers  was  adopted. 


60,000  AT  SKATES  DERBY 

Sixty  thousand  spectators  watched  the 
fourteenth  annual  Silver  Skates  Derlriei 
sponsored  by  the  Chicago  Tribune  Jan. 
26,  on  the  Garfield  Park  lagoon.  Wil¬ 
liam  Minster  won  the  men’s  senior  race, 
the  feature  of  the  derbies. 


The  New  British  Buying  Power 


'The  Daily  Exprees  has  devoted  the  last  eleven  years  to  building 
up  a  new  buying  power  in  Great  Britain. 

The  Daily  Expre»$  has  accomplished  what  it  set  out  to  do,  and, 
in  doing  it — 

The  Daily  Expretg  has  increased  its  circulation  by  more  than 
one-million-two-hundred-thousand  ( 1,200,000) . 

The  history  of  British  journalism  presents  no  achievement  to 
compare  with  this. 

’The  dying  desires  of  the  old  generation,  and  its  rebellion  against 
new  things  has  been  swept  away. 

The  Daily  Express  has  put  youth  in  control — Youth  with  its 
ambitions  and  ceaseless  demands  for  all  new  things. 

'The  Daily  Express  has  won  a  great  victory  for  itself;  but  a  far 
greater  victory  for  Great  Britain. 

The  Daily  Express  is  the  market  place  of  Britain’s  new  buying 
power. 

Satly  i£x|irf00 

Published  simultaneously  in  London,  Manchester  and  Glasgoss. 

JOSHUA  B.  POWERS,  INC., 

Exclusive  Advertising  Representatives 
250  Park  Avenue 
New  York 

London  Paris  Berlin  Buenos  Aires 

This  is  the  fifth  of  a  series  of  advertisements  present- 
inti  the  world  s  most  concentrated  market,  and  its  three¬ 
fold  voice — Great  Britain  and  the  Beaverbrook  Press.  , 

If  you  are  Interested  In  the  great  British  market  you  should  be  ®'V„r?T 
mailing  list  to  receive  our  series  of  booklets  on  how  to  sell  to  lori/ 
million  British. 


1975^ 


All  Iowa  is  pushing  The  Sunday  Register’s  circulation  toward  the 
200,000  mark.  The  December  average  was  197,882  copies.  Eight 
Years  Ago  the  100,000  Goal  Had  Just  Been  Reached.  North, 
south,  east  and  west  .  .  .  county  after  county  is  adding  to  its 
number  of  Sunday  Register  subscribers. 


Circulation  of  Des  Moines  Sunday  Register  by  Counties 
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2,525 

440 

847 

705 

1,316 

970 

1,039 

776 

4,403 

1,104 


Circu¬ 

lation 

967 

497 

574 

1,766 

790 

987 

4,258 

3,875 

876 

802 

1,852 

921 

2,039 

2,564 

1,803 

653 

3,975 

1,179 

938 

840 

1,562 

945 

1,375 

1,272 

496 


County  and  County  Seat 

Ato,  Greenfield . 

Adana,  Coming .... 
ABimakee,  Waukon. . . ! ' ‘ 

Appanoose,  Centerville _ 

Audubon,  Audubon. . . 

fjnton,  Vinton . . 

Block  Hawk.  Waterloo 

Boone.  Boone . 

Bre^.  Waverly....; . 

Buchanan.  Independence... 
5^  Vata.  Storm  Lake 

Bi^or,  AlUaon . 

g^un.  RockweU  City.';;.' 

J**.  Atlantic . !!”” 

Tipton . ■■■ 

gro  Gordo  Mason  City., 
goreoee,  Cherokee  ...... 

Hampton. 


County  and  County  Seat 

Dallas,  Adel  . 

Decatur,  Leon  . 

Delaware,  Manchester  . . . 
Des  Moines,  Burlington 
Dickinson,  Spirit  Lake . , 
Dubuque,  Dubuque  . . . , 

Emmet,  Estherville . 

Fayette,  West  Union..., 

Floyd,  Charles  City . 

Franklin,  Hampton . 

Fremont,  Sidney  . . 

Greene,  Jefferson . 

Grundy,  Grundy  Center, 
Hamilton,  Webster  City, 

Hancock,  Garner . 

Hardin,  Eldora . 

Harrison,  Logan . 

Henry,  Mount  Pleasant. 

Howard,  Cresco . 

Humboldt,  Humboldt.. 

Ida,  Ida  Grove . 

Iowa,  Marengo . 

Jackson,  Maquoketa. , , , 

Ja^r,  Newton . 

Jefferson,  Fairfield . 


Circu¬ 

lation 

585 

3,089 

1,877 

1,181 

1,121 

4,943 

1,017 

867 

3,996 

644 

2,536 


Circu- 

County  and  County  Seat  lation 

Pocahontas,  Pocahontas .  1,734 

Portawattamie,  Council  Bluffs  681 

Ringgold,  Mount  Ayr .  728 

Sac,  Sac  City .  1,535 

Scott,  Davenport .  3,331 

Shelby,  Harlan .  740 

Sioux,  Orange  City .  713 

Story,  Nevada .  5,413 

Tama,  Toledo .  1,576 

Taylor,  Bedford .  936 

Union,  Creston .  1,886 


County  and  County  Seat 
Van  Buren,  Keosauqua. , 

Wapello,  Ottumwa . 

Warren,  Indianola . 

Washington,  Washington 

Wayne,  Corydon . 

Webster,  Fort  Dodge... 
Winnebago,  Forest  City. 
Winneshiek,  Decorah.... 
Woodbury,  Sioux  City.. 

Worth,  Northwood . 

Wright,  Clarion . 
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JOKER  IN  OHIO  ELECTION  LAW  BRINGS 
PROTESTS  FROM  STATE  PUBLISHERS 

Section  Compelling  Newspapers  to  Publish  Replies  to  Any 
Remarks  About  Office  Seekers,  Now  EfiFective,  May 
Be  Amended  at  Next  Legislature 

By  RICHARD  P.  OVERMYER 


Ohio  newspaper  men  are  awaiting  with 
interest  the  first  test  of  a  new  state 
law  which  became  effective  Jan.  1,  1930, 
enforcement  of  which,  it  is  believed,  will 
precipitate  many  legal  controversies  in¬ 
volving  newspapers  during  the  time  of 
elections. 

The  law  affecting  newspapers  is  a  s^- 
tion  of  a  measure  revising  and  amending 
the  entire  election  code  of  the  state  of 
Ohio,  and  provides  in  effect  that  if  a 
newspaper  publishes  any  matter  pertain¬ 
ing  to  a  candidate  it  must  give  equal  space 
to  a  reply,  if  such  is  demanded,  in  the 
next  issue  after  the  request  is  made. 

Penalty  for  violation  of  the  law  is 
fixed  at  not  less  than  fSOO  or  more  than 
|1,000  fine  for  each  offense. 

How  the  law  was  ever  put  on  the 
statute  books  without  a  fight  from  Ohio 
newspapers  remains  a  mystery.  Not  a 
word  in  opposition  to  it  seems  to  have 
been  uttered  until  recently,  when  the 
dailies,  noting  the  implications  of  the 
law,  strenuously  protested.  Already  plans 
have  been  laid  by  state  election  officials 
to  amend  the  section  at  the  next  meeting 
of  the  legislature  whch  begins  in  Jan¬ 
uary,  1931.  This  action  was  decided 
upon  at  a  meeting  in  Columbus  Jan.  16. 
The  section  reads  as  follows: 

“If  any  person,  firm  or  corporation  at 
any  time  prints,  publishes  or  circulates  in 
a  publication  any  matter  pertaining  to 
or  relating  to  any  candidate  for  public 
office  and  said  candidate  desires  to  reply 
to  the  same,  said  person,  firm  or  corpora¬ 
tion  shall,  without  charge,  print  and  pub¬ 
lish  said  reply  in  the  next  issue  after  de¬ 
mand  therefor  has  been  made  in  the  same 
portion  of  the  paper  in  which  said  article 
to  which  said  reply  is  made  was  printed, 
which  reply  shall  be  printed  in  like  type 
and  in  the  same  color  ink  as  said  origitul 
article  was  printed  and  shall  be  given  like 
space  in  the  newspaper.  If  any  such 
person,  firm  or  corporation  neglects,  fails 
or  refuses  to  so  print  and  publish  said 
reply,  such  person,  firm  or  corporation 
aiM  their  agents  and  employees  shall  be 
guilty  of  corrupt  practices,  and  upon  con- 
vif^op  thtricf  in  the  county  In  which 
said  original  article  was  printed,  pub¬ 
lished  or  circulated  shall  be  fined  not 
less  than  five  hundred  and  not  more  than 
one  thousand  dollars  for  each  offense.” 

Far-reaching  implications  of  the  law 
are  easily  seen  and  newspaper  men  inter¬ 
viewed  by  this  correspondent  have  been 
united  in  their  belief  that  if  an  attempt 
is  made  to  enforce  it  as  it  now  stands,  a 
tremendous  amount  of  bitter  legal  con¬ 
troversy  between  Ohio  newspapers  and 
candidates  for  public  office  will  result. 

As  pointed  out  in  an  editorial  in  the 
Toledo  Blade  this  statute,  interpreted 
literally,  practically  prevents  a  news¬ 
paper  from  making  any  mention  at  all  of 
a  candidate.  Carried  a  step  further,  it 
would  mean  that  a  newspaper  could  not 
carry  stories  about  a  political  campaign 
without  laying  itself  open  to  unlimited 
and  unregulated  “replies”  on  the  part  of 
candidates. 

How  was  it  passed,  and  with  whose 
backing  ?  Letters  to  various  state  officials 
brought  little  light  on  these  vital  points. 
The  nearest  this  correspondent  could 
come  to  finding  out  who  sponsored  this 
section  of  the  election  code  was  an  un¬ 
confirmed  rumor  that  it  was  backed  by  a 
reform  society  in  Cleveland. 

Very  few  newspaper  editors  knew  that 
such  a  law  had  been  passed.  Paul  Bel¬ 
lamy,  editor  of  the  Cleveland  Plain 
Dealer,  writes: 

“I  will  confess  that,  like  all  other  news¬ 
papers  in  Ohio,  so  far  as  I  know,  I  was 
entirely  scooped  on  this  provision  in  the 
new  election  code.” 

ClarOTce  J.  Brown,  secretary  of  state 
of  Ohio  and  publisher  of  six  news¬ 
papers,  explains  the  section  by  say¬ 
ing  the  word  “false”  had  inadvertently 
been  omitted  when  it  should  have  been 


inserted  before  the  words  “matter  pertain¬ 
ing  to.” 

Mr.  Brown  explained  that  the  commit¬ 
tee  had  incorporated  the  section  based 
on  a  similar  provision  in  the  General 
Code.  He  added,  however,  that  he  had 
found  the  objectionable  section  did  not 
comply  with  the  original  in  that  the 
word  “false”  had  been  omitted. 

Members  of  the  committee,  Mr.  Brown 
said,  believ^  that  the  word  “false”  was 
in  the  original  draft  of  the  section,  but 
was  inadvertently  left  out  in  pasting  up 
the  final  copy. 

The  Secretary  of  State  added  that  he 
had  been  in  the  hospital  when  the  elec¬ 
tion  code  was  introduced  into  the  Assem¬ 
bly,  and  that  he  had  63  other  bills  under 
his  supervision  at  the  time.  “I  simply 
missed  the  play  and  fumbled  the  ball,” 
he  said. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  made  the  following  comment : 

“It  seems  incredible,  but  it  is  never¬ 
theless  true,  that  all  the  newspaper  cor¬ 
respondents  in  Columbus  who  covered 
the  last  session  of  the  General  Assem¬ 
bly  overlooked  the  joker  in  Section  199 
of  the  new  state  election  code. 

“The  least  of  many  conceivable  objec¬ 
tions  to  this  absurd  legislation  is  the 
fact  that,  if  it  is  of  any  force  and  effect, 
it  will  compel  publishers  to  give  candi¬ 
dates  a  great  deal  of  free  and  possibly 
unfair  and  objectionable  advertising  in 
their  replies  to  ‘any  matter’  which  may 
have  been  published  concerning  them. 

“Fortunately  the  construction  of  Sec¬ 
tion  199  is  ambiguous  and  faulty.  Its 
author  was  an  apprentice  hand  in  the  use 
of  the  English  language.  Attempting  to 
shackle  and  muzzle  the  press,  he  may 
have  written  only  that  which  is  absurd 
and  meaningless.” 

Harold  Place,  editor  of  the  Toledo 
Nezvs-Bee,  commented: 

“The  provisions  of  Section  199  of  the 
new  Ohio  election  code  place  the  news¬ 
papers  of  this  state  in  the  position  of 
menials  of  political  candidates  and  con¬ 
stitute  one  of  the  most  vicious  pieces  of 
legislation  I  have  observed  for  some 
time. 

“It  is  not  the  mandate  that  a  news¬ 
paper  is  compelled,  under  penalty,  to 
print  the  reply  of  a  candidate  for  public 
office  to  any  charge  that  may  have  been 
made  in  that  particular  publication 
against  him  that  I  object  to  so  much. 
It  is  the  idea  of  arming  every  political 
Tom,  Dick  and  Harry  with  a  weapon 
with  which  they  can  dictate  to  a  news¬ 
paper  what  it  shall  do  and  what  it  shall 
not  do. 

“I  do  not  believe  that  such  a  law  can 
be  sustained  in  the  courts.” 

Another  feature  of  the  new  election 
code  that  will  work  a  hardship  on  news- 


IT  COSTS 
NO  MORE . . 

To  have  the  services  of 
an  organization  which 
understands  your  prob¬ 
lems  than  you  will  pay 
for  those  which  lack  a 
background  of  news¬ 
paper  experience. 


Robert  W.  Dickerson 
ARCHITECT 

Sp«ehJlaing  In  Nmwtpmpm 
Enginatring 

1001  HURON  ROAD,  CLEVELAND 


paper  men  in  trying  to  get  election  news 
quickly  is  the  eliminating  of  messenger 
boys  to  carry  returns  from  the  booths 
to  the  election  board.  It  is  provided 
that  the  returns  shall  be  telephoned  to 
the  board  but  another  section  provides 
the  official  shall  not  leave  the  broth,  so 
it  seems  the  two  are  almost  contradic¬ 
tory.  Unquestionably  the  elimination  of 
messenger  boys  would  mean  a  great 
slowing  up  of  getting  returns  in  for 
extra  editions  of  newspapers. 

Two  other  sections  of  the  code  affect 
newspapers.  The  first  provides  that  any 
publication  printing  threats,  directly  or 
indirectly,  for  the  purpose  of  control¬ 
ling  or  intimidating  candidates  for  pub¬ 
lic  office.  The  other  section  prohibits 
anonymous  election  propaganda. 

Secretary  of  State  Brown  on  Wed¬ 
nesday  of  this  week  asked  Attorney 
General  Gilbert  Bettman  to  rule  on 
the  validity  of  the  section  199.  Secre¬ 
tary  Brown  said  that  in  his  opinion  the 
section  violates  the  bill  of  rights  and 
provides  for  confiscation  of  property 
without  due  process  of  law. 


HAIGHT  PROMOTED 


Named  Sunday  Editor  of  Chicago 
Tribune,  Succeeding  Alcock 

Putney  Haight,  who  has  been  in 
charge  of  the  Chicago  Tribune’s  reporto- 
rial  news  office  at  Milwaukee  since  its 
establishment  last  summer,  has  been  ap¬ 
pointed  Sunday  editor  of  the  Tribune, 
succeeding  John  Alcock,  who  had  held 
the  post  since  1925.  The  change  was  ef¬ 
fective  Jan.  20. 

Mr.  Haight’s  connection  with  the 
Tribune  began  19  years  ago  when  he 
joined  the  editorial  department  as  a  re¬ 
porter.  Later  he  became  a  copyreader. 
He  left  the  staff  to  take  over  the  man¬ 
agement  of  the  Japan  Advertiser  at 
Tokio,  returning  to  America  in  1914. 

Thornton  L.  Smith,  Mr.  Haight’s 
assistant  in  the  Milwaukee  office,  has 
succeeded  him  there.  Smith  was  form¬ 
erly  with  the  Associated  Press. 


U.  S.  TO  PAY  IN  ADVANCE 
FOR  SUBSCRIPTKWS 


House  Passes  Bill  Favoring  Publisl,.,, 
— Must  Be  Approved  by 
Senate  to  Become 
Law 


of  Representatives  last  week,  $ubsc°^ 
tion  charges  for  newspapers,  magazine, 
and  other  periodicals,  purchased  Iw  num’ 
erous  government  departments  and  bn 
reaus  in  large  volumes,  will  be  paid  for 
in  advance.  These  charges  run  into 
many  thousands  of  dollars  a  year  and 
at  present  publishers  must  wait  until  the 
end  of  the  year  for  payment. 


The  bill  failed  of  passage  two  day, 
earlier  because  of  the  objection  to  it 
raised  by  Representative  George  Hud¬ 
dleston,  of  Birmingham,  Ala.  He  told 
the  committee  of  the  whole  home  that 
the  custome  of  paying  in  advance  wa, 
based  on  the  responsibility  of  the  sub¬ 
scriber  and  in  this  instance  “the  sub¬ 
scriber  is  better  known  than  the  nub- 
lisher.”  He  added  later: 

“This  bill  is  merely  a  concession  to 
the  publishers,  and  they  are  no  brtter 
than  anybody  else,  and  there  is  no  reason 
why  the  government  should  pay  for  a 
subscription  in  advance,  and  I  insist  on 
the  objection.”  He  raised  no  objection, 
however,  when  the  bill  came  up  again 
and  was  adopted  without  a  roll  call. 
There  is  no  record  to  show  if  he  was 
present. 

The  hill  was  originally  introduced 
about  ten  years  ago  by  the  late  Repre¬ 
sentative  Martin  B.  Madden  of  Illinois. 

There  is  good  prospect  of  the  bill  also 
passing  the  Senate  at  this  session. 


DAILY  RAISES  $25,000 

More  than  $25,000  has  been  donated  to 
a  fund  being  raised  by  Ixt  Prensa,  San 
Antonio,  Tex.,  to  build  a  Mexican  clinic 
in  San  Antonio.  Mexicans  throughout 
the  country  have  contributed. 


ONE  QUALITY 

LET  CERTIFIED  STEREOTYPING  * 

LIGHTEN  YOUR  <= 

PRESS  ROOM  WORRIES  E 


Under  every  day  newspaper  conditions,  makeready  in 
the  press  room  is  out  of  the  question. 

The  pressman  can  only  manipulate  his  Ink  distribution 
and  impression  adjustment,  and  Is,  therefore,  dependent 
upon  his  stereotyper  for  good  printing  plates. 

Certified  Dry  Mats  reproduce  the  flat  forms  as  set  up  In 
the  composing  room  with  true  fidelity.  The  stereotyper 
is,  therefore,  able  to  deliver  to  his  pressman  good  print¬ 
ing  plates  day  in  and  day  out. 

The  pressman  does  not  have  to  smother  his  plates  In 
ink,  nor  does  he  have  to  resort  to  extraordinary  pressure 
on  the  cylinders.  Press  blankets  are  good  for  their  full 
quota  of  impressions  when  Certified  stereotypes  sre 
used. 

Small  wonder  that  “Certified”  on  a  dry  mat  has  become 
synonymous  with  “satisfied"  in  the  mechanical  depart¬ 
ments  of  over  400  newspaper  plants  throughout  this 
country  and  Canada. 

We  respectfully  invite  you  to  get  acquainted  with  Cer¬ 
tified  printing  because  we  are  confident  that  you  would 
be  Just  as  well  satisfied,  too. 

Samples  are  yours  free  of  any  charge  and  without  obli¬ 
gation.  There  is  a  difference. 

To  compare  is  to  know. 

CERTIFIED  DRYMAT(X>RPORAT10N 

340  Madison  Avenue  New  York.  N.V' 

fiordependabh  shnofypinq  use  Certified  Dry 
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Composing  Room 


WUI 

Operate 

With 

These 

Advantages 


h _ 

Ask  the  Man  Who  Has 
Owned  Both 


Maximum  Production  on  ‘‘Peak  Loads”  and 
to  Meet  Unexpected  Demands  +  The  Fastest 
Method  of  Composition  on  Display  Advertise¬ 
ments  and  Headings  +  The  Kind  of  Typog¬ 
raphy  which  Increases  the  Selling  Power  of 
Your  Advertising  Space  -h  The  Satisfaction 
of  Your  Advertisers  with  the  Type  Faces  You 
Have  Available  for  Their  Use  -h  The  Many 
Advantages  of  Hand  Typesetting  Over  All 
Other  Methods  of  Setting  Display  +  Reserve 
Resources  During  Recurring  “Rush”  Periods  + 
Continuous  Composition  With  a  Minimum  of 
Non-Productive  Time  -H  An  Unlimited  Supply 
of  New  Type,  Decorative  Material  and  Leads 
and  Slugs  at  All  Times  +  Greatest  Volume  of 
Production  -I-  Lowest  Column  and  Page  Cost  for 
Display  Advertising  +  Real  Non-Distribution 
—  When  You  Install  the  Monotype  System 


Representative  daily  newspapers 
in  New  York,  Chicago,  Philadel¬ 
phia,  Boston,  Los  Angeles,  Mil¬ 
waukee,  Richmond,  Norfolk, 
Kansas  City,  Atlanta  and  many 
other  cities  have  had  an  oppor¬ 
tunity  to  test  in  their  own  com¬ 
posing  rooms  the  comparative 
merits  of  the  Monotype  System 
and  the  hand-set  slug-line  sys¬ 
tem,  and  have  recorded  their 
final  preference  by  displacing 
slug-line  machines  with  Mono¬ 
types  for  casting  type  for  setting 
display  advertising  and  heads. 


L 


LANSTON  MOIVOTYPE 
MACHINE  COMPANY 

Monotype  Bldg.  Philadelphia,  Pa. 
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POWER  CONCERN  WILL  SPEND  $500,000 
EXPECTING  NO  “EDITORIAL  GRATITUDE” 

Floyd  L.  Carlisle  Tells  New  York  State  Investigating  Com¬ 
mission  of  Niagara  Hudson  Corporation’s  Plan  to 
Industrialize  Territory — No  Publicity  Bureau 


More  than  $500,000  will  be  spent  in 
newspaper  and  magazine  advertising 
during  1930  by  the  Niagara  Hudson 
Power  Corporation,  and  no  “editorial 
gratitude”  is  expected,  according  to 
Floyd  L.  Carlisle,  chairman  of  the  board 
of  directors  of  the  corporation,  in  testi¬ 
mony  before  a  legislative  commission 
studying  the  Public  Service  Law  of  New 
York  state. 

“You  never  get  any  gratitude  from 
the  newspapers  you  advertise  in.  That 
is  what  I  have  found,”  declared  Mr. 
Carlisle,  when  he  explained  that  he  paid 
$8  ,000  for  a  single  insertion  of  a  full-page 
advertisement  in  a  national  weekly  maga- 
rine  and  intended  to  spend  $220,0()0  more 
for  magazine  space  and  $300,000  addi¬ 
tional  for  newspaper  advertising. 

The  Niagara  Hudson  corporation  has 
launched  this  extensive  advertising  pro¬ 
gram  as  Mr.  Carlisle’s  own  plan  to  “sell” 
northern  New  York  state  to  industrial 
interests.  He  has  testified  before  the 
Knight  commission  tnat  lower  electric 
rates  will  be  made  available  to  house¬ 
holders  in  New  York  state  when  enough 
industries  locate  there  to  consume  the 
bulk  of  power  produced. 

When  the  legislative  investigators 
■ought  to  trace  the  influence  of  the 
Niagara  corporation’s  advertising  pro- 
am  other  than  specifically  mentioned  by 
r.  Carlisle,  he  testified  that  the  con¬ 
cern  has  no  publicity  department. 

“We  have  a  new  business  department, 
which  has  nothing  to  do  with  publicity,” 
he  said.  “We  have  men  who  supervise 
our  advertising,  and  we  don’t  call  them 
a  publicity  department.  We  have  a  con¬ 
tract  with  an  advertising  firm  that  writes 
tile  advertisements  and  puts  them  in  the 
papers  after  submitting  them  to  us.” 

Mr,  Carlisle  admitted  that  “publicity, 
of  course,  is  a  very  great  factor  in  this 
thing;  an  immense  factor.” 

The  commission  pointed  out  that  dur¬ 
ing  the  investigation  a  report  of  50  com¬ 
plaints  against  the  Niagara  company  was 
given  about  a  quarter  of  a  column  in  one 
newspaper  while  Mr.  Carlisle’s  state¬ 
ment  in  defense  obtained  seven  columns. 

“Is  that  the  activity  of  the  gentleman 
who  gave  out  your  newspaper  publicity 
yesterday?”  Mr.  Carlisle  was  asked. 

“I  would  like  to  believe  it  was,  but 
I  doubt  it,”  was  the  reply. 

Mr.  Carlisle  explained  that  his  com¬ 
pany  has  men  who  attend  to  advertising 
and  publicity  details,  but  they  don’t  do 
tiiat  exclusively,  he  said.  “They  do  other 
work  than  that.” 

As  for  the  particular  instance  men¬ 
tioned  by  the  commission,  Mr.  Carlisle 
declared  “the  purpose  was  to  accurately 
get  the  testimony  in  the  press,”  and  not 
to  deceive  disorganized  consumers  who 
have  “the  usual  confidence  in  what  ap¬ 
pears  in  the  daily  press.” 

“I  would  like  to  disabuse  anyone’s 
mind  of  the  idea  that  advertising  is  not 
a  desirable  thing,  and  a  part  of  good 
business  practice,”  Mr.  Carlisle  con¬ 
cluded.  “In  this  modern  day  and  age, 
advertising  properly  and  wisely  used  will 
cheapOT  your  cost  of  doing  business,  in 
tiiat  it  increases  the  volume  of  your 
business.” 

“What  is  the  object  of  the  advertising 
policy  of  your  company?”  the  legislators 
asked.  “Has  it  for  its  object  the  dis- 
•emination  of  propaganda  such  as  has 
been  develoj^  by  the  Federal  Trade 
Commission  in  relation  to  some  of  these 
activities?” 

“No,  in  no  sense,"  Mr.  Carlisle  replied. 
“An  electrical  company  is  engaged  in 
■dling  something.  The  purpose  of  the 
advertisement  is  to  aid  in  the  sale  of  it 
and  increase  the  sale  of  it.  There  are 
new  appliances,  for  instance,  constantly 
coming  up.  The  only  way  that  they  can 
be  put  before  the  consumer  is  either 
tiirough  direct  solicitation,  or  throi^h 
advertising,  or  jointly,  both  of  which 
methods  are  used.” 

Mr.  Carlisle  was  one  of  the  principal 


witnesses  before  the  commission,  which 
is  to  complete  its  report  and  file  it  with 
the  state  legislature  within  a  few  weeks. 
Considerable  time  has  been  spent  by  the 
commission  in  probing  publicity  activities 
of  public  utility  corporations  in  an  effort 
to  learn  what  effect  their  newspaper  pro¬ 
motion  has  in  offsetting  complaints  to  the 
Public  Service  Commission. 


ORATORICAL  CONTEST 
TO  START  FEB.  3 


Final*  in  Annual  National  Competition 
Sponsored  by  35  Newspaper*  to  Be 
Held  in  Washington,  May  24 — 
$1,000  Regional  Prize  Offered 


The  National  Oratorical  Contest,  spon¬ 
sored  by  35  newspapers  in  all  parts  of 
the  country,  will  get  under  way  Feb.  3. 
The  contest  will  be  conducted  as  usual 
by  the  elimination  method  with  news¬ 
papers  conducting  trials  in  their  individ¬ 
ual  cities.  These  will  be  followed  by 
regional  contests  and  the  national  finals 
in  Washington,  May  24.  Entries  are  to 
be  made  by  students  in  secondary  schools 
and  two  prizes  for  each  entrant  school 
will  be  awarded — one  for  the  best  written 
oration  and  another  for  the  best  delivered. 

Awards  will  also  be  made  for  city  and 
regional  championships  in  addition  to  the 
national  prize. 

The  newspapers  sponsoring  the  contest 
are :  New  York  Times,  Washington  Star, 
Los  Angeles  Times,  Chicago  Daily  News, 
Kansas  City  Star,  Atlanta  Constitution, 
Birmingham  News,  Birmingham  Age- 
Herald;  Burlington  (Yt.)  Free  Press, 
Springfield  (Mass.)  Republican,  Spring- 
field  Union,  Oklahoma  City  Oklahoman 
and  Times,  Portland  (Me.)  Press- 
Herald,  Portland  Express,  Louisville 
Courier- Journal  and  Times,  Buffalo 
News,  Fort  Worth  Star-Telegram,  Fort 
Worth  Record-Telegram,  Great  Falls 
(Mont.)  Tribune,  New  Bedford,  (Mass.) 
Times,  Portland  Oregonian,  Seattle 
Times,  Sait  Lake  City  Tribune,  Raleigh 
News  and  Observer,  Pittsburgh  Post- 
Gazette,  New  Orleans  Item-Tribune, 
Laramie  Republican  Boomerang,  Scran¬ 
ton  Republican,  Worcester  (Mass.)  Tele¬ 
gram-Gazette,  Fargo  (N.  D.)  Forum, 
Utica,  (N.  Y.)  Daily  Press,  Honolulu 
Star-Bulletin,  San  Antonio  Express. 

Local  elimination  contests  are  to  be 
completed  and  entries  ready  for  the 
regional  finals  by  March  7.  The  news¬ 
papers  in  each  city  pick  the  subject  upon 
which  orations  are  to  be  delivered. 

The  regional  finals  will  be  held  in 
Town  Hall,  New  York,  May  16.  The 
eight  contestants  will  receive  the  same 
prizes  as  in  other  years,  and  the  winner 
will  be  awarded  $1,000,  a  trip  to  Europe 

The 

Archineer 


UR  special  experience 
in  the  design  of  suc¬ 
cessful  newspaper  plants 
makes  our  services  of  value 
to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC. 

Emgimttn  snJ  AnhiucU 
720  N.  Michigan  Ave.,  Chicago 
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GRAVES  SHOWS  EDITORS 
“‘MODEL”  NEWSPAPER 

A  MODEL  newspaper,  a  model, 
■^ihat  is,  for  those  who  wish 
newspapers  would  play  up  the 
good  things  and  not  the  had 
things  that  men  do,  was  distrib¬ 
uted  by  Louis  Graves,  editor  of 
the  Chapel  Hill  (N.  C.)  W eekly 
at  the  annual  North  Carolina 
Newspaper  Institute  at  Chapel 
Hill,  recently. 

Among  the  headliners  were: 

“Methodist  Church  Plate-Passers 
Einded  Year  Without  Stealing  a 
Cent;  Congregation  Is  Jubilant.” 

“Not  One  of  Our  Bank  Directors 
Has  to  Go  to  the  Penitentiary.” 

“No  Wife-Beaters  In  Faculty.” 


with  all  expenses  paid,  and  a  gold  medal. 
Second  prize  will  be  $500  and  a  gold 
medal ;  third — $250  and  a  gold  medal ; 
fourth  to  eighth,  inclusive — $50  each  and 
silver  medals. 

In  addition  to  the  newspapers  several 
organizations  and  universities  are  spon¬ 
soring  the  contest. 


SHERBROOKE  RECORD  SOLD 


inc  o^rorooRe  tyue.)  DaUy  Record 
on  Jan.  25  passed  into  new  control 
major  portion  of  the  stock  in  the  ovJnS 
company  being  purchased  by  AIM 
Wood,  of  Montreal,  a  i^'-’-nalist  of 
experience. 

The  Record  was  founded  in  1897  h. 
the  late  L.  S.  Channel).  The  rS 
president,  Mrs.  L.  S.  Channell.  was  ^ 
ceeded  by  Mr.  Wood.  The  repoS 
price  was  $650,000,  but  the  estates  of  the 
Channell  and  Morrill  interests  retain 
$2.50,000  of  the  amount,  subject  to  future 

rail  ^ 


The  new  owner  began  newspaper  work 
in  Toronto,  where  he  was  on  the  editorial 
and  business  staffs  of  the  Toronto  Mad 
Toronto  World,  and  the  Evening  Tele¬ 
gram.  He  has  also  managed  daily  news- 
papers  in  Victoria,  B.  C.,  and  in  Nelson, 
B.  C.  For  several  years  he  was  sole 
proprietor  of  the  Ottawa  Free  Prett 
but  disposed  of  that  daily  publication  to 
P.  D.  Ross  and  his  associates. 


PLANE  SPEEDED  EDITION 


AGRICULTURAL  GROUP  ELECTS 

Fred  Bohen  of  the  Capper  Publi¬ 
cations  was  re-elected  president  of  the 
Agricultural  Publishers  Association  at 
the  annual  meeting  of  the  board  of  di¬ 
rectors  in  Chicago,  Jan.  24.  Other 
officers  re-elected  were :  W.  C.  Allen, 
Dakota  Farmer,  vice-president ;  W.  G. 
Campbell,  Indiana  Farmer’s  Guide, 
secretary,  and  B.  Morgan  Shepherd, 
Southern  Planter,  treasurer. 


EDITOR  RECOVERING 

Seymour  A.  Oakley,  editor  of  the 
Peoria  (Ill.)  Star,  is  recuperating  from 
an  emergency  operation  for  appendicitis 
performed  Jan.  25  in  Proctor  hospital. 
Peoria. 


S.  F.  News  Chartered  Ship  to  Covsr 
Salinas  Valley 

Rain  and  wind  storms  failed  to  stop 
the  San  Francisco  News  from  getting  the 
story  of  the  release  of  Mrs.  Sue  Brown, 
Monterey,  Cial.,  “jail  mother,”  into  the 
Salinas  Valley  recently. 

The  News,  believing  Mrs.  Brown  had 
been  “railroaded”  into  jail  on  a  charge  of 
possessing  home  brew,  paid  her  ffot 
Managing  Editor  Allan  C.  Bartlett  got 
the  story  “sewed  up”  and  obtained  the 
woman’s  release. 

Circulation  Director  John  C.  van  Ben- 
them  chartered  a  cabin  monoplane  and 
had  papers  taken  120  miles  south  to  the 
Salinas  Valley  during  a  heavy  rain  and 
wind  storm. 


KNOW 

the  FACTS 


on  — every  daily  news¬ 
paper  in  the  U.  S.  and 
Canada.  Latest  data  on 
every  town  having  a 
daily  newspaper,  its  in¬ 
dustries,  stores,  banks 
auto  registration,  etc. 
Hundreds  of  vital  facts 
instantly  available  in 
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Editor  &  Publisher  The  Fourth  Estate  for  February  1 


IbET^S  LOOK  AT  IT  FROM 

ILxi3  your  point 

OF  VIEW 

Every  business  transaction  is  at  once  a  sale  and  a  purchase. 

Much  of  its  success  depends  on  the  ability  of  each  party  to 
view  it  from  both  angles.  1 1  Is  our  business  to  sel  I  Linotypes; 
but  we  realize  thata  sale  is  nevera  good  sale  unless  it  Isalso 
a  good  buy.  And  this  we  believe  to  be  your  view-point: 

WHAT  YOU  WANT  WHEN  YOU  BUY  A  LINOTYPE 

YOU  WANT 

first  of  all  a  machine  that  you  can  put  into  your  composing  room  and  forget 
about,  secure  in  the  knowledge  that  it  is  going  to  do  the  work  you  bought  it 
to  do  day  in  and  day  out. 

YOU  WANT 

a  machine  so  well  built  that  it  will  seldom  get  out  of  order,  but  you  realize 
that  any  piece  of  mechanism,  no  matter  how  perfect,  is  subject  to  wear  and 
breakage,  and  so  you  want  to  know  that  if  ever  a  part  should  break  you  can 
always  get  replacements  and  get  them  quickly. 

YOU  WANT 

a  machine  equipped  with  all  the  latest  improvements  for  increasing  its 
range  and  output,  but  you  want  to  be  sure  that  they  are  real  improvements 
and  not  just  “talking  points”;  that  they  have  been  thoroughly  tried  out 
and  proved  practical  In  the  light  of  every-day  composing-room  operation. 

YOU  WANT 

a  machine  that  is  backed  by  a  complete  typographic  service;  that  can  give 
you  not  only  type  faces  in  common  use  butcan  meet  unusual  demand  as  well. 

YOU  WANT 

to  know  that  you  are  dealing  with  a  dependable  company  that  is  interested 
in  maintaining  a  permanent  business  relationship. 

And  keeping  your  view-point  ever  before  us,  we  try  to  con¬ 
duct  every  department  of  our  organization  in  strict  accord¬ 
ance  with  these  demands,  which  we  feel  you  are  perfectly 
justified  in  making  upon  us. 

MERCENTHALER  LINOTYPE 
✓ - 1  iMin-rwPF - \  COMPANY,  BROOKLYN,  N.Y. 


LINOTYPE 


SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED  TORONTO  2.  CANADA 

REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


■  ■nMtuci  mD  Mitiolitc  Siiiics 
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Editor  &  Publisher  The  Fourth  Estate  for  February  I,  1930 


/' 


BRUSH-MOORE  GROUP  BUYS  DAILIES  IN 
PORTSMOUTH  AND  IRONTON,  O. 

Complete  Ownership  of  Portsmouth  Papers,  and  Half  Interest 
in  Ironton  Tribune  Acquired — Group  Now  Active  in 
Seven  Ohio  Cities 


BRUSH-MOORE  Newspapers,  Inc.,  the  Marion  SUr.  William  H.  Vodrey,  ENDS  IN  HARMONY 

acquired  complete  ownership  of  the  an  outstanding  Ohio  lawyer,  became  as-  _ 

Portsmouth  (O.)  Daily  Times,  the  sociated  with  Brush-Moore  Newspapers,  .  j  m  .  e  r> 

P  0  r  tsmou  th  Inc.,  in  the  purchase  of  the  Star  and  is  Threatened  More  to  Sever  Connec- 


M  orning and 
Sunday  and 
half  ownership  in 
the  Ironton  (O.) 

Evening  and  Sun¬ 
day  Tribune  on 
January  29,  from 
Harry  R  Taylor. 

The  C.  H.  Moore 
Estate  retains  in¬ 
terest  in  the  lat¬ 
ter  paper. 

Mr.  Taylor 
helped  to  organ- 
ize  the  Ports-  LouiiH.  Brush 

mouth  Times  on 

March  3,  1894,  and  in  1900  obtained  con¬ 
trol  of  the  paper.  In  1926  he  took  corn- 


secretary  and  treasurer  of  the  organiza¬ 
tion  as  well  as  general  counsel. 

Other  executives  of  the  group  include 
Henry  R.  Schaffner,  general  business 
manager:  J-  D.  Raridan,  executive  edi¬ 
tor;  T.  S.  Brush,  circulation  director;  J. 
R.  Troxell,  general  auditor;  Paul  F. 
Morgan,  business  manager,  and  J.  K. 
Vodrey,  managing  editor  of  the  Canton 
repository;  Herbert  K.  Nichols,  busi¬ 
ness  manager,  and  N.  E.  Worstell,  man¬ 
aging  editor,  Steubenville  Herald-Star; 
C.  V.  Hughes,  business  manager,  and 
Frank  R.  O’Hanlon,  managing  editor, 
East  Liverpool  Review ;  James  C. 
Woods,  business  manager,  and  Murray 
Powers,  managing  editor,  Marion  Star; 
Ralph  Hawley,  business  manager,  and 


v/i  lilt  ,/apvi.  J.I1  lie  lUUK.  tcnil-  tt  T>  • 

plete  charge  by  purchasing  the  interests  managing  editor,  Salem 

of  the  estate  of  Valle  E.  Harold,  former  *^^ws.  _ 

co-publisher.  He  established  the  Sunday 

Sun-Times  in  1919  and  in  1920  started  CONDEMNS  FREE  PUBLICITY 
the  Portsmouth  Morning  Sun.  - 


PUBLICITY 


FRANK  BALDWIN  HONORED  NEIL  SWANSON  NAMErt 

At  a  luncheon  last  week  a  group  of  prTTQRl  TDOU  DDr>cc«  ■ 

friends  of^  Frank  Baltin,  editor  of  the  *  **  lODUlvLirl  alvtSS  M.  ^  ^ 
IVaco  (Tex.)  News-Tribune  and  Times- 

Herald  and  a  member  of  the  Texas  Leg-  Managing  Editor  of  Minnaapafe 
islature,  presented  a  gold  watch  to  the  Succeeds  Charles  F.  GUmaral^ 
_  Served  Fifteen  Years  on 

COAST  CLUBS’  MEETING  Twin  city  Paper 

ENDS  IN  HARMONY  Neil  H.  Swanson,  managing  editor  of 

-  the  Minneapolis  Journal,  was  nawMS 

Threatened  Move  to  Sever  Connec-  managing  editor  the  Pittsburgh  Press, 

tions  with  A.  F.  A.  Fails  to 

mg  Charki  p. 
Gilmore,  resigned 
The  appointaeil 
was  announced  bt 
Harold  D.  Jaooba 
editor  of  dn 
Press.  No  an. 
nouncement  was 
made  concemhi 
Mr.  Gilawrt 
plans. 

Mr.  Swansoi  m 
35  years  old  and 

tween  the  two  associations,  ended  peace-  started  newspaper 

fully  and  with  the  ties  between  them  Neil  H.  Swansoh  work  on  the  Jov. 

stronger  than  in  the  past.  nal  in  1915  read* 

There  have  been  rumblings  of  dissen-  ••tg  copy  on  telegraph  fillers.  During  the 

tion  on  the  Pacific  coast  for  some  time  war  he  was  a  first  lieutenant  at  FoR 

because  some  of  the  clubs  felt  that  they  Snelling  and  served  overseas  as  a  coo^ 

were  getting  small  returns  from  dues  pany  commander  in  the  350th  Infanlijr 

paid  to  the  A.F.A.  The  conference  and  as  a  detachment  commander  at  thi 

...UU  »  fronf  tirifVi  fViA  ^ 


tion*  with  A.  F.  A.  Fails  to 
Materialize — Annual  Meet  in 
Spokane,  June  22-25 

(By  telegraph  to  Editor  &  Publisher) 

Portland,  Ore.,  Jan.  29. — Threat¬ 
ened  withdrawal  from  the  Adver¬ 
tising  Federation  of  America  by  the 
Pacific  Coast  Advertising  Clubs  Associa¬ 
tion  did  not  develop  at  the  three-day 
winter  conference  of  the  latter  organiza¬ 
tion  which  ended  here  today.  The  con¬ 
ference,  which  threatened  a  severance  be¬ 
tween  the  two  associations,  ended  peace¬ 
fully  and  with  the  ties  between  them 
stronger  than  in  the  past. 

There  have  been  rumblings  of  dissen- 
tion  on  the  Pacific  coast  for  some  time 
because  some  of  the  clubs  felt  that  they 
were  getting  small  returns  from  dues 


Neil  H.  Swansom 


holdin^fto  Iromoi"where‘'^  CKe  Virginia  Group  Passe.  Resolution 
Ironionian,  a  morning  paper  and  in  1926  Against  Newspaper  Practice 
he  joined  with  the  Moore  interests^  in  A  resolution  condemning  the  news- 
merging  the  Ironton  Tribune,  morning,  paper  practice  of  printing  free  publicity 
and  Ironton  Register,  evening,  with  the  to  retain  advertising  contracts  was 
Ironton  Tribune  publishing  an  evening  adopted  by  the  Virginia  Press  Associa- 
and  Sunday  paper.  tion  at  its  meeting  Jan.  24-25  in  Rich- 

Addition  of  the  Portsmouth  and  Iron-  mond.  “Newsoaiiers  cannot  perform 


viivLfi:.inivo  riLtc,  ruoA.iv,i  i  •  ^  general  understanding  front  with  the  “Blue  Devils"  of  tfas 

-  that  the  issue  would  be  decided  and  T.  W.  French  army. 

rginia  Group  Passes  Resolution  Lequatte  of  Milwaukee,  Wis.,  executive  _  war  he  returned  to  tht 

.  .  p  »•  vice-president  of  the  national  federation.  Journal  and  served  successively  at 

Against  newspaper  rractice  j-o^tact  purposes.”  For  reader,  reporter,  assistant  tele^rapl 

A  resolution  condemning  the  news-  two  days  of  the  session  the  issue  re-  tor,  assistant  news  editor,  assistanl 

per  practice  of  printing  free  publicity  mained  in  the  background  but  the  trouble  editor  and  assistant  managing  t 

retain  advertising  contracts  was  was  smoothed  out  and  today  it  was  stated  He  was  promoted  to  managing  edil 


paper  practice  of  printing  free  publicity 
to  retain  advertising  contracts  was 


adopted  by  the  Virginia  Press  Associa-  by  both  Mr.  Lequatte  and  Raymond  P. 


tion  at  its  meeting  Jan.  24-25  in  Rich¬ 
mond.  “Newspapers  cannot  perform 


tor,  assistant  news  editor,  assistant  dly 
editor  and  assistant  managing 
He  was  promoted  to  managing  editor  a 
1927  by  the  late  H.  V.  Jones,  publish^ 


ton  papers  to  the  Brush-M(»re  group  the  peculiar  and  highly  specialized  ser- 
makes_  a  total  of  seven  Ohio  cities  served  vice  in  presenting  local  news  when  they 
by  their  publications.  Others  in  the  group  give  such  space  free  to  firms  whose 
are  the  Canton  Repository,  the  Steuben-  advertising  accounts  they  hold,  and  the 


ville  Herald-Star,  the  Marion  Star,  the 
East  Liverpool  Review  and  the  Salem 
News. 

Brush-Moore  Newspapers,  Inc.  had  its 
inception  in  1923  in  the  purchase  of  the 
Marion  Star  from  President  Warren  G. 
Harding  just  prior  to  Harding’s  ill-fated 
trip  to  Alaska.  At  the  same  time  Brush- 
Moore  took  over  the  Marion  Tribune 


practice  makes  for  inferior  editorial 
policy,”  the  resolution  stated. 

H.  B.  Trundle,  Danville  Register  and 
Bee  and  president  of  the  association, 
presided  at  the  sessions.  Among  the 
subjects  discussed  were  standardized 
newspaper  audits,  foreign  advertising 
rates,  and  equipment. 

The  design  for  the  monument  planned 


Kelly  of  Spokane,  president  of  the  coast  - 

associations,  that  relations  would  remain  EDITORS  ELECT  TOWNSEND 

harmonious.  At  a  breakfast  today,  at-  - 

tended  by  managers  of  30  Pacific  Coast  Milford  (Md.)  Chronicle  M.  E.  Prsd> 
clubs  Mr  Lequatte  talked  of  services  Del-Mar-V.  Group 

performed  by  the  national  body  for  indi-  t 

vidual  clubs  in  the  Pacific  Association.  Del-Mar-ya  Press 

And  therein,  according  to  those  in  inner  composed  of  Mitors  and  ^blishw  of 
circles,  lies  the  reason  for  success  in  newspapers  m  Delaware  Md  the  Easteii; 
peace  overtures.  The  Pacific  Coast  body  Shore  of  Maryland  and  Virginia,  held  ft 


dent  of  Del-Mar-Va  Group 

The  Del-Mar-Va  Press  Assoc 


Shore  of  Maryland  and  Virginia,  held  ft 


emerges  with  rather  substantial  promises  Wilmington,  & 


from  L.  S.  and  W.  J.  Galvin,  of  Lima,  to  honor  William  Parks,  the  first  pub- 
Ohio.  The  Tribune  discontinued  publi-  lie  printer  of  Virginia  and  publisher  of 


cation.  Virginia’s  first  newspaper,  was  ap- 

Two  years  later  Brush-Moore  took  proved  by  the  association.  A  resolution 
over  the  Steubenville  Herald-Star  from  inviting  the  National  Editorial  Associa- 
Charles  D.  Simeral  and  associates  and  tion  to  hold  its  1932  meeting  in  Norfolk 
the  Steubenville  Gazette  from  Jay  Paisley,  was  passed. 

The  Gazette  was  discontinued.  In  May,  - - 

1927,  the  Canton  Repository  was  pur-  BRYANT  BUYS  WEEKLY 

chased  from  George  B.  Frease.  _ 

At  the  same  time,  the  East  Liverpool  Former  Press-Guardian  Publisher  Ac 


that  the  national  association  “will  co¬ 
operate  even  more  closely  with  local 
units.” 

From  all  indications  the  A.F.A. 
will  have  a  direct  representative  on  the 
coast  who  will  be  available  for  call  at 
any  time.  That  representative  may  be 


G.  Marshall  Townsend,  managing  edt* 
tor,  Milford  (Del.)  Chronicle,  ms 
elected  president;  W.  D.  Bratton,  poW 
lisher,  Elkton  (Md.)  Cecil  News,  vet- 
president ;  William  F.  Metten,  publidkr. 
Wilmington  Every  Er/em'iip,  secretary  and 
treasurer  (re-elected) ;  S.  E  Shain» 


<iiiv  iiiiic.  A  iiai  I  GUI  cdciiLaiivc  iiiay  ltg  ,  .  ess  «  \  Oa  n  ^  « 

the  executive  secreury  of  the  Pacific 


Coast  unit. 

At  today’s  meeting  there  was  discus¬ 
sion  about  division  of  salary  for  this 


George  Carter,  Wilmington  Evim$  > 
Journal  and  Edwin  H.  Brown,  Centm  \ 
ville  (Md.)  Record,  executive  conanlb  i 


BRYANT  BUYS  WEEKLY 


office  and  division  of  time  on  the  part  of 


Review  Tribune  and  the  Salem  News, 
owned  by  Louis  H.  Brush,  became  units 
in  the  group. 

Louis  H.  Brush,  president  of  the 
group,  has  been  a  publisher  of  news¬ 
papers  for  more  than  30  years.  His  first 
newspaper  was  the  Salem  News.  He 
later  acquir^  the  East  Liverpool  Re¬ 
view  and,  in  1906,  with  his  brother, 
Harlan  W.  Brush,  the  Alliance  Leader, 


quires  Teeneck  (N.J.)  Times  Review 


the  executive  secretary  between  national 
and  regional  duties. 

Much  of  the  Portland  conference  was 
given  oyer  to  plans  for  the  next  annual 
convention  of  the  Pacific  Coast  Associa- 


W.  B.  Bryant,  formerly  publisher  of  the  tion,  which  will  be  held  in  Spokane,  June 
Paterson  (N.J.)  Press  Guardian,  an-  22  to  25.  The  general  theme  of  the 
nounced  last  week  the  acquisition  of  the  Spokane  gathering  will  be  “How  Adver- 

^ _ r  y%.T  r  \  _  t>_‘ _ _  _ 1-1-.  ♦Uab 


The  following  new  members  weiei 
elected:  E.  D.  C.  Hegeman  of  Doiloii 
(Md.),  (Jeorge  T.  Maxwell,  Damt 
(Del.)  State  News,  and  William  H.  Sej 
vier,  Wilmington  Evening  Journal 

CLINGERMAN  JOINS  DAILY  ■ 

J.  P.  Clingerman,  who  re<»tly  | 
his  two  Home  Economic  Studios  j 


Teaneck  (N.J.)  Times  Review,  a  weekly  tising  Serves  the  Ultimate  Consumer.”  his  two  Home  Economic  Studios  at  Oj 
from  Max  Schlafer  and  Thomas  Aiken.  It  was  decided  topics  for  the  three-minute  cinnati  and  Indianapolis  to  a  New  Yoit 
His  son,  William  Cullen  Bryant,  will  be  talks  which  are  an  annual  contest  feature,  syndicate,  has  been  appointed  niamg 


business  manager. 


will  be  “How  Advertising  Educates," 


The  Times  Review  is  a  consolidation  “How  Advertising  Saves,”  and 


which  subsequently  was  sold  to  Frank  of  the  Ridgefield  Park  News  Review  and  Advertising  Protects.” 


A.  Hoiles.  Hoiles  merged  the  Leader 
with  the  Alliance  Review. 

Mr.  Brush  later  purcliased  the  East 
Liverpool  Tribune,  and  merged  it  with 
the  Review  in  1%4.  Mr.  Brush  has 


of  the  Home  Forum  Department  of  ^ 
Cincinnati  Enquirer  by  Roger  H.  Ptsjfih 
advertising  manager  of  the  _  Enqtw* 


been  artive  in  newspaper  publishing  or-  of  the  Sodamat  Corporation,  New  York, 
ganizations  for  many  years,  having  the  owner  of  patents  to  an  automatic 


served  as  secretary  of  Ae  Associated  soda  fountain  system.  A  group  of  newspaper  publishers - 

Ohio  Dailies  and  as  president  of  the  Mr.  Bryant  was  a  former  director  of  were  the  guests  this  week  of  C.  H.  L.  142-PAGE  SPECIAL 

Ohio  Select  List.  the  American  Newspaper  Publishers  As-  Jones,  president  of  the  Mersey  Paper  Tribune  celebrating  its  25i 

Roy  D.  Moore,  vice-president  and  gen-  sociation  and  was  chairman  of  the  pro-  Company  of  Liverpool,  N.  S.  aboard  the  anniversarv  and  the  ’lOth  vear  under 

eral  manager,  began  his  newspaper  career  gram  committee  of  this  association  for  company’s  new  newsprint  -  carrying  nuhiicher-ownershio  of  Richard  LhP 

with  the  old  Cleveland  Leader.  He  was  the  past  five  years.  He  also  served  as  steamer,  Markland,  which  arrived  in  V  -g  ign  19  a  142-page  neft* 

for  10  years  associated  with  Interna-  director  for  two  years  on  the  board  of  New  York  Jan.  24  on  its  first  business  fhis  edition  contained  more  thft 

tional  News  Service  and  King  Features  the  Audit  Bureau  of  Circulations,  and  voyage.  It  brought  4.200  tons  of  news-  112  000  lines  of  advertising. 

Syndicate,  resigning  his  position  as  as-  has  spent  over  30  years  in  the  newspaper  print  from  the  new  Liverpool  mill  ’ _ 

sistant  general  manager  of  the  latter  or-  business.  of  the  comoanv.  Amone  those  at  _ 


the  Bogato  {Review,  and  is  the  only  paper  Another  decision  of  the  directors  was  Associated  with  Clingerman  will  ^ 
in  a  territory  that  has  a  population  of  that,  in  1930,  each  individual  club  would  E.  H.  J.  Robynson  of  New  YOTk  Ctt 

about  45,000  persons.  hold  its  own  “achievement  week,”  when  a  graduate  of  Columbia  University  m  ® 

It  was  also  announced  last  week  that  displays  of  successful  advertising  cam-  "Department  of  Home  Econoiracs, 

Mr.  Bryant  had  been  elected  a  director  paigns  are  made  for  general  exhibition,  will  become  the  director  of  ™j5 

of  the  Sodamat  Corporation,  New  York,  -  Forum  Department,  writing  under  W 

the  owner  of  patents  to  an  automatic  NEWSPRINT  SHIP  ARRIVES  nom-de-plume  of  Ceil  Adair. 


NEWSPRINT  SHIP  ARRIVES 

A  group  of  newspaper  publishers 
were  the  guests  this  week  of  C.  H.  L. 
Jones,  president  of  the  Mersey  Paper 


142-PAGE  SPECIAL  ] 

The  Tulsa  Tribune,  celebrating  its  ^ 


----- r— •  - - V  . — /  puDiisntrr-owiicrMiii/  av.v.— - 

steamer,  Markland,  which  arrived  in  jan.  19,  a  142-page 


sistant  general  manager  of  the  latter  or¬ 
ganization  to  become  publisher  of  the 
Portland  (Me.)  Press  for  Senator  Fred¬ 
eric  Hale. 

On  behalf  of  Senator  Hale,  Mr. 


GIVING  PUZZLE  PRIZES 


New  York  Jan.  24  on  its  first  business 
voyage.  It  brought  4,200  tons  of  news¬ 
print  from  the  new  Liverpool  mill 
of  the  company.  Among  those  at 
the  luncheon  were,  Howard  Davis, 
George  F.  Hfuagel  and  M.  A.  Bums  of 


JUIICa,  Irtii.  S-'I  »  •  J  *1^1 

"^ner.  This  edition  contained  more  n*| 
112,000  lines  of  advertising.  j 


The  Toledo  Blade  is  holding  a  puzzle  the  New  York  Herald  Tribune;  John  D 


contest  in  connection  with  the  Toledo 


Moore  disposed  of  the  Press  to  Guy  P.  Automobile  show,  to  be  held  Feb.  3  to  8,  - r—  -  —  — •  - .  --  --  —  -  - . 

Gannett  who  merged  the  Pi  ess  with  the  with  $250  in  prizes  for  those  who  find  Hearst  Newspapers;  W.  G.  Chandler,  with  the  same  mechanical  re^i 

Portland  Herald.  A  year  later  Mr.  Brush  the  errors  in  automobile  cartoons  ear-  general  business  manager  of  the  Scripps-  and  using  the  same  plates  as  tne 

and  Mr.  Moore,  in  association,  purchased  ried  daily  in  the  Blade.  Howard  Newspapers.  ican  Weekly. 


Collins,  A.  F.  Gladfelder,  W.  F. 
Christopher  and  A.  D.  Hurley  of  the 


INTALLS  COLOR  PREM 

New  Orleans  Times-Picayune  h**  ^ 
stalled  a  Scott  high  speed  color 
and  on  Jan.  26  added  a  ^or 
zine  section,  printing 


Howard  Newspapers. 


and  using  the  same  plates  as 
ican  Weekly. 


r 


tecrccE  ycL  turn  this 


Just  take  a  minute  or  two  and  see 
how  many  products  or  services  this 
picture  or  parts  of  it  would  illustrate 
effectively.  Write  them  down.  Turn 
the  page  and  see  in  how  many  eases 
we  check.  And  more  could  be  added. 
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still  another  thought — too 
big  to  more  than 
mention  here. 


I  NVES  T 


The  Day  Is  Done 


The  funds  you  invest  today  in  long^ 
term  securities  of  proven  safety 
will  safeguard  your  future.  In  a 
trust,  they  will  lovingly  insure  the 
comfort  of  your  loved  ones  when 
you  may  not  be  here. 


TITLE  &TRUST 

114  West  North  St. 


That  Old  Melody 


Home,  Sweet  Home,  is  much 
more  than  a  sentimental  tune. 
It  is  either  an  economic  chal^ 
lenge  or  a  source  of  deep  sat' 
isfaction  to  every  man  with  a 
family.  If  you  want  to  know 
how  easily  you  can  take  the 
right  steps  to  home  ownership, 
call  and  see  us.  Our  service 
includes  a  great  deal  more 
than  the  mere  transference 
of  a  deed. 


Established  1872 


Neenah,  Wisconsin 


NEW  YORK 
1 22  East  42nd  Street 


CHICAGO 
8  S.  Michigan  Avenue 


LOS  ANGELES  ' 

Slowest  Sinth  Street  EVANSTON 


XMORE  REALTY 


WINNETKA 


ravure  Sections 


CITIES  OF  NORTH 
NEWSPAPERS 


M  U  \Y/’  NEW  YORK  LOSANGELES 

C  C  n  3  ri  j  VY  1S»  1 22  Eatt  42n<{  St.  ^10  IVcsl  6th  Street 

CHICAGO,  S  S.  Michigjtt  Ave. 

Our  book — “One  Picture  ts  north  Ten  Thousand  Words" — shon  s  more  nays  than  ever  in  nhich  rotogra¬ 
vure  may  be  used.  Write  for  a  copy  to  Kimberly-Clark  Corporation,  Rotogravure 
Development  Department,  8  S.  Michigan  Are.,  Chicago,  III. 


1 
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IIBEL  VERDICT  IS  REVERSED  BECAUSE 

^dge  ordered  punitive  award 


PLAN  $1,000,000  CAMPAIGN 


%<i  BOOTH  NEWSPAPER  AREA 

ONE  OFAMEJtICAS  JS  LEADING  MADNETS 

OF  MICHIGAN 

—  A  Market  you’ll  want  to  include 
in  your  1930  schedules 

In  days  when  it  is  necessary  to  fight  for 
business  The  Booth  Newspaper  Area  is  one 
of  the  markets  that  can  be  depended  upon 
for  active  response  to  concentrated  sales 
cultivation. 

It  is  a  market  metropolitan  in  size  but 
divided  into  eight  compact  centers  with  a 
wide  diversity  of  industry  that  tends 
^  to  hold  prosperity  to  an  even  keel. 

^ress  It  is  a  market  completely  domi- 
rgaj\  nated  by  one  group  of  evening 

News  newspapers  —  more  than  280,000 

J  daily  circulation  for  the  300,000 

homes. 

Patriot 

Tiflies  )  booth  newspapers,  INC. 

J.  E.  LUTZ,  W*attm  Rmprtfntativ* 
IM  North  Michifui  Ave.,  Chicago 
Dttroit  or  any  ntwapapor  liatad 


(egoii  Chronide 
Arbor  Daily  Nei 
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FORMER  N.  Y.  HERALD  MEN  RECALL 
THEIR  DAYS  ON  FAMOUS  DAILY 

More  Than  200  Members  of  “Owl  Club”  Attend  Banquet  on 
Tenth  Anniversary  of  Suspension  of  Bennett’s 
Newspaper — Peltz,  Dinner  Chairman 


By  JOHN 

Exactly  ten  years  from  the  night 
which  marked  the  suspension  of  the 
New  York  Herald,  under  the  regime  of 
James  Gordon  Bennett,  the  younger,  206 
memiiers  of  the  Owl  Alumni,  consisting 
of  editors,  reporters,  copy  readers,  illus¬ 
trators  and  members  of  the  business  de- 
Mrtment  of  the  Herald,  as  well  as  of  the 
New  York  Evening  Telegram,  also  part 
of  the  Bennett  organization,  met  and 
dined  for  the  first  time  in  celebration  of 
the  night  which  marked  the  passing  of 
what  wa*  at  one  time  one  of  the  best 
known  and  most  influential  daily  news¬ 
papers  in  existence.  The  event  took 
place  at  the  Hotel  St.  Regis,  New  York 
City,  on  the  evening  of  Feb.  25. 

Again  Herald  owls  blinked  as  once 
they  did  on  the  Herald  building  at 
Broadway  and  Thirty-fifth  street,  while 
human  Owls  sang,  cheered  and  talked  of 
bygone  days.  It  was  a  "large”  night 
and  a  merry  one.  The  banquet  room,  on 
the  roof,  was  decorated  especially  for 
the  occasion.  The  owl  was  James  Gor¬ 
don  Bennett’s  favorite  bird  and  his  pet 
conception  of  that  which  typified  the 
night  worker.  Figures  of  these  were  to 
be  STCn  all  through  the  Herald  building 
and  in  the  office  of  the  Paris  edition  of 
the  paper  as  well  as  in  the  Commodore’s 
private  offices. 

Two  immense  figures  of  these  birds,  in 
bronze,  which  for  nearly  36  years  deco¬ 
rated  the  upper  facade  of  the  Herald 
building  and  each  night  solemnly  blinked 
as  _  they  gazed  down  Broadway,  and 
which,  when  the  structure  was  sold  and 
wrecked  were  presented  to  Editor  & 
Publisher,  were  loaned  to  the  Owls. 
They  occupied  posts  of  honor  directly 
over  the  speaker’s  platform.  Some  twen¬ 
ty-five  or  thirty  of  the  parent  owls’ 
progeny,  of  smaller  size  and  done  in 
papier  mache,  had  been  provided  with 
green  glass  eyes.  These  figures  were 
electrically  connected  and  all  through  the 
evening  blinked  approval  of  the  pro¬ 
ceedings. 

The  job  wTis  well  done  by  the  dinner 
committee,  of  which  Hamilton  Peltz, 
now  of  the  New  York  Times,  but  for 
more  than  30  years  a  member  of  the 
Herald  staff,  much  of  the  time  assistant 
city  editor  (which  corresponded  to  the 
post  of  city  editor  on  other  newspapers) 
was  chairman.  It  was  one  of  Bennett’s 
pe^liarities  that  the  title  of  managing 
editor  should  not  be  used,  that  of  city 
editor  being  substituted.  “Billy”  Willis, 
the  last  city  editor  of  the  paper;  Owen 
Oliver,  James  A.  Haggerty,  J.  Norman 
L)rnd,  Deltus  M.  Fidwards  and  James 
Stewart  Richardson  were  the  other  mem¬ 
bers  of  the  committee.  Only  two  toasts 
were  offered :  one  to  the  working  news¬ 
paper  men  of  the  New  York  newspapers 
who  were  present  to  cover  the  assign¬ 
ment  and  the  other  drank  in  silence  to 
the  memory  of  Tames  Gordon  Bennett. 

Various  members  related  their  experi¬ 
ences  on  the  Herald  staff,  and  home 
talent  contributed  songs,  assisted  by  Vin¬ 
cent  Lopez’s  orchestra.  Laughter  and 
cheers  attended  the  tales  told  by  various 
men  of  happenings  while  covering  as¬ 
signments  for  the  old  paper.  One  inter¬ 
esting  incident  was  that  when  Chairman 
Peltz  called  upon  all  those  who  were  on 
the  staff  when  the  Herald  was  located 
at  Broadway  and  Ann  street,  in  the  ’80s, 
and_  early  ’90s,  many  of  whom  accom¬ 
panied  the  paper  when  it  moved  to  Thir- 
ty-fith  street  and  Broadway,  to  stand  up 
and  receive  the  applause  of  those  who 
did  not  join  the  staff  until  later.  There 
were  some  25  of  these  who  could  look 
back  to  the  days  “when  things  were  dif¬ 
ferent.” 

But  while  more  than  200  former  Her¬ 
ald  men  looked  and  listened  there  were 
others  present,  though  unseen.  They 
were  all  there,  the  shades  of  those  who 
have  gone  to  the  Other  Land.  What 
memeries  they  recall,  although  their 


C.  KLEIN 

names,  in  many  cases,  mean  little  to  the 
present  generation  of  New  York  news¬ 
paper  men. — John  Russell  Young,  chief 
editorial  writer  in  the  ’70s  and  ’80s, 
whose  name  was  internationally  known 
and  who  was  very  “close”  to  the  Com¬ 
modore;  William  C.  Reick,  city  editor 
for  many  years  and  for  long  a  confidant 
of  Mr.  Bennett ;  Gardiner  G.  Howland, 
eeneral  manager  of  the  Herald  and  the 
Telegram;  Dulany  Howland,  his  son, 
who  succeeded  him  in  the  management 
of  the  two  papers;  John  O’Donnell, 
news  editor;  James  T.  Clancy;  John 
Henderson,  night  editor  (keep  it  down 
and  send  it  up) ;  John  Kimberly  Mum- 
ford,  who  died  a  few  years  ago  in  far- 
off  Ceylon ;  Clarence  Stetson ;  Paul 
Krotel,  afterward  a  city  magistrate  in 
New  York;  Josiah  K.  Ohl,  citv  editor; 
Gtorge  R.  Miner,  assistant  city  editor 
and  Sunday  editor ;  Rev.  Dr.  George 
Hepworth,  for  many  years  chief  editorial 
writer;  E.  S.  Drone,  for  long  an  edi¬ 
torial  writer;  Allan  T.  Baer,  assistant 
city  editor,  who  died  suddenly  and  alone, 
of  black  smallpox,  in  Paris,  after  being 
summoned  there  from  the  New  York 
office  for  a  conference;  George  R.  Tay¬ 
lor,  news  editor;  Professor  Maury,  a 
man  of  high  attainments  who  was  in 
charge  of  the  Herald’s  weather  bureau ; 
Randolph  Marshall,  assistant  city  editor; 
Cleveland  Moffett,  war  correspondent 
and  author;  Nicholas  Biddle,  Reginald 
F.  (“(Thappy”)  Mayhew;  Commdr.  J.  D. 
N.  Kelly,  U.  S.  N.,  ret.,);  William  S. 
(“Billy’*)  Ginniger ;  society  editor ; 
'Thomas  W.  White ;  'Thomas  W.  Thomp¬ 
son,  City  editor  Evening  Telegram; 
Francis  DeF.  Folsom;  assistant  city  edi¬ 
tor;  James  Kingston,  librarian;  Percy 
R.  MacKamess ;  John  R.  Caldwell ; 
“Mike”  Geary,  foreman  of  the  compos¬ 
ing  room ;  “Jack”  Hayes,  foreman  of  the 
press  room;  Vincent  T.  Kelly;  Frank 
Jones,  night  editor  and  foreign  cable 
editor ;  Robert  H.  Fuller,  who  covered 
politics;  John  Caldwell,  of  the  Telegram; 
and  many  others. 

Of  the  liviniT  there  were  present: 

F.  Euirpne  Ackerman.  Oscar  S.  Armes. 

Irving  R.  Bacon.  T.  Harry  Ballard.  John  J. 
Barrett,  Charles  A.  Benson,  George  W.  Bonte, 
Peyton  Boswell,  J.  Mora  Boyle,  John  F.  Bronhy, 
Thomas  P.  Brophy,  John  T.  Burke,  B.  T.  But- 
terworth. 

Bertram  B.  Caddie,  Eugene  K.  Campbell. 
Maurice  Campbell.  Roliert  F.  Campbell.  Joseph 
T.  Canavan,  David  Arthur  Carson,  James  H. 
Caulfield,  Thomas  Cecil,  Walter  Chalatre.  Albert 
IT.  Chandler,  R.  Gordon  Chandler,  Frank  W. 
Clark,  Albert  E.  Coleman.  Charles  A.  Collman. 
Owen  A.  Conner,  Richard  G.  Conover,  Ernest 
K.  Coulter.  Clifford  S.  Cowenhoven,  Arthur  T. 
Crichton.  Albert  S.  Crockett,  Charles  C.  Crosby, 
Robert  W.  Curtis.  Monte  Cutler. 

George  William  Daley.  Edward  Nelson  Dart, 
Harry  G.  Dart,  John  G.  Dater,  Karl  Decker, 
C.  H.  Detrick,  Philip  L.  Diets,  Chancey  L.  C. 
Ditmars.  .John  P.  Donlon.  .John  Doolev.  Paul 
Drane,  Edward  Wesley  Drew,  James  Edmund 
Duffy,  Daniel  A.  Dugan.  Edward  J.  Duhy, 
Charles  J.  Dumas,  R.  Ernest  Dupuv,  James 
Durkin. 

Allen  Eddy.  Deltus  M.  Edwards,  Casper  E. 
Emerson,  Frederick  Enpelsheimer,  Harold  W. 
Esray. 

I,eonard  M.  Fanning.  James  Farrellv.  Frank 
H.  Fayant.  Frank  B.  Flaherty,  John  J.  Flaherty, 
Tames  Fleming,  John  C.  Flinn,  .John  C.  Flynn, 
Frank  Fogarty,  Andrew  W.  Ford.  S.  W. 
Frankel.  Hector  Fuller.  Royal  K.  Fuller. 

Robert  .S.  Garden,  William  Sherm.sn  Gill,  Tra 
P.  Gillette.  W.  Robert  Golden.  William  Grots, 
William  T.  Guard,  Gurney  C.  Gue. 

.Tames  A.  Haggerty,  Michael  F.  Haggerty, 
Frederick  W._M.  IT all,  Thom.is  B.  Hanlv,  Rol¬ 
and  R.  Harrison.  Walter  C.  TIarris.  .John  R. 
Hays,  Charles  C.  Heaslip,  A1.  Headley.  William 
Helriegel,  William  Henry.  Omar  Hite,  Arnold 
Hoffman,  Travis  Hoke,  Victor  House. 

Edwin  M.  .Tenks. 

Neil  V.  Kearney.  John  C.  Klein,  Roland  Kil- 
ban.  Harrv  D.  Kingsbury.  Frank  Kingston, 
Cyril  E.  Kissane,  Preston  S.  Krecker. 

Eugene  V.  I-amhert,  Frank  X.  T^ambert, 
Joseph  E.  T,ambert  H.  O.  T-angley,  Harold  J. 
I-earoyd,  Charles  M.  Lincolm  D.  O.  Lively, 
Robert  E.  Livingston,  John  G.  Logan,  Robert 
Hunt  Lymann,  J.  Norman  Lyn. 

Donald  MacGregor,  M.  C.  MacT..eod.  John 
McArgyle,  Winsor  McCay,  Frank  W.  McCaus- 
land.  Robert  B.  McClellan,  Alex  A.  McCurdv, 
James  F.  McElhone.  W.  L.  McTlwain,  William 
McKieman.  Sevmour  Marcus,  Quinn  Martin. 
Chauncey  S.  S.  Miller.  George  D.  Morris, 
Paul  T.  Morris,  Samuel  Morse.  Howard  B.  Mul- 
lin,  J.  Muma,  John  W.  Murphy,  Wm.  J. 
Murray. 


Thomas  Namack,  Henry  J.  Newman,  Byron 
K.  Newton. 

Wallace  Odell,  Owen  Oliver,  John  F.  O’Neil. 
Robert  H,  Patchin. 

George  Henry  Payne,  Arthur  G.  Peacock, 
Hamilton  Pelts,  Kerr  N.  Petrie,  Martin  Petry, 
Burr  Price,  Willard  B.  Price. 

Henry  F.  Raess,  John  J.  Reardon,  Richard 
Reddy,  Albert  W.  Reddy,  William  Dike  Reed, 
Francis  E.  Reid,  J.  S.  S.  Richardson.  Hugh  W. 
Robertson,  Thomas  J.  Roche,  W.  A.  Rogers, 
Daniel  L.  Ryan. 

William  P.  Sarver,  Leon  A.  Shafer,  Walter 
S.  Shoemaker,  Albert  V.  Simis,  Dan  Smith, 
.loseph  Smith,  William  Smith,  Milton  V.  Sny¬ 
der,  Wheeler  N.  Soper,  G.  H.  Squire.  Frederic 
A.  Steele,  F.  A.  Steiner,  John  Stevens,  Frank 
P.  Stockbridge,  Louis  T.  Stone,  John  McHugh 
Stuart,  Edward  Dean  Sullivan,  Frank  Sullivan. 
Herbert  B.  Swom,  Maurice  S>monds. 

Frederic  B.  Taintor.  Truman  H.  Talley, 
Samuel  Walter  Taylor,  Francis  J.  Tietsort,  Vic¬ 
tor  C.  Trebay. 

Charles  K.  Ulrich. 

James  Blaine  Walker,  Stanley  Walker,  James 
J.  Walsh,  M.D.,  John  Warren,  George  C.  Wer¬ 
ner,  George  E.  Westcott,  George  S.  Wheat. 
John  N.  Wheeler,  George  T.  Wight,  Alexander 
H.  Williams,  W.  H.  Williams,  William  A. 
Willis,  Kirtland  A.  Wilson,  W.  O.  Wilson, 
Henry  F.  Woods,  Montague  Worthley. 

William  H.  Zerbe,  Edward  Ziegler. 


MINNESOTA  EDITORS  ELECT 


Optimism  on  Agricultural  Outlook 
Voiced  at  Minneapolis  Convention 

John  E.  Casey,  publisher  of  the  Jordan 
(Minn.)  Independent,  w-as  elected  presi¬ 
dent  of  the  Minnesota  Editorial  Asso¬ 
ciation  at  its  64th  annual  convention  held 
recently  in  Minneapolis.  Mr.  Casey 
succeeded  Lawrence  A.  Rossman,  editor 
of  the  Grand  Rapids  Herald-Review. 
Rudolph  Lee,  editor  of  the  Long 
Prairie  Leader  and  agricultural  corre¬ 
spondent  for  the  Minneapolis  Journal; 
T.  C.  Radde,  editor  of  the  Truman  Tri¬ 
bune,  and  Grove  Wills,  of  the  Eveleth 
Clarion,  were  elected  vice-presidents. 

A  message  of  optimism  as  to  business 
and  agricultural  prosperity  in  the  north¬ 
west  during  1930  and  other  years  just 
ahead  was  voiced  by  Ralph  Budd,  presi¬ 
dent  of  the  Great  Northern  Railway,  in 
an  address  at  the  annual  dinner.  The 
dinner  was  the  greatest  gathering  of 
newspaper  people  in  the  history  of 
Minnesota,  more  than  600  attending. 


FOX  BUDGET  INCREASED 


West  Coast  Theaters  Announces 
$3,500,000  Will  Be  Spent  in  1930 

Fox  West  Coast  Theaters,  one  of  the 
largest  and  most  successful  motion  pic¬ 
ture  theater  chains  in  the  country,  has 
announced  that  its  newspaper  advertising 
appropriation  for  1930  will  be  approxi¬ 
mately  $3,500,000,  exceeding  the  expend¬ 
itures  for  this  purpose  of  any  preceding 
year. 

“From  all  of  our  500  theaters,”  ex¬ 
plained  Harold  B.  Franklin,  president  of 
the  chain,  “comes  the  insistent  report 
that  newsjiaper  advertisi”"  provides  the 
best  and  quickest  medium  for  reaching 
the  public ;  that  the  amusement  pages 
are  fast  booming  the  most  widely  read 
sections  of  almost  all  papers,  and  that 
the  press  is  generally  according  them  a 
prominence  and  co-operation  which  de¬ 
mands  our  growing  support.” 


EDITORS 

PAPERS 


HEAR  THEIR 
CRITICIZED 


Professional  Men  Give  Their  Viswi 

at  Michigan  Convention _ A  C 

Van  Kovering  Named  Presi- 
dent 


Criticism  of  ‘  home  town  newspaper]” 
by  a  typical  group  of  laymen  was  an  in 
teresting  feature  of  the  annual  meeting 
of  the  Michigan  Press  Association,  or- 
ganization  of  rural  editors  and  publish¬ 
ers,  held  at  Michigan  State  College  iLt 
week. 

The  newspaper  critics  were  the  Rer 
Karl  Keefer  of  the  Potterville  M,  £ 
church,  William  M.  Smith,  SL  Johns 
attorney  and  former  public  utilities  com¬ 
missioner,  Dr.  John  J.  Reycraft,  Peto- 
skey,  and  Charles  E.  Cross,  president  of 
the  West  Michigan  State  Savings  Bank 
at  Bangor. 

Mr.  Smith  recommended  that  more 
explanatory  material  be  used  in  connec¬ 
tion  with  public  issues  of  a  compliatrf 
nature  such  as  constitutional  amend¬ 
ments. 

Dr.  Reycraft  made  the  suggestion  that 
the  columns  of  country  weeklies  be 
opened  to  religious  controversy,  indicat¬ 
ing  the  belief  that  material  of  this  sort 
is  of  great  interest  to  the  readers  of  the 
average  “home  town”  paper. 

Officers  were  elected  as  follows; 
Adrian  C.  VanKovering,  publisher,  Zet¬ 
land  {Record,  president ;  George  R.  Aver- 
ill,  Birmingham  Eccentric,  vice-presi¬ 
dent  ;  and  Herbert  A.  Wood,  Bangor  Ad- 
7'ance,  re-elected  secretary  and  treasurer. 
An  executive  committee  was  also  named, 
including  Elmer  Hanna,  Emmett  County 
Graphic,  Harbor  Springs;  Elton  R 
Eaton,  Northville  Record;  Phil  Ridi, 
Midland  Republican;  Romaine  McCall, 
Gratiot  County  Herald,  Ithaca;  and  Joe 
Sturgeon,  Delta  Republican,  Gladstone. 


Dollars  do 

grow  on  trees  in 


Florida  —  orange  and 
grapefruit  trees,  from 
which  20,000  cars  have 
already  rolled  to  northern 
markets  this  season.  Shorter 
crop,  better  prices  to  grow¬ 
ers;  immediate  income 
for  baying  prodnen 
advertised  in  “Flor¬ 
ida’s  Foremost 
Newspaper”  -  -  - 


JACKSONVILLE,  t  LA. 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

Ketalb  tribune 


Tie  up  Nature’s 
Notebook  with 
the  new  school  semester. 

Nature  classes  find  this  daily 
service  distinctly  valuable. 

It  is  seasonal  and  zoned.  It  u 
written  by  Dr.  Frank  Thone, 
illustrated  by  Elizabeth 
Goodwin  (line-cuts  in  matrix 
form). 

Wire  or  write  for  samples 

SCIENCE  SERVICE 

WASHINGTON,  D.  C. 
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ANOTHER  YEAR  OF  OUCCESS  FOR 
"  "  "  THE  PROGRESSIVE  INTERTYPE 


Every  year  the  success  of  the  Intertype  becomes 
greater.  1929  was  the  greatest  Intertype  year  on  record. 

Since  1916,  when  real  standardization — which  pre¬ 
vents  obsolescence — was  introduced  by  Intertype,  this 
line  composing  machine  has  won  its  way  into  printing 
plants  all  over  the  world. 

Publishers  and  printers  in  over  50  countries  now  know 
that  the  advantages  of  the  standardized  Intertype  are 
real  and  profitable. 

THE  FACT  IS  THAT  89  PER  CENT  OF  ALL  THE 
USERS  OF  FIVE  OR  MORE  INTERTYPES  HAVE 
PLACED  REPEAT  ORDERS.  This  is  proof  that  the  Inter¬ 
type  makes  good.  Owners  who  once  experience  the 
negligible  up-keep  cost  of  the  Intertype  prefer  the 
Intertype.  Operators  of  the  Intertype  know  that  the 
Intertype  is  more  than  just  another  line  composing 
machine. 

Intertype  engineers  introduced  43  improvements  on 
line  composing  machines — plus  the  standardization  fea¬ 
ture,  the  big  advance  in  such  machines.  An  Intertype 
can  be  made  ready  for  any  work  in  hand.  There  are  no 
idle  Intertypes  because  the  work  requires  another 


model.  The  standardized  Intertype  can  be  changed 
from  one  to  six  magazines  (or  any  in-between  number) 
right  in  your  own  plant  by  your  own  machinist.  No  stand¬ 
ardized  Intertype  has  ever  become  obsolete. 

INTERTYPE  REFLECTS  AN  EFFECTIVE  TRIBUTE  TO 
PROGRESSIVE  ENGINEERING  BECAUSE  IT  HAS 
OVER  900  FEWER  PARTS.  Parts  that  do  not  exist  can¬ 
not  cause  delays  from  breakdowns.  Parts  that  do  not 
exist  cannot  cause  repair  bills.  Parts  that  do  not  exist 
cannot  wear  out. 

The  Intertype  HAD  to  be  good  to  achieve  its  world¬ 
wide  success.  Every  year  is  a  better  year  with  Intertype 
and  every  year  more  real  progressive  publishers  and 
printers  are  trying  the  Intertype — to  their  profit  and 
pleasure. 

If  you  have  the  idea  that  all  line  composing  machines 
are  alike,  there  are  just  43  reasons  why  you  should  send 
for  the  booklet  "Intertype  Features"  which  illustrates 
and  describes  the  features  that  have  made  the  Inter¬ 
type  a  vital  profit  producer  and  time  saver  wherever 
the  sun  rises  and  sets. 

Ask  nearest  branch  ofFice  for  "Intertype  Features." 


INTERTYPE  WITH  D3-3f.tn.  EQUIPMENT  INTERTYPE  WITH  "B"  EQUIPMENT  THE  INTERTYPE  MIXER 


INTERTYPE  CORPORATION:  Brooklyn,  N.Y.,  360  Furman  St.;  Chicago,  130  North  Franklin  St.;  New  Orleans,  816 
Howard  Ave.;  San  Francisco,  152  Fremont  St.;  Los  Angeles,  1220  South  Maple  Ave.;  Boston,  80  Federal  St.;  Canada, 
Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London  and  Berlin.  Distributors  throughout  the  world. 

INTERTYPE  WIDE  TOOTH  MATRICES  ARE  SMOOTH  RUNNING  ON  ALL  LINE  COMPOSING  MACHINES 

^^iMtertppe  Voftir  Bold.  Rradlno  rnUtrged. 
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FIVE-YEAR  FUTILITY 

HERE  are  the  makings  of  another  “How  Old 
Is  Ann?”  problem  in  the  story  of  the  Federal 
Trade  Commission’s  attempt  to  regulate  the 
practice  of  advertising.  After  spending  five  years, 
during  which  the  respective  lawyers  received  hand¬ 
some  fees  and  salaries  from  the  defendants  and  from 
the  public,  stenographers  toiled  far  into  many  nights 
transcribing  countless  folios  of  information  which 
few  advertising  men  will  recognize  as  having  any¬ 
thing  to  do  with  their  craft,  and  publishers,  agencies 
and  advertisers  generally  wondered  what  next,  the 
commission  dismisses  the  proceeding  on  the  ground 
that  it  lacks  jurisdiction. 

Why  this  decision  w'as  so  long  delayed  will 
remain  one  of  the  world's  mysteries.  No  advertis¬ 
ing  man  bent  on  success  in  his  calling  has  ever 
thought  of  advertising  as  a  commodity  like  sugar, 
or  steel  rails,  bought  and  sold  in  interstate  commerce. 

It  is  no  more  a  commodity  than  are  the  words  that 
come  from  the  salesman’s  lips  and  the  Commission’s 
effort  to  make  it  a  tangible  commodity  by  treating 
it  in  terms  of  “type  parts”  and  engravings  was 
always  futile. 

While  the  Commission  found  that  the  practices 
upon  which  its  complaint  was  based  were  essentially 
lawful,  those  in  the  craft  are  well  aware  of  prac¬ 
tices  that  need  correction,  and  from  more  than  one 
direction,  corrective  forces  are  being  exerted.  Freed 
from  the  fear  of  a  Trade  Commission  ruling  based 
upon  incomplete  knowledge,  publishers  and  advertis¬ 
ers  may  be  expected  to  strike  at  the  core  of  abuses 
which  the  CommissicHi  fingered,  but  never  grasped. 


In  discussing  the  adivrttsing  business  for  1930 
it  is  well  to  kerf'  in  mind  that  1929  ivas  the  peak 
year  in  history. 


SPREADING 

FACTIONS  from  the  Washington  outrage, 
three  reporters  sent  to  jail  by  a  judge  because 
they  refused  to  divulge  the  source  of  published 
information,  continue  to  show  in  news  columns  of 
many  states.  New  York  has  two  bills  pending  in 
the  legislature  to  exempt  newspaper  men  and  in  New 
Jersey  Assemblyman  Harry  W.  Vanderback  has  pre¬ 
pared  a  bill  making  it  illegal  for  any  grand  jury  or 
petit  jury,  legislative  investigating  committee  or  any 
inquisitorial  body  to  compel  a  reporter  to  divulge 
the  sources  of  his  information. 

The  sentiment  is  spreading  and  this  press  menace 
seems  to  be  on  the  way  out.  The  New  York  World, 
usually  progressive  in  such  matters,  opposes  the 
movement  on  the  ground  that  newspapers  are  pre¬ 
pared  to  fight  their  own  battles  without  special  legis¬ 
lation.  It  is  a  gallant  notion,  but  if  reporters  in 
general  are  to  accept  it  editors  should  offer  some 
guaranty  to  fight  the  reporter’s  battle  through  to  a 
finish  and  not  allow  him  to  go  to  jail  if  he  is  per¬ 
secuted  for  the  ethical  rule.  Or  editors  might  pub¬ 
licly  announce  an  intention  to  serve  all  jail  sentences 
meted  out  to  their  reporters  in  defense  of  ethics,  on 
the  well-known  Italian  “jail  editor”  plan.  Protection 
by  law  is  a  safe  and  just  method. 


The  business  is  to  tell  a  good  story,  whether  in 
news  or  adwrtising  columns. 


PROGRESS 

HE  London  Naval  Conference  has  demonstrated 
that  the  world  is  not  yet  ready  for  an  actual 
application  of  the  principle  of  “open  covenants 
openly  arrived  at.”  Preliminary  negotiations  cannot 
be  held  in  the  presence  of  reporters,  because  the 
diplomats  feel  they  cannot  trust  reportorial  intelli¬ 
gence.  All  conference  conclusions  will  be  promptly 
announced  to  the  public,  it  is  said.  There  are  pledges 
that  no  secret  clauses  will  be  written  into  any  treaty. 
The  plenary  sessions  are  open  to  the  press. 

The  American  press  seems  satisfied  with  these 
arrangements.  Yet,  we  believe,  the  day  will  come 
when  Woodrow  Wilson’s  ideal  will  be  realized.  The 
London  Naval  Conference  is  a  considerable  advance 
in  open  diplomacy.  These  reforms  come  slowly. 

It  has  been  interesting  to  note  how  far  in  the 
background  the  technical  advisers  have  been  kept  at 
London.  The  Shearer  business  has  had  its  good 
effect.  At  London  there  is  no  such  absurdity  as  a 
meeting  of  navy  officers  to  convince  each  other  all 
should  be  put  out  of  business. 


If  we  hope  that  we  see  not,  then  do  we  with 
patience  wait  for  it. — Romans,  VIII;  25. 


PHIPPS’  AMENDMENT 

ENATOR  PHIPPS  of  Colorado  is  dissatisfied 
w'ith  the  Bourne  law  which  compels  publication 
of  the  names  of  the  owners  of  newspapers.  The 
gentleman  has  offered  a  bill  to  amend  the  statute 
with  these  words : 

(Publish  the  names  of  owners)  “and  such  addi¬ 
tional  information  concerning  the  interest,  direct  or 
indirect,  of  any  person  in  such  publication,  or  its 
stock,  bonds  or  other  securities,  as  the  Postmaster 
General  by  regulation  shall  require  such  information 
to  disclose  ownership  of  such  publication.” 

In  an  interview  Senator  Phipps  said  the  present 
law  requiring  certification  of  ownership  of  publica¬ 
tions,  including  the  names  and  addresses  of  the 
editors,  publishers,  business  managers,  owners,  stock¬ 
holders  known  bondholders  and  other  security  holders, 
has  been  found  defective  in  practice.  He  said  the 
intent  was  really  to  find  who  owns  a  publication, 
including  cases  where  the  security  holders  appear  on 
the  books  as  trustees  or  in  some  fiduciary  relationship. 

We  agree  that  this  was  the  intent  of  the  Bourne 
law.  It  has  been  generally  respected.  There  have 
been  instances  where  true  owners  have  been  con¬ 
cealed  under  the  name  of  agents.  The  Bourne  law 
has  been  a  good  measure  for  the  press.  It  has 
added  to  the  just  responsibility  of  editors  and  pub¬ 
lishers.  We  have  believed  that  postmasters  might 
get  all  the  information  they  needed  under  this  law, 
but  if  the  amendment  will  strengthen  it  we  are  con¬ 
fident  the  rank  and  file  of  newspaper  men  will  approve. 


If  Attorney-General  Mitchell  really  has  am¬ 
bitions  as  a  "trust  buster"  he  might  exercise  his 
muscles  on  the  radio  combination  which  Joseph 
Pierson  of  the  Chicago  Tribune  testifies  has 
fought  Press  Wireless,  Inc.,  a  ncivspaper  co¬ 
operative,  almost  to  a  standstill  by  methods  that 
would  have  made  Thro.  Roosevelt  grind  his 
famed  teeth. 


WHERE  DANGER  LURKS 

EAR  by  year  the  casualty  list  of  American 
streets  and  roads  is  read  and  by  most  people 
dismissed  as  one  of  the  necessary  evils  of  the 
age  of  speed,  though  the  slaughter  is  equal  to  that 
of  a  battlefield.  It  is  surprising  how  little  progress 
is  being  made  to  control  automobile  traffic  and  pre¬ 
vent  accidents.  Some  cities  and  states  and  some 
newspapers  are  conscientiously  striving  to  curb  this 
menace,  the  more  terrible  because  of  its  devastating 
effect  upon  children,  the  aged  and  infirm. 

We  are  attracted  by  a  crusade  that  is  in  progress 
in  Rhode  Island.  The  State  Board  of  Public  Roads 
made  a  scientific  study  of  accident  reports  and 
through  it  was  able  to  fix  with  surprising  accuracy 
the  accident  liability  of  practically  every  dangerous 
intersection  of  the  state.  But,  of  course,  this  in¬ 
formation  was  of  no  real  value  unless  the  people 
were  conscious  of  the  dangerous  places  on  the  roads. 
Right  there  Providence  Journal  and  Evening  Bul¬ 
letin,  of  which  Sevellon  Brown  is  managing  editor, 
stepped  into  the  picture.  Under  the  caption  “Traffic 
Perils  of  Providence,”  the  newspapers  are  printing 
the  pictures  of  the  dangerous  corners  and  stories  of 
what  has  recently  happened  at  those  places  and  why 
they  are  perilous,  h'or  instance,  at  Bucklin  and  Han¬ 
over  streets,  the  report  shows,  nine  persons  were 
severely  injured  in  a  year  in  motor  collisions  involv¬ 
ing  12  vehicles.  The  intersection  has  two  blind 
corners  and  two  that  afford  only  partial  views. 

Editor  &  Publisher  passes  the  word  of  this  in¬ 
teresting  and  valuable  enterprise  along  to  the  news¬ 
paper  fraternity  as  a  worthy  example  of  what  can 
be  done  to  aid  this  urgent  cause.  Nothing  could  be 
more  simple  or  helpful  than  a  warning  of  places 
where  danger  lurks. 


I  ^  L 


TIDE  MARKS 

ON  our  desk  at  this  moment  rests  an  eight-inch 
stack  of  Editor  &  Publisher  International 
Year  Books,  with  the  1930  edition,  fresh  and 
red  from  the  press  on  top  and  the  worn  khaki-covered 
1921  edition,  tattered  but  still  holding  its  mine  of 
history,  at  the  bottom.  In  size,  form,  and  content 
they  tell  the  story  of  newspaper  progress  of  the 
wonderful  decade  just  closing. 

There  are  nearly  100  fewer  daily  newspapers  this 
January  than  there  were  in  January,  1920— the  exact 
decrease  is  98,  from  2,042,  to  1,944.  The  combined 
daily  circulation  has  increased  almost  12,000000 
copies,  or  41  per  cent,  in  the  same  period.  The 
combined  advertising  rate  for  morning  and  evening 
papers  has  increased  from  $90.65  to  $123.31,  or  36 
per  cent.  Sunday  papers  decreased  from  546  to  528, 
but  their  circulations  increased  from  19,712  874 
copies  to  26,879,536  copies,  or  41  per  cent,  and  their 
advertising  rate  increased  from  $45.83  to  $62.61,  or 
36  per  cent.  It  will  be  noted  that  the  ratio  of  in¬ 
creases  of  circulations  and  rates  is  the  same  for 
daily  as  for  Sunday,  while  the  estimated  population 
gain  in  the  same  period  was  about  16  per  cent. 

Outstanding  in  the  record  of  the  ten  years  is  the 
tremendous  expansion  of  the  chain  ownership  ida 
Ten  years  ago  there  were  scarcely  half  a  dozen  im¬ 
portant  groups  of  newspapers.  A  count  of  the  cur¬ 
rent  Year  Book  reveals  60  chains,  controlling 
323  daily  and  133  Sunday  newspapers,  controlling 
16,205,234  daily  circulation  and  14,073,511  Sunday 
circulation.  These  figures  represent  41  per  cent  of 
the  daily  and  52  per  cent  of  the  Sunday  circulation 
of  the  entire  country,  a  tremendous  story  in  itself, 
yet  only  a  part  of  the  change  that  the  nineteen- 
twenties  wrought  in  the  newspaper  structure. 

Advertising  linage  reached  a  new  high  mark  in 
1929  as  it  has  in  almost  every  year  of  the  ten,  the 
first  of  which  marked  the  opening  wave  of  the  new 
advertising  flood  brought  by  the  war.  The  total  of 
1929  was  1,292,745,591  agate  lines,  for  more  than 
100  newspapers  in  23  cities  for  which  Eonot  & 
Puiu-iSHER  has  kept  comparative  linage  figures 
since  1914.  The  1920  figure  was  1,169,847,135  agate 
lines,  the  increase  being  a  trifle  over  10  per  cent 
That  figure  does  not  reflect  the  true  growth  of 
advertising  in  the  pericxl.  It  covers  the  large  cities 
which  have  always  been  the  focus  of  the  adver¬ 
tiser’s  attention,  but  it  does  not  cover  the  many 
cities  and  towns  of  less  than  100,000  people  where 
the  gain  in  linage  and  revenue  from  advertising  has 
been  far  more  than  10  per  cent,  with  benefit  to 
newspaper,  to  reader,  and  to  industry  farsighted 
enough  to  cultivate  the  smaller  markets  with  the 
infinite  detail  that  a  newspaper  campaign  implies. 

Another  glint  from  the  advertising  lamp  appears 
in  the  list  of  advertising  agencies,  the  number  of 
which  has  decreased  noticeably  in  the  past  five  years. 
In  the  early  lists  of  advertising  agencies  published 
in  the  Year  Books,  the  number  grazed  2,500.  Now 
it  barely  tops  1,500,  and  of  this  number,  less  than 
500  place  90  per  cent  of  the  nation’s  advertising. 

The  past  five  years  have  also  seen  the  growth  of 
a  new  and  flourishing  interest  by  Americans  in 
markets  abroad  and  the  development  of  something 
akin  to  the  American  idea.  Ten  years  from  now, 
one  ventures,  the  list  of  foreign  newspapers  in  the 
Year  Book  of  1940  will  see  great  advances.  The 
income  from  firms  seeking  markets  abroad  will  at 
once  compel  and  permit  the  universal  establishment  of 
the  sound  .business  methods  which  many  Latm- 
American,  European,  and  Asiatic  publishers  have 
already  adopted. 


If  an  editor  has  a  mind  to  be  fair  both  to 
persons  written  about  and  readers,  he  can  cor¬ 
rect  mistakes  in  a  manner  to  make  friends  for 
the  paper  and  humiliate  the  editorial  depart¬ 
ment  not  a  whit. 


BOOTLEG  NEWSPAPER 

The  latest  thing  in  Rome  is  a  bootleg  nej^' 
paper.  It  is  a  16-page  tabloid  sheet  published 
in  secret  and  distributed  through  the  dark  alleys 
of  the  Holy  City  by  underground  methods.  » 
anonymous  and  its  humorous  name  is 
It  is  filled  with  attacks  upon  Mussolini  and  t 
fascist  government,  giving  news  and  alleged  n^ 
which  no  licensed  press  would  dare  print  l 
Romans  are  amused,  the  police  puzzled.  The  dicta¬ 
tor’s  fury  can  be  imagined. 
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PURELY  PERSONAL 


r  DWARD  H.  butler,  publisher  of 
Jjj  the  Buffalo  Evening  News,  and  E. 
B  Burnett  of  Montreal,  president  of  the 
radian  International  Pressmen’s  Union 
«re  principal  speakers  at  the  annual 
l^uet  of  the  Buffalo  Pressmen  s  union 
last  week. 

W.  Laurence  Dickey,  publisher  of  the 
Kansas  City  Journal-Post,  was  one  of 
the  principal  speakers  at  the  annual  din¬ 
ner  of  the  Twentieth  Century  Republican 
club,  at  Kansas  City,  Jan.  21. 

Amon  G.  Carter,  president  of  the  Ft. 
Wortit  Star-Telegram,  was  in  Washing¬ 
ton  last  week  as  head  of  a  delegation  of 
Ft  Worth  citizens  intent  upon  obtaining 
a  government  hospital  for  Texas,  and 
especially  for  the  Ft.  Worth  area.  Mr. 
Carter  later  visited  New  York. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  was  the  principal  speaker  at  the 
annual  banquet  of  the  Toledo  Lumber¬ 
men’s  club  Friday,  Jan.  24. 

Paul  C.  Edwards,  editor  of  the  San 
Diego  (Cal.)  5'«n  has  been  elected  sec- 
rettry  of  the  Fine  Arts  Society  in  San 
Diego. 

Cooper  Gaw,  editor  of  the  New  Bed¬ 
ford  (Mass.)  Evening  Standard  spoke  on 
newspaper  editorials  before  the  Luncheon 
Oub  in  New  B’edford  Monday. 

Norman  E.  Mack,  former  publisher  of 
the  Buffalo  Times,  was  an  overnight 
guest  at  the  Albany  mansion  of  Gover¬ 
nor  Franklin  D.  Roosevelt  over  the  week 
end  before  going  to  Florida  for  the  win¬ 
ter,  where  he  will  join  his  family. 

Edward  J.  Stackpole,  editor-in-chief  of 
the  Harrisburg  (Pa.)  Telegraph,  is  on 
a  tour  of  South  America.  He  expects 
to  be  gone  several  months  and  intends  to 
carry  on  his  editorial  column  “Watch¬ 
ing  the  Game”  by  mail. 

George  P.  Johnston,  editor  and  busi¬ 
ness  manager  of  the  Fulton  (Mo.)  Sun- 
Gazette,  traveled  on  the  Western  Air 
Express  last  week  to  California,  taking 
the  general  course  followed  on  foot  in 
1849  by  his  grandfather,  William  Hay¬ 
den,  one  of  the  leaders  in  the  gold  rush. 

L  S.  Galvin,  president  and  publisher 
of  the  Lima  (0.)  Nezvs,  with  Mrs.  Gal¬ 
vin  and  their  daughter,  Catherine,  sailed 
recently  on  a  three  months’  Mediter¬ 
ranean  cruise. 

Frank  M.  Keffer,  publisher  of  the  Van 
Buys  (Cal.)  Nms,  and  former  presi¬ 
dent  of  the  California  Newspaper  Pub¬ 
lishers’  Association,  recently  sustained 
a  broken  rib  in  an  automr4>ile  accident. 

Powers,  publisher  of  the  Ames 
Ua.)  Tribune,  will  be  a  guest  during 
February  and  March  aboard  the  des- 
Hulbert,  of  which  his  son,  Ligut. 
Lom.  F.  D.  Powers,  is  commander,  for 
me  annual  southern  cruise  of  the  United 
States  battle  fleet. 

E.  E  Cook  of  the  Columbus  Citizen 
fv  Johnson  of  the  Columbus 

have  been  chosen  directors  of 
me  Columbus  (O.)  Community  Fund. 


IN  THE  BUSINESS  OFFICE 

pRED  Vy.  Allsopp,  general  manage 
the  LitHe  Rock  (Ark.)  Gazette, 
that  his  two  volumes  ‘Leg 
of  Arkansas,”  and  “The  Folk  Lor 
Artansas,  will  be  issued  during 
Pnng  months.  Mr.  Allsopp  is  authc 
including  “The  His 
of  the  Arkansas  Press.” 

formerly  with  the  . 

Telegram 

H^son  Dispatch  has  joined  the  adve 
Sfe  Brooklyn  L 

Barnett  (^hen,  former  manager  oi 
^J^uis  office  of  the  Jewish  Daily 
has  returned  to  that  position  i 
Newark publicatior 

Alejunder  J.  McDonald,  business  i 
&  HerM, 

b^ore*v..ni®  ‘"newspaper  prodm 
the  Olean  Rotary  club  recentl; 

of  f£  S'?'''ford,  of  the  advertising 
to  (Ind.)  Dispatch,  has 

»  HKkory,  North  Carolina,  to  joir 


advertising  staff  of  the  Hickory  Record. 
Richard  fenks,  former  sports  editor  of 
the  Dispatch,  is  now  a  reporter  for  the 
Record. 

Edgar  H.  Russell  has  been  appointed 
advertising  representative  in  the  London 
office  and  E.  S.  Blanco,  in  the  Paris 
office  of  the  Christian  Science  Monitor. 
Russell  had  been  with  Elliott-Fisher  and 
with  Marconiphone,  Limited,  before  join¬ 
ing  the  Monitor.  Blanco  had  been  asso¬ 
ciated  with  the  London  office  of  Her- 
metica,  S.  A.,  Lausanne,  Switzerland. 

Toulmin  H.  Ewing,  advertising  solici¬ 
tor  for  the  Shreveport  (La.)  Times  and 
a  son  of  Col.  Robert  Ewing,  publisher 
of  the  Times  and  the  New  Orleans  (La.) 
States,  has  recovered  from  an  attack  of 
influenza. 

B.  E.  Monzingo,  advertising  solicitor 
for  the  Shreveport  (La.)  Times,  has 
resigned. 

Lester  M.  Hart,  advertising  manager 
of  the  Augusta  (Me.)  Journal,  has  been 
elected  a  vice-president  of  the  Augusta 
Chamber  of  Commerce. 

Raymond  B.  Knapp,  formerly  of  the 
Reading  (Pa.)  Tribune,  is  now  a  display 
solicitor  for  the  Bridgeport  (Conn.) 
Post-Telegram. 

V.  H.  Henderson,  who  has  been  with 
the  Clinton  (O.)  Local  for  several  years, 
has  been  named  manager  of  the  Meta- 
mora  (O.)  Record,  weekly,  recently 
purchased  by  Russell  Green,  former 
owner  of  the  Clinton  Local. 

IN  THE  EDITORIAL  ROOMS 

P.  WRIGHT,  assistant  managing 

•  editor,  Kansas  City  Journal-Post, 
underwent  a  major  operation  last  week  at 
Wesley  hospital,  Kansas  City.  He  is  re¬ 
ported  out  of  danger. 

Ted  Magee,  son  of  Carl  Magee,  editor 
of  the  Oklahoma  City  News,  has  joined 
the  staff  of  the  Toledo  News-Bee. 

George  F.  Post,  city  editor  of  the 
Leavenworth  (Kan.)  Times,  has  resigned 
to  join  the  staff  of  the  Wichita  Beacon. 
He  has  been  succeeded  by  J.  E.  Gardiner, 
telegraph  editor  of  the  Times  for  several 
years. 

John  A.  Livingstone,  Washington  cor¬ 
respondent  of  the  Raleigh  (N.  C.)  Nctvs 
and  Observer,  has  been  elected  vice-presi¬ 
dent  of  the  North  Carolina  Society  of 
Washington. 

Arthur  E.  MacMaster,  court  house  re¬ 
porter  for  the  Utica  (N.  Y.)  Daily 
Press,  has  returned  from  a  brief  vacation 
trip  to  Atlanta,  Ga. 

E.  R.  Hawkins,  export  editor  of  the 
Atlanta  Constitution,  has  been  in  the 
Coos  bay  region  of  Oregon  during  Jan¬ 
uary,  looking  over  the  industrial  situa¬ 
tion  there  and  familiarizing  himself  with 
the  Port  Oxford  cedar  operations. 

Arthur  L.  Shelton,  who  recently  re¬ 
signed  as  sports  editor  of  the  Greensboro 
(N.  C.)  Daily  Record,  has  returned  to 
his  home  in  Atlanta,  Ga.,  where  he  has 
joined  the  editorial  staff  of  the  Journal. 


FOLKS  WORTH  KNOWING 


A  T  65  years  of  age,  William  Goodyear, 
owner  of  the  Pullman  (Wash.)  Her¬ 
ald,  a  16-page  weekly,  refuses  to  stop 
working.  Al¬ 
though  he  has  re¬ 
tired  from  active 
management  of 
his  paper,  he 
still  writes  occa- 
s  i  o  n  a  1  editor¬ 
ials,  and  is  still 
keenly  interested 
in  community 
affairs. 

Mr,  (Goodyear 
went  west  from 
Wellesley  Hills, 
Mass.,  after 
graduation  from 
Williams  C  o  1- 
lege.  His  first  newspaper  job  was  with 
the  Spokane-Falls  Review,  now  the 
Spokesman-Review.  In  1889  he  bought 
the  Palouse  (Wash.)  News,  and  edited  it 
for  ten  years. 

While  in  charge  of  this  paper,  Mr. 
Goodyear  was  active  in  bringing  the 
Washington  State  College  to  PuTlman, 
and  in  bringing  about  the  formation  of 
a  railroad  commission  in  Washington. 
He  also  was  instrumental  in  inaugurat¬ 
ing  the  primary  system  of  elections  in 
the  state. 

In  1899  he  bought  the  Colfax  (Wash.) 
Commoner,  and  ran  the  paper  until  1910 
when  he  purchased  the  Pullman  Herald. 
At  that  time  there  were  two  competitors, 
but  both  dropped  out  of  the  picture 
years  ago.  Mr.  Pullman’s  journalistic 
career  has  covered  40  years. 


Paul  Barkley,  reporter  on  the  Greens¬ 
boro  (N.  C.)  Daily  Record,  has  joined 
the  Charlotte  bureau  of  the  Associated 
press. 

Miss  Jean  Lyle,  reporter  for  the  Utica 
(N.  Y.)  Daily  Press,  has  resigned  to 
study  in  New  York. 

Brooks  H.  Beitler,  news  editor  of  the 
Chicago  Daily  News,  is  vacationing  in  the 
south. 

C.  Eddy  Orcutt,  editorial  writer  of  the 
San  Diego  (Cal.)  Union,  and  Mrs.  Or¬ 
cutt  are  the  parents  of  a  daughter  born 
Jan.  15. 

Albert  H.  King,  veteran  city  hall  re¬ 
porter  of  the  Kansas  City  Star,  who  was 
injured  severely  in  a  motor  car  accident 
two  months  ago,  has  recovered  and  re¬ 
turned  to  his  duties. 

Larry  Jacobs,  former  dog  watch  editor 
for  the  City  News  Bureau  of  (Chicago, 
has  entered  publicity  work  in  Chicago. 

Russell  Stewart  has  resigned  from  the 
staff  of  the  Danbury  (Conn.)  Times  to 
enter  the  employ  of  Poster  Design  Serv¬ 
ice,  Inc.,  New  York  City, 

Coyle  Tincher,  head  of  the  Minneapolis 
(Continued  on  next  page) 


Life  and  Love 


The  new  fiction  strip  by  ARM  AND  FAIRFIELD  is  about 
ready  to  release. 

It  furnishes  the  very  best  means  for  giving  your  readers  a 
supply  of  romantic,  first-run  fiction,  not  tied  up  with  any 
publicity. 

A  new  story  every  six  months. 

But  the  title  “LIFE  AND  LOVE”  stands,  so  as  to  identify 
the  strip  for  readers  who  seek  clean,  thrilling  fiction. 

If  you  wire  for  details  and  price  now,  you  will  be  in  time 
for  first  release. 


The  McNaught  Syndicate,  Inc. 


V.  v.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


Cbaslss  V.  McAmh 
General  Manacer 


Just  Another 
Test  of  Our 
Sporting  Offer 

Mr.  Charles  A.  Fell,  managing 
editor  of  'The  Birmingham  News,  j 
writes  ns  as  follows: 

T  wouldn’t  be  treating  you 
fairly  if  we  failed  to  pass 
along  to  you  the  result  of  a 
test  of  reader  interest  in 
TARZAN  OF  THE  APES 
strips  through  which  we  have  ! 
just  come,  I 

At  the  beginning  of  the  ninth  i 
week  of  the  first  Tarzan  story 
we  printed  a  two-line  foot-  , 
note  asking  to  know  the  read¬ 
ers’  wishes  as  to  carrying  an-  ] 
other  Tarzan  story.  This  two- 
line  note  ran  in  the  papers  of 
Tuesday,  Wednesday,  Thurs¬ 
day  and  Friday.  There  are  in 
hand  to  date  (Saturday)  more 
than  1,250  letters  and  post¬ 
cards,  bearing  the  signatures 
of  approximately  1,500  per¬ 
sons,  urging  us  to  carry  the 
sequel. 

This  is  by  far  the  most 
spontaneous  and  most 
enthusiastic  response  we  ever 
had  to  any  feature  I  recall. 
The  letters  and  cards  come 
from  every  quarter  into  which 
our  circulation  reaches  and 
were  written  by  people  of 
every  type  and  in  every  cir¬ 
cumstance. 

We  shall,  of  course,  go  ahead 
with  the  Tarzan  series. 

Our  sincerest  congratulations 
and  thanks  go  with  this  letter. 
That  you  have  produced  a 
feature  of  such  pulling  power 
is  a  real  accomplishment;  that 
you  have  made  it  available  to 
us  makes  us  grateful  to  you. 

"S 

fV e  Offer 

The  strip  of  thrills  ■  •  . 
TARZAN  OF  THE  APES, 
by  Edgar  Rice  Burroughs 
-  -  -  for  teu  weeks  only. 

At  the  end  of  the  first 
strip  serial  •  •  .  ten  weeks 
-  •  -  you  are  free  to  quit 
cold  or  to  go  on  and  use 
the  other  Tarzan  strip 
serials.  Our  bet  is  that 
you’ll  go  right  on. 

r 

Wire,  our  expense,  for  terms 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr., 

General  Manager 

150  Nassau  Street,  New  York 
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THE  EDITOR  &  PUBLISHER  CO, 
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EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marten  E.  Pew,  Treasurer;  C  B. 
Croomes,  Secretary  and  business  manager ; 
James  W.  Brown,  Jr.,  promotion  mana¬ 
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London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  C. 
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Sydney  R.  Clarke,  Manager.  Paris  Ed¬ 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
Saturday  in  November. 

Sice  of  type  page  9x12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
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as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
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Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  l)is- ' 
tribution 

Dec.  31,  1929 
Di-c,  31,  1928 
Dec.  31,  1927 
Dec.  31,  1926 
Dec.  31,  1925 

10  180 
8,967 
8,220 
7.014 
6.. 363 

11,5()4 

10,019 

9.546 

7  .955 
7.708 

PERSONAL 
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Tribune  art  department,  has  been  con¬ 
fined  to  his  bed  by  illness  for  some  time. 

E!arl  Mullins,  former  police  reporter 
for  the  City  News  bureau  of  Chicago,  is 
now  Oak  Park  correspondent  for  the 
Chicago  Tribune,  succeeding  John  H. 
Dreiske,  who  is  now  covering  police  in 
Chicago  for  the  Tribune. 

Wayne  Thomis,  formerly  a  publicity 
man  for  a  Chicago  financial  house,  has 
returned  to  the  City  News  Bureau  of 
Chicago  as  a  night  police  reporter. 

Frank  Grosjean,  police  reporter  for  the 
Shreveport  (La.)  Journal,  underwent  an 
appendicitis  operation  recently. 

Glenn  Thompson,  formerly  reporter  on 
the  Memphis  Press-Scimitar,  has  joined 
the  staff  of  the  Cincinnati  Enquirer  as 
copy  reader. 

William  Blue  has  joined  the  reportorial 
staff  of  the  Kokomo  (Ind.)  Tribune. 

Jack  Miley,  rewrite  man  on  the  New 
York  Daily  Netvs,  has  returned  to  work 
after  a  brief  illness. 

Harold  Hadley,  assistant  night  city 
editor  of  the  New  York  Daily  News, 
has  been  transfered  to  the  day  caption 
de.sk  succeeding  Nick  Kenny,  who  has 
joined  the  Nck>  York  Daily  Mirror  as 
radio  editor.  Brom  Grey,  of  the  News, 
has  also  been  transferred  to  the  caption 
desk  from  rewrite. 

Earl  D.  Wilson,  of  the  editorial  staff 
of  the  Nezv  Bedford  (Mass.)  Titnes, 
spoke  on  “The  Making  of  a  Newspaper” 
in  South  Dartmouth,  Mass.,  last  week. 

Eldward  Maloney,  telegraph  editor  of 
the  lYaterbury  (Conn.)  Democrat,  has 
returned  to  his  desk  after  an  illness  of 
ten  days  with  influenza.  His  nephew, 
Cornelius  Maloney,  of  the  staff  handled 
the  wire  during  his  absence. 

Heber  Wilde  Smith,  formerly  of  the 
.Salt  Lake  Telegram  and  Idaho  Falls 
Daily  Post,  is  now  with  the  Aberdeen 
(Wash.)  Daily  World. 

(Jeorge  Daley,  sports  writer  of  the 
New  York  World,  has  been  selected  to 
Introduce  various  prominent  sportsmen 
at  the  dinner  to  be  given  in  Schenec¬ 
tady  Feb.  4,  by  the  chamber  of  com¬ 
merce. 

Ernest  Kestner,  student  in  Union  Col¬ 
lege,  has  joined  the  editorial  staff  of  the 
Schenectady  (N.Y.)  Union  Star. 

Joseph  C.  Cooke,  reporter  for  the 
Utica  (N.Y.)  Daily  Press,  is  confined  to 
his  home  at  Cooperstown  by  illness. 

Robert  F.  Bullard  of  the  reportorial 
staff,  Indianafols  Star,  has  transferred 
to  the  copydesk. 

E.  Roland  Alston  has  resigned  from 
the  Troy  (N.Y.)  Morning  Record  to  be¬ 
come  night  filing  editor  in  the  Albany 
bureau  of  the  Associated  Press.  In  his 
place  Joseph  Snyder,  for  two  years 
Watervliet  staff  correspondent  of  the 
Record,  was  transferred  to  the  night 
staff,  while  Joseph  Monohan  left  the 
Troy  Times  to  take  the  Watervliet  office 
for  the  Record. 

John  J.  Monaghan,  formerly  of  the 
Pawtucket  (R.I.)  Times,  and  prior  to 
that  on  newspapers  in  New  York  and 
Washington,  has  joined  the  staff  of  the 
Worcester  (Mass.)  Evenmg  Gazette. 

J.  A.  Kiernan,  formerly  of  the  Provi¬ 
dence  (R.I.)  Tribune,  has  become  sports 
editor  of  the  Worcester  (Mass.)  Even¬ 
ing  Gazette. 

Miss  Pauline  Smith,  special  writer  on 
the  Columbus  Citizen,  who  was  injured 
in  an  automobile  accident  Thanksgiving, 
has  recovered  sufficiently  to  leave  the 
hospital. 

Carl  J.  Wiegman,  telegraph  editor  of 
the  St.  Louis  Globe-Democrat,  and  Mrs. 
Wiegman  are  parents  of  a  daughter, 
Marion.  Wiegman  formerly  was  with 
the  Louisville  Courier- Journal. 

W.  F.  James  of  the  St.  Louis  Times 
went  by  plane  to  Chicago  last  week  to 
get  a  series  of  stories  on  Chicago's  finan¬ 
cial  condition. 

John  A.  Cluney,  sports  editor  of  the 
Waterbury  (Conn.)  Democrat,  has  been 


elected  vice-president  of  the  City  Ama¬ 
teur  Basketball  league. 

John  J.  Daly,  sports  editor  and  creator 
of  the  daily  column,  “Daily  Topics  by 
Jay  Jay,”  for  the  Naugatuck  (Conn.) 
Daily  News,  has  resigned  to  joint  the 
Perry  Press  of  Naugatuck. 

Daniel  Parker,  sports  editor  and  col¬ 
umnist  of  the  New  York  Mirror,  with 
Mrs.  Parker  and  infant  son,  have  re¬ 
turned  to  New  York  after  vacationing 
in  their  former  home  city,  Waterbury, 
Conn. 

Jack  Quinlan  has  resigned  from  the 
editorial  staff  of  the  Minneapolis  Trib¬ 
une  to  become  sports  editor  of  the  Min¬ 
neapolis  Journal,  succeeding  John  Mc- 
(jovern,  who  left  for  New  York  recently 
to  do  publicity  work.  Dick  Cullum,  at 
present  a  member  of  the  sports  depart¬ 
ment  of  the  St.  Paul  Pioneer  Press-Dis¬ 
patch,  will  join  Mr.  Quinlan's  sports 
staff  on  the  Journal. 

John  Biddison,  formerly  feature  editor 
of  the  .Minneapolis  Journal,  has  become 
telegraph  editor  of  that  paper.  Carl 
Langland,  Journal  reporter,  has  resigned 
to  become  editor  of  the  Lake  Street  Ad¬ 
vocate,  a  weekly  community  paper. 

Manus  MacFadden  has  left  the  night 
copy  desk  of  the  Minneapolis  Tribune  to 
become  Sunday  editor  on  the  Journal. 

V.  J.  Gregory  has  resigned  from  the 
copy  desk  of  the  Minneapolis  Star  to 
join  the  night  copy  desk  of  the  Tribune. 
Harry  Parker  has  resigned  from  the 
day  copy  desk  staff  of  the  Tribune. 

Julius  J.  Heller,  Troy  staff  corre¬ 
spondent  for  the  Albany  Evening  News, 
will  marry  Miss  Sally  Levin,  of  Troy, 
F'eb.  23,  at  the  bride's  home,  2  Washing¬ 
ton  Park. 

Harry  L.  Schmidt  and  Frank  Walsh, 
night  police  reporters  for  the  Chicago 
Tribune,  have  resigned. 

O.  p.  Crow,  formerly  with  the  H’ich- 
ita  (Kan.)  Eagle,  has  become  editor  and 
manager  of  the  Van  (Tex.)  Free  State 
Press. 

Charles  J.  Parker,  Jr.,  staff  man  of  the 
Raleigh  (N.  C.)  News  and  Observer  is 
spending  several  days  on  a  tour  of  East¬ 
ern  North  Carolina  counties  investigat¬ 
ing  reports  of  starving  farm  tenants. 

Lawrence  C.  Salter,  formerly  of  the 
Sioux  City  (la.)  Journal  and  for  the  last 
year  in  automobile  club  work  in  South 
Dakota,  has  joined  the  staff  of  the  To¬ 
ledo  Blade. 

Carroll  Stalcup  has  joined  the  city  staff 
of  the  Lincdln  (Neb.)  State  Journal  fol¬ 
lowing  the  appointment  of  Howard  Gil¬ 
lespie,  police  reporter,  to  the  night  sports 

desk. 

C.  H.  Nichols,  for  eight  years  head  of 
the  copy  desk  of  the  Seattle  Post-Intelli¬ 
gencer,  has  joined  the  staff  of  the  Seattle 
Times  on  the  copy  desk. 

Russell  Snyder,  for  three  years  a  mem¬ 
ber  of  the  Akron  bureau  of  the  Cleveland 
Plain  Dealer,  has  joined  the  staff  of  the 
Toledo  Blade. 

Everett  B.  Morris,  formerly  of  the 
New  Bedford  (Mass.)  Standard  where  he 
was  assistant  news  editor  and  late  of  the 
sports  staff  of  the  New  York  Daily  News 
has  joined  the  New  York  Herald 
Tribune  sports  desk. 

Larry  Jacobs,  rewrite  man,  has  left 
the  City  News  Bureau  of  Chicago. 

John  T.  Clark  has  left  the  City  News 
Bureau  of  Chicago  to  go  into  business 
in  Elgin,  Ill. 

Sereno  B.  Gammell,  assistant  city 
editor  of  the  Hartford  (Conn.)  Courant, 
is  conducting  a  course  in  journalism  at 
the  Hillyer  Institute  of  the  Hartford 
Y.  M.  C.  A. 

George  Morgan  has  joined  the  city 
staff  of  the  Hartford  ((Tonn.)  Courant. 

John  Ellsworth  has  joined  the  city  staff 
of  the  Hartford  (Conn.)  Times. 

Harold  C.  Place,  editor  of  the  Toledo 
Nezvs-Bcc,  with  Mrs.  Place  and  their 
children  Harold  and  Jean,  left  last  week 
for  St.  Petersburg,  Fla.,  for  a  vacation. 


WEDDING  BELLS 

TTAROLD  BRAYMAN,  Washington 
correspondent  for  the  New  York 
Ezvning  Post,  to  Martha  Witherspoon 


Wood  of  St.  Louis,  Mo.,  on  January  25. 

Van  Lear  Black,  Jr.,  son  of 
man  of  the  b^rd  of  the  A.  S  /Sll 
Company,  publishers  of  the  Balti^. 

to  Miss  Helen  Mitchell  Fra^' 
of  St.  Louis,  in  St.  Louis,  Jan  » 
They^will  make  their  home  in  Unc^' 

Franklyn  W.  MacMillan,  Pacific  Coast 
representative  for  the  Hearst  Mornim 
Newspapers,  to  Miss  Frances 
Chick,  daughter  of  Mr.  and  Mrs  (kw 
Hyde  Chick  of  Berkeley,  Jan.  25  b 
Berkeley. 


staff,  Waukegan  (Ill.)  Daily  Sun  to 
Miss  Grace  Shad,  Waukegan,  recmtly 
in  Rockford,  Ill.,  where  Mr.  McNemey 
was  formerly  on  the  staff  of  the  Mon^ 
itig  Star. 


Thomas  B.  Purcell,  associate  editor 
and  manager  of  the  Hampton  (la.) 
Chronicle,  to  Miss  Dorothy  Tebay  of 
Hampton,  in  Burlington,  Iowa,  Jan.  23, 
where  the  bride  has  been  a  teacher. 


Thomas  J.  Lanigan,  Jr.,  of  the  Troy 
(N.Y.)  Times  advertising  staff,  to  Miss 
Merriem  C.  Haner  of  Troy,  recently  at 
St.  Peter's  church,  Troy. 

Francis  J.  McGrath,  sporting  editor 
of  the  Fall  River  (Mass.)  Herald 
News,  to  Miss  Mildred  C.  Kay  of  Fall 
River  last  week. 


John  E.  Parker,  of  the  Rockland 
(Mass.)  Standard  staff,  to  Miss  Gladys 
E.  Mullins  of  Brockton,  Mass.,  on 
Jan.  26. 

William  J.  Moyer,  city  editor  of  the 
Canton  (O.)  Daily  Nezvs,  to  Louise  E 
Beebout,  women’s  feature  editor  of  the 
News,  recently.  They  arc  on  a  honey¬ 
moon  in  central  Ohio. 

W.  Clarence  Sheely,  editor  of  the 
Gettysburg  (Pa.)  Compiler,  weekly,  to 
Miss  Dorothy  Bushnell  of  Harrisburg, 
Feb.  1. 

Victor  Owen  Cook,  managing  editor  of 
the  Corpus  Christi  (Tex.)  Caller-Times, 
to  Miss  Hugh  Roy  Brown,  a  member 
of  the  papers’  editorial  staff,  Jan.  14. 

Theodore  James  Holmes  of  Newton 
Center,  Mass.,  New  York  city  advertis¬ 
ing  man,  to  Miss  Barbara  Barber  of 
(ioncord.  Mass.,  at  the  First  Parish 
Unitarian  church  Concord,  Jan.  25. 


SPECIAL  EDITIONS 

PORTLAND  (Me.)  Evenmg  News, 
automobile  edition,  Saturday,  Jan.  25, 
36  pages. 

Portland  (Me.)  Sunday  Telegra% 
automobile  edition,  Sunday,  Jan.  26,  36 
pages. 

Harrisburg  (Pa.)  Telegraph,  spe^ 
Steelton  section  when  the  neighbor 
borough  celebrated  its  fiftieth  anniver¬ 
sary  recently. 

Auckland  (N.  Z)  5’Mn.  special  edition, 
Dec.  21,  62  pages.  A  supplement  was 
devoted  to  a  new  civic  theatre  in  the 
city. 

La  Presse,  Montreal,  108-page  auto¬ 
mobile  show  number,  Jan.  18. 


FLASHES 


Stock  advertisement  offers 
for  wideawake  investors.”  On  the  wh^ 
we’d  prefer  something  we  could  inw 
in  and  then  sleep  afterward.— Ltrw 
Rock  Arkansas  Gazette. 


It  takes  more  than  the  long  sbrt 
fashion  to  discourage  a  rotogravure  eoi- 
Xot.—F.P.A.,  New  York  World. 

If  those  delegates  to  the  naval  cc^ 
ference  refuse  to  give  out  any  n 
they  will  not  be  getting  any  advice, 
either. — Des  Moines  Register. 

“Scientists  predict  cornstalks  may  ^ 
made  useful,”  says  a  headline.  .  ^ 
always  seemed  useful  to  us,  hold  g 
the  corn.— Buffalo  Evening  Sews. 

Advertisement  offers  woolen 
vvaar  “sliBbtly  fleaced”  P"  ““J 
from  lambs  who  got  out  of  V' all 
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CONSTRUCTION  WORK  SETS  FAST  PACE 


IOWA  UTILITIES 
TO  SPEND  FIFTY 
miLIONS  IN  '30 

Titmendouf  Expenditure  Indi¬ 
cate!  Faith  in  the  Continued 
Proiperity  of  Iowa 


Indicative  of  their  tremen- 
dou*  faith  in  the  continued 
prosperity  of  the  Iowa  market, 
public  utility  service  com¬ 
panies,  providing  lowans  with 
electricity,  water,  gas  and  tele¬ 
phone,  plan  to  spend  upwards 
of  050,000,000  In  the  state  dur¬ 
ing  1930. 

All  Iowa  cities  of  major  im¬ 
portance  will  share  largely  in 
this  program  of  expansion,  a 
survey  completed  recently  re¬ 
veals,  yet  its  benefits  will  ex¬ 
tend  to  every  city,  town  and 
hamlet  in  the  state. 

Davenport  Major  Project 

The  new  14,000,000  addition 
to  the  Riverside  plant  of  the 
United  Light  and  Power  Com¬ 
pany,  at  Davenport,  is  believed 
to  be  the  major  Improvement 
of  any  utility  projects  for  the 
coming  year.  This  addition  is 
already  under  way  and  will, 
when  completed,  provide  Dav¬ 
enport  and  the  trl-clty  market 
with  improved  electric  service. 

The  Iowa  Public  Service 
Company  of  Waterloo  has  a 
33,000.000  Improvement  budget 
for  1930;  the  money  will  be 
«pent  largely  in  rebuilding 
transmission  lines  providing 
duplex  service  at  many  points, 
pe  Waterloo  gas  plant  is  to 
have  a  capacity  increase  of  50 
per  cent  this  year. 

The  Central  States  Electric 
Company,  of  Cedar  Rapids, 
plans  Improvements  to  their 
properties  at  Oelweln,  Iowa 
Wig  and  Clarlnda  this  year, 
general  extensions  throughout 
iriu  this  company 

expenditure  of 
OTer  3100,000  and  increases  in 


Davenport  Is  Major  Utility  Project 


All  Iowa  citlex  of  major  importance  will  share  in  the  biu  expansion 
programs  announced  by  Iowa  public  utility  companies  for  lyjo.  In 
Davenport,  almie,  a  $i,OUO,OUO  project  is  being  carried  on  by  the 
United  Light  tf  Power  Company. 


Employment  in  Iowa 
Steadily  Improving, 
Labor  Report  Shows 

Iowa’s  general  employment 
conditions  in  1929  showed  a 
remarkable  Improvement  over 
former  years,  according  to  H. 
V.  Hoyer,  state  labor  commis¬ 
sioner,  in  a  report  released 
recently.  The  year  just  ended 
showed  an  increase  in  general 
employment  of  3.7  per  cent 

over  1928;  of  13.4  per  cent 

over  1927;  of  17.7  per  cent 

over  1926;  and  21  per  cent 

over  1925. 


voltage  of  existing  lines  will 
cost  at  least  $50,000  more. 

Farm  Electrification  Gaining 
Most  Iowa  power  companies 
are  planning  to  extend  lines 
into  rurai  communities,  there¬ 
by  increasing  the  number  of 
farm  customers.  With  an  esti¬ 
mated  16,000  Iowa  farm  homes 
already  provided  with  electric¬ 
ity,  and  with  power  companies 
planning  to  extend  electricity 
to  more  than  2,000  additional 
farm  homes  this  year,  Iowa 
will  raise  its  rank  among 
states  in  rural  electrification. 


/VdvERTISERS  who  understand  the  state  realize 
Iowa  is  not  one  market  but  a  group  of  mar¬ 
kets,  each  served  by  its  own  local  daily  newspapers, 
tonsequently,  to  get  your  full  share  of  Iowa  busi¬ 
ness,  newspapers  ill  each  of  its  twenty-seven  com¬ 
mercial  centers  are  necessary. 
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lOWANS  HAD  MORE 
AUTOS  AND  USED 
THEM  MORE  IN  *29 


lowans  had  far  more  auto 
mobiles,  and  used  them  more 
in  1929,  than  in  any  previous 
year,  according  to  figures  just 
released  by  the  State  Treasury 
Department. 

These  figures  reveal  that 
712,019  automobiles  and  68,402 
trucks  registered  In  the  state 
last  year  as  compared  with 
671,880  automobiles  and  61,891 
trucks  registered  in  1928, 
which  was  also  a  record- 
breaking  year.  lowans  paid 
$9,987,186  in  gasoline  tax  dur¬ 
ing  1929  as  compared  with 
$9,138,707.68  for  1928.  These 
figures  indicate  that  gasoline 
consumption  in  Iowa  increased 
8.5  per  cent  during  1929. 


lowa*8  1929  Income 
Tax  Shows  Largest 
Increase  Since  1920 

The  largest  increase  in  Fed¬ 
eral  income  taxes,  paid  by 
lowans  since  1920,  was  regis¬ 
tered  in  1929,  according  to 
Lars  Bladine,  oollector  of  in¬ 
ternal  revenue.  The  figure  for 
the  entire  state  was  $13,784,- 
726,  a  gain  of  18  per  cent  over 
the  total  for  1928. 

Despite  the  per  cent  cut 
in  the  tax  rate  of  corporations 
last  year,  which  reduced  the 
expected  Income  from  that 
Source  fully  $1,000,000,  cor¬ 
poration  tax  figures  show  that 
Iowa  corporations  made  more 
Tioney  in  1929  than  in  the 
previous  year. 


Sheaffer  Pen  Registers 
Big  Gain  in  7.929  Sales 

Fort  Madison  —  Representa¬ 
tives  of  the  W.  A.  Sheaffer 
Pen  ('onipany,  railed  from 
every  section  of  the  countiy-, 
were  told  by  company  officiais 
at  a  recent  convention  that 
their  1929  sales  showed  an  in¬ 
crease  of  $1,000,000  over  1928. 


1930  BUILDING  PROJECTS  NOW 
UNDER  WAY  TOTAL  15  MILLIONS; 
NEW  HIGH  MARK  IS  PREDICTED 


State-Wide  Survey  by  Publishers  Indicctes  That  the 
Program  for  This  Year  Will  Be  Far  in  Excess 
of  $25,000,000 


Iowa 


ALLCOMMUNITIES  SHARE  INACTIVITY 


With  building  projects  an¬ 
nounced  for  completion  during 
1930  already  totaling  close  to 
$14,500,000,  G.  F.  Balliet,  presi¬ 
dent  and  general  manager  of 
the  Mid-West  News  syndicate, 
piablishers  of  Iowa  Building 
and  Construction,  predicts  that 
as  the  building  season  ad¬ 
vances,  Iowa’s  1930  building 
program  will  be  far  in  excess 
of  $25,000,000. 

Entire  State  Shares 

Mr.  Balliet  bases  his  predic¬ 
tions  on  a  recently  completed 
state-wide  summary  of  Iowa 
building  prospects.  Practically 
every  community  in  Iowa  will 
share  in  this  tremendous  con¬ 
struction  activity.  Every  class 
of  building  is  included  in  this 
survey.  This  is  in  addition  to 
the  huge  sums  to  be  expended 
by  the  public  utilities  com¬ 
panies  in  plant  additions,  main¬ 
tenance  and  other  improve¬ 
ments  which  as  recently  an¬ 
nounced  will  total  $50,000,000. 

With  a  total  of  $4,785,000  in 
announced  building  projects 
for  1930,  Sioux  City  heads  the 
list  of  Iowa  cities  making  up 
the  record-ibreaking  building 
program  forecast  for  Iowa  this 
year.  ’The  Sioux  City  Chamber 
of  Commerce,  in  a  recently 
published  report,  named  the 
two  outstanding  construction 
projects  in  that  city  as  the 
new  Eppley  hotel,  and  the  new 
12-story  Badgerow  office  build¬ 
ing.  The  Eppley  hotel  Is  al¬ 
ready  under  way;  the  founda¬ 
tions  have  been  poured,  and 
the  contract  for  the  building 
proper  Is  to  'be  let  soon.  The 
Badgerow  office  building  Is 
also  under  construction  at  the 
present  time.  Another  Sioux 
City  project  is  the  $250,000 
six-story  apartment  to  'be  erec¬ 
ted  by  American  Builders. 

Other  1930  Projects 

A  few  of  the  other  outstand¬ 
ing  projects  in  Iowa’s  big  build¬ 
ing  program  for  1930  Include 
the  following: 

Waterloo  —  New  factory  ad¬ 
ditions  to  be  erected  this 
spring  by  Chamberlain  Cor¬ 
poration,  the  Armstrong  Manu- 
’acturing  Company  and  the 
Rath  Packing  Company. 

Fort  Dodge  —  Montgomery 
Ward  $75,000  store.  Also  Iowa 
Savings  Bank’s  $75,000  build¬ 
ing. 

Cedar  Rapids — Western  Un¬ 
ion  Company,  remodeling  pres¬ 
ent  structure,  $50,000. 

Oskaloosa  — Oppenheimer-Al- 
sop,  remodeling  department 
store  building,  $50,000. 


Burlington  —  Sixty-foot  fac¬ 
tory  addition  for  E^hlln  Bros, 
and  Davis  Manufacturing  Co. 

Ottumwa  —  Ben  S.  Benson 
will  erect  a  45xl32-fiOOt  store 
building,  cost  about  $20,000. 

Muscatine — Thompson  Motor 
Company  to  erect  three  fac¬ 
tory  buildings  in  1930.  Will 
begin  production  of  miniature 
autos  this  spring. 

Oelwein — Ridler  Building  to 
be  remodeled  for  Montgomery 
Ward  at  cost  of  $25,000. 

Mason  City — Decker  Com¬ 
pany  to  erect  a  50x80-foot  two- 
story  factory  building. 

Marshalltown  —  One- story 
brick  business  block  for  auto 
accessory  stores  will  tie  con¬ 
structed  by  Arthur  Wieland  at 
cost  of  $30,000. 

Public  Buildings 

Sioux  City — Momingslde  col¬ 
lege  will  erect  a  new  science 
nail  and  other  Improvements 
totaling  $100,000. 

Burlington  —  New  municipal 
armory  and  riding  ball  is 
plann^  at  cost  of  $40,000. 

Mason  City — Site  has  been 
purchased  for  new  post  office 
and  federal  building,  estimated 
cost  $375,000,  to  be  erected  in 
1930. 

Cedar  Rapids — Site  selected 
for  new  post  office  and  federal 
building,  which  will  be  erected 
at  a  cost  of  approximately 
$385,000. 

Burlington — Grace  Methodist 
church,  destroyed  by  fire,  to  ba 
rebuilt.  Cost  about  $65,000. 

Fort  Dodge — A  new  junior 
college  is  to  be  erected  at  cost 
of  approximately  $100,000. 


Waterloo  Grows  as 
Industrial  Center 
Research  Reveals 

Waterloo’s  growth  as  a  man¬ 
ufacturing  city  is  shown  in  re¬ 
cent  reports  by  C.  A.  Hanson, 
secretary  of  the  Waterloo 
Chamber  of  Commerce.  Ac¬ 
cording  bo  Mr.  Hanson,  the 
value  of  Waterloo’s  manufac¬ 
tured  products,  in  1930,  will 
reach  the  $100,000,000  mark. 

1928  estimates  of  Waterloo’s 
manufactured  products  output 
placed  their  value  at  $80,000,- 
000  and  since  that  time  several 
of  the  larger  factories  have 
greatly  Increased  the  volume 
of  their  products,  the  Increase 
amounting  in  value  to  from 
$8,000,000  to  $10,000,000.  1929 

estimates  place  the  value  of 
the  city’s  manufactured  prod¬ 
ucts  at  $90,000,000. 
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NATIONAL  PRESS  CLUB 
INDUCTS  NEW  OFFICERS 

Norman  W.  Baxter  Take*  Oxer  Presi¬ 
dency  at  Inaugural  Ceremo¬ 
nies — Ruth  Succeeds  Lilley 
on  Board 

Norman  W.  Baxter,  managing  editor 
of  the  Washington  (D.  C.)  Post  was 
indiKted  into  the  presidency  of  the  Na¬ 
tional  Press  Qub  Jan.  25  in  a  ceremony 
featured  by  the  club’s  third  annual  in¬ 
augural  ball. 

The  oath  of  office  was  administered  to 
the  new  president  and  the  other  incoming 
officers  by  Ulric  Bell,  correspondent  for 
the  Lomsville  Courier- Journal  and  the 
organization’s  chief  justice.  Baxter  suc¬ 
ceeded  Russell  Kent,  correspondent  of 
the  Birmingham  Age-Herald. 

Other  officers  installed  were:  War¬ 
ren  W.  Wheaton,  of  the  Washington 
bureau,  Philadelphia  Public  Ledger,  vice- 
president  ;  Mark  Thistlewaite,  Indian¬ 
apolis  News,  secretary ;  Charles  A. 
Hamilton,  Troy  Times,  treasurer;  Wil¬ 
liam  L.  Bimckart,  United  States  Daily, 
financial  secretary.  Other  officers  in¬ 
stalled  included  a  board  of  governors,  as 
follows : 

Samuel  W.  Bell,  New  York  World; 
Eugene  S.  L^gett,  Detroit  Free  Press; 
Kirke  1*  Simpson,  Associated  Press ; 
Bascom  N.  Timmons,  Houston  Chron¬ 
icle,  and  other  papers;  L.  M.  Benedict, 
Los  Angeles  Times;  Wilmott  Lewis, 
London  Times,  and  Carl  D.  Ruth,  To¬ 
ledo  Blade. 

The  latter  was  selected  by  the  board 
members,  following  the  resignation  of 
Qiarles  J.  Lilley,  who  left  the  city  to 
become  editor  of  the  Sacramento  Union. 
Lilley  was  elected  in  December. 

Not  only  was  the  inaugural  ball  itself 
a  bizarre  affair,  but  it  was  preceded  by 
an  inaugural  parade,  with  the  more 
ardent  supporters  of  the  new  officers 
bearing  banners  with  their  feelings  en- 
scribed  thereon.  One  banner  disclosed 
for  the  first  time  that  the  middle  name 
of  the  new  president  is  “Washington.” 

Another  hinted  at  a  “Tennessee  Men¬ 
ace.”  disclosing  that  J.  Fred  Essary,  of 
the  Baltimore  Sun,  president  in  1928, 
and  Baxter  are  both  from  that  state. 

PRESS  ASSOCIATION  NOTES 

t*  RANK  MASON,  president  and  gen- 
eral  manager  of  International  News 
Service,  addressed  the  Rotary  club  at 
New  Britain,  Conn.,  Jan.  30. 

Barry  Paris,  vice-president  and  general 
news  manager  of  International  News 
Service,  spent  several  days  last  week  vis¬ 
iting  middle-western  bureaus. 

Paul  S.  Walcott,  for  the  past  two  years 
night  cable  editor  of  the  Associated 
Press  in  New  York,  resigned  Feb.  1  to 
join  the  Greenfield  (Mass.)  Recorder. 
For  more  than  three  years  he  was  on  the 
staff  of  the  Boston  Herald.  For  four 
years  he  was  assistant  day  editor,  feature 
editor  and  night  editor,  successively,  of 
the  Boston  bureau  of  the  Associated 
Press. 

David  P.  Sentner,  of  the  New  York 


staff  of  International  News  Service,  de¬ 
scribed  conditions  of  Jewry  in  Spain,  in 
an  address  before  the  Men’s  club  of 
Temple  Adath  Yeshuran  in  Syracuse 
Monday  night. 

Carl  Riblet,  formerly  of  the  New 
York  office  of  International  News  Serv¬ 
ice,  is  now  a  free-lance  fiction  writer  in 
Chicago. 

Arthur  Bukin,  in  charge  of  the  night 
sport  desk  of  the  Lincoln,  Nebraska 
State  Journal  for  the  past  three  years, 
has  been  made  night  Associated  Press 
correspondent  for  Lincoln.  The  position 
was  but  recently  created. 

ASSOCIATIONS 

A  DVERTISING  Club  of  St.  Louis 
has  decided  to  sponsor  a  16-day,  good 
will  and  trade-promotion  tour  of  business 
men  through  the  Southwest  and  the  Re¬ 
public  of  Mexico.  The  party  will  leave 
St.  Louis  Feb.  18. 

G.  L.  Mitchell  of  Indianapolis  was 
elected  president  of  the  Indiana  Typo¬ 
graphical  Union  at  the  union’s  annual 
meeting  held  in  Anderson  Jan.  26. 

Newspaper  men  of  San  Diego,  Cal., 
have  formed  the  San  Diego  Press  Club 
and  have  taken  a  lease  on  a  large  house 
in  that  city.  The  club  has  the  following 
officers:  President,  W.  A.  Huggins,  San 
Diego  Sun;  vice-president,  Frank  B. 
Goodman,  San  Diego  Tribune;  Secretary, 
Don  C<x)k,  Sun;  treasurer,  A1  Hauser, 
Sun;  librarian,  Frank  L.  Graham,  Trib¬ 
une.  The  directors  include,  besides  the 
officers  named,  Myron  Depew  and  Ed 
Austin,  Sun;  Tom  Akers,  Tribune;  Mor¬ 
ris  Penter,  Union-Tribune;  A.  R.  Sauer, 
San  Diego  Herald;  Harry  Pollock, 
Auga  Calient e. 

Missouri  Republican  Editorial  As¬ 
sociation  will  hold  its  annual  meeting 
Feb.  15  at  St.  Louis,  according  to  Charles 
W.  Fear,  secretary. 

Fourteenth  annual  dinner  dance  of  the 
Philadelphia  Club  of  Advhitising 
Women  will  be  held  at  the  Bellevue- 
Stratford  on  Feb.  21.  The  committee 
in  charge  of  the  affair  includes  Edith 
Ellsworth,  chairman ;  Martha  Minter, 
Ethel  Jefferson,  Blanche  Clair,  Elsie 
Levy,  Edna  Hill,  Claire  Fey,  Beatrice 
Kempff  and  Mabel  Lux. 

Allied  Printing  Trades  Council  of 
Buffalo  and  Erie  County  at  its  annual 
election  and  banquet  elected  the  follow¬ 
ing  officers:  Thomas  J.  Calvert,  pres¬ 
ident;  Thomas  O’Donnell,  business  secre¬ 
tary  ;  George  Burd,  vice-president ;  Philip 
Schneider,  treasurer  and  Joseph  Kuhn, 
sergeant-at-arms. 

Springfield  (Mass.)  Advertising 
Club  is  planning  a  retail  and  advertising 
institute  to  be  conducted  in  February. 
Three  noon  meetings  and  three  evening 
meetings  will  be  set  aside  for  the  course 
which  will  also  be  open  to  store  buyers 
and  salespeople. 

SUSPENSIONS 

JOHN  ABERCROMBIE  has  discon- 
J  tinued  publication  of  the  Texarkana 
(Ark.-Tex.)  Miller  County  Review  and 
is  now  partner  with  Charles  Lehigh  in 
publishing  the  El  Dorado  (Ark.) 
Shoppers  Guide. 


SCHOOLS 

JJAVID  RUSSELL  McANALLY,  the 
^  first  teacher  at  the  University  of 
Missouri  school  of  journalism,  will  be 
honored  at'  the  school’s  annual  dinner, 
Feb.  20.  Professor  McAnally  established 
the  journalism  course  in  1879  and  in  1885 
returned  to  newspaper  work. 

Julia  Peterkin,  author  of  “Scarlet  Sis¬ 
ter  Mary,”  Pulitzer  prize  winning  novel 
in  1928,  will  be  the  guest  of  honor  and 
speaker  at  the  tenth  annual  Matrix  Table 
banquet  of  Theta  Sigma  Phi,  honorary 
journalistic  sorority,  at  the  University 
of  Illinois,  March  4. 

An  inspection  tour  of  Chicago  news¬ 
paper  plants  will  be  made  by  members  of 
the  Indiana  University  chapter  of  Sigma 
Delta  Chi,  national  professional  journal¬ 
istic  fraternity,  Jan.  31  and  Feb.  1. 
Eighteen  members,  with  Prof.  J.  W. 
French,  faculty  adviser,  will  make  the 
trip. 

Three  courses  in  journalism  are  being 
offered  at  Menlo  School  and  Junior 
College,  Menlo  Park,  Cal.  In  the  college 
division  news  writing  and  news  editing 
are  offered  while  the  high  school  section 
teaches  newswriting.  Laurence  R. 
Campbell,  who  studied  in  the  Medill 
School  of  Journalism  at  Northwestern 
University  last  summer,  is  in  charge  of 
the  classes. 

CHANGES  OF  OWNERSHIP 

Mrs.  BERNICE  LEVEA,  connected 
with  the  Milford  (la.)  Mail  the 
past  10  years,  has  purchased  the  weekly 
from  \V.  G.  Smith  &  Sons  of  Rock 
Rapids  and  took  possession  Jan.  24. 
Harvey  Purrington,  for  five  years  witli 
the  paper,  will  remain. 

Belleville  (Pa.)  Times  has  been  pur¬ 
chased  by  K.  B.  Bigelow  of  Belleville 
and  Robert  Smith,  for  some  years  asso¬ 
ciated  with  the  publication.  The  pur¬ 
chase  was  made  from  Charles  Allison, 
editor  and  owner. 

Merger  of  the  Dodsonville  (Tex.) 
Messenger  and  the  Collingsworth  .’stand¬ 
ard  was  announced  last  week. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


**Perkaps  the  most  cesmopollten  spot  in  New  York  Citjr  is  Forty-third  Street 
•nd  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
every  city  in  the  world.  .  .  Every  town  has  similar  stands,  hut  none  as  huge  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.- 

— Boston  TrmneeHpt,  Oct.  2$,  1921, 


R.  M.  Gilmore  is  returning  to  Texai 
following  his  sale  of  the  Havnes^^ 
(La.)  News  to  F.  M.  Graves, 
and  owner  with  his  brother  of  the  Ash 
down  (Ark.)  Little  River  News.  Gil^ 
more  formerly  was  in  the  newspan» 
work  at  Center  and  Harlingen,  T^*^ 

Tom  E.  Foster,  owner  and  publisher 
of  the  Center  (.Tex  )  Daily  has 
chased  from  W.  J,  Lawson  the  Cnttr 
Champion,  weekly,  one  of  the  oldest 
newspapers  in  East  Texas. 

Geo.  B.  Tuttle  of  the  Winnebago  Ci/v 
(Minn.)  Enterprise  has  purchased  the 
Press-News  from  J.  Henry  Sherin,  who 
has  edited  the  paper  for  more  than  SO 
years,  and  will  consolidate  the  two 
newspapers. 

Carl  Garner  has  sold  the  Pan  Horn 
(Tex.)  Advocate  to  C.  J.  Warren, 
publisher  of  the  Sierra  Blanca  Mountain 
View,  who  will  conduct  both  weeklies. 

E.  B.  Henderson  has  purchased  the 
Pasedena  (Tex.)  Sun  from  Frank  ^ 
Boyles,  who  continues  with  the  paper 
as  associate  editor. 

NEW  PLANTS  AND  EQUIPMENT 

J  GRAIN  (O.)  Journal  has  installed 
a  new  $50,000  Duplex  press  with  a 
capacity  of  32  pages.  Other  new  equip¬ 
ment  was  also  installed. 

Jackson  (O.)  Sun-Herald  has  moved 
into  its  new  quarters  in  the  Masonic 
Temple  building  after  being  in  one  loca¬ 
tion  35  years. 

Seven  wire  tying  machines  have  re¬ 
cently  been  installed  in  the  mailing  room 
of  the  Chicago  Tribune.  More  machines 
will  be  installed  as  soon  as  delivery  can 
be  made. 

ON  THE  MECHANICAL  SIDE 

George  wells  retired  last  week 

from  the  composing  staff  of  the 
Welland  (Ont.)  Ex’ening  Tribune  after 
62  years  of  continuous  service. 

\Villiam  E.  Compton,  a  member  of  the 
Newark  Sunday  Call  composing  room 
staff  for  almost  40  years,  retired  on 
Feb.  1. 


A 


MBROSE 


B 


lERCE 


That  master  of  style,  that  “Superman  of  Letters,”  as  many  high  authorities  caU 
him — the  only  author  about  whom  five  books  of  biography  wer<e  published  Uat 
year — had  this  important  work  in  preparation  throughout  his  long  career  in 
journalism,  taking  notes  on  the  misuse  of  words  by  eminent  writers  only.  “Narrow 
etymons  of  the  mere  scholar  and  loose  locutions  of  the  ignorant  are  alike  denied  s 
standing.”  Happily,  he  brought  this  volume  to  completion,  as  the  culmination  of 
his  literary  activities — his  last  word— and  entitled  it 

Write  It  Right 

Capacity  for  Ability,  “A  great  capacity  (or  work.”  Capacity 
is  receptive;  ability,  potential.  A  sponge  has  capacity  for  water; 
the  hand,  ability  to  squeeze  it  out. 

Juncture,  Juncture  means  a  joining,'  a  junction;  its  use  to 
signify  a  time,  however  critical  a  time,  is  absurd.  “At  this 
juncture  the  woman  screamed.”  In  reading  that  account  of  it 
we  scream  too. 

Lengthy,  Usually  said  in  disparagement  of  some  wearisome 
discourse.  It  is  no  better  than  breadthy,  or  thieknessy. 

Moneyed  for  Wealthy,  “’The  moneyed  men  of  New  York.” 

One  might  as  sensibly  say,  ‘^’The  cattled  men  of  Texas,”  or 
“'The  lobstered  men  of  the  fish  market.” 

,  Shades  for  Shade,  “Shades  of  Noah!  how  it  rained!”  “0 

shades  of  Caesar!”  A  shade  is  a  departed  soul,  as  conceived  by 
the  ancients;  one  to  each  mortal  part  is  the  proper  allowance. 

To  Editors  and  Publishers 

Sold  at  $1.50  at  retail,  a  new  large  edition,  now  ready,  made  especially  for  edilofi 
and  publishers,  is  sold  to  them  in  lots  of  10  or  more  at  the  wholesale  trade  rate,  I*, 
and  this  special  edition  is  printed  on  paper  with  rag  content,  is  durably  honim  ib 
extra-heavy  cloth,  and  is  adapted  to  hard  usage.  Publishers  are  ordering  200  or 
more  copies  at  a  time. 

No  longer  can  writers,  editors,  and  publishers  afford  to  be  indifferent  to 
misuse  of  a  word.  Where,  a  score  of  years  ago,  there  were  thousands  w* 
knew  when  a  word  was  misapplied,  there  are  millions  today.  One  reveals  hi 
ignorance  when  he  misspells  a  word ;  he  reveals  greater  ignorance  when  he 
h.  Nor  is  its  misuse  ever  a  “typographical  error.” 


For  26  Years  Bierce’s  Publisher 


WALTER  NEALE,  Publisher 
37  East  28th  Street 


New  York 


7 


Editor  &  Publisher  The  Fourth  Estate  for  February  1,  193 


Scrtpps-Ho 


nor  what 


W  E 


IT  IS  N’T  WHAT  WE  THINK 


THAT  ESTABLISHES 


THE  GOOD  REPUTATION  OF  GOSS  PRINTING  PRESSES 


but  it  is  what  others  think 


Scripps-Howard  Newspapers — hard  hitting,  alert,  modern,  successful  — 
have  indicated  by  purchases  their  opinion  of  GOSS  printing  machines. 
They  require  adequate  press  equipment  for  emergency  editions,  fast  on 
time  editions.  They  require  economical  installations  and  economical  opera¬ 
tion.  They  require  clean,  clear  printing.  They  require  trouble  free,  unfailing 
production.  These  advantages  they  find  and  use  in  GOSS  Printing  presses. 


The  San  Francisco  News  (a  Scripps-Howard  Newspaper)  has  just  ordered  12 
Goss  High  Speed  Low  Constructed  Units  and  3  Pairs  of  Folders. 


The  New  York  Telegram  (a  Scripps-Howard  Newspaper)  has  24  Goss  High 
Speed  Low  Constructed  Units  and  7  Pairs  of  Folders;  and,  1  High  Speed  Octuple. 


The  Buffalo  Times  (a  Scripps-Howard  Newspaper)  has  16  Goss  High  Speed 
Low  Constructed  Units  and  5  Pairs  of  Folders:  and,  4  4-Deckers;  and,  1  5 -Decker. 


The  Pittsburgh  Press  (a  Scripps-Howard  Newspaper)  has  32  Goss  High  Speed 
Low  Constructed  Units  and  8  Pairs  of  Folders. 


The  Columbus  (Ohio)  Citizen  (a  Scripps-Howard  Newspaper)  has  12  Goss 
High  Speed  Low  Constructed  Units  and  3  Pairs  of  Folders. 


The  Cincinnati  Post  (a  Scripps-Howard  Newspaper)  has  17  Goss  High  Speed 
Low  Constructed  Units  and  4  Pairs  of  Folders;  and,  1  High  Speed  Octuple. 


1  H  E 


GOSS 


PRINTING 


PRESS 


COMPANY 


new  YORK  OFFICE:  2  2  0  WEST  FORTY-SE 
The  GOSS  PRINTING  PRESS  ( 


Main  O  f ft  c  e  and  Factories:  CHICAGO,  ILLINOIS 

WEST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  7  07  CALL  BUILDING 
[NG  PRESS  COMPANY  OF  ENGLAND.  LTD.  »  r  r  LONDON 
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ROBERT  S.  WEIR  DIES 
IN  DETROIT 


Former  President  of  I.  C.  M.  A.  and 
Widely  Known  Circulator  Since 
1889  Succumbs  to  Heart  Disease 
— Retired  in  1927 


Robert  S.  Weir,  who  retired  as  circu¬ 
lation  manager  of  the  Buffalo  Courier- 
Express  in  March,  1927,  because  of  heart 


Robert  S.  Weir 


disease,  died  at  his  home  in  Detroit, 
Jan.  27. 

Mr.  Weir  had  a  long  experience  in  the 
neld  of  circulation  management,  starting 
in  1889  on  the  Detroit  News.  The  fol¬ 
lowing  year  he  became  circulation  mana¬ 
ger  of  the  Detroit  Evening  Times.  Leav¬ 
ing  Detroit,  he  went  to  Pittsburgh,  where 
he  joined  the  Chronicle-Telegraph  and 
later  went  to  the  Syracuse  (N.  Y.) 
Herald,  remaining  on  tliat  paper  from 
1894  to  1902. 

Returning  to  Detroit,  Mr.  Weir  be¬ 
came  circulation  manager  of  the  Journal. 
He  served  in  this  post  for  14  years  and 
then  after  an  additional  year  as  business 
manager  went  to  the  Detroit  Free  Press. 
His  next  position  was  with  the  Louisville 
Cuorier-J oumel  which  he  joined  in  1918. 
From  there  he  went  to  the  Syracuse 
Journal  and  then  to  the  Buffalo  Courier- 
Express. 

In  1922  Mr.  Weir  was  elected  second 
^'ice-presidcnt  of  the  International  Cir¬ 
culation  Managers’  Association.  The  fol¬ 
lowing  year  he  was  advanced  to  the  first 
vice-presidency  and  in  1924  he  became 
president  of  the  association. 

He  is  survived  by  his  widow,  Mrs. 
Lena  Johnson  Weir,  whom  he  married 
in  1889,  a  daughter,  Mrs.  George  Lee, 
of  Janesville,  Wis.,  and  a  brother, 
F.nsley.  A  son,  Carl,  died  11  years  ago. 


MRS.  CHARLES  H.  GRASTY 

Mrs.  Leota  T.  Grasty,  widow  of 
Charles  H.  Grasty,  newspaper  publisher 
and  writer,  died  Jan.  25  in  Baltimore. 
Mrs.  Grasty  was  born  in  St.  Joseph, 
Mo.,  and  married  Mr.  Grasty  just  be¬ 
fore  he  left  Kansas  City  for  Baltimore, 
where  he  became  the  publisher  and  part 
owner  of  the  Baltimore  Nnvs.  After 
the  sale  of  Mr.  Grasty’s  newspaper  in¬ 
terests  she  resided  abroad  with  her  hus¬ 
band,  who  at  the  time  of  his  death  in 
1924  was  an  editorial  correspondent  of 
tlie  Nerv  York  Times. 


MISS  AMY  A.  BYRAM 

Miss  Amy  A.  Byram,  47,  political  and 
special  writer  for  the  International  News 
Service  and  former  Chicago  news¬ 
paper  woman,  died  Friday,  Jan.  24.  in 
Des  Moines,  la.,  of  influenza.  Miss 
Byram  began  her  newspaper  career  on  the 
Des  Moines  Capital.  Later  she  came  to 
Chicago  and  joined  the  staff  of  the  Even¬ 
ing  America.  She  was  also  for  a  time  on 
the  staff  of  the  San  .Antonio  Express. 


KILLED  BY  AUTOMOBILE 

James  A.  Combs,  45,  circulation  de¬ 
partment  employee  of  the  Tulsa  World 
was  killed  Jan.  28  when  he  was  run 
over  by  his  automobile.  When  the  car 
could  not  reach  the  top  of  a  hill.  Combs 
got  out  while  his  wife  held  the  steering 
wheel.  He  pushed  the  car  in  a  futile 
effort  to  move  it.  The  brakes  failed  to 
hold  and  the  machine  rolled  backwards. 
Combs  slipped  in  attempting  to  jump 
out  of  the  way  and  the  wheels  broke  his 
neck. 


IRVING  S.  KNICKERBOCKER 


NEA  Artist  Dies  Following  Auto 
Crash  in  Cleveland 

Irving  S.  Knickerbocker,  staff  artist  of 
the  Newspaper  Enterprise  Associatiem, 
died  in  a  Cleveland  Hospital,  Jan.  26,  a 
few  hours  after  an  automobile  accident 
in  that  city.  He  and  five  others  were  in 
the  car  which  hit  another  car,  all  six 
lieing  on  a  return  trip  from  the  Cleve¬ 
land  News  Auditorium. 

Knickerbocker  signed  his  drawings 
“Knick.”  He  was  best  known  to  the 
newspaper  world  by  three  features 
which  he  supplied  the  NEA — “J.  Dis¬ 
raeli  (Dizzy)  Dugan”;  “The  Tinnymites” 
and  “Little  Joe.” 

His  sports  cartoons  were  popular. 
Knickeibocker  was  born  in  Auburn, 
Wash.,  32  years  ago.  He  started  out  to 
find  adventure  when  he  was  a  youth  and 
worked  on  a  farm  in  New  York  state, 
liecame  a  saw  filer  in  a  lumber  camp, 
worked  on  a  railroad,  and  did  many  other 
things  before  he  turned  his  talents  to 
drawing.  He  served  with  the  medical 
corps  in  France  during  the  war. 


FRANK  A.  CARLE 


Twin  City  Veteran  Had  Spent  Forty 
Year*  in  Journalism 

Frank  Austin  Carle,  79,  one  of  the 
veterans  of  Twin  City  newspaperdom. 
died  at  his  home  Tan.  22  after  a  linger¬ 
ing  illness.  Recently  he  had  completed 
work  on  an  autobiography  entitled,  “Forty 
Years  of  Journalism,”  reviewing  high 
spots  of  his  career. 

From  1880  to  1889  he  was  managing 
editor  of  the  St.  Paul  Pioneer  Press. 
I.ater  he  became  managing  editor  of  the 
Portland  Gregorian,  and  then  went  east  as 
chief  editorial  writer  of  the  New  York 
Commercial  Advertiser,  remaining  until 
1901,  when  he  began  an  11-year  trick  as 
editorial  writer  for  the  Minneapolis 
Tribune.  From  1912  to  1915  he  was  aji 
editorial  writer  for  the  Minneapolis 
Journal. 


NEWSPAPER  MAN  KILLED 

Raymond  W.  Horn,  33,  of  the  editorial 
staff,  Minneapolis  Journal,  was  accident¬ 
ally  killed  Jan.  25,  when  a  gun  dis¬ 
charged  as  he  was  cleaning  it  in  the 
garage  at  his  home  in  Minneapolis.  The 
body  was  found  by  his  six-year-o|d  son. 
After  leaving  the  army,  in  which  he 
served  as  a  second  lieutenant  in  the  war, 
Horn  became  assistant  publisher  of  the 
Sioux  Falls  (S.  D.)  Argus-Leader. 


A  New  High  Record 

4^82,500  Lines 

Financial  Advertising 
in  1929 

Despite  the  highest  standards  for  accep¬ 
tability  of  advertising,  in  which  The 
Times  is  acknowledge  leader,  and  the 
consequent  rejection  of  tens  of  thou¬ 
sands  of  lines.  The  Times’  financial  ad¬ 
vertising  volume  in  1929  established — 

A  WORLD  RECORD  for  any 
newspaper  in  one  year 
A  LEAD  of  2,280,010  lines 
over  any  other  New  York 
newspaper 

A  GAIN  of  803,664  line*  over 
The  Times’  own  record  of 
1928 

Almost  TWICE  THE  GAIN  of 
any  other  New  York  news- 
paper 

The  NEW  YORK  TIMES 


(l^bttuarp 


l^R.  JAMES  HENRY  WORMAN, 
^  formerly  in  the  consular  service  and 
for  13  years  editor  of  Outing,  died  Jan. 
24  at  a  sanitarium  in  Plattsburg,  N.  Y. 
His  home  was  in  Westport,  Conn.  Dr. 
Worman  bought  Outing  in  1887. 

George  M.  McConel,  96,  retired  news¬ 
paper  man,  Civil  war  veteran,  died  in 
Indianapolis  Jan.  27.  He  began  his 
newspaper  career  in  Chicago  in  l875,  and 
.“ierved  as  literary  and  dramatic  critic  on 
the  Chicago  Times.  He  was  later  with 
newspapers  in  Boston  and  New  York. 

James  A.  Fraser,  for  41  years  editor 
of  the  Eastern  Chronicle  of  New  Glas¬ 
gow,  N.  S.,  one  of  the  oldest  newspaper 
editors  in  Canada  and  widely  known 
throughout  the  Dominion,  died  recently 
at  his  home  in  New  Glasgow. 

Stephen  Tyng  Mather,  62,  former 
director  of  the  national  parks  system  and 
for  a  time  a  member  of  the  editorial  staff 
of  the  New  York  Sun,  died  last  week  at 
Brookline,  Mass.  He  had  been  in  ill 
health  for  more  than  a  year.  At  the 
time  of  his  death  he  was  president  of 
the  Sterling  Box  Company  with  offices 
at  111  West  Monroe  street,  Chicago. 

Symmes  Evans  Browne,  member  of  a 
distinguished  Ohio  family  and  a  former 
newspaper  man  and  veteran  of  the  Civil 
war,  died  at  his  home  in  Columbus, 
Ohio,  Jan.  22,  aged  92  years.  His  grand¬ 
father,  John  W.  Browne,  founded  the 
Liberty  Hall  and  Cincinnati  Gazette,  one 
of  the  earliest  newspapers  in  Ohio. 
Symmes  Evans  Browne  for  a  time  was 
assistant  to  his  brother,  Pierson  C. 
Browne,  on  the  old  American  Nation, 
published  at  Cincinnati. 

Robert  Burns  Georgia,  69,  veteran 
newspaper  man  and  member  of  the  ad¬ 
vertising  department  of  the  Utica  (N.Y.) 
Observer-Dispatch,  died  suddenly  while 
ordering  breakfast  in  a  Utica  restaurant, 
Jan.  25. 

James  C.  Benedict,  89,  for  30  years 
owner  and  editor  of  the  DeWitt  (la.) 
Observer,  with  which  he  had  been  con¬ 


nected  40  years,  prior  to  his  retirement 
10  years  ago,  died  Jan.  20  in  the  home 
of  his  daughter,  Mrs.  E.  F.  HerS 
Iowa  City.  Mr.  Benedict  set  type  with 
Mark  Twain  during  years  the  latter 
worked  in  eastern  Iowa  newsoaner 
plants. 


Thomas  F.  Sweeney,  56,  one-time 
manager  of  the  Buffalo  bureau  of  the 
United  Press,  died  in  Buffalo  Jan.  24 
He  was  connected  with  newspapers  or 
press  associations  for  25  years,  havine 
retired  in  1926.  ® 


Lawrence  H.  Butters,  22,  a  member 
of  the  editorial  staff  of  the  Boston 
Globe,  died  Jan.  24. 

Antoine  Lauouceur,  46.  of  the  com¬ 
posing  room  staff,  Ogdensburg  (N.Y.i 
Journal  for  33  years,  died  recently  in  his 
home  in  that  city  following  an  illness 
which  forced  his  retirement  last  luly. 

Wiu-iAM  Bacon  Scofieu),  manufac¬ 
turer,  poet  and  sculptor,  and  former  city 
editor  of  the  Worcester  (Mass.)  Evenin’i 
Gazette,  died  Jan.  22,  at  his  home  in 
Worcester.  He  was  64  years  old.  He 
had  been  in  ill-health  for  several  months 
but  the  end  came  suddenly. 

James  E.  Gipple,  49,  of  the  circulation 
department  of  the  Harrisburg  (Pa.)  Pa¬ 
triot,  died  at  his  home  there  recently 
after  a  short  illness. 


Fred  S.  Cawson,  71,  an  employe  of 
the  Government  Printing  Office,  and  for 
30  years  an  employe  of  various  news¬ 
papers  in  the  east,  among  them  the  Syra¬ 
cuse  Post,  Washington  Times,  and 
Washington  Post,  died  suddenly  in  Wash¬ 
ington  Jan.  26. 

Harry  P.  Coker,  65,  former  foreman 
in  the  composing  room  of  the  S'on  Diego 
(Cal.)  Union,  died  recently  in  Los  .An¬ 
geles. 

Bruce  Risley,  for  28  years  an  em¬ 
ployee  in  the  mechanical  department  of 
the  Hudson  (N.Y.)  Daily  Star,  died 
in  a  Hudson  hospital  Jan.  23. 

Robfjit  H.  Johnson,  84,  of  the 
Wausau  (Wis.)  Record-Herald  and  an 
active  newspaper  man  at  Wausau  for  60 
years,  died  Jan.  20. 


Wood  Dry  Mats 
Are  Easier  to  Mold 

A  V  7000  Dry  Mats  hold  the  full 
molded  depth  until  the  plate  is 
cast.  The  stayback  of  Wood  mats 
saves  a  great  amount  of  the  time  and 
labor  usually  required  to  pack  out 
the  blanks.  And  that  helps  to  pro¬ 
duce  a  better  printed  paper. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


Moistening 

Equipment 


Scorchers 


ALWAYS  UMISOSM 


Cork  and  Felt 
Molding  Blanket* 


No.  64  Parting  Powder 


Newspapers  receiving 

United  Press  service 
enjoyed  a  six -hour  beat  on  the 
resignation  January  28  of  Spain’s 
military  dictator,  Primo  de 
Rivera,  and  his  government.  News 
of  the  resignation  was  flashed 
by  United  Press  throughout 
the  United  States  at  9:56  A  M. 
Eastern  Standard  time.  Thus 
once  more  the  efficiency  of  the 
United  Press  news-gathering 
organization  has  been  strikingly 
demonstrated. 
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COL.  PROFFITT  NAMED 
V.-P.  OF  DORRANCE 


Inrestment  Banker  and  Former  Lieu¬ 
tenant-Colonel  on  U.  S.  Gen¬ 
eral  Staff  Join*  N.  Y. 
Agency 


I  Col.  E.  J.  W.  Proffitt,  for  many  years 

active  in  the  investment  bankinj^  busi¬ 
ness  in  New  York,  Baltimore  and 
Washington,  returned  to  the  advertising 
field  on  Feb.  1,  as  vice-president  of  Dor- 
rance,  Sullivan  &  Co.,  Inc.,  New  York 
agency. 

Colonel  Proffitt  has  resigned  as  presi¬ 
dent  of  the  Investing  Corporation  of 
New  York,  which  office  he  has  held 
since  1925. 

In  1910,  Colonel  Proffitt  established 
with  William  Larchar,  the  Proffitt- 
Larchar  Advertising  Corporation  of 
Providence,  R.  I.  (now  the  Larchar- 
Horton  Advertising  Corporation)  and  re¬ 
mained  its  president  until  1918  when  he 
entered  war  service  and  became  lieu¬ 
tenant-colonel,  general  staff.  United 
States  army,  serving  while  there  as  chair¬ 
man  of  the  Steering  Committee,  War 
Department  Claims  Board  and  as  assist 
ant  chief  of  staff  of  the  84th  Division. 
He  now  holds  the  rank  of  colonel,  field 
artillery,  commanding  the  S71st  regiment 
in  the  reserves,  a  Philadelphia  organiza¬ 
tion. 

Colonel  Proffitt  remains  a  director  of 
the  Investing  Corporation  of  New  York, 
the  Griffith  Mortgage  Corporation  of 
Philadelphia  and  the  Civic  Research 
Corporation  of  Buffalo. 


New  Agency  In  Indianapolis 

Leonard  B.  Schick,  formerly  layout 
artist  for  the  Millis  Advertising  Com¬ 
pany,  Indianapolis,  has  organized  his  own 
agency  known  as  the  Leonard  B.  Schick 
Company.  Offices  have  been  established 
in  the  Merchants  Bank  building,  Indian¬ 
apolis.  Before  joining  Millis,  Schick 
was  connected  with  the  Russell  M.  Seeds 
Company,  and  was  for  a  number  of  years 
in  the  advertising  layout  department  of 
the  Indianapolis  Star. 

Mooney  Join*  Campbell-Ewald 

Frank  J.  Mooney,  formerly  of  the 
D’Arcy  Advertising  (Company,  St.  Louis, 
where  he  was  in  charge  of  the  Gardner 
and  Moon  automobile  accounts,  has  joined 
the  copy  staff  of  the  (Tampbell-Ewald 
Company,  Detroit.  For  several  years  Mr. 
Mooney  was  advertising  manager  and 
sales  manager  of  the  Hupp  Motor  Car 
Corporation. 


Purcell  Join*  Procter  Sc  Collier 

E.  L.  Purcell,  for  more  than  four 
years  local  representative  of  the  Criterion 
Advertising  (Company  of  New  York,  has 
resigned  to  join  the  Procter  &  Collier 
agency,  Cincinnati.  On  Feb.  1  he  will 
be  in  charge  of  the  company’s  outdoor 
advertising  department. 


Doombo*  With  C.  C.  Green 

Arthur  C.  Doombos,  for  13  years  vice- 
president  of  Ruthrauff  &  Ryan,  Inc.,  has 
joined  the  Charles  C.  Green  Advertising 
Agency  as  vice-president.  Ernest  Camp, 
Jr.,  formerly  assistant  editor  of  the  Mon¬ 
roe  (Ga.)  iValtham  Tribune,  has  joined 
the  field  laboratories  of  the  Green  agency. 

F.  C.  Jordan  Drop*  Agency  Work 

Franz  C.  Jordan  has  resigned  as  vice- 
president  of  the  Western  Advertising 
agency,  Racine,  Wis.,  and  is  devoting  all 
his  time  to  the  Jordan  Display  Rack 
Company,  Racine. 


Dorland  Open*  Chicago  Office 

The  Dorland  Advertising  Company, 
New  York,  has  opened  a  Chicago  office 
in  the  McGraw-Hill  building,  520  North 
Michigan  avenue.  R.  E.  Winn,  formrely 
of  Young  and  Winn,  will  be  in  charge. 


Learee  Agency  Work 

Joseph  T.  Cripe  has  resigned  from  the 
O.  T.  Roberts  Advertising  Agency  of 
Indianapolis,  to  become  assistant  manager 
of  the  convention  bureau  of  the  Indian¬ 
apolis  Chamber  of  Commerce. 


Edward*  Appointed 

Paul  Edwards  has  been  named  north¬ 
ern  advertising  and  sales  manager  of 
Golden  Peacock,  Inc.,  Paris,  Tenn.,  with 
headquarters  in  Chicago,  it  is  announced 
by  Will  T.  Warren,  Jr.,  president.  Mr. 
Edwards  will  direct  the  advertising  and 
sales  work  for  (iolden  Peacock  Bleach 
Cream.  The  company’s  1930  advertis¬ 
ing  campaign  is  the  largest  in  its  his¬ 
tory,  Mr.  Warren  announced.  Erwin, 
Wasey  &  Co.,  844  Rush  street,  Chicago, 
handles  the  account. 


Seattle  Office  Enlarged 

Expansion  of  the  Seattle  office  of  Er¬ 
win,  Wasey  &  Co.,  advertising  agency, 
was  announced  by  Warren  Kraft,  vice- 
president  of  the  company  and  manager 
of  the  Northwestern  office,  on  his  re¬ 
turn  from  California  recently.  Office 
space  has  been  increased  60  per  cent. 
Harry  J.  Bonath  has  been  named  art 
director,  assisted  by  Wellington  Groves. 
Miss  Mary  Hatt  has  joined  the  copy 
department. 


Agency  Man  Addre**e*  Minister* 

Clinton  F.  Wilding,  vice-president  of 
Stanley  E.  Gunnison,  Inc.,  New  York 
advertising  agency,  delivered  an  address 
entitled  “Should  the  Church  Advertise?’’ 
at  a  meeting  of  the  Metropolitan  Con¬ 
ference  of  Unitarian  and  Other  Liberal 
Churches  on  Sunday,  Jan.  26,  at  the 
West  Side  Unitarian  Church,  New 
York. 


McCanna  Join*  Agency 

Ben  F.  McCanna,  formerly  head  of 
the  Business  Survey  of  the  Chicago 
Tribune,  is  now  with  the  Stack-Goble 
advertising  agency,  Chicago,  as  vice- 
president.  The  agency  has  just  moved 
from  its  old  offices  at  29  East  Madison 
street  to  new  quarters  at  8  South 
Michigan  avenue.  Estelle  Mendelsohn 
has  been  added  to  the  copy  staff. 


Hawe*  Join*  Gale  Sc  Piet*ch 

A.  E.  Hawes  has  joined  the  staff  of 
Gale  &  Pietsch,  Inc.,  advertising  agency 
of  Chicago  and  New  York.  He  has 
been  in  agency  work  for  about  13  years, 
having  been  with  Critchfield  &  Co.,  the 
Roche  Advertising  Company,  and  for  a 
time  at  the  head  of  his  own  organiza¬ 
tion.  Mr.  Hawes  will  be  with  the  Chi¬ 
cago  office. 


Ha*  Fur  Farm*  Account 

The  advertising  account  of  the  Spring 
Hill  Fur  Farms,  Inc.,  with  ranches  at 
Albany,  N.  Y.,  Ashby,  Mass.,  and  Mount 
Vernon,  N.  H.,  has  been  placed  with  the 
Rule-Williams  Advertising  Agency  of 
Worcester,  Mass.  Newspapers,  direct 
mail  and  radio  will  be  used  through  New 
England  and  New  York  state. 


New  Chicago  Agency 

The  Edward  William  Rose  company, 
a  new  advertising  agency,  has  opened  of¬ 
fices  at  360  North  Michigan  avenue, 
Chicago.  Mr.  Rose,  formerly  vice- 
president  of  R.  J.  A.  McLaughlin  and 
Associates,  Chicago,  is  president. 


Join*  Lynn  Elli*  Group 

Affiliation  of  the  De  Rouville  Adver¬ 
tising  agency  of  Albany,  N.  Y.,  with 
the  Lynn  Ellis  group  of  advertising 
agencies,  an  international  concern,  was 
announced  this  week  by  George  S.  De 
Rouville,  head  of  the  De  Rouville  firm. 


Named  To  Trust  Co.  Board 

Alex  F.  Osborn,  vice-president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc.,  has 
been  elected  a  director  of  the  Marine 
Trust  Company  of  Buffalo,  N.  Y.  Mr. 
Osborn  is  located  in  Buffalo. 


Head*  Bu*ine**  Group 

A.  H.  Syverson  of  Syverson-Kelley 
Advertising  Agency,  Spokane,  Wash., 
was  elected  president  of  the  Spokane 
Valley  Chamber  of  Commerce  recently. 


Texa*  Resort  Copy  Placed 

ITotts  Advertising  Agency,  Little  Rock, 
Ark.,  recently  placed  a  series  of  news¬ 
paper  advertisements  for  the  Marlin 
(Tex.)  Chamber  of  Commerce. 


Zucca  Appoint*  Andrew  Cone 

Zucca’s  Italian  Garden  of  New  York 
City,  manufacturer  of  Zucca’s  minestrone 
soup  and  other  food  products,  has  ap¬ 
pointed  the  Andrew  Cone  Advertising 
Agency  to  direct  its  advertising  account. 
Class  magazines  and  metropolitan  news¬ 
papers  will  be  used. 


Stevenson  Join*  Agency 

Faber  Stevenson,  formerly  of  the  Bell 
Syndicate,  New  York  City,  has  joined 
the  copy  staff  of  the  Edward  M.  Power 
.Advertising  Company,  Pittsburgh. 


Open*  Chicago  Branch 

The  Western  Advertising  Company, 
Racine,  Wis.,  has  opened  a  (Chicago  office 
at  35  East  Wacker  Drive,  with  O.  Osten 
in  charge. 


AD  TIPS 


N,  W.  Ayer  tc  Son,  Ino,,  Waeblngton  S<iUBre. 
Phllailelpliia.  Renewing  newspaper  contracta 
for  Kellogg  Company,  Rattle  Creek,  Micbigan, 

Brandt  AdvertUing  Company,  Tribune  Tower, 
Cbleago,  111.  Placing  ecbedules  wltb  news¬ 
papers  in  varioua  sections  for  tbe  O’Cedar  Cor¬ 
poration,  Hops  and  Polish,  Chicago,  III. 

Barrows,  Kichardson,  Alley  tc  Richards,  420 
I.ezington  avenue.  New  York.  Again  making 
newspaper  contracts  for  William  Underwood 
Company,  Deviled  Ham,  Boston,  Massachusetts. 

Beringer  tc  Meyers  Company,  110  South  Dear¬ 
born  street,  Chicago.  Is  sending  copy  to  a  list 
of  ncwspaiiers  on  F.  A.  Stuart  Company,  Mar¬ 
shall,  Michigan. 

Blackett-Sample-Hummert  Company,  58  East 
Washington  street,  Chicago,  la  preparing  a  list 
of  newspapers  on  tbe  Reo  Truck  (Reo  Motor 
Car  Company,  Lansing,  Michigan). 

Cramer-Krasselt  Company,  425  Van  Bureu 
street,  Milwaukee,  Wis.  Reported  to  have 
secured  tlie  advertising  of  the  Sterling  Motor 
Truck  Company,  Milwaukee,  Wis. 

Crowell,  Crane,  Williams  tc  Co.,  019  N.  Michi¬ 
gan  avenue,  Chicago.  Again  making  contracts 
and  placing  copy  with  newspapers  in  various 
sections  for  the  Parker  Pen  Company,  Parkers 
Duofuld  Pens,  Janesville,  Wisconsin. 

Emery  Advertising  Company,  Equitable  Build- 
ing,  Baltimore,  Md.  Reported  to  have  obtained 
tbe  advertising  of  the  Kohler  Manufacturing 
Company,  Proprietary  Medicines,  Baltimore, 
Maryland. 

Faxon,  Incorporated,  Wrigley  Building,  Chi¬ 
cago  Rei)orted  as  having  obtained  the  adver¬ 
tising  of  the  Scher-IIirat  Company,  Clothing, 
Cleveland,  O.,  Fyr  Fyter  Company,  Dayton, 
Ohio,  and  the  Fireside  Industries,  Correspondence 
course,  Adrian,  Michigan. 

Albert  Frank  A  Company,  134  S.  IdSalle 
street,  Chicago.  Will  place  the  account  of  the 
Strauss  Bros.,  Chicago. 

Freeie-Vogel-Crawford,  Inc.,  441  Broadway, 
Milwaukee,  Wis.  Reported  as  having  obtained 
tbe  account  of  the  A.  J.  Kasper  company,  “Sip 
of  Gold”  Coffee.  Also  placing  the  advertising  of 
the  Richardson  Ball  Bearing  Skate  company, 
Chicago. 

J.  Jay  Fuller  AdvertUing  Agency,  259  Dela¬ 
ware  avenue,  Buffalo,  N.  Y.  Placing  the 
advertising  of  tbe  Aidzol  Products  Company, 
Inc.,  Buffalo. 

Ouenther-Bradford  Company,  15  East  Huron 
street,  Chicago.  Will  place  the  advertising  of 
the  following  hotels;  Snapp  and  Elms  Hotels. 
Excelsior  Springs.  Missouri;  Hill  Hotel,  Omaha. 
Nebraska,  and  Westgute  Hotel,  Kansas  City, 
Missouri. 

Hommann,  Tarcher  tc  Sheldon,  Inc.,  551  Fifth 
avenue.  New  York  City.  Placing  the  advertising 
of  the  Gottfried  Krueger  Brewing  Company, 
Krueger  Special,  Newark,  N.  J. 

H.  W.  Kastor  tc  Sons,  I.ytton  Building,  Chi¬ 
cago.  Pl.acing  schedules  with  newspapers  in 
various  sections  for  tlie  Welcli  Grape  Juice 
company,  Westfield,  N.  Y'. 

Kelly,  Spline  tc  Watkins,  Inc.,  11  West  42nd 
street.  New  Y'ork  City.  I'laclng  tbe  advertis- 


ATTENTION 
Mr.  Circulation  Manager 

MaiiY  of  YOU  remember  mj 
Dad,  Barney  Yokel.  He  was  the 
Pioneer  Booster  of  Newspaper 
Circulation. 

I  have  been  in  the  game  all  my 
life  and  know  what  produces. 
Under  my  personal  direction, 
our  firm  is  supplying  original, 
copyrighted  ideas  which  are 
showing  wonderful  results, 
'They  are  not  premiums  but 
Circulation  Stimulators.  It  will 
pay  you  to  write  me  personally 
for  full  information. 

DAVID  YOKEL 
A.  W.  DEANS,  INC., 
Times  Building,  New  Yorit,  N.  Y. 


mg  of  the  York  Laboratories,  Inc  Dr,!., 
Stomach  Remedy  and  N.  S.  K.  Ointmrat 
Pennsylvania.  ’ 


Ketcbum-McLeod  tc  Grove,  Koiipers  bnliJlB, 
PitUburgh,  Pa.  Are  using  a 

metropolitan  cities,  where  they 


branches,  on  the  Reliance  Insurance  (imn.nV 
Pittsburgh,  Pennsylvania.  '^■npsny, 


Klau-Van  Pieterson-Dunlap-YoungrrMn  T., 

192  Fourth  street,  Ylilwaukee.  Wis  PuTu'' 
the  advertising  of  the  Amity  la-ather  Prodnci. 
company,  Pocketbooks  and  Key  conuin.1. 
West  Bend,  Wisconsin.  vouiauiert, 

Lyddon,  Hanford  tc  Kimball,  Inc.,  n 
street,  Rochester,  N.  Y.  Again  makia*  r-oT 
tracts  with  newspapers  for  the  W.  g 
Inc.,  Surgical  Supplies,  Adams,  N.  Y.  ’ 
MeJunkin  Advertising  Company,  228  N  r. 
Salle  Btieet,  Cliicago,  111.  Reported  to  hit. 
secured  the  account  of  the  Splc  LaborstorlM 
Inc.,  Splc  and  Odex,  Deodorant,  Chlcm.' 
Illinois. 


MeJunkin  AdvertUing  Company,  228  North  La 
Salle  street,  Chicago.  Has  prepared  a  list  of 
newspniiers  on  A.  Stein  &  Company,  Chicago 
Mitchell-Fauit-Dickson-Wieland  Company  2U 
North  Micbigan  avenue,  Chicago.  Is  uilng  , 
few  Chicago  new8i>a|)ers  on  Mrs.  Kline’s  Nos. 
dies,  F.  L.  Kline  Noodle  Company,  Chica^. 

Mitchell-Faust-Dickson-Wieland  Company,  at 
North  Michigan  avenue.  Chicago.  Is  prep’ariat 
a  list  of  newspapers  on  the  G.  M.  C.  TmA, 
General  Motors  Truck  Corporation,  Pontli. 
Slichigan.  ^ 

Mumm-Romer-Jaycox  Company,  314  gui 
Broad  street,  Columbus,  O.  Is  sending  copy  ts 
a  list  of  newspapers  in  tbe  southern  territory 
on  the  World’s  Medical  Company. 

Mewell-Emmett  Company,  40  East  34th  strest. 
New  Y'ork  City.  Reported  to  have  secured  the 
account  of  the  American  Austin  Car  Company, 
Detroit,  Micbigan,  and  New  York  Cty. 

Prather-Alien  tc  Heaton,  Inc.,  605  Walnnt 
street,  Cincinnati,  O.  Again  making  contracta 
with  newspapers  for  the  Kenton  Pharmacil 
company.  Hair  Tint,  Covington,  Ky. 

Frank  Preibrey  Company,  247  Park  avenue. 
New  York  City.  Placing  orders  wltb  newt- 
papers  generally  for  the  Prudential  Life  Inaur- 
ance  com|iany  of  America,  Newark,  N.  J. 

Fred  M.  Randall  Company,  Book  building,  De¬ 
troit,  .Mich.  Expects  to  do  some  advertising  la 
newspapers  during  the  spring  on  Chris  Smith 
&  Company,  Detroit,  manfacturer*  of 
Craft  boats. 


Russel  M.  Seeds  Company,  Consolidated  bolld- 
ing,  Indianapolis,  Ind.  Has  added  some  towns 
to  the  list  on  Bean-Hole  Beans,  a  product  si 
the  Van  Camp  Company,  Indianapolis. 

Sparrow  AdvertUing  Company,  Farley  bnildlng, 
Birmingham,  Ala.  Is  now  placing  the  accoaal 
of  the  Jax  Plant  Food  Company,  Blrminghaa. 

Street  tc  Finney,  Inc.,  40  West  40th  attest. 
New  York  City.  Again  making  contracts  and 
placing  copy  with  newspapers  in  selected  tee 
tlons  for  the  Mello  Glo  company.  Face  Povdir, 
Boston,  Massachusetts. 


Original  serial  fic¬ 
tion  .  .  .  designed 
specifically  for 
newspaper  publica¬ 
tion. 


NEA  Service,  Inc, 

1200  W.  3rd  St.,  Cleveland,  Ohio 


thehst 

quarter  of  1929 

^vcniii^lDorld  wse 
from  third  to  6rst_ 
place  in  ^roccjy 
products  linage 

j^nind 86,665 

^^lines, 

©fee  \ 

N.mYork-,  FOUNDATION  St-p-r''  J 
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YES,  OUR  PEOPLE  ARE  INQUISITIVE 


Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

ADVERTISING 

383  Madison  Avenue,  New  York 

CHICAGO;  McCormick  Building  •  BOSTON;  10  Sure  Street  •  BUFFALO:  Band  Building  •  PITTSBURGH :  339  Boulevard  of  the  Allies 


We  suppose  our  people  do  surprise 
new  clients  with  the  volume  of  questions 
they  fire  at  them. 

But  we  believe  in  asking  questions. 
Asking  too  many  of  them  mav  occasion¬ 
ally  try  the  patience. 

But  asking  too  few  might  endanger  a 
whole  campaign. 


BEATRICE  MABRY 
Writer 
iVett'  York 


WILLIAM  H.  JOHaNS 
President 
Neu'  York 


GERALD  H.  CARSON 
Writer 
Sew  York 


WALTER  G.  MILLER 
AMistani  Account  Repre«enUtive 
Sew  York 


T.  ARNOLD  RAU 
AMiMant  Treasurer 
Manafter,  Accounting  Department 
Sow  York 


GEORGE  T.  MAY 

Aaaiaiant  Ac<^ount  Repreaentatiee 

Chicago 


KENNETH  M.  PICKETT 
Radio  Department 
Sew  York 
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WHAT  OUR  READERS  SAY 


DON'T  “ADMIT”  TOO  MUCH 

To  Editor  &  Publisher — Please  bear 
with  me  for  a  moment  while  I  make  a 
suggestion  as  a  former  newspaper  man 
and  proud  of  the  profession. 

What  I  am  thinking  of  is  the  wide¬ 
spread  use  by  newspapers  of  the  word 
‘‘admit”  Frequently  it  is  used,  accord¬ 
ing  to  my  observation,  to  carry  the  in¬ 
ference — though  the  facts  may  not  justify 
it — that  a  damaging  admission  has  been 
done. 

The  most  frank,  reasonable,  and  hon¬ 
orable  statement  can  be  turned,  in  effect, 
into  a  confession  of  trickery  and  guilt  by 

saying,  “So-and-So  admitted  that  - 

Frequently,  too,  this  is  the  feature  on 
which  the  headline  is  based.  Obviously, 
'  admit”  gives  punch  to  a  story,  and  is  a 
convenient  word  for  headline  writing. 
But  1  think  its  use  is  poor  journalism 
when  it  is  not  in  keeping  with  the  facts. 
It  is  all  the  more  vicious  in  that  it  leaves 
the  person  or  persons  involved  without 
recourse. 

Not  being  a  public  character,  I  have 
never  had  to  suffer  in  print  the  pangs  of 
“admitting”  anything.  But  early  to¬ 
morrow  morning  my  next  door  neighbor 
may  be  blackjacked,  and  the  afternoon 
papers  may  report  that  I  “admitted”  that 
I  had  not  reached  home  till  3  a.  m. 

If  I  were  a  newspaper  editor  I  should 
insist  upon  the  ethical  and  precise  use  of 
the  word. 

Yours  sincerely, 

K.  A.  Wilson. 


PROF.  BROWN  ON  FOREIGN  NEWS 

To  Editor  &  Publisher:  Please  al¬ 
low  me  to  observe  that  your  editorial. 
Narrow  View,”  Jan.  18,  does  not  do 
justice  either  to  my  address  or  to  the 
“Fourth  Elstate.”  I  was  merely  pleading 
for  a  higher  qualitath’e  value  in  foreign 
news.  You  retort  by  pleading  the  im¬ 
mense  volume  of  foreign  news  in  Amer¬ 
ican  newspapers,  as  a  proof  of  enterprise 
and  high  service.  I  do  not  for  one 
moment  question  this  spirit  of  enterprise 
or  service  on  the  part  of  our  journalists 
abroad,  nor  would  I  fail  to  acknowledge 
their  high  standard  of  conscientiousness. 

What  I  do  venture  to  deplore  is  this 
very  quaHtitative  standard  which  you 
uphold.  I  am  asking  for  the  simple  un¬ 
adorned,  unelaborated  news,  the  essential 
facts  on  which  any  intelligent  reader 
may  base  an  intelligent  opinion.  You 
refer  to  my  selfishness  as  one  better 
equipped  to  interpret  news  in  wishing  to 
be  left  free  to  do  my  own  interpreting. 
I  think  you  fail  to  understand  my  mo¬ 
tives,  but  perhaps  you  may  understand 
my  position  when  I  say  that  in  spite  of 
the  special  study  I  have  given  to  foreign 
relations,  I  find  myself  often  quite  be¬ 
wildered  by  the  confusing  mass  of  re¬ 
ports  that  pour  through  our  press  at  the 
time  of  international  conferences  like 
the  present  in  London. 

Someone  has  remarked  that  “the 
Washington  Conference  on  Limitation 
of  Armaments  achieved  the  results  of 
secret  diplomacy  by  resorting  to  full 


publicity.”  Can  you  not  sympathize  with 
this  point  of  view,  this  feeling  of  be¬ 
wilderment  occasioned  by  the  undiscrim¬ 
inating  activity  of  the  press?  Do  you 
not  realize  thaf  public  opinion  in  this 
country  is  in  great  need  of  thoroughly 
trained,  highly  eilucated,  and  well  paid 
journalists  who  may  become  such  reliable 
specialists  in  the  gathering  of  foreign 
news  as  to  be  able  to  select  the  essential 
facts  of  international  relations  so  fairly 
and  judiciously  that  we  need  have  no 
difficulty  whatever  in  drawing  our  own 
conclusions?  We  have  such,  of  course, 
but  I  fear  the  demands  for  “good  copy” 
and  the  desire  to  make  a  brilliant  show¬ 
ing  exact  from  them  altogether  too 
much. 

I  have  so  high  a  respect  for  the  truly 
great  international  journalist  that  I  be¬ 
lieve  he  should  be  ranked  with  diplo¬ 
mats  and  trusted  by  statesmen.  Our 
present  quantitative  standard  is  not  giv¬ 
ing  him  a  fair  chance.  I  am  pleading 
really  in  his  defense  as  well  as  in  de¬ 
fense  of  those  eager  to  understand 
clearly  the  significance  of  foreign  events 
and  to  reach  sound  conclusions  concern¬ 
ing  the  international  responsibilities  of 
the  United  States. 

1  am  unwilling  to  believe  that  you 
would  wish  to  sustain  a  different  thesis 
or  that  you  would  consider  the  point 
of  view  I  tried  to  present  at  Winter 
Park  as  really  “narrow”  if  you  had  fully 
understood  it. 

Faithfully  yours, 

Philip  M.  Brown. 

Professor  of  International 
Law,  Princeton  University. 


GOLD  TROPHY  OFFERED 

In  the  hope  of  enlisting  a  larger  num¬ 
ber  of  Texas  editors,  particularly  those 
living  in  the  smaller  towns,  in  engaging 
in  community  service,  the  instructors  in 
journalism  at  Baylor  University  have 
offered  a  small  gold  trophy  to  the  editor 
who  shall  be  judged  to  have  performed 
the  outstanding  community  service  dur¬ 
ing  1930.  Competition  is  open  to  ^itors 
living  in  towns  of  10,000  population  or 
less,  who  are  members  of  the  Texas 
Press  Association. 


COVERED  FLOOD  BY  PLANE 

With  the  flood  waters  of  southern 
Indiana  at  their  highest  points  since  the 
disastrous  flood  of  1913,  and  with  sev¬ 
eral  small  towns  marooned,  the  Indian¬ 
apolis  Nnvs  dispatched  two  members  of 
its  staff  by  airplane  last  week  to  cover 
the  flooded  area,  when  direct  communi¬ 
cation  with  the  district  became  cut  off. 
William  L.  Toms  and  Harold  B.  Harri¬ 
son  were  the  reporters  who  made  the 
trips. 

BROADCASTING  NEWS 

The  Tulsa  (Okla.)  Tribune  is  present¬ 
ing  a  daily  five-minute  news  revue  over 
radio  station  KVOO  at  Tulsa.  Victor 
F.  Barnett,  managing  editor,  is  the  an¬ 
nouncer. 


TTie  ‘Publishers  ‘SuildingProblem 

Th 


his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 


Cleoeland,  Ohio 


Nearly  Every  Indiana 
Family  Is  a  Car  Owner 


TTERE  is  further  proof  that  Indiana  is  a 
money  market  where  people  earn  and 
spend  freely.  Just  think  of  it.  The  737,707 
families  that  live  in  the  Indiana  market  are 
the  owners  of  706,706  cars.  People  who  buy 
cars  certainly  have  money  to  spend  for  other 
products,  and  in  Indiana  you  will  find  that 
fact  well  established  because  every  man, 
woman  and  child  has  on  an  average  of  $580 
to  spend  from  earned  income,  which  amounts 
to  approximately  $2,668  per  family. 

Indiana  is  also  a  great  tryout  market.  It  is 
small  and  compact  in  area.  Within  its 
boarders  are  a  number  of  cities  strategically 
located  that  are  dominated  by  outstanding 
newspapers.  The  national  advertiser  can 
cover  the  entire  Indiana  market  or  any 
section  of  it  with  comparatively  small  ex¬ 
penditure  in  advertising  space  to  test  out  the 
consumer  response  of  his  product  or  the  value 
of  his  advertising  plan. 

Just  write  to  any  of  these  newspapers  listed 
below  and  they  will  be  pleased  to  tell  you 
how  they  can  give  you  effective  coverage  and 
how  they  can  help  you  distribute  your  product 
in  their  respective  trading  areas. 


*CoInmbn8  Republican . 

. (E) 

Circu¬ 

lation 

5,035 

Rate  for 
S.OOO 
lines 

.03 

*Fort  Wayne  Journal-Gazette.. 

. (M) 

44,916 

.09 

•Fort  Wayne  Journal-Gazette.. 

. (S) 

32,399 

.09 

•Fort  Wayne  New*-Sentinel. . . . 

. (E) 

48,374 

.12 

•Indianapolis  News . 

. (E) 

134,157 

.27 

•Indianapolis  Star . 

. (M) 

111,989 

29 

•Indianapolis  Star . . 

. ,(S) 

148,743 

21 

•Lafayette  Journal  &  Courier. 

(  (El  1 

[  (M)  8,605  3 

23,653 

.07 

tLa  Porte  Herald-Argus . 

. (E) 

6,896 

.04 

•Marion  Leader  Tribune . 

...(M&S) 

9,670 

.04 

tMuncie  Star . 

. (M) 

23,724 

.08 

tMuncie  Star . 

. (S) 

15,539 

.08 

tSbelbyville  Democrat . 

. (E) 

4,187 

.025 

tSouth  Bend  News-Times . 

. (E) 

28,698 

.08 

tSontb  Bend  News-Times . 

. (S) 

27371 

.08 

•South  Bend  Tribune. . .(S)  28,449.  ..(E) 

29,851 

.08 

tTerre  Haute  Tribuue...(S)  25,052... (E) 

23,472 

.06 

•Terre  Haute  Star-Post . 

...(M&E) 

46,025 

.12 

•Terre  Haute  Star . . 

. (S) 

25397 

.07 

*  A.  B.  C.  Publi«heri*  Statement,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 
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Some  Pertinent  Facts  National  Adver¬ 
tisers  Should  Remember  When 
Studying  the  Pennsylvania  Market 

1.  Pennsylvania’s  one  million  wage  earners  receive  an  annual  payroll  of 
81,325,000,000. 

2.  Pennsylvania  buys  nearly  84,000,000,000  worth  of  raw  materials  annu¬ 
ally  and  produces  approximately  87,000,000,000  worth  of  manufactured 
products. 

3.  Pennsylvania’s  industries  consume  5,374,000  horsepower. 

4.  Pennsylvania’s  total  annual  general  construction  contracts  exceed 
8550,000,000,  while  its  engineering  construction  contracts  in  municipal 
and  private  work  approximate  8225,000,000. 

5.  Pennsylvania  ranks  second  in  electrical  manufacturing.  It  produces 
15%  of  the  country’s  total  of  electrical  products,  amounting  to  nearly 
8250,000,000. 

6.  In  the  process  industries  emploving  the  unit  processes  of  chemical  engi¬ 
neering  in  their  manufacturing  operations,  Pennsylvania  ranks  first. 
1,683  plants  produce  more  than  11%  of  the  country’s  total. 

This  gigantic  market  with  a  buying  power  running  into  the  billions  of 
dollars  consumes  every  conceivable  product  whether  in  the  raw  or  manu¬ 
factured  state,  in  huge  quantities.  This  market  alone  can  keep  national 
advertisers’  production  speeded  up  day  and  night  and  consume  a  great 
percentage  of  their  products. 

Tlie  most  economical  way  to  reach  this  mass  consuming  power  is  to  adver¬ 
tise  your  product  in  the  daily  newspapers  listed  below. 


Circulation 

*  Allentown  Call . (M)  36,630 

'Allentown  Call . (S)  27,033 

tBeaver  Fall*  New*  Tribune. . . .  (E)  8,601 

tBethlehem  Globe  Time* . (E)  15,834 

*Che*ter  Time* . (E)  21,111 

tCoatesrille  Record . (E)  6.911 

tConneUviUe  Courier . (E)  6,113 

*E^*ton  Ezpre** . (E)  35,196 

'Erie  Time*  . (E)  32,480 

'Green*burg  Tribune  Review..  (EM)  11,874 

tHazelton  Plain-Speaker . (E)  ( 

tHaaehon  Stan^rd-SentineL..  .(M)  j  ^ 

tLebanon  News  Times . (E)  10,903 

'Mount  Carmel  Item . (E)  4,789 

'Oil  City  Derrick. . (M)  9,088 


Circulation  lines 


2,S00  10.000 


'Scranton  Time* . (E) 

'Sbaron  Herald . (E) 

'Snnbury  Item . (E) 

'Washington  Observer  and 

Reporter . (ME) 

'West  Chester  Local  New* . (E) 

'Wilkes-Barre  Times  Leader.... (E) 
fWilliamsport  Son  and 

Gazette  &  Bulletin . (M&E) 

tYork  Dispatch . (E) 


'  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 


.15  .14 

.0357  .0357 

.035  .035 


44 


Editor  &  Publisher  The  Fourth  Estate  for  February  1  ,  1930 


LOCAL  ADVERTISING  SHOWED  GAINS  IN  PRINCIPAL  CITIES  DURING  DECEMBER 


DETROIT,  MICH. 


(Continued  from  page  13) 


KNOXVILLE,  TENN. 


Local 

National 

Automotive 

Finane'ud 

Total 

display 

display 

display 

display 

ClassiSed 

Legal  advertising 

Daily.  1929 . 

..  2,395,196 

439,371 

116,430 

101,340 

453,803 

23,447  3,529,587 

1928 . 

..  2,631,259 

476,276 

134,053 

112,187 

502,499 

11,887  3,868,161 

Gain  or  Loss.. . . 

236,063  L 

36,905  L 

17,623  L 

10,847  L 

48,696  L 

11,560  G  338,574  L 

Sunday,  1929 . 

605,458 

183,655 

58,329 

36,476 

311,826 

1,586  1,197,330 

1928 . 

700,952 

201,204 

140,953 

28,656 

327,740 

1,071  1,400,576 

Gain  or  Losi. . . . 

95,494  L 

17,549  L 

82,624  L 

7,820  0 

15,914  L 

515  G  203,246  L 

DULUTH,  MINN. 

DaUy,  1929 . 

713,979 

156,420 

40,040 

32,058 

127,556 

21,780  1,091,833 

1928 . 

718,867 

155,225 

66,750 

19,055 

123,844 

20,363  1,104,104 

Gain  or  Losa.... 

4,888 L 

I,105G 

26,710  L 

13,003  0 

3,712  G 

1,417  G  12,271  L 

Sunday, 1929 . 

143,213 

27,153 

15,428 

6,617 

26,309 

.  218,720 

1928 . 

185,829 

46,175 

24,379 

7,001 

15,790 

.  279,174 

Gain  or  Leas. ... 

42,616  L 

19,022  L 

8,951  L 

384  L 

10,519  G 

.  60,454  L 

EASTON, 

PA. 

DaOy,  1929 . 

...  673,305 

103,482 

50.580 

31,985 

61,149 

10,789  931,290 

EL 

PASO,  TEX. 

Daily,  1939 . 

768,178 

156,463 

90,575 

18.388 

206.996 

9,306  1,249.006 

1928 . 

642,058 

205,058 

122,524 

19,790 

169.803 

12,283  1,171,516 

Gain  or  Loss. ... 

126.120G 

48,535  L 

31,949  L 

1,402  L 

37.193  G 

2,977  L  78,390  0 

Sunday, 1929 . 

154,128 

22,495 

16,953 

8,8n 

25.077 

66  222,096 

1928 . 

139,059 

16,901 

36,289 

4,070 

22,918 

1,138  220.375 

Gain  or  Loa. ... 

15,069  G 

5,594  0 

19,336  L 

693L 

2,159  0 

1,072  L  1,7210 

FALL 

RIVER, 

MASS. 

DaUy,  1929 . . 

...  397,967 

102,278 

41,247 

21,658 

48,303 

11,149  622,602 

1928 . 

409,811 

80,516 

69,486 

15,150 

33,940 

2,467  611,370 

Gainorlioa . 

11,844L 

21,762 G 

28,239  L 

6,508  0 

14,363  Q 

8,682  0  11.232  0 

FT. 

WAYNE, 

IND. 

DaOy,  1929 . 

...  1,057,189 

182,781 

73.545 

57,599 

240,204 

15,448  1,626,766 

1928 . 

956,722 

182,304 

81,708 

16,671 

256,219 

35,822  1,529,446 

Gain  or  Loss . 

100,467  G 

477  0 

8,163  L 

40.928  G 

16,015  L 

20,374  L  97.320  Q 

Sunday,  1929 . 

...  199,632 

36,538 

39,976 

16,673 

35,883 

.  328,701 

1928 . 

190,347 

22,902 

34,104 

5,931 

76,337 

200  329,821 

Gwn  or  Loss . 

9,285  0 

13,636  0 

5,872  a 

10,741 G 

40,454  L 

200  L  1,120  L 

FT. 

WORTH, 

TEX. 

Daily,  1929 . 

1,066,901 

245,431 

92,829 

40,300 

260,241 

19,535  1,725,237 

1928 . 

1,006,369 

307,773 

78,651 

34,900 

244,164 

11,849  1,683,706 

Gaia  or  Loss.... 

60,532  G 

62,342  L 

14,178  G 

5,400  G 

16,077  Q 

7,686  0  41,5310 

Sundav, 1929 . 

258,473 

23,914 

20,326 

14,873 

43,979 

1,320  362,885 

1928 . 

241,523 

42,900 

49,517 

9,845 

43,929 

896  388,610 

Gain  or  Loa. . . . 

16,950  0 

18,986  L 

29.191  L 

5.028  a 

500 

424  G  25,725  L 

HARRISBURG, 

PA. 

Daily.  1929 . 

810,924 

173.355 

103,846 

16,998 

121,506 

14,971  1,241,600 

1928 . 

907,498 

185,063 

106,397 

20,254 

127,693 

15,531  1,362,436 

Gain  or  Loss. .. . 

96,574  L 

11,708  L 

2,551  L 

8.256L 

6,187L 

560  L  120,836  L 

Sunday,  1929 . 

93,598 

3,059 

2,844 

3,006 

2,196 

486  105,189 

1928 . 

74,630 

1,776 

3,117 

5,184 

871 

197  85,775 

Gainor  Loa _ 

18,968  G 

1,283  G 

273  L 

2,178  L 

1,325  0 

289  0  19,414  0 

HARTFORD.  CONN. 

DaDy,  1929 . 

,..  1,282,512 

234,966 

101,457 

237,146 

209.528 

15,299  2,080,908 

1928 . 

...  1,406,354 

248.686 

134,035 

209,776 

252,754 

20,452  3,272.057 

Gain  or  Loa . . 

123.842  L 

13,720  L 

32,578  L 

27,370 G 

43,226  L 

5,153  L  191,149  L 

Sunday, 1929 . 

.  .  331.902 

46,282 

33,670 

83,761 

26,488 

116  522,219 

1928 . 

307,864 

48,947 

63.632 

79.103 

36,648 

286  536,480 

Gaia  or  Loa. ... 

24,088 G 

2,665  L 

29,962  L 

4.658  a 

10. 160  L 

170  L  14,261  L 

HOUSTON,  TEX, 

Daily,  1929 . 

1,609,910 

300,224 

89,154 

72,300 

504,686 

20,898  2,597,172 

1W8 . 

1,762,590 

282,581 

80.760 

87,303 

525,322 

18,633  2,757,189 

Gain  or  Iioa . 

152,680  L 

17,643  G 

8,394  0 

15,003  L 

20,636  L 

2,265  0  160.017  L 

Sunday, 1929 . 

742,189 

122,376 

48,930 

27,619 

110.189 

2,082  1,053,385 

1928 . 

792,965 

86,604 

70,276 

42,851 

121,688 

2,029  1,122,413 

GainaLoa  .... 

60,776  L 

35,772  0 

27,346  L 

15,232  L 

11,499  L 

53  0  6(,028  L 

INDIANAPOLIS 

.  IND. 

DaUy. 1929 . 

1,624,470 

339,058 

126,064 

78,982 

451,516 

8,028  2,628,118 

1928 . :... 

1,637.321 

338.228 

152,183 

80,305 

504,303 

10,115  2,722,455 

GainaLoa . 

12,851  L 

830G 

26,119  L 

1,323  L 

52.787  L 

2,087  L  94,337  L 

Sunday, 1929 . 

325,288 

60,092 

14,373 

917 

70,997 

1928 . 

311,207 

51,972 

63,179 

668 

68,394 

228  495,648 

Gaina  Loa . 

14,081  G 

8, 120  G 

48,806  L 

249  0 

2,603  0 

228  L  23,981  L 

JACKSONVILLE 

,  FLA. 

DaUy.  1929 . 

715,666 

143,678 

64,758 

27,067 

176.395 

18,036  1,145,600 

1928 . 

636,777 

159,796 

88,952 

27,778 

201,232 

29,420  1,143,955 

Gain  a  Los _ 

78,889  G 

16,118  L 

24,194  L 

711  L 

24,837 L 

11,384  L  1,645  0 

Sunday, 1929 . 

178,246 

31,532 

18,863 

1,203 

48,403 

394  278,641 

1928 . 

181,719 

30,806 

48,098 

1,899 

55,237 

111  317,870 

Gain  a  Los . 

3,473  L 

726  G 

29,235  L 

696  L 

6,834  L 

283  0  39,229  L 

KANSAS  CITY, 

,  MO. 

DaUy,  1929 . 

1,460,549 

389,960 

93,927 

65,580 

519,084 

2,056  2,531,156 

1928 . 

1,448,236 

373,187 

91,908 

57,893 

551,865 

9,089  2,532,178 

Gain  a  Loa . 

12,313  G 

16,773  G 

2,019  G 

7,687  G 

32,781  L 

7,033  L  1,022  L 

Suudav,  1929 . 

469,885 

96,045 

25,331 

32,294 

136,312 

182  760,049 

1928  . 

487,014 

110.205 

73,360 

27,760 

116,567 

120  815,026 

Gain  a  Ixws  . .  . 

17,129  L 

14,160  L 

48,029  L 

4,534  G 

19,745  G 

62  0  54,977  L 

Daily,  1929... 

1928 . 

Gain  or  Lena. 
Sunday, 1929.. 

1928 . 

Gain  or  Loss. 


Daily,  1929 . 

1928 . 

Gain  or  I/ias . 

Sunday,  1929 . 

1928 . 

Gain  or  Loss. ..... 


Daily,  1929.... 

1928 . 

Gain  or  Lots. 
Sunday, 1929... 

1928 . 

Gain  or  Ixns. 


DaUy,  1929 


Daily,  1929... 

1928 . 

Gain  or  Loss, 
Sunday,  1939. . 

1928 . 

Gain  or  Loas. 


Daily,  1929. . . . 

1928 . 

Gain  or  Loss. , 
Sunday, 1929... 

1928 . 

Gain  or  Loaa . 


Daily,  1929. . . 

1928 . 

Gain  or  Loss. 
Sunday, 1929. . 

1928 . 

Gain  or  Ixms. 


Deily.  1929... 
Sunday,  1929 


Daily,  1929  ... 

1928 . 

Gain  or  Loss. 
Sunday,  1929.. 

1928 . 

Own  or  Loss. 


DaUy.  1929... 

1928 . 

Gain  or  Loas. 
Sunday,  1929. . 

1928 . 

Gain  or  Loss . 


Daily,  1929 . 

1928 . 

Gain  or  Loss . 

Sunday,  1929 . 

1928 . 

Gain  or  Loss . 


Daily,  1929  .. 

1923  . 

Gain  or  Loss. 
Sunday,  1929  . 

1928 . 

Gain  or  Loss 


Local 

National  , 

Automotive 

Financial 

Total 

display 

display 

display 

display 

Claaified 

&dvertiiio| 

691,791 

130,338 

52,463 

52,887 

126,795 

9,553  1,063,827 

679,403 

139,098 

83,262 

56,227 

132,029 

13,510  1,103,521 

12,388  0 

8,760  L 

30,799  L 

3,340  L 

5,234  L 

3,957  L  89,702  L 

292,945 

32,483 

30,394 

8,587 

39,724 

21*  404.349 

356,568 

30,181 

45,522 

14,699 

44,960 

1.087  493.017 

63,623  L 

2,302  0 

15,128  L 

6,112  L 

5,236  L 

8^1  L  88.668  L 

LOUISVILLE. 

KY. 

1,547,292 

343,088 

67,984 

112,078 

327,613 

10,186  2,408,241 

1,619,990 

314,351 

81,892 

156.328 

297,5.30 

16,140  2,486,231 

72,698  L 

28,737  0 

13.908  L 

44,250  L 

30.083  0 

5,954  L  77,690  L 

570,084 

34,063 

24,625 

47,222 

51,376 

6*4  728,054 

616,866 

56,741 

58,016 

45,441 

60,536 

8*1  838,187 

46,782  L 

22,678  L 

33,391  L 

1,7810 

9,160  L 

01 Q  110,1331 

LOS  ANGELES 

,  CAL. 

2,625,271 

558,208 

258,930 

297,457 

991,362 

1.403  4,732,636 

2,529,847 

613,358 

242,578 

294,611 

1,232,774 

404  4,913,572 

95,424  0 

55,150  L 

16,352  0 

2,846 G 

241,412  L 

1,004  0  180.936  L 

767,607 

145,658 

49,313 

18,183 

252,492 

48  1,233,301 

791,857 

148,446 

139,267 

18,627 

281.455 

24,250  L 

2,788  L 

89,954  L 

444  L 

28,963  L 

48  0  146,351  L 

MANCHESTER, 

,  N.  H. 

298,477 

72,292 

35,844 

14,111 

39,771 

3,824  464,319 

• 

MEMPHIS,  TENN. 

1,403.411 

319,713 

98,835 

85,058 

349,626 

12,283  2,268,926 

1,624,809 

304,442 

162,686 

81,030 

342,894 

11,628  3,527,489 

221,398  L 

15,2710 

63,851  L 

4,028  G 

6,732  0 

655  G  258,563  L 

330,725 

52,430 

22,776 

3,644 

70,346 

263  480,184 

342,961 

43,723 

45,933 

5,272 

75,624 

277  513,790 

12,236  L 

8,707  0 

23,157  L 

1,628  L 

5,278  L 

14  L  33.606  L 

MILWAUKEE. 

WIS. 

1,572,088 

329,678 

88,264 

104,658 

347,242 

34,730  2,476,660 

1,481.878 

361,300 

117,947 

89,132 

392,152 

26,639  2,469.048 

90,210  0 

31.622  L 

29,683  L 

15,526  Q 

44,910  L 

8,091  0  7,613  G 

357,203 

124,336 

24,713 

3,408 

103,610 

26  613,296 

340,093 

152,015 

69,572 

13,772 

115,892 

601  691,945 

17,110  0 

27,679  L 

44,859  L 

10,364  L 

12,232  L 

575  L  78.649  L 

MINNEAPOUS, 

MINN. 

1,619,803 

355,762 

77,570 

75,313 

303,453 

43,430  2,475,331 

1,572,372 

279,508 

82,332 

84,916 

312,784 

44,504  2.3n,4l6 

46,431  0 

76,254  0 

4,762  L 

9,603  L 

9,331  L 

1,074  L  97,9150 

309,231 

88,068 

34,131 

18,367 

119,992 

27  569.816 

268.974 

99,457 

56,786 

22,029 

126,436 

84  573,766 

40,257  0 

11.389  L 

22,655  L 

3,662  L 

6,444  L 

57  L  3,950  L 

MONTGOMERY,  ALA. 

539.856 

111,490 

40,700 

12,867 

41,349 

«,862  753,115 

134,683 

3,544 

10.683 

2,788 

18,m 

326  168.86* 

NASHVILLE. 

TENN, 

755,344 

146,533 

55,731 

23,944 

109,178 

15,905  1,166,635 

775,856 

138,559 

105,805 

25,638 

196,846 

13.959  1,255.663 

M.512  L 

7,974  0 

50,074  L 

1,094  L 

27,668  L 

3,946  0  89.028  L 

454,068 

109,260 

45,832 

19,887 

69.072 

134  698.903 

397,818 

132,729 

73,999 

34.032 

78,238 

829  707.645 

56,250  0 

23,469  L 

28,167  L 

4,1*5  L 

8,590  L 

645  L  8.742  L 

NEWARK,  N.  J. 

1.900.483 

284,423 

110,860 

71,789 

399,952 

80.960  2.857,476 

2,070,930 

273,060 

157,625 

01,879 

496.779 

65,341  3,155,614 

161,447  L 

11,363  0 

46,756  L 

20,090  L 

96,827  L 

15,619  0  298.138L 

462,398 

77,402 

23,436 

38,013 

31,751 

11,253  644.253 

433,664 

52,850 

53.667 

54,123 

61,034 

5,843  661,181 

28,734  0 

24,552  0 

30,231  L 

16,110  L 

29,233  L 

5,410  0  16,928  L 

NEW  BEDFORD, 

,  MASS. 

703,884 

98,371 

72,398  . 

51,484 

168,400 

14,923  1,109.460 

593,603 

82,643 

77,162 

13,854 

126,921 

13,783  907,968 

110,281  0 

15,728  0 

4,764  L 

37,630  G 

41,479  0 

1,138  0  201.492  0 

97,321 

5,143 

12,373 

8,647 

11,973 

25  135,482 

91,810 

8,513 

18,582 

10,261 

10,430 

228  139,824 

5,5110 

3,370  L 

6,209  L 

1,614  L 

1,543  0 

203  L  4.342  L 

NEW.  HAVEN, 

CONN. 

1.230,756 

217,312 

75,290 

167,173 

212,436 

42,383  1,945.350 

1,139,824 

239,570 

118,698 

183,247 

331,883 

56,409  1,969.630 

90,932  0 

22,258  L 

43,408  L 

16,074  L 

19,440  L 

14,026  L  24,280  L 

284,773 

45,649 

23,224 

26,967 

30,388 

1,926  412,927 

287,426 

43,934 

52,032 

39,240 

33,863 

2,236  458,761 

2,653  L 

1,715  0 

28,838  L 

12,273  L 

3,475  L 

310  L  45,834  1 

NEW  ORLEANS,  LA, 


Daily,  1929 . 

...  1,916,778 

403,810 

71,146 

112,176 

426,336 

1928  . 

..  2.299.155 

217,421 

103,513 

127, 152 

478,955 

Gain  a  Lo». . . . 

382,377  L 

186,383  0 

29,367  L 

14,976  L 

52,589  L 

Suniiy,  1939 . . 

833,978 

115,303 

42,317 

27,685 

141,582 

1928 . 

791,361 

60,690 

69,101 

41,257 

185,277 

Gain  a  Loa _ 

9,617  0 

54,616  0 

26,751 L 

13.571  L 

43,695  L 

2,930.27* 
3,223,193 
292,930  L 
1,127.899 
1,147.38* 
19.737  L 
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My.  1929 . 

1928 . 

Gtio  or  IiOM. 

Suwiiy.  1929... 

1928 . 

Gaia  or  Lotf . 

•S«e  text  on  page 


♦NEW 

Ixtoal  National 
diapUy  diaplay 
8,468,633  1,885,308 

8,723,551  1,961,968 

254,918  L  76,670  L 
*,146,901  773,711 

2,067,227  1,036,496 

79,674  G  262,785  L 
13. 


YORK,  N.  Y. 

Automotive  Financial 
diaplay  diaplay 
134,221  846,257 

250,245  1,195,445 

116,024  L  349,188  L 

73,472  55,266 

221,695  74,279 

148,223  L  21,013  L 


Claaaified  liCgal 

1,078,082  . . 

1,190.248  . 

112,166  L  . 

451,654  . 

481,992  . 

30,338  L  . 


Total 

adrertiaing 
11,432,023 
11,875,767 
443,744  L 
3,372,266 
3,585,695 
213,429  L 


Daly,  1929. 


Daly.  1929 . 

1928 . 

GaiDorLoaa. 
Soaday,  1929... 

1928 . 

OaiaorLos. 


Daily.  1929.... 

1928 . 

Gain  or  Loaa. 
Banday.1929... 

1928 . 

GainorLoaa. 


Daily,  1929..... 

1928 . 

Gain  or  Ixiaa. 
Sunday,  1929... 

1928 . 

Gain  or  Loea . 


Daily,  1929.... 

1928 . 

Gain  or  Ixaa . 
Sunday,  1929. . 

1928 . 

Gain  or  Una. 


Daily,  1929  .. . 

1928 . 

Gain  or  I.o« . 
Sunday,  1929. . 

1628 . 

Gain  or  I/na . 


Daily,  1929  . .. . 

1928 . 

Gain  or  Ixna.. 

ftmdty . 

1928 . 

Gain  or  Una. 


Daily.  1929 . 

1928 . 

Gain  or  Una. 
Sunday,  1929. . . 

1928 . 

Gain  or  Una. 


•Wy.  1929  .... 

1928 . 

Gain  or  Ixna. 
Sunday,  1929. . . 

1928  . 

Gain  or  I/na . 


IWy.  1929  ... . 

1928 . 

Gain  or  Una.. 
Sunday,  1929. . . 

1928 . 

Gainor  Ixno. 


Daily,  1929 . 

1928  . 

Gainnrl.naa. 
Sjnday,  1929  . . 

1928 . 

Gain  or  Ixna . 


Dnily,  1929  ... 

1928  . 

G»in  or  Una. 
Sunday,  1929  .. 
1928 . 


NIAGARA  FALLS,  N.  Y. 


679,380 

63,718 

38,375 

19,541 

61,339 

10,660  873,013 

NORFOLK, 

VA. 

.  1,017,473 

174,727 

84,904 

56,569 

133,820 

51,141  1,518.634 

.  1,075,739 

167,056 

83.944 

70,782 

109,889 

43,148  1,550,558 

58,266  L 

7,671  G 

960  G 

14,213  L 

23,931  G 

7,993  Q  31,924  L 

394.886 

20,674 

19,542 

10,797 

20,373 

4,613  470,885 

.  362,466 

18,319 

31,519 

16,645 

16,325 

3.924  449,198 

32,420  G 

2,355  G 

11,977  L 

5,848  L 

4,048  G 

689  G  21,687  0 

OAKLAND, 

CAL. 

.  1,378,619 

190,045 

84,597 

74,131 

412,326 

33,024  2,172,742 

.  1,310,680 

170,392 

86,387 

71,803 

442,715 

42,120  2,124,097 

67,939 G 

19,653  G 

1,790  L 

2,328  G 

30,389  h 

9,096  L  48,645  G 

185,142 

4,494 

17,811 

870 

102,865 

2,582  313,764 

208,501 

11,889 

53,956 

3,200 

101,366 

284  379,196 

23,359  L 

7,395  L 

36,145  L 

2,330  L 

1,499  G 

2,298  0  65,432  L 

OKLAHOMA  CITY,  OKLA. 


.  1,185,417 

305,103 

114,083 

58,229 

381,717 

4,579  2,049,128 

.  1,089,953 

318,100 

142,709 

48,227 

409,714 

4,379  2.013,082 

95,464  0 

12,997  I. 

28,626  L 

10,002  0 

27,997  L 

200  G  36,046  G 

197,399 

34,739 

14,191 

15,615 

75,347 

199  337,490 

.  168,973 

44,109 

37,019 

10,222 

71,210 

399  331,932 

28,426  G 

9,370  L 

22,828  L 

5,393  G 

4,137  G 

200  L  5,558  G 

OMAHA.  NEB. 

806,796 

217,029 

52,480 

48,140 

161,592 

16,476  1,302,513 

711,630 

201,421  ■ 

72,193 

18,049 

151,522 

10,986  1,165.801 

95,166  0 

15,608  0 

19,713  I, 

30,091  G 

10,070  G 

5,490  G  136,712  G 

316,685 

108,063 

27,548 

17,047 

72,509 

.  541,8.52 

312,287 

131,426 

70,835 

6,799 

79,533 

.  600,880 

4,398 G 

23,363  L 

43,287  I. 

10,248  0 

7,024  I. 

.  59,028  L 

PITTSBURGH 

,  PA. 

.  2,488,272 

385,273 

130,709 

123,124 

402,206 

.  3,529, ,584 

.  2,254,894 

373,173 

132.047 

141,677 

419,748 

.  3,321,539 

233,378  0 

12,100  G 

1,338  L 

18,553  1. 

17,542  L 

.  208.045  G 

529,058 

209,483 

34,991 

8,111 

154,404 

.  936,047 

492,561 

171,352 

100,747 

8,585 

165,193 

.  938,438 

36,497 G 

38,131  G 

65.756  L 

474  L 

10,789  L 

.  2,391  L 

PHILADELPHIA,  PA. 

.  3,157,194 

735,588 

213,492 

247,383 

677,646 

240,309  5.271.612 

.  3,133,215 

617,680 

201,797 

275,999 

899,230 

210,557  5,338.460 

23,979  0 

117,908  G 

11,713  0 

28,616  L 

221,584  L 

29,752  G  66,848  L 

725,150 

198,746 

37,778 

4,213 

189,978 

219  1,156,084 

661,680 

151,220 

106,658 

1,564 

343,093 

63,465  G 

47,526  0 

68,880  L 

2,649 G 

153,115  L 

219  G  108, 136  L 

PORTLAND, 

ORE. 

..  1,503,393 

268,862 

124,848 

77,498 

408,380 

3,675  2,386,656 

..  1,414,262 

302,616 

142,180 

69,016 

400,645 

.  2,328,719 

89,131  G 

33,754  L 

17,332  L 

8,482  G 

7,735  0 

3,675  G  57,937  G 

301,860 

51,921 

41  ..341 

10,908 

149,419 

354  555,803 

262,441 

77,899 

87,829 

5,918 

146,174 

.  580,261 

39,419  G 

25,978  L 

46,488  L 

4,990  0 

3,245  G 

354  G  24,458  L 

PROVIDENCE 

R.  1. 

..  1,522.876 

229,393 

89,785 

129,254 

345.510 

58.704  2,375,522 

..  1.445,027 

229,110 

103,950 

108,390 

390,648 

49,874  2,326,999 

77,849  G 

283  0 

14,165  L 

20,864  G 

45,138  L 

8,830  G  48,523  G 

311,641 

38,690 

31,625 

8,465 

48,045 

464  438,930 

297,338 

27,465 

64,204 

8,457 

60,180 

19  457,753 

14,303  G 

11,225  G 

32,669  L 

80 

12,135  L 

445  G  18,823  1. 

READING, 

PA. 

..  1,199,633 

167,175 

107.744 

61,711 

178,190 

20,592  1,735,045 

..  1,044,783 

132,714 

86,%1 

45,021 

174,955 

24,584  1,509,018 

154,850  0 

34.461  G 

20,783  G 

16,690  0 

3,235  G 

3,992  L  226,027  G 

112,193 

14,104 

12,519 

1,819 

20,865 

153  161,6.53 

119,063 

9,589 

24,414 

1,591 

21,8.55 

80  176,592 

6,870  L 

4,515  0 

11,895  L 

228  0 

990  L 

73  G  14,939  L 

RICHMOND, 

VA. 

..  1,073,005 

159,789 

49,804 

70,041 

269,755 

15,388  1,637,782 

949,060 

167,741 

104,960 

77,095 

286.051 

12,119  1,597,026 

123,945  0 

7,952  L 

55,156  L 

7,054  L 

16,296  L 

3,269  G  40,756  G 

349,817 

25,793 

14,919 

15,645 

45,841 

513  4.52,528 

283,242 

25.489 

38,626 

17,2.38 

46,582 

362  411,539 

66,575  0 

304  G 

23,707  L 

1,593  L 

741  L 

151  G  40,989  G 

ROCHESTER, 

N.  Y, 

..  1,933,537 

296,125 

118,999 

116,845 

320,025 

80,811  2,866,342 

..  1,875,478 

331,873 

114,063 

110,391 

377,648 

77,089  2,886,542 

58,059  0 

35,748  L 

4,936 G 

6,454  G 

57,623  L 

3,722  G  20,200  L 

813,070 

166,670 

36,973 

13,386 

114,831 

94  645,024 

323,615 

155,908 

71,545 

9,441 

124,645 

122  685,276 

10,545  L 

10,762  0 

34,572  L 

3,945  G 

9,814  L 

28  L  40,252  h 

ROCKFORD,  ILL. 


Local 

National 

Automotive 

Financial 

Total 

diaplay 

diaplay 

display 

display 

Classified 

Legal  advertising 

DaUy,  1929 . 

.  1,292,262 

186,483 

100,136 

54,818 

409,237 

17,785  2,060,721 

Sunday, 1929 . 

200,796 

15,751 

25,463 

9,640 

42,900 

.  294,550 

SALT  LAKE  CITY,  UTAH 

Daily.  1929 . 

.  1,134,960 

246,185 

72,527 

34,750 

230,547 

131,665  1.850,634 

1928 . 

.  1,140,964 

218,010 

77,738 

20,765 

261,184 

115,424  1,834,085 

Gain  or  Ixna . 

6,004  L 

28,175  G 

5,211  L 

13,985  G 

30,637  L 

16,241  G  16,549  0 

Sunday.  1929 . 

346,062 

41,927 

38,767 

14,587 

58,833 

1,403  501,579 

1928 . 

323,176 

59,727 

57,260 

10,246 

67,837 

157  518,403 

Gain  or  Una . 

22,886  G 

17,800  L 

18,493  L 

4,341  G 

9,004  L 

1,246  0  16,824  1. 

SAN  ANTONIO,  TEX. 

Daily.  1929 . 

.  1,105,677 

271,421 

46,528 

98,475 

456,130 

9,301  1,987,5.32 

1928 . 

.  1,214,685 

280,336 

81,401 

97,452 

476,701 

12,664  2.163,239 

Gain  or  Una . 

109,008  L 

8,915  L 

34,873  L 

1,023  G 

20,571  L 

3,363  L  175,707  L 

Sunday,  1929 . 

549,533 

110,526 

39,654 

23.800 

125,310 

715  849,538 

1928 . 

511,386 

111,863 

110,345 

36,135 

140,448 

1,420  911,597 

Gain  or  Ixias . 

38. 147  G 

1,337  L 

70,691  L 

12,335  L 

15,138  L 

705  L  62,059  L 

SAN 

DIEGO, 

CAL. 

Daily,  1929 . 

.  1,543,607 

361,997 

146,199 

114,916 

472,861 

37,281  2,676,861 

1928 . 

.  1,581,428 

294,107 

213,995 

148,306 

502,348 

43,591  2.782,775 

Gain  or  Una . 

37,821  L 

67,890 G 

66,796 L 

33,390  L 

29,487 L 

6,310  L  105,914  L 

Sunday,  1929 . 

326,448 

24,471 

29,486 

19,084 

58,200 

518  458,207 

1928 . 

344,500 

20.857 

67,354 

20,849 

67,186 

208  520,954 

Gain  or  Una . 

18,052  L 

3,614  G 

37.868  L 

1,765  L 

8,986  L 

310  0  62,747  L 

SAN  FRANCISCO,  CAL. 

Daily,  1929 . 

.  1,671,123 

403,544 

177,835 

187,129 

715,619 

89,176  3,244,426 

1928 . 

.  1,422,565 

422,563 

154,038 

228,641 

604,578 

239  2,832,624 

Gain  or  Una . 

248,558  G 

19,019  L 

23.797  0 

41,512  L 

111,041  0 

88,937  G  411,802  0 

Sunday,  1929 . 

520,100 

154,414 

52,929 

4,647 

206,424 

104  938,618 

1928 . 

494,619 

152,168 

132,083 

6,695 

213,361 

.  998,926 

Gain  or  Una . 

25,481  G 

2,246  G 

79,154  L 

2,048  L 

6,937  L 

104  G  60,308  L 

SCRANTON, 

PA. 

Daily,  1929  .  . . 

.  1,639,900 

191,753 

121,019 

94,448 

108.303 

19,943  2,175,366 

1928 . 

.  1,902,966 

167,239 

123,052 

64,584 

161,848 

18,695  2,438,384 

Gain  or  Una . 

263,066  L 

24,514  G 

2,033  L 

29,864  G 

53,545  L 

1,248  0  263,018  L 

Sunday,  1929 . 

286,308 

20,082 

11,196 

13,973 

1,216 

1,917  334.692 

1928 . 

.  2,712,259 

17,860 

16,759 

8,848 

2,817 

24  317,567 

Gain  or  Una . 

15,049  G 

2,222  G 

5,563  L 

5,125  G 

1,601  L 

1,893  G  17,125  0 

SEATTLE,  WASH. 

Daily.  1929 . 

1,354,273 

269.917 

99,547 

121,008 

469,877 

1,408  2,316.030 

1928 . 

1,222,984 

291,434 

91,271 

114,259 

435,169 

192  2.155,309 

Gain  or  Loaa . 

131,289  G 

21,517  L 

8,276  0 

6,749  G 

34,708  0 

1,216  0  160,721  G 

Sunday, 1929 . 

310.544 

123,152 

38,743 

9,216 

162,635  . 

.  644,290 

1928 . 

323,708 

126,824 

97.758 

8,985 

156,515 

.  713,790 

Gain  or  Loaa . . 

13  164  L 

3,672  L 

59,015  L 

231  G 

6,120  0  . 

.  69,500  L 

SOUTH  BEND 

,  IND. 

Daily,  1929.  . 

1,084,893 

153,155 

55,597 

60,353 

151,768 

19,507  1,525,273 

1928 . 

1,078,235 

180,286 

66,008 

46,796 

175,991 

23.383  1,570,699 

Gain  or  Loaa . 

6,658  G 

27,131  L 

10,411  L 

13,557  G 

24,223  L 

3,876  L  45,426  L 

Sunday,  1929 . 

221,662 

15,314 

21,420 

39,810 

42,592 

23  340,821 

1928 . 

224,123 

34,633 

49,284 

24.879 

50,936 

.  383  815 

Gain  or  Loan  ...  . 

2,461  L 

19,309  L 

27,864  L 

14,931  G 

8,344  L 

23  0  43,024  L 

SPOKANE,  WASH. 

Daily,  1929 . 

.  1,047,139 

246,457 

94,634 

72,467 

329,522 

9,140  1,799,359 

1928 . 

.  1,044,718 

215,209 

94,911 

57,930 

362  279 

77,144  1,852,191 

Gain  or  Una . 

2,421  G 

31,248  G 

277  L 

14,537  G 

32,757  L 

68,004  L  52,832  L 

Sunday, 1929 . 

168.548 

22,046 

15,320 

28,785 

44,526 

184  279,409 

1928 . 

188,793 

24,857 

37,320 

26,651 

45,204 

.  322,825 

Gain  or  Una . 

20,245  L 

2,811  L 

22,000  L 

2,134  0 

678.L 

184  G  43,416  L 

SPRINGFIELD, 

MASS. 

Daily.  1929 . 

651,953 

210,951 

58,8)8 

53,721 

192  792 

2,779  1,171,0)1 

1928 . 

621,811) 

233,011 

72,818 

40,609 

211,855 

2,687  1,172,870 

Gain  or  Lon . 

30, 113  G 

12.0.i0L 

14,0K)L 

13,112  G 

19.013  L 

92  0  1,8)3  L 

Sunday,  1929 . 

1.57,9‘Jl 

26,230 

17,343 

7,691 

28,300  . 

.  237,555 

1928 . 

132,790 

24,810 

29,549 

12,021 

33  452 

82  232,734 

Gain  or  Loaa . 

25,201 G 

1,390  0 

12,203  L 

4,330  L 

5,152  L 

82  L  4.821 G 

ST. 

LOUIS, 

MO. 

Daily,  1929 . 

.  2,079,570 

414,245 

97,647 

132,608 

383,677 

7,128  3,114,875 

1928  . 

.  2,170,.52S 

498,739 

126,616 

126,171 

412,006 

9,454  3,343,514 

Gain  or  Una . 

90,958  L 

84,494  L 

28,969  L 

6,437  G 

28,329  L 

2,326  L  228,639  L 

Sunday,  1929. . . 

578,634 

142,641 

24,308 

9,713 

253.896 

384  1,009,476 

1928 . 

633,340 

179,123 

87.950 

21,842 

273,748 

489  1,196,492 

Gain  or  Loaa . 

54,806  L 

36,482  L 

6). 642  L 

12,129  L 

19,852  L 

105  L  187,016  L 

ST. 

PAUL,  MINN. 

Daily,  1929 . 

.  1,301,011 

386,969 

83,389 

53,972 

227,647 

10,296  2,066,284 

1928 . 

.  1,212,114 

347,922 

97,034 

44,011 

236,110 

10,488  1,948,609 

Gain  or  Loaa . 

91,897  G 

39,047  0 

14,545  L 

9,931  G 

8,463  L 

192  L  117,675  0 

Sunday,  1929 . 

239,923 

58,883 

23,7.59 

14,556 

85,638 

.  422,759 

1928 . 

273,658 

69,605 

42,327 

14,398 

77,551 

2,469  480,208 

Gain  or  Una . 

33,935  L 

10,722  L 

18,568  L 

158  0 

8.087  G 

2,469  L  57,449  L 

SYRACUSE, 

N.  Y. 

DaUy,  1929 . 

.  1,225,791 

253,518 

106,342 

65,047 

232,083 

34,097  1,916,878 

1928 . 

.  1,189,540 

229,876 

123,421 

65,134 

271,833 

38,850  1,918,654 

Gain  or  Ixna . 

36,251  G 

23,642  G 

17,079  L 

87  L 

39.750 L 

4,753  L  1.776  L 

Sunday,  1929 . 

326,644 

122,549 

41,407 

23,271 

75,328 

148  589,347 

1928 . 

349.738 

140,726 

70,884 

17,464 

89,387 

210  668,409 

Gain  or  Una . 

23,094  L 

18,177  L 

29,477  L 

5,807  G 

14,059  L 

62  L  79.062  L 

(Continued  on  next  paf/e) 
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DECEMBER 

TACOMA,  WASH. 

Local 

National 

Auton-otive 

Financial 

ToUl 

display 

display 

display 

display 

Classified 

Legal  advertising 

Daily,  1929 . 

908,917 

210,887 

90,596 

49,638 

364,540 

1,263  1,622,841 

1928 . 

922,343 

176,152 

107,189 

57,651 

357,302 

.  1,620,637 

Gain  or  Low.. .. 

16.426  L 

34,735  G 

16,593  L 

8,013  L 

7,238  G 

1,263  0  2,204  0 

Sunday,  1929 . 

170,230 

11,206 

32,254 

6,099 

66,049 

.  285,838 

1928  . 

181,280 

17,997 

54,542 

4,255 

65,177 

.  323.251 

Gain  or  Loa. ... 

ILOML 

6,791  L 

22,288  L 

i,844G 

872  0  , 

.  37,4UL 

TAMPA,  FLA. 

Daily,  1929 . 

613,092 

133,489 

78,537 

16,247 

183,749 

26,063  1,051,177 

1928 . 

632,109 

132,528 

108,022 

28,296 

183,787 

16,352  1,101,094 

Gain  or  Loai. ... 

19,017  L 

961  G 

29,485  L 

12,049  L 

38  L 

9,711  G  49,91/  L 

Sunday, 1929 . 

126,062 

22,927 

11,630 

1,851 

31,512 

367  193,349 

1928  . 

128,247 

17,656 

20,759 

3,682 

37.035 

470  207,849 

Gain  or  Loa _ 

3,185  L 

6,271  0 

9,129  L 

1,831  L 

5,523  L 

103  L  14,500  L 

TERRE 

HAUTE 

,  IND. 

DaUy,  1929 . 

935,318 

160,304 

73,062 

43,396 

223,883 

7,383  1,443,346 

Sunday,  1929 . 

236,783 

34,112 

28,882 

3,926 

47,957 

19  351,679 

TOLEDO,  OHIO 

DaUy,  1929 . 

..  1,329,981 

234,082 

88,407 

119,318 

339,836 

21,521  2,133,145 

1928 . 

..  1,562,904 

270,633 

132,421 

121,709 

391.125 

26,582  2,505,374 

Gain  or  Ixia. . . . 

232,923  L 

36,551  L 

44,014  L 

2,391  L 

51,289  L 

5,061  L  372,229  L 

Sunday,  1929 . 

380,028 

20,392 

15,626 

17,414 

20,703 

.  454,063 

1928. . 

382,071 

25,205 

33,680 

24,630 

35,410 

104  501,100 

Gun  or  Loa .... 

2,043  L 

4,813  L 

18,154  L 

7,216  L 

14,707  L 

104  L  47,037  L 

TRENTON,  N.  J. 

Daily,  1929 . 

566,478 

103,151 

45,812 

18,265 

60,388 

23,708  817,802 

1928 . 

657,520 

97,463 

58,986 

26,220 

94,608 

.  834,797 

Gain  or  Loa .... 

8.958  G 

5,688  G 

13,174  L 

7,955  L 

34,220  L 

23,708  G  16,995  L 

Sunday, 1929 . 

124,022 

4,855 

12,025 

14,546 

16,455 

214  172,117 

1928 . 

145,216 

7,009 

11,279 

14,000 

20,457 

.  197,961 

Gain  or  Loa .... 

21,194  L 

2,154  L 

746  G 

546  G 

4,002  L 

214  0  25,844  L 

TULSA,  OKLA. 

UaUy,  1929 . 

1,076,211 

176,747 

102,234 

28,493 

297,726 

1,429  1,682,850 

1928 . 

1,031,101 

139,828 

114,065 

22,765 

282,936 

3,155  1,593,850 

Gain  or  Loa. . . . 

45,120  G 

36,919  G 

11,831  L 

5,728  G 

14,790  G 

1,726  L  89,000  G 

Sunday, 1929 . 

481,607 

31,189 

44,898 

21,534 

72,407 

339  651,974 

1928 . 

479,213 

44,692 

72,652 

39,572 

66,065 

759  705,953 

Gain  or  Loa. . . . 

2,394  G 

13,503  L 

27,754  L 

18,038  L 

3,342 G 

420  L  53,979  L 

UTICA,  N. 

Y. 

Daily.  1929 . 

1,120,269 

167,847 

99,601 

88,031 

155,598 

25,435  1,656,781 

1928 . 

1,205,305 

188,238 

126,536 

61,226 

218,540 

.  1,799,845 

Gain  or  Loa .... 

85,036  L 

20,391  L 

26,935  L 

26,805  G 

62,942  L 

25,435  G  143,064  L 

Sunday, 1929 . 

105,617 

9,622 

17,696 

8,077 

16,513 

.  157,725 

1928 . 

76,736 

7,525 

26,876 

2,934 

14,924 

.  127.995 

Gain  or  Loa. . . . 

30,181 G 

2,097  G 

9,280  L 

5,143  G 

1,589  G  . 

.  29,730 

WASHINGTON, 

D.  C. 

UaUy.  1929 . 

...  2,125,672 

352,349 

152,489 

116,147 

432,268 

166.570  3,345,795 

1928 . 

...  2,037,253 

346,894 

194,111 

118,548 

521,375 

116,448  3,334,629 

Gain  or  I/ia. . . . 

88,719  G 

5,455  G 

41,622  L 

2,401  L 

89,107  L 

50,122G  11,166G 

.Sunday,  1929 . 

943,294 

131,628 

40,432 

10,741 

109,486 

568  1,236,149 

1928 . 

849,448 

115,634 

97,034 

17,994 

137,100 

105  1,217,315 

Gain  or  Loa. . . . 

93,846 G 

15,994 G 

56,602  L 

7,253  L 

27,614  L 

463  G  1,834  L 

WILMINGTON, 

DEL. 

Daily,  1929 . 

...  1,044,204 

182,650 

125,431 

67,781 

206,124 

37,160  1,663,350 

1928 . 

...  1,035,863 

155,314 

142,412 

43,828 

204,194 

29,674  1,611,285 

Gain  or  Loa. . . . 

8,341  G 

27,336  G 

16,981  L 

23,953  G 

1,930  G 

7,486  G  52,065  P 

Sunday,  1929 . 

223,810 

11,541 

14,762 

7,137 

11,833 

249  269,332 

1928 . 

237,243 

13,262 

20,382 

6,057 

12,985 

500  390,429 

Gsm  or  Loa. . . . 

13,433  L 

1,721  L 

5,620  L 

1,080  G 

1,152  L 

251  L  21,097  L 

WINSTON-SALEM,  N.  C. 

Daily,  1929 . 

337,607 

77,775 

25,876 

13,499 

32,204 

6,590  493,551 

Sunday, 1929 . 

70,253 

8,949 

9,158 

540 

8,422 

252  98,574 

WORCESTER, 

MASS. 

DaUy,  1929 . 

...  1,320,522 

257,361 

109,380 

60,947 

232,963 

26,399  2,007,572 

1928 . 

...  1,258,221 

245,503 

160,364 

51,679 

257,568 

23,408  1,996,743 

Gain  or  Loa. . . . 

62,301  G 

11,858G 

50,984  L 

9,268 G 

24,605  L 

2,991  G  10,829  G 

Sunday,  1929 . 

215,272 

23,378 

18,159 

8,487 

34,671 

1,121  301,088 

1928 . 

208,427 

21,941 

36,n7 

8,164 

38,893 

16  314,218 

Gain  or  Loa  . . . 

6,845  G 

1,437  G 

18,618  L 

323  G 

4,222  L 

1,105  G  13,130  L 

YOUNGSTOWN 

OHIO 

Dady,  1929 . 

1,280,437 

197,831 

68,204 

55,915 

187,889 

16,588  1,806,864 

1928 . 

1,181,401 

177,351 

95,455 

37,627 

214,158 

24,283  1,730,275 

Gain  or  Loa. . . . 

99,036  G 

20,480  G 

27,251  L 

18,288  G 

26,269  L 

7,695  L  76,589  G 

Surday, 1929 . 

157,665 

20,940 

12,119 

14,860 

23,734 

45  229,363 

1928 . 

111,638 

19,789 

36,528 

7,797 

23,726 

162  199,640 

Gain  or  Loa. . . . 

46,027  G 

1,1S1G 

24,409  L 

7,063  G 

8G 

117  L  29.723  G 

ATTACKS  PROSECUTOR 

Insisting  that  justice  had  been  made  a 
laughing  stock  in  Bell  County  the  Tem¬ 
ple  (Tex.)  Daily  Telegram  recently 
made  a  vigorous  attack  on  the  policies 
of  the  county  attorney  in  turning  loose 
a  prisoner  for  whose  arrest  they  had 
sent  their  county  sheriff  to  New  Zealand. 
He  was  released  without  trial  by  the 
county  prosecutor  after  he  had  made 
good  several  bad  checks  written  years 
before. 


WINS  SHAFFER  PRIZE 

The  John  C.  Shaffer  prize  of  $500  for 
the  outstatiding  picture  of  the  sixth 
annual  Hoosier  salon,  foremost  exhibit 
of  the  year  of  Hoosier  art,  has  been 
awarded  to  L.  O.  Griffith  for  his  paint¬ 
ing  entitled  “Hills  of  Kelp.”  The  prize 
is  given  each  year  by  Mr.  Shaffer,  pub- 
jisher  of  the  Chicago  Evening  Post,  who 
is  also  president  of  the  Hoosier  Salon 
Patrons  Association.  The  exhibit  is 
being  shown  at  Marshall  Field  &  Co. 


COUNT  JOINS  DAILY 


Titled  German  Youth  a  Reporter  on 
N.  Y.  Herald  Tribune 

Carl  Erdmann,  Count  von  Pueckler, 
23,  a  graduate  of  the  University  of  Ber¬ 
lin,  where  he  received  his  degree  in  law, 
has  joined  the 
staff  of  the  New 
York  Herald 
Tribune  as  a  re¬ 
porter.  This 
marks  von 
Pueckler’s  first 
newspaper  j  o  b, 
although  he  has 
had  a  wide  exper¬ 
ience  in  other 
lines  of  work 
since  his  gradua¬ 
tion. 

Count  von 
Pueckler  said 
that  he  is  taking 
u  p  journalism, 
because  he  believes  that  it  affords  him  the 
best  opportunity  to  continue  a  study  he 
has  been  making  of  conditions  in  America, 
its  people  and  their  ways,  manners  and 
customs.  He  has  been  in  the  United  States 
for  the  past  nine  months,  during  which 
he  worked  his  way  across  the  country 
as  a  factory  laborer  in  various  cities,  as 
a  farm  hand  and  as  a  cowboy.  He  spent 
several  months  on  the  west  coast  before 
returning  to  New  York,  which  he  did  by 
working  aboard  an  oil  tanker,  by  way 
of  the  Panama  Canal. 

Count  von  Pueckler  speaks  English, 
which  he  studied  in  Germany. 

Count  von  Pueckler  is  the  son  of 
August,  Count  von  Pueckler,  whose 
father  came  to  bis  title  upon  the  death 
of  his  brother,  Carl  Erdmann’s  great- 
uncle,  Prince  Hermann  Pueckler  of 
Muskau.  Prince  Pueckler,  who  died 
in  1817,  was  a  well  known  writer  and 
traveler  of  Germany,  and  wrote  a  num¬ 
ber  of  books  about  England,  Egypt  and 
the  Ori(tnt.  When  he  visited  Egypt  in 
about  1870,  he  was  tendered  a  magnifi¬ 
cent  reception  by  the  king  and  a  few 
months  ago  the  present  king  of  Eg>-pt 
returned  the  visit,  when  he  stayed  for  a 
time  at  August.  Count  von  Pueckler’s 
estate  in  Mark  Brandenburg. 

WENT  ADVENTURING 

Richard  McGeorge,  of  the  Toledo 
Blade  financial  department,  started  out 
recently  for  a  leisurely  vacation  by 
hitch-hiking  to  Tucson,  Ariz..  and  back. 
He  was  held  up  once,  thrown  into  jail 
for  vagrancy  several  times,  witnessed  a 
lynching  in  Texas,  and  went  three  days 
without  food  on  one  occasion.  He  re¬ 
turned.  gladly,  to  his  place  on  the  finan¬ 
cial  de.sk  last  week. 


RADIO  PIANO  LESSONS 

A  series  of  radio  piano  classes  are  be¬ 
ing  conducted  by  the  San  Francisco 
News  and  Sherman,  Clay  &  Co.,  large 
music  house.  A  chart  is  prepared  for 
each  lesson  and  appears  in  the  News  on 
the  day  before  the  explanation  is  broad¬ 
cast. 


U.  S.  GROUP  TO  PROMOTE 
JOURNAUSM  PARLEY 

Dr.  Rowe  Names  Committee  to  Obtaia 
Participation  in  1930  Pan-Ameri. 
can  Congress  in  Montevideo 
— Other  Plans  Made 


A  committee  to  obtain  the  iwrticipation 
of  journalists  in  the  United  States  m  the 
1930  Pan-American  Congress  of  Journal¬ 
ists  at  Montevideo,  Uruguay,  has  been 
appointed,  according  to  Dr.  L.  S.  Rowe, 
director  general  of  the  Pan  America 
Union,  Washington.  Members  of  the 
committee  are: 

Frank  B.  Noyes,  president.  Associated 
Press;  Frank  Mason,  president.  Interna¬ 
tional  .News  Service ;  Karl  Bickel,  presi¬ 
dent,  United  Press ;  Walter  M.  Harrison, 
president,  American  Society  of  News¬ 
paper  Editors ;  L.  C.  Hall,  president.  Na¬ 
tional  Editorial  Association;  Mwar’d  H. 
Butler,  president,  American  Newspaper 
Publishers  Association,  and  Dr.  Walter 
Williams,  president.  Press  Congress  of 
the  World. 

The  government  of  Uruguay  has  ap¬ 
pointed  the  following  organizing  com¬ 
mittee  which  is  making  preparations  for 
tlie  conference: 

Dr.  Francisco  Ghiliani,  president,  Cir- 
culo  de  la  Pretua;  Dr.  Juan  Andres 
Ramirez,  director,  Diario  de  la  Plata, 
Dr.  Hugo  Antuna,  director,  El  Bien  Pub¬ 
lico;  Dr.  Leonel  Aguirre,  director,  El 
J\iis;  Dr.  Felix  Polleri,  director.  La 
Manana;  Dr.  Eduardo  Ferreira,  director, 
Jmparcial;  Jose  L.  Gomensoro,  Delegate 
of  Uruguay  to  the  First  Pan  American 
Congress  of  Journalists. 

Both  committees  were  formed  to  carry 
out  resolutions  adopted  at  the  Sixth  In¬ 
ternational  Conference  of  American 
States  in  Havana,  early  in  1928.  At  this 
session  the  governing  board  of  the  Pan 
American  Union  was  empowered  to  se¬ 
lect  the  time  and  place  of  the  future 
Congresses.  The  governing  board,  at  a 
meeting  in  Washington  in  April,  1928, 
selected  Montevideo.  The  precise  dates 
for  the  Congress  are  to  be  determined 
by  the  Uruguayan  government. 

Carrying  out  the  terms  of  the  resolu¬ 
tion  adopted  at  Havana,  the  special  com¬ 
mittee  of  the  governing  board  has  also 
prepared  a  project  on  the  creation  of  a 
permanent  office  for  the  Pan  American 
Congress  of  Journalists.  This  project 
will  be  submitted  for  the  consideration  of 
the  delegates  to  the  (Congress  at  Monte¬ 
video. 

movement  has  been  started  to  char¬ 
ter  a  special  steamer  to  carry  the  North 
American  group  from  New  York  to 
Montevideo  and  return. 


FIRE  THREATENED  PLANT 

A  water  curtain  on  two  sides  of 
the  building  housing  the  Taunton 
(Mass.)  Daily  Gazette  prevented  that 
newspaper  from  being  destroyed  in  a 
$40,000  fire  which  swept  a  block  on  Co- 
hannet  street  in  Taunton  Jan.  26.  The 
fire  was  checked  at  the  walls  of  the  Ga¬ 
zette  building. 
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EL  PASO  DAILY  SELLS 
CALENDAR  PAGE 

Promotion  Manager  Calls  It  Best 
“Scheme”  Page  He  Has  Found 

_ Has  Run  Eighteen 

Times 

A  full-page  calendar  for  a  month, 
nrinted  on  the  last  day  of  the  preceding 
month,  has  been  an  advertising  feature 
of  the  El  Paso  Herald  for  the  last  18 
months,  and  is  always  oversold,  accord¬ 
ing  to  Robert  Page,  director  of  the 
pair’s  advertising  promotion  depart- 
ment.  . 

The  page  is  ruled  into  large  squares, 
one  for  each  day  of  the  month.  The 
number  of  the  day  occupies  one  corner 
of  a  square,  and  the  rest  of  the  square 
is  filled  with  an  advertisement ;  so  there 
are  28  to  31  advertisements  each  month. 

Each  month  a  contest  is  held,  involv¬ 
ing  missing  letters  routed  off  the  page 
before  going  to  press.  In  addition  to 
finding  the  missing  letters,  contestants 
must  send  in  slogans,  drawings,  or 
jingles. 

“From  the  number  of  mail  orders 
which  come  to  the  advertisers,”  says 
Page,  “it  seems  that  out-of-town  folk 
use  the  ‘handy  calendar’  in  the  absence 
of  the  lithographed  kind.  The  circula¬ 
tion  department  has  had  special  requests 
for  the  page ;  so  it  may  have  some  value 
as  a  circulation  builder,  but  I  don’t 
guarantee  this. 

“I  have  sold  acres  and  acres  of  so- 
called  ‘scheme  advertising,’  but  never 
before  have  seen  a  page  repeat  itself  18 
times  and  be  still  going  strong.  This  is 
the  only  ‘scheme  page’  I  have  seen 
where  advertisers  voluntarily  bought  and 
continued  to  buy.” 

Batten  Appointed 

Sprague,  Warner  &  Company  of  Chi¬ 
cago,  one  of  the  largest  wholesale  firms 
in  the  country  catering  exclusively  to  the 
independent  retail  grocery  trade,  have 
appointed  Batten,  Barton,  Durstine  & 
Osborn  Corjwration  of  Chicago  to  direct 
their  advertising  Sprague,  Warner  & 
Company  distribute  more  than  500  food 
products  under  the  three  brand  names  of 
Richelieu,  Ferndell  and  Batavia. 

Hotel  Increases  Appropriation 

The  Elms  Hotel,  Excelsior  Springs, 
Mo.,  has  placed  an  extensive  newspaper 
and  magazine  schedule  for  spring  adver¬ 
tising  through  Guenther,  Bradford  &  Co., 
15  ^st  Huron  street,  Chicago,  calling 
for  increases  over  last'  year’s  appropria¬ 
tion  of  $25,000. 

Machine  Account  To  Bigelow 

The  ^  f’apec  Machine  Company  of 
Shortsville,  _N.  Y.,  manufacturers  of 
cutters,  feed  grinders 
TO  hay  choppers,  have  appointed  Burton 
Bif^low,  Inc.,  advertising  agency  of 
Buffalo,  to  direct  their  advertising.  The 
new  agency  takes  over  placing  as  of 
"arch  1. 


Mowie  Slide  Campaign  Planned 

The  National  Studios,  Inc.,  New  York, 
is  preparing  an  extensive  campaign  in 
business  and  class  magazines  on  movie 
slides,  photographs  and  window  display 
devices.  The  company  is  operating  the 
Standard  Slide  Corporation,  Manhattan 
Slide  Company,  Excelsior  Slide  Com¬ 
pany,  Animated  Products  Corporation, 
and  National  Photographers.  The  adver¬ 
tising  is  being  placed  by  the  Arthur 
Rosenberg  Company,  Inc.,  New  York. 

Steel  Account  To  Batten 

Patten,  Barton,  Durstine  &  Osborn, 
Inc.  has  been  retained  by  the  Allegheny 
Steel  Company  of  Brackenridge,  Pa.,  to 
direct  its  advertising.  The  company  pro¬ 
duces  specialty  steels  and  Allegheny 
metal,  the  new  chrome-nickel  alloy  now 
used  for  many  purposes  including  the 
bright  metal  parts  on  the  new  Ford  body 
types. 

Get*  M.  A.  Graft  Co.  Account 

Brinckerhoff,  Inc.,  Chicago  advertising 
agency,  has  obtained  the  account  of  the 
M.  A.  Graft  Company,  Chicago,  manu¬ 
facturers  and  distributors  of  Graft  Sus¬ 
penders  and  Challenge  Qeanable  Col¬ 
lars.  Newspaper  display  space  will  be 
used. 

New  Account*  For  White 

Frank  B.  White  Company,  agricultural 
advertisers’  service,  Chicago,  report  the 
addition  of  new  accounts  as  follows: 
Universal  Remedies  Company,  Spring- 
field,  Ill. :  Standard  Products,  Inc., 
Quincy,  Ill.;  Lincoln  Hatchery,  Lincoln, 
Neb.;  the  Townsley  Hatcheries,  Inc., 
Wilmington,  Xenia  and  Lebanon,  O. ; 
Denny’s  Hatcheries,  Warren,  O. 

Hollingsworth  &  Whitney  To  Porter 

Hollingsworth  &  Whitney  Company, 
Boston,  manufacturers  of  Hollingsworth 
Basic  Bond  and  other  papers,  have  placed 
their  advertising  account  with  the  Porter 
Corporation,  advertising  agency  of  that 
city. 

Placing  State  Campaign 

Gale  and  Pietsch,  Inc.,  Chicago  and 
New  York,  are  placing  orders  for  the 
Missouri  Inspection  Bureau,  St.  Louis, 
Mo.,  in  every  daily  and  weekly  news¬ 
paper  in  the  state  of  Missouri. 

Gets  Florists’  Account 

W.  1.  Tracy,  Inc.,  New  York,  has  been 
appointed  advertising  agents  for  Totty’s, 
florists  at  Madison,  N.  J.,  and  New  York 
City. 

FREE  PAPERS  IN  TAXIS 

Copies  of  the  New  Haven  (Conn.) 
Times  will  be  furnished  each  patron  of 
cabs  operated  by  a  local  taxi  company, 
under  an  arrangement  Ijetween  the  cab 
concern  and  the  Times,  recently  pur¬ 
chased  by  Bernarr  Macfadden.  Persons 
hiring  cabs  will  be  furnished  with  a  copy 
of  the  Times  and  allowed  to  keep  it. 
Early  editions  will  be  replaced  by  the 
complete  market  edition  after  5  o’clock. 


Giying  Novel  Premium 

A  mileage  recorder  for  measuring  the 
distance  between  all  the  principle  cities 
of  Ireland  is  l^ing  distributed  to  readers 
by  the  Dublin  Irish  Independent  and 
Evening  Herald.  The  recorder  is  operat¬ 
ed  by  means  of  a  sliding  card  on  which 
are  printed  names  of  the  principle  cities 
and  a  table  of  distances.  map  of  Ire¬ 
land  is  printed  on  an  envelope  with  an 
open  end.  When  the  card  is  drawn  out 
the  printed  distance  figures  show  up 
through  slits  alongside  the  names  of 
cities  on  the  map. 

600  At  Carriers’  Banquet 

More  than  600  members  and  guests 
attended  the  10th  annual  banquet  given 
by  the  Chicago  Newspaper  Carriers’ 
Association,  recently.  Joseph  Epstein, 
president  of  the  organization,  presided. 
Among  the  guests  were  the  publishers, 
editors,  circulation  directors  and  other 
executives  of  Chicago’s  metropolitan 
newspapers.  An  elaborate  entertainment 
program  was  arranged  through  the 
Chicago  Herald  and  Examiner. 

Daily  Sponsors  Beauty  Talks 

The  Memphis  Commercial  Appeal  and 
Memphis  Evening  Appeal  recently 
brought  Mine.  Ida  Chernoff  to  Memphis 
for  a  series  of  five  lectures  of  beauty. 
Mme.  Chernoff  was  in  Memphis  last 
year,  her  lectures  being  sponsored  by 
the  Appeal  papers. 

Conducting  Bridge  Tournament 

The  Waterloo  (la.)  Morning  Tribune 
is  conducting  a  city-wide  bridge  tourna¬ 
ment.  The  four  high  players  in  the 
elimination  tournament  will  meet  to 
decide  the  city  championship. 

Removes  “Honor”  Boxes 

The  Utica  (N.  Y.)  Daily  Press  on 
Jan.  25  removed  from  Utica  trolleys  the 
“honor^  system”  sales  boxes  which  it  had 
maintained  for  several  years. 


DAN  A.  CARROLL 

Publishers’  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select 
group  of  Metropolitan 
Evening  Newspapers. 

Each  CARROLL  News¬ 
paper  leads  in  national 
advertising  in  respective 
fields. 

Small  List, 
Individual  Service 
110  E.  42nd  St.,  New  York 


SHIFTS  IN  A.P.  FEATURES 

Chester  L.  Shaw,  of  Associated  Press 
Feature  Service,  was  transferred  re¬ 
cently  to  the  A.P.  cable  desk  succeediqp 
Paul  S.  Walcott,  who  resigned  to  join 
the  Greenfield  (Mass.)  Recorder.  M.  E. 
Stanley,  feature  editor  at  Atlanta,  has 
succeeded  Mr.  Shaw  in  the  New  York 
office,  and  Paul  Sanders,  assistant  fea¬ 
ture  editor  in  Atlanta,  has  been  promoted 
to  Mr.  Stanley’s  position.  W.  R.  Kuhns, 
financial  writer,  resigned  this  week  to 
join  the  American  Bankers’  Association 
Journal  as  staff  writei  and  has  been 
succeeded  by  B.  C.  Bolles,  of  the  New 
York  feature  staff. 

Ledger  Signs  Art  Shires 

Art  Shires,  first  baseman  of  the  Chi¬ 
cago  White  Sox  and  ex-pugilistic  aspi¬ 
rant,  has  been  signed  by  the  Ledger 
Syndicate  for  a  daily  column. 


IcamdenB 

-HEWJEBSET- 

BANK  DEPOSITS 
1928.  .  .$76,309,869 

1929.. .  78,543,334 

BANK  CLEARINGS 
1928.  .$777,128,687 

1929..  805,944,139 

—reflecting  the  continuously 
increasing  prosperity  of  this 
great  industrial  city,  cov¬ 
ered  at  one  cost  by 

C01IRIER''P0ST 

NEVSPAPERS^ 

National  Rep;  Story.  Brook*  *  Finley 

ADVE^ISERS  who  m- 
derttand  the  state  realise 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  newa- 
papera.  Conaequently,  to  gM 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-five  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N. 

DAVENPORT,  IOWA 

XmM  Tribune  Ifun  .visduiOB  Deaio- 

Boooe  N»wi-R*i*ib- 

lienD  low*  Cltf  Ptmt  Clt- 

Burlinnon  0*Htt«  Imh 

Burllnston  Hswk-Er*  Keokuk  Oat*  Cltj 
CerruU  Oally  llermld  M*r»b»llujw«  TIOMS- 


Ce^r  Bepids  Qeiette 
a  RenibUcan 
CentemUe  lowefisn 
a  CltlMO 
Clintoo  Herald 
Council  Bluffs  Non- 
psrall 

Cneton  News-Adrer- 
ilser 


RepubUosn 
Meson  CUj  Olobe- 
Osietu  a  TtuMi 
Muscatine  Journal  a 
Newi-Trtbune 
Newton  New* 
Ociwein  Dellr 

Begteter 

Oekaluuen  Herald 


Derenport  Democrat  Oituniwe  Courier 


a  losder 
Darenport  Time* 


Perry  Ctdef 
Sioux  City  Journal 


aiuavw  - 

Dubuuuv  Teiwcrsph-  Sioux  City  TrlbuBs 

Herald  and  Ttmee  WaJunston  Mur^ 


Journal 

Fort  Dodgs  Mssmd- 


Wstsrloo  Er< 
Courlw 

Wstsrloo  TrtbUBS 


Gets  Specialty  Account 

Flower  City  Specialty  Company,  Roch- 
manufacturers  of  “Monkey  Links” 
TO  Elcaro  Mystic  Cloth,”  have  placed 
A  jj-  with  the  Rochester  office  of 

Addison  Vars,  Inc.  Trade  and  consumer 
puWications  will  be  used. 

New  Robinson,  Lightfoot  Client 

The  Horolectrical  Corporation,  New 
tork,  manufacturer  of  Horolectric  Time 
switches,  has  placed  its  advertising  ac¬ 
count  with  Robinson,  l.ightfoot  &  Co. 

Preparing  Vita  Glass  Copy 

The  advertising  of  the  Vita  Glass  Cor- 
handled  by  Lyddon. 
1^  Nimball,  Inc.,  through  their 
•'cw  York  office. 

Advertising  Man  Promoted 

Powell,  formerly  advertising 
of  Sears,  Roebuck  &  Co.,  has 
^  named  secretary  and  treasurer  of 
toe  vmipany. 


Cline -Westinghouse  ^ 
Double  Motor-Drive  ^ 
with  full  automatic 
push  button  control 

is  used  by 

Roanoke  Times- World 

Roanoke,  Va. 

Ask  them  about  it 

CUNE  ELEC.  MFC.  CO. 
Chicago  I  111  West  Washington 
Street 

New  York:  47  West  34th  St. 
San  Franeiscoi  First  National 
.  Bank  BuUdinf 


Stereotypers*  Supplies 

Gummed  Packing  Felts,  all 
Gauges 

Stereotypers’  Blankets  of  all 
Kinds 

Clark’s  Patented  Auto  Plate 
Steel  Pouring  Sheets  and 
SAW  BELTS 

Matrix  Shears  &  Steel  Work 
Benches 

Stereotype  &  Press  Room  Paste 
Dry  Mat  FACING  FLUID 

Automatic  &  Hand  Packing  Felt 
Pasters  &  Moisteners 


American  Publishers  Supply 

P.  O.  Box  tst 
West  Lynn,  Mass. 


The  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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•UR  OVN  VORljD 

^  or  L^tTtRS 


'T’HE  first  of  the  February  magazines 
contain  several  contributions  by  news¬ 
paper  men  of  a  high  degree  of  interest, 
both  in  their  content  or  topic  and  in 
their  treatment.  As  usual  The  American 
Mercury  leads  the  list  in  the  number  of 
reporters  or  ex-reporters  that  are  in  its 
by-lines.  W.  J.  Cash,  formerly  a  coun¬ 
try  newspaper  editor,  under  the  headline 
“The  War  in  the  South,"  tells  an  inside 
— or  at  least  a  one-side  story— of  the 
textile  workers’  strike  in  Gastonia.  His 
side  is  not  so  much  for  the  laborer  as 
against  “the  cotton-mill  baron,"  whom 
he  paints  in  very  unattractive  colors, 
but  who,  he  says,  “just  because  he  cared 
nothing  for  the  good  of  society,  has 
rendered  the  South  an  incalculable  serv- 


Mr.  Cash  describes  the  planter  philos¬ 
ophy,  the  outworn  economic  theory,  of 
these  mill  barons ;  the  laudation  poured 
on  them  by  the  major  part  of  the  South¬ 
ern  press — with  notable  exceptions  such 
as  the  Greensboro  Daily  News  and  the 
Raleigh  News  and  Obseri’er;  that  over¬ 
production  lias  been  the  curse  of  cotton 
mills  both  North  and  South,  and  the 
sp^ially  Southern  abuse  of  over-capi¬ 
talization,  and — far  worse — of  over¬ 
playing  the  strong  hand  they  held  in  the 
powerful  prejudices,  even  among  the 
workmen,  against  alien  ideas,  and  in  the 
popular  identification  of  every  union 
labor  demonstration  with  Soviet  and 
Communist  propaganda. 

“The  cure  for  the  woes  of  the  cotton- 
mill  industry  in  the  South  (says  he)  is 
the  New  Industrialism  which  not  only 
accepts  high  wages  and  short  hours  as 
inevitable,  but  professes  to  see  them  as 
creating  a  vast  new  market.” 

In  the  same  issue  of  the  Mercury 
Henry  F.  Pringle  etches  with  a  mor- 
dantly  acid  needle  a  sketch  of  the  suc¬ 
cessful  public  relations  expert  Edward 
L.  Bemays,  entitled  “Miss  Psychologist.” 
Pringle  “kids”  Bernays  and  is  not  at  all 
sympathetic.  Maybe  it’s  not  good  taste 
quite  so  often  to  call  him  Eddie!  But 
what  a  lot  of  information — did  you 
know  that  Mr.  Bernays’  mother  was  a 
sister  of  Sigmund  Freud?  Or  that  he 
was  launched  as  a  propagandist  through 
his  interest,  when  he  was  editor  of 
the  Dietetic  and  Hygienic  Review,  in  the 
dramatic  production  of  Brieux’s  “Dam¬ 
aged  Goods,”  for  which  he  raised  a 
subsidy?  Mr.  Pringle  gets  most  fun 
out  of  the  great  coup  of  Light’s  Golden 
Jubilee;  but  his  analysis  of  what  propa¬ 
ganda  did  for  hair  nets  and  for  Ivory 
Soap  is  equally  good  reading  and 
equally  valuable  in  pointing  out  the 
sound  commercial  foundations  of  mass 
psychology  as  manipulated  by  “Eddie.” 

Mr.  Bernays  alone  of  the  public  rela¬ 
tions  experts,  so  far  as  I  know,  has 
ventured  to  monkey  with  women’s  fash¬ 
ions  :  He  helped  transparent  velvet  to 
favor  and  momentarily  halted  the  decline 
of  the  hair  net — and  Mr.  Pringle  laughs 
at  him  for  refusing  aid  to  the  corset 
manufacturers  l)ecause  this  was  some¬ 
thing  (said  Beniays)  that  the  public 
could  not  be  brouglit  to  accept.  As 
audacious  as  Bernays  at  his  Ixtldest  is 
William  Bolitho  in  the  February  Harp¬ 
er's  Magasine,  where  he  writes  on  “The 
New  Skirt  Length.”  Longer  skirts,  the 
more  feminine  silhouette  and  all  that  are 
not,  Mr.  Bolitho  argues,  due  to  auto¬ 
cratic  decrees  of  man-millincrs  in  Paris, 
and  still  less  to  a  reawakened  moral 
.sense.  It  is  (if  I  get  what  he  is  driving 
at — and  I  am  none  too  sure)  a  romantic 
reaction  from  the  realism  and  simplicity 
of  the  War  period.  .\nd  then  he  makes 
this  rather  typically  Bolithian  further 
comment — ^that  the  new  style  is  a  snob 
style,  one  that  the  wage-earner  can  not 
share  with  the  lady  of  leisure.  In  short, 
the  beginning  of  hew  “sumptuary  dis¬ 
tinctions.”  His  two  explanations  do  not 
harmonize  very  well.  If  women  collec- 


class  of  wage-earners  be  omitted  from 
this  collective  movement?  And  may  it 
not  be  that  this  will  not  be  a  fashion — 
only  a  momentary  whim?  The  sales 
figures  are  not  complete. — R.  W. 


What  to  expect  when  a  newspaper 
woman  marries  a  newspaper  man  who 
drinks  is  told  by  Katherine  Brush  in 
“Young  Man  of  Manhattan”  (Farrar 
&  Rinehart).  Miss  Brush  armly  de¬ 
nies  she  has  drawn  her  character  from 
any  one  in  particular  but  admits  that 
it  is  not  surprising,  as  she  has  known 
so  many  sports  writers — was  one  her¬ 
self,  that  there  are  those  who  try  to  fit 
her  composite  to  specific  individuals. 


West  Virginia  University.  Because  the 
material  is  designed  principally  for  high 
school  students,  it  is  very  elementary 
The  author  suggests  in  the  introduction 
that  much  of  the  boredom  encountered 
in  the  usual  Ejiglish  composition  class 
may  be  overcome  by  organizing  the 
group  into  a  staff  to  publish  a  class 
newspaper  or  magazine  or  both.  Pub- 
lish  is  meant  in  the  legal  rather  than 
mechanical  sense. 


The  nation  announces  a  series  of 

civ  artirtpc  Kv  Ocu/alH  Garricnn  VillarH 


'^HREE  recent  novels  are  of  inter- 
est  to  newspaper  people. 

Although  not  a  newspaper  story, 
“Poor  Devil”  deserves  brief  mention  be¬ 
cause  its  author  is  Henry  Justin  Smith, 
managing  editor  of  the  Chicago  Daily 
News. 

H.  M.  Tomlinson’s  much  talked  of 
war  novel,  “All  Our  Yesterdays”  (Har¬ 
per  &  Brothers),  gets  a  line  or  two  not 
only  because  it  is  written  by  a  newspaper 
man  but  liecause  the  subject  matter  it¬ 
self  has  a  certain  journalistic  slant.  One 
of  the  characters  is  a  traveling  corre¬ 
spondent  in  a  fever-ridden  jungle  coun¬ 
try,  another  has  a  job  in  Fleet  Street 
where  the  reader  catches  a  glimpse  of 
the  well-known  journalistic  personality. 
Lord  Northcliffe. 


six  articles  by  Oswald  Garrison  Villard 
on  the  current  situation  in  the  newspaper 
field.  Beginning  early  in  February,  they 
will  treat  of  chain  dailies  and  the  larger 
press  associations,  indicating  trends  in 
their  development. 

Simultaneously,  announcement  is  made 
of  four  articles  which  will  reveal  “the 
extraordinary  organization  and  the  bold 
and  effective  methods  employed  by  the 
Christian  Science  Mother  Church  in 
maintaining  is  censorship  over  the  Amer¬ 
ican  Press.” 


lUBSTITUTING  real  life  situations 


for  make-believe  in  an  attempt  to 
make  English  composition  courses  in  high 
school  more  interesting  is  the  aim  of  the 
book,  “Applied  Writing  by  the  Journal¬ 
istic  Method”  by  Dr.  Perley  I.  Reed, 
head  of  the  department  of  journalism  at 


Besides  lessons  on  the  feature  articlf 
attention  is  devoted  to  the  editorial,  news 
story,  and  copyreading.  These  four  gen¬ 
eral  subjects  appear  in  rotation  through¬ 
out  the  book.  Charts  of  headlines,  copy- 
reading  and  proof-reading  symbols,  edited 
copy,  styles  of  make-up  are  printed  as 
aids  to  the  students.  Examples  of  writ¬ 
ing  are  taken  for  the  most  part  from 
college  student  publications. 

In  the  introduction  the  author  warns 
against  the  professional  training  of 
newspaper  and  magazine  practitioners 
in  the  secondary  schools,  “for  the  obvious 
reason  that  the  responsibilities  of  sudi  a 
profession  are  so  great  that  even  the 
highly  organized  universities  and  pro¬ 
fessional  schools  scarcely  suffice  to  edu¬ 
cate  men  and  women  who  can  enter  the 
journalistic  field  with  technical  and  in¬ 
tellectual  equipment  adequate  to  guaran¬ 
tee  their  own  rise  and  also  the  upward 
march  of  their  profession.” — R.  H.  McN. 


emember  way  bac 


w 


ien— 


PEOPLE  "TAXIED"  IN  HANSOM  CABS? 


Reflecting  bark  from  this  day  of  efficiency 
and  economy,  it  seems  almost  incredible 
that  there  was  once  a  time  when  the  viscera 
from  hog,  sheep  and  beef  was  commonly 
dumped  into  a  nearby  river  or  buried  in 
huge  trenches . . .  when  sausage  casings  were 
actually  thrown  away  —  wastefl.  Later  some 
of  the  casings  were  saved — but  only  in  such 
quantities  as  were  required  to  serve  the 
needs  of  the  local  sausage  factories. 

As  time  went  on  export  markets  were  de¬ 
veloped  ;  and  with  the  addition  of  a  steadily 
growing  domestic  popularity  of  ready-to- 
serve  meats  in  the  form  of  frankfurters  and 
other  types  of  sausage,  the  demand  for  cas¬ 
ings  turned  into  a  completely  marketable 
form  w'hat  was  once  almost  wholly  a  waste. 

Today  in  the  Armour  plants  every  foot  of 
the  intestinal  tract  of  hogs,  sheep  and  cattle 
is  saved,  cleaned,  cured,  graded  and  used. 
Even  the  removed  interior  mucous  lining  is 
saved,  evaporated  for  its  high  ammonia  con¬ 
tent  and  directed  into  channels  where  it  may 
serve  a  useful  purpose. 

Processing  of  casings,  too,  has  made  a 
decided  forward  step  in  recent  years,  and  an 
absolutely  sanitary  product  is  turned  out. 


After  thorough  cleansing  and  scraping, 
casings  are  soaked  in  ice-cold  brine;  then 
flushed,  tested,  graded  for  size  and  put  into 
salt  cure.  Again  they  are  flushed,  tested 
and  checked  for  grading,  sanitation  and 
wholesomeness. 


The  processing  time  has  also  been  greatly 
shortened.  Whereas  ten  days  were  formerly 
required  to  cure  hog  casings,  this  operation 
is  now  accomplished  in  twenty-four  hours. 
Operating  costs  have  been  reduced  and  the 
user  today  receives  a  better,  stronger,  less 
perishable  and  more  accurately  graded 
casing  than  ever  before.  Not  only  that,  the 
sausage  manufacturer,  however  small,  can 
obtain  Armour  and  Company  casings  in 
volumes  as  smqll  as  1-lh.  cartons  or  and 
10-lb.  pails.  TTiis  permits  frequent  pur¬ 
chases  and  a  product  assured  against  chance 
of  deterioration. 

In  their  preparation,  handling  and  qual¬ 
ity,  the  Armour  casings  of  today  contrast  as 
sharply  with  those  of  a  generation  ago  as 
the  present-<lay  lim-  ^ 

ousine  taxicab  con- 
trasts  with  the  hansom 
cab  of  bygone  days.  '  President 


President 


THE  NEW  AND  MODERN 

ARMOUR  see  company 


lively  and  intuitionally  are  expressing  a 
new  ideal  of  the  sex,  can  the  whole 


U.  S.  A. 
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HUNCHES 

One  Dollar  will  be  paid 
for  each  idea  published. 

Send  clipping  for  payment. 


NeXT  time  there  is  a  water  shortage 
story  in  your  territory  get  the  water 
department  oliicials  to  estimate  the 
amount  of  water  a  person  draws  to  get 
one  glass.  It  will  surprise  your  readers. 
_T.  D.  M. 


High  school  superintendents  get  more 
"nut "  letters  than  any  other  man  in 
lown.  Perfectly  sane  parents  become 
most  unrea-sonable  about  things  affecting 
their  children.  Cranks  of  all  kinds  want 
to  start  reforms  via  the  classroom.  Some 
«ould-be  teachers  display  the  most  amaz¬ 
ing  ignorance  in  filling  application 
blanks.  There  is  an  amusing  story  in  all 
this.— H.  J.  L. 


The  natural  ice  harvest  is  under  way 
now  in  many  cities.  Interesting  material 
on  the  working  crew  that  comes  each 
year  for  the  harvest,  ways  of  handling 
ice.  changes  in  methods,  such  as  use  of 
motor-driven  saws  and  planers,  and 
amount  of  ice  harvested  can  be  ol^ained 
on  a  visit  to  the  scene  of  operations. — 
L.  G.  M. 


How  many  and  what  murders  remain 
misolved  in  your  city  or  county?  This 
might  be  for  a  period  of  five  or  ten 
years,  and  be  made  timely  by  interviews 
with  officers  to  determine  if  any  action 
is  being  taken  in  any  of  the  cases. — 
A  G.  W. 


The  Bureau  of  Biological  Survey  of 
the  U.  S.  Deparment  of  Agriculture 
has  several  hundred  volunteer  observers 
in  all  parts  of  the,  United  States  who 
take  a  census  of  the  nesting  birds  in 
their  locality  each  spring.  The  local 
id)server,  with  his  data  on  the  species 
aixi  number  of  each  staying  in  the  vi¬ 
cinity  is  the  source  copy. — B.  L.  T. 


The  Sheboygan  (Wis.)  Press  sports 
'cction  is  brightened  during  the  winter 
months  by  a  series  of  stories  on  base- 
Wl  in  Sheboygan  since  the  first  team  43 
years  ago.  George  Buchanan,  player, 
nuscot,  umpire  and  traveler,  is  the  au- 
thnrity  for  the  daily  stories,  which  are 
written  in  collaboration  with  a  Press 
staff  sports  reporter. — Cleon  Walfcxart. 


Somewhere  in  your  city  can  be  found 
the  \'alentines  of  twenty,  thirty,  forty, 
and  perhaps  more  years  past.  Dig  thenj 
up  for  an  illustrated  feature  comparing 
“Wn  with  present-day  products. — L. 


_  The  Lowell  (Mass.)  Sun  is  placing  all 
Items  regarding  prohibition  and  prohibi- 
I'®’’  wforcement  under  a  two-column 
head  "Prohibition,”  thus  focusing  atten¬ 
tion  on  these  items  instead  of  placing 
them  at  various  places  in  the  paper. — P. 

Much  has  been  written  on  the  question 
will  take  kindlv  to 
the  new  longer  skirt-  To  get  a  '(lif¬ 
erent  slant  on  the  subject,  ask  several 
^  in  different  walks  of  life  whether 
«y  favor  the  change.  It  will  he  inter- 
mg  to  compare  the  reactions  of  the 
wried  and  single  men.— L.  D.  Cham- 


Newspaper  Engineering 

\An  organization  specializing 
in  newspaper  buildings,  all 
^  phases  of  newspaper  en- 
y  ffineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
^  valuations. 

S-  p.  WESTON,  INC. 

^ewspafier  Buildings. 
eroducUon,  Operation, 

42n  I  I'olnations, 

I'^xington  Avenue,  New  York 


OUTDOOR  ADS  ATTACKED 


Radio  Firm  Saya  Flasher  Sign  Inter¬ 
feres  With  Reception 

Certain  forms  of  outdewr  advertising 
faced  a  double  attack  in  Wisconsin  last 
week.  A  suit  was  begun  in  Milwaukee 
aimed  at  suppressing  •’flasher”  electric 
signs  as  obstacles  to  clear  radio  recep¬ 
tion  and  a  drive  was  started  by  t  he 
Wisconsin  Outdoor  Advertisers’  Associa¬ 
tion,  at  a  convention  in  Milwaukee,  to 
strip  the  countryside  of  ugly  “outlaw” 
signs  and  placards  that  line  the  high¬ 
ways. 

In  the  court  action,  the  East  Side 
Radio  Company  sought  an  injunction  to 
restrain  Joseph  T.  Aultman,  Inc.,  outdoor 
advertiser,  from  continuing  its  flicker 
electric  sign  on  the  roof  of  a  building 
near  the  radio  firm,  on  the  ground  of 
“trespass  of  the  air”  and  interference 
with  reception.  It  is  a  test  case. 

The  Aultman  company,  in  an  answer, 
asserted  that  the  injunction  would  set  a 
precedent  and  endanger  electric  signs 
throughout  the  state,  worth  tens  of 
thousands  of  dollars,  and  also  imperil, 
by  possible  subsequent  suits  in  other 
parts  of  the  country,  an  industry  involv¬ 
ing  millions  of  dollars.  The  decision 
rests  with  circuit  court. 


RULES  ON  LEGAL  COPY 

Gilbert  Bettman,  attorney  general  of 
Ohio,  has  ruled  that  where  there  is  a 
daily  newspaper  representing  the  politi¬ 
cal  party  casting  the  highest  vote  at  the 
last  previous  state  election,  but  no  daily 
ixaper  representing  the  party  carrying 
the  next  highest  vote,  publication  of  the 
delinquent  tax  list  should  be  made  in  the 
one  daily  paper.  He  said  there  is  no 
authority  for  publishing  the  list  in  a 
weekly  paper  representing  the  party 
casting  the  next  highest  vote. 


O’NEEL,  POYNTER  HONORED 

Frederick  Landis,  editor  of  thcLogans- 
port  (Ind.)  Pharos-Tribune,  was  princi- 
l)al  speaker  Jan.  24,  at  a  meeting  of  the 
Indianapolis  Alumni  chapter  of  Sigma 
Delta  Chi,  held  in  honor  of  Edwin  V. 
O’Neel,  city  hall  reporter  for  the  In¬ 
dianapolis  Times,  national  president,  and 
Nelson  Foynter,  publisher  of  the  Ko¬ 
komo  (Ind.)  Dispatch,  member  of  the 
national  council. 


WRITERS  TO  ORGANIZE 

Aviation  writers  will  organize  a  na¬ 
tional  association  similar  to  the  base¬ 
ball  writers,  during  the  International 
-Aircraft  Exposition  in  St.  Louis  Feb. 
15  to  23.  St.  Louis  aviation  writers,  who 
are  behind  the  plan,  include  Ted  Wag¬ 
goner  of  the  Post-Dispatch ;  Huuo  My- 
senberg  of  the  Globe-Democrat;  Ted 
Link  of  the  .Star  and  Frank  Daniel  Sul¬ 
livan  of  the  Times. 


MARKS  2STH  ANNIVERSARY 

The  Dublin  Irish  Independent  this 
month  celebrated  its  25th  anniversary. 
Dr.  W.  Lombard  Murphy  is  chairman  of 
the  Independent  Newspapers,  Ltd.,  which 
publishes  the  paper. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
I  Chicago,  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published,  j) 
Send  clipping  for  payment. 


This  is  a  gcxxl  time  for  classified 
solicitors  to  go  over  the  stock  of 
each  used  car  dealer  and  pick  out  two 
or  three  outstanding  values.  Display 
each  in  a  separate  ad  on  a  page  with 
the  heading,  “Best  Used  Car  Buys  in  the 
City.”  Explain  that  the  cars  were 
picked  by  representatives  of  your  paper. 
This  stimulates  reader  interest,  inspires 
confidence  and  increases  linage. — Gordon 
Gardner. 


“A  Million  Pictures  on  File”  was  the 
stopper  used  in  a  promotion  ad  by  the 
Des  Moines  Register  ami  Tribune  re¬ 
cently.  Copy  for  the  ad,  illustrated 
with  a  photo  of  the  morgue  with  two 
men  hunting  material,  told  of  the  pic¬ 
tures,  mats,  and  cuts  on  file,  and  pointed 
out  that  photographic  services  and  staff 
photographers  add  1,U00  pictures  a  week 
to  the  library. — L.  G.  M. 


The  Springfield  (Mass.)  Sunday 
Union-Republican  is  offering  prizes  for 
the  five  best  advertisements  on  why 
Monday  is  an  excellent  shopping  day. 
In  judging  the  contest  prime  considera¬ 
tion  is  given  to  the  best  reasons  offered. 
Professional  advertising  writers  or  per¬ 
sons  employed  by  these  newspapers  are 
not  eligible. — L.  D.  C. 


A  good  paying  stunt  is  a  “Made  in 
(Your  City)”  Campaign.  .Advise  the 
public  that  your  paper  is  sponsoring  such 
a  campaign  to  acquaint  your  people  with 
the  many  diversified  articles  manufac¬ 
tured  in  your  city.  Set  aside  a  promi¬ 
nent  store  window  or  your  office  window 
or  a  bank  window  and  display  the  prcxl- 
ucts  of  each  manufacturer  for  a  whole 
week.  Almost  every  manufacturer  will 


McCLURE 

FEATURES 


develop 

Circulation 

Prestige 

Advertising 

Revenue 


McCLURE  SYNDICATE 

373  FOURTH  AVENUE.  N.Y. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
workers  receive  their  weekly  wagM. 

A  market  with  no  sags  is  covered 
hy  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

Ask  Beckwith  —  He  KnowsI 


take  a  page  or  half -page  space  in  your 
paper  advertising  his  prcxliKts.  A  De¬ 
troit  bank  sponsored  such  a  display  that 
ran  two  years;  104  displays  were  on  ex¬ 
hibition  and  almost  every  one  of  them 
were  advertised  in  the  local  papers,  al¬ 
though  the  papers  in  that  case  did  not 
sponsor  the  exhibits. — Ci.  M.  Adams. 


A  picture  of  the  state  desk,  with  five 
men  at  work  and  in  the  background  a 
map  titled  "2,^0  active  Iowa  correspond¬ 
ents  send  o\cr  1,<XX)  Iowa  news  items 
every  week,”  helped  liven  up  a  recent  pro¬ 
motion  ad  for  the  Des  Moines  (la.)  Reg¬ 
ister  and  Tribune. — L.  G.  M. 

AIDING  OLD  INDIANS 

The  Sheboygan  (Wis.)  Press,  through 
its  editor,  C.  K.  Broughton,  recently 
broadcast  a  plea  over  Station  WHBL  for 
clothing  for  old  Indians  in  northern 
W'isconsin.  The  clothing  was  packed  by 
the  newspaper  and  sent  north. 


wire 

service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Free  Press  circulation 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


"Starts  The  Day 
in  Detroit 


0 

.  ROTO^„ 

Gravure 

Sections 

Jor 

Newspapers 
&  Magazines 

STANDARD, 

Gravure  Corporation 

I.OIUSV  ILLF..  hKNTl  ( 
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SURVEYS  RADIO  NEWS 

CoMt  Man  S»j»  Broadcaats  Don’t 
Hamper  Sale  of  Paper* 

Broadcasting  of  news  items  over  the 
radio  does  not  keep  persons  from  sub¬ 
scribing  to  newspapers.  News  items  are 
preferred  to  most  all  other  features  on 
the  radio.  Ninety-eight  per  cent  of  lis¬ 
teners  of  news  broadcasts  prefer  that 
no  crime  news  be  included  in  the  items. 

These  are  the  highlights  of  a  survey 
made  by  John  S.  Daggett,  veteran  re¬ 
porter  on  the  Los  Angeles  Times,  who 
reads  news  items  over  the  radio  four 
times  daily. 

Following  one  noon  broadcast  Dag¬ 


gett  requested  that  letters  be  sent  to  the 
newspaper  expressing  preference  _  of 
news  and  to  answer  several  questions. 
There  were  250  letters  receiv^,  98  per 
cent  of  which  asked  that  no  crime,  scan¬ 
dal  or  divorce  items  be  read. 

The  letters  stated  that  in  a  newspaper 
such  news  can  be  skipped  over,  but  on 
the  radio  all  had  to  listen  and  the  influ¬ 
ence  over  children  in  the  household  was 
not  good. 

Daggett  also  learned  that  a  majority 
of  those  who  wrote  in  were  also  sub¬ 
scribers  to  the  Times  or  some  other 
newspaper,  thus  indicating  that  the  brief 
broadcasts  do  ntjt  take  the  place  of  a 
newspaper. 


RAISED  FLOOD  RELIEF  FUND 

A  campaign  for  the  relief  of  flood 
suffers  in  the  inundated  southern  section 
of  Indiana,  sponsored  and  managed  by 
The  Indianapolis  Star  last  week,  brought 
a  total  of  more  than  $1,900  for  the  fund. 
A  local  broadcasting  station,  WFBM, 
cooperated.  Claude  A.  Mahoney  of  the 
Star  staff,  and  W.  A.  Jacoby,  radio  in¬ 
terference  engineer  managed  the  cam¬ 
paign  for  the  Star. 

WRITES  TRANSCRIPT’S  HISTORY 

Joseph  Edgar  Chamberlin,  a  member 
of  the  Boston  Transcript  staff  since 
1887,  is  the  author  of  a  recently  pub¬ 
lished  volume,  “The  Boston  Transcript,” 
a  hi.story  of  the  paper’s  first  century. 


DAILY  ORGANIZES  BAND 

A  Girls’  Band  has  been  organized  br 
the  Rodottdo  Beach  (Cal.)  Daily  Breezt 
under  the  management  of  Grail  R.  Pul-' 
ler.  The  outfit  is  nattily  costumed 
both  jackets  and  caps  carrying  the  Daily 
Breeze  insignia,  and  is  scheduled  to  plav 
several  engagements.  The  Breeze  is  on'p 
of  the  I.  C.  Copley  group. 

RAISING  $50,000  AD  FUND 

Advertising  Industries,  Inc.,  White 
building,  Buffalo,  expects  to  raise  a 
fund  of  $50,000  to  $70,000  with  which 
to  advertise  Concord  grapes  grown  in 
the  Chautauqua  region  during  1930.  The 
bulk  of  the  fund  will  be  placed  in  dis¬ 
play  copy  in  newspapers  in  eastern  cities. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 

Mean*  quirk  production  of  good 
plates  and  the  elimination  of 
casts  as  far  at  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sites) 

Space  Packing  Felt 
4  Thirknesaes  —  No.  25^ 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


FOR  MKOIUM  SIZKl)  N  K  W  SPAPF.  RS 


A  New  and  Finer 

GOSS 

DRY  MATRI,X  ROLLING  MACHINE 
The  45R 


litre  art  Seme  I  art.ous  Uteri 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G'E  tales  office 


GENERAL  ELECTRIC 


Akron  Elcclru  Co.,  Akron. 

Oh.o 

Datly  Pantagraph, 
liloomingitm.  111. 

Western  Newttpaprr 
Union,  HoHton.  Mas*. 

Partridge  &  Anderttun. 
('hicago.  III. 

Hodge  Mat  Service,  Cin¬ 
cinnati,  Ohio 

Weatern  Newspaper 
Union,  Cleveland.  Ohio 

M  chigan  Stereti  t  o.  (J 
Machines).  Detroit, 
Mich. 

Dispatch,  Dallas,  Texas 

Western  Newspajier 
Union.  Dallas.  Texas 

TimeH'Union,  Albany, 
N.  Y. 

Post,  I>cnver,  Colo. 

Herald.  Kverett.  Wash. 

Times- Recftrd,  Fort 
Smit  h.  Ark. 

News- Press,  Glendale 
California 

Tej^raph,  Harrisburg. 

Times,  Huntsville.  Ala. 

News,  Hollywood.  Calif. 

News  Sentinel.  Knoxville. 
Tenn. 

State  Journal,  Lincoln, 
Ncbr. 

Sun,  I..ong  Beach,  Calif. 

Odhams  Press  (2  Ma¬ 
chines),  Ivondun,  Kng. 

Sentinel,  Mdwaukce.Wis. 

Press,  Mobile,  Ala. 

Press,  Muncie,  Ind. 

Western  Newspaper 
Union.  New  V'urk  City 
(2  Machines) 

World- Hersild,  Omaha, 
Nebraska 

Leader.  Oklahoma  City, 
Oklahoma 

Post,  Paiudena.  Calif. 


1930  BUSINESS 


If  you  expect  it  to  surpass  last 
year  s  volume,  let  your  advertis¬ 
ing  reflect  your  optimism. 


Journal,  Pottsville  Pa. 

Times- World,  Roanoke, 
Virg^mia 

News  leader,  Richmond. 
Virginia 

News-Pilot.  San  Pedro 
California 

Union-Tribune,  San 
Diego,  C'alifornia 

Outlook.  Santa  Monica, 
Cal.fornia 

Press,  i^nngfield.  Mo. 

Times,  Tacoma,  Wash. 

Times.  Toledo,  Ohio 

Washington  Mat  Service, 
Washington.  D.  C. 

Hollister  Press,  Wilmette, 
Illinois 

News,  Wilkes-Barre,  Pa. 

Kings  Syndicate.  New 
York  City,  N .  Y. 

Globe,  Bethlehem.  Pa. 

Daily  Times,  l  eaver.  Pa. 

Polish  Union  l>aily, 
Chicago.  Illinois 

Item,  Mt.  Carn.el.  Pa. 

Post.  Baltimore.  Md. 

Commercial  ('olor, 

St.  Louis.  Mo. 

Afro-American.  Balti¬ 
more.  Maryland 

Sunda  y  I ndc  f  endent, 
Wilkes-Barie,  Pa. 

Herald-News.  Jtliet,  Ill. 

Western  Ne\fct|arer 
Union,  Buhalo,  N.Y. 

Western  Newsrar^r 
Union,  Ball  in  ore,  Md. 

Globe,  Joplin.  Mo. 

Western  Newspaper 
Union,  Pittsburgh,  Pa. 

Pr>gressive  Matrix  & 
Stereo  Co.,  Chicago,  III. 
{2  M achines) 

Sp  ikesman-Review, 
Sp)kane.  Wash. 

News-T ribune,  Tacoma 
Wash'ngton 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginoors 

Flatiron  Building 

176  Fifth  Av,.  at  23rd  St. 
Talaphoaai  Alconquin  1620 


Deaignera  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion.  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


REBUILT  PRESSES 

Scott 

16,  24  and  32  -  page  Presses 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octu¬ 
ple  and  Double  Sextuple  Presses. 
DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery. 
WALTER  SCOTT  &  COMPANY 

Miin  OIDcc  A  Factory  . Plainfleld.  N.  J. 

. Brokow  Bldg..  1457  Broadway 

Chicago  Olice . Monadnock  Block 


SPEED  MOULD 
FOR  CASTING 
FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controlB  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  HOE  &  CO.  Inc. 

General  Officea 
138th  St.  and  Eaat  River 
New  York  City 


Send  for  the  GOSS  45R  (older.  It  tells  ALL  of 
the  ttartling  points  of  new  merit,  convenience, 
economy,  performance. 


GOSS  PRINTING  PRESS  COMPANY 

I  ;  3  5  So.  Paulina  Street 

NEW  YORK  CHICAGO  ‘AN  rSANCISCO 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS — 40.000  per  hr.  The  heaviest 
and  most  productive  high  speed  unit  press.  Equipped  with  latest  quick 
lock-up  plate  clumps,  automatic  electric  brakes,  etc.,  etc.  Autoplate  and 
dry  lunt  oqulpint^nt.  All  inateriAls,  steels,  bronzes,  etc.,  of  tbe  latest 
approved  mechunical  engineering  practice. 

THE  DUPLEX  TUBULAR  aingle  plate  rotary.  The  full  30,000  running 
apeed  with  single  plates.  All  stereotype  costs  (material  and  lah«r)  cut  in 
half.  Economy  for  the  growing  moderate  sized  daily.  Unlt-deslgneii :  built 
in  8  pg.,  12  pg.,  16  pg..  20  pg.,  etc.  And  any  size  cun,  by  adding  units,  be 
increased  In  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dallies  and  weeklies. 
Prints  from  the  roll  and  cuts,  folds  and  delirers  perfected  newaiiapei*. 
6,  8.  10.  12,  14  or  16  pages  complete  In  one  operation.  Speed  6,000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writs  us  your  prsss  nssds—Lst  us  hslp  you  solum  your  prossroom  problsms-~ 
Our  staff  is  ot  your  soroieo 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 
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editor  &  PUBLISHER 

Qassified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

Al  l.  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

(VUte  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


business  OPPORTUN ITIES 

Brokers 


Very  Desirsble  Wee'sly  and  Job  Plant— Exclii- 
ilre  fertile  tlelil,  excellent  e<iuli)nient,  groHaiiig 
over  retuiniiig  to  owner  over 

profit;  Initial  piyment  »iri.(MX);  balance  liberal 
terms.  If  Inicreated  wire  or  plione  J.  B.  Shale, 
Times  Building,  New  York. 


For  Papers  Thst  Pay,  write  o«.  Our  list  In- 
(lades  lUb  of  llie  liest  ilalllea  and  weeklies  In 
the  Mkldle  West.  I'ersonal  service.  Clyde  II. 
Eaoi,  Board  of  Trade  Bldg.,  Kansas  City,  Uo. 


SsclusiTe  Evening  Dailies,  So.  California;  splen¬ 
did  profits,  growing  rapidly;  reasonable  price. 
Two  Illinois,  one  Michigan.  Money  makers. 
Charles  M.  Veniey.  Wrlgley  Bldg.,  Chicago. 


Magazine  For  Sale 


Kigazir.e  in  Havana,  Cuba,  for  sale.  Well 
esubilshed.  E-o2S,  Kditor  &  I'ubllslier. 


Special  Service 


Bosineis  OfBoe  Assistant — An  unusual  combina¬ 
tion  of  services  tliat  guarantees  exitense  reduc- 
tloa  In  III  departments — Editorial,  Circulstion 
isd  Ailrertislng.  E-012,  Editor  A  Bubliaber. 


ClRC^l^TION 

Promotion 


Ths  Charlsa  Partlowe  Company,  Occidental 
Bldg.,  Indlanspolls,  Invites  tbe  attention  of 
pabllsbers  desiring  Increased  circulation  to  the 
tidlcsa  cominendatlona  and  endorsements  of 
hading  A.B.C.  publishers  everywhere  appearing 
h  trery  Issue  of  EDITOR  &  l‘t'BI,ISBEK.  Tbe 
PARTLOWE  PLAN  campaign  la  being  used  year 
ifter  year  by  more  real  newapapera  than  all 
sthcr  cirrulatlon-liulldlng  services  combined — an 
STldence  In  itself  of  Its  Indisputable  worth  and 
sf  Its  outstanding  superiority.  The  only  clrcu- 
Istlot. building  organisation  In  Newapa|>erdom 
which  la  a  memlier  of  the  Better  Business 
Boreto  and  which  fnrnlsbea  piibllsbera’  affldavlts 
sf  exact  resnita  of  Its  every  campaign.  Wire 
collect  or  write  for  free  Partlowe  survey  and 
tialysis  of  your  Held. 


Tko  W,  8.  Kendall  Company,  104  N,  Bailey 
Are.,  Ixtulsvliie,  Ky.  —  Superior  (^Ircnlation 
Bulldere  —  Creators  and  sole  owners  of  The 
Kendall  Plan. 


•msll  Dailist,  weeklies.  And  satisfying  results 
la  Rainbow  Circulation  Campaigns.  No  “back- 
here.  II.  C.  Morhons,  Knickerbocker 
“Mf.,  42nd  at.,  Broadway,  New  Y'ork. 


Clrculttlott  Builder*— Blair  &  Austin,  230  North 
■iitb  St.,  Bpailhtg,  l>nn.  Originators  of  Sale*- 
■t&ihlp  riuh  raiiipHlgna. 

Owwmpsigni — ilnille*,  weeklies — net  4.000  to 
W.OOO  sulMcriittion*.  Onij  organisiitlnn  with 
drlvea  in  4  s.  Y.  (Mtj  horougb*. 
Badtoo  l>e  Station  C,  Brooklyn.  N.  Y. 

^  M.  Stewart  Company.  El  Cnrtea  Bldg.,  Santa 
I'allfornla,  An  efflulent  circulation 
wudiDK  organisation  acoeptlng  only  bonaflde 
Wwriptloa  «|wiif|  In  full  l»y  Hubscrllier).  Write 
•^ire.  witlMiiit  obligation,  for  Held  survey. 


EDITORIAL 


Children’s  Page 


Children,  with  editorl 
f^latlon  and  advertising  angles  Not  oi 
iiui  Itself  blit  civic,  recreatl 

r^i.  Kfoupa  cooperate.  Parties 

'Jmtervals.  Junior  Feature  Syndicate, 
Writ  42nd  8t.,  New  York. 


Find  what  you 
Want  through 

Classified  Service 


EMPLOYMENT 


Help  Wanted 


Business  Manager — Live  news  publcatlon  In  city 
of  biiiidred  thousand  population  needs  thorough 
business  man  with  exteusive  advertising  exi>erl- 
eiu’o  al)le  to  take  full  responsibility  of  publish 
lug.  Excollotit  future  for  serious  worker. 
Address  UtK’kford  Ueview.  Uockford,  lll.g  for 
appointiueiit. 


Mechanical  Superintendent  ftimillar  with  all 
departments  of  a  modem  newspaper  plant, 
wanted  in  a  city  of  hnlf  iiiillion  jiopulatloD  or 
less.  Must  be  nbie  to  disc'over  and  correct 
iiuiUM’essary  ex|ienses.  and  luulutaln  discipline 
us  well  us  Imrinoiiy.  Uive  nge,  experience  and 
Kiilury  expected.  K-r)2ti.  I-Mltor  A  1‘uidislier. 

Publishers'  Representative  Wanted  -In  each  of 
tlie  following  cities,  riiicugo,  Pittsburg,  .\tluuta. 
Betrfiit  und  San  Frunclsi’o,  l)y  .1  nutionally  cir¬ 
culated  iiewspupers  in  the  niitoinotive  held. 
THE  TAXI  WEEKLY 
STREET  TBAFFK’  NEWS 
THE  r.A.SOLlNE  UETAILEK 
We  offer  a  most  liberal  arrangement  to  tbe 
right  nioii,  und  un  opimrtunity  to  grow  with 
piiblicutlons  tliut  deftnitely  (*over  their  Held'*. 
Write  in  conUdence,  giving  full  details. 
ASSOt^lATKh  I.NDrsTUIAL  1»UBLICATI()NS. 
r»4  West  74tli  St.,  New  York  City. 

Reporter,  experienced,  under  30,  Vermont  con¬ 
nections  desirable.  Write  fully  first  letter. 
Free  Press,  Burlington,  Vermont. 

Solicitor  Wanted— Fine  opiHirtunity  for  strong 
salesman  who  has  agency  cuiitactK;  some  ex¬ 
perience  -  riglit  perMuiality  -in  Western  office 
newspaper  representative.  Write  Box  E-olo, 
F>lltor  &  Piildisher. 


Situations  Wanted 


Advertising  Manager,  employed,  desires  change. 
Plans,  writes,  sells  campaigns.  Hnild  lncresse<l 
linage.  References.  D-994,  Editor  A  Publisher. 

Advertising — Young  mao,  experienced  as  pro¬ 
motion  mansger,  copy  service  manager  and 
salesman,  desires  connection  with  metropolitan 
paper.  Has  ability,  originality,  adaptability 
and  the  ambition  that  achieves  results.  D-ff77, 
Editor  A  Publisher. 


Advertising  Manager — Solicitor.  28.  eight  years’ 
experience  on  metropolitan  and  smaller  dallies 
and  weeklies.  Successful  salesman,  pins  orig¬ 
inal  copy  and  layout  ideas.  Married.  Will 
locate  anywhere.  Own  car.  E-502,  Editor  A 
Publisher. 


Advertising  Manager  available.  Ten  years*  ex¬ 
perience  sales,  publicity,  eorre8|K>ndeuce,  copy, 
promotion.  Newspaper,  publication,  agency  or 
manufacturer.  College  graduate.  E-525,  Editor 
&  Publislier. 


Advertising  Man.  20.  now  employe<l.  middle  west 
city,  considers  <*hange.  Several  years’  display 
and  classified  experience.  Pnmiotlon  exi>erlence. 
Good  record.  E-527.  Editor  dr  Publisher. 


Advertising — In  advertising,  it’s  linage  and  cir¬ 
culation.  In  this  advertising  man.  It's  ability 
to  produce,  experience,  initiative,  personality, 
perseverance.  Don’t  be  nonchalant.  What  a 
vast  difference  a  letter  will  make  to  any  adver¬ 
tising  manager  who  looks  to  the  future.  E'504, 
Editor  &  Publisher. 


Advertising— Business  executive  and  exceptional 
I>ersonal  producer.  Long  record  of  successful 
metropolitan  and  smaller  city  experience.  Re¬ 
sourceful  under  all  circumstances.  Newspaper 
or  piiblNIier's  national  representative  proposi¬ 
tion.  Salary  and  Iwnus  preferred.  Young  mar¬ 
ried  man,  now  locate<l  East.  Cnquestionable 
references.  E-541,  Editor  &  Publislier. 


Advertising — An  evening  pa|>er  In  Middle  West 
city  of  approximately  300,000  has  oi>entng  for  an 
advertising  man  not  over  40  years  of  age:  one 
who  has  creative  ideas  and  knows  advertising 
and  selling  and  has  the  executive  ability  to  act 
as  assistant  to  the  advertising  manager.  In 
repl.ving  give  full  iiarticulars  covering  qualifica¬ 
tions.  salary  expected,  etc.  E-542,  Editor  & 
Publisher. 


Advertising  Salesman  or  Manager — Foreign  and 
1o<-hI  experience.  20  years  old.  energetic  and 
pnalticer;  plan,  layout,  write  copy,  sell;  inter¬ 
ested  in  daily,  city  10,000  to  40,000;  Job  must 
be  permanent  and  have  opportunity.  Salary 
|45.  Excellent  references.  Now  employed. 
E-521,  Editor  &  Publisher. 

Advertising  Manager,  National — Twelve  years* 
successful  experience,  with  newspaper  requiring 
a  man  with  broad  vision,  high  standard,  proven 
ability  Knows  eoop<>ration  and  promotion 
thoroughly.  Married,  college  education.  E-.Vi4, 
Editor  &  Publisher. 


Assistant  to  Publisher — Advertising,  circulation, 
news,  prmluctlon.  personnel.  Twenty  years’  ex¬ 
perience.  liest  reference*.  North  Jersey  or  New 
York.  K-520,  FXlitor  &  Publisher. 


Artist — One-man  art  department,  layouts,  re¬ 
touching.  cartoons,  drawings.  Married.  Now 
employed,  desires  change.  E-316,  Editor  A 
Publisher. 


Business  Office  Assistant — .An  unusual  combina¬ 
tion  of  services  that  guarantees  expense  redac¬ 
tion  in  all  departments — Editorial,  Circulation 
and  Advertising.  D-968,  Editor  A  Poblisber 


EMPLOYMENT 


Situations  Wanted 


Circulation  Manager— > 

Mr.  Publisher,  if  your  paper  nee<1s  a  high- 
class.  efficient,  capable,  circulation  manager  or 
as.sistant,  let  me  hear  from  you.  Age  27.  mar- 
rieil.  High  School  graduate,  12  years  circulation 
experience.  Understand  all  details  of  boy  pro¬ 
motion.  carrier,  street  sales,  dealers  and  mail. 
Know  office  system  and  routine.  Not  a  ‘  floater”; 
nine  years  with  present  puper.  Now  employed 
as  circulation  superintendent  on  leading  South¬ 
ern  paper.  Ambition  for  further  opportunity 
only  reason  for  changing.  Minimum  salary, 
^Ti.OOO  |H'r  year.  D  PSO,  iCditor  A  Publisher. 


Circulation  Man  available  at  once;  have  had 
complete  charge  good  paper,  thoroughly  quail- 
fie<i  in  home  delivery,  promotion  and  all  other 
circulation  detail.  Insurance  department  under 
my  Jurisdiction  broke  all  records.  Good  refer¬ 
ence.  Will  accept  opening  any  capacity  D-P72, 
Editor  A  Publisher. 


Circulation  Manager  wants  position  with  pro¬ 
gressive  outfit.  Years  of  practical  experience. 
Live  wire.  Knows  every  angle  of  the  game, 
and  gets  results.  Familiar  witii  up-to  date 
promotion.  Unusually  successful  wltli  carrier 
promotion.  A-1  r«‘ference.  E-531,  Editor  A 
Publisher. 


Circulation  Manager  or  traveling  representative. 
Ten  years’  exi>erience,  six  years  circulation 
manager  one  paper.  References.  E-522,  Editor 
A  Publisher. 


Circulation — City  manager.  Good  organizer  and 
builder,  I.  C.  M.  A.  member.  .Man  of  clean 
liabits,  spirit  of  loyalty  and  a  capacity  for 
detail.  E-.VL',  Editor  A  Publisher. 


Circulation  Manager,  now  employed  prominent 
Eastern  dally  desires  connection  with  West  or 
Middle  West  newspaper.  F^xperienced.  Can 
handle,  direet  and  build  under  any  eonditions. 
Dealer  carrier  changes,  or  any  iiiiiisual  pliase 
of  eireulation  work  receives  exiiert  direction 
under  this  man.  His  record  is  the  proof  of  his 
ability.  Interview  requested.  E  ,%44,  E<litor  A: 
Publisher. 


Circulation  Manager  with  IS  years’  experience 
wants  position  with  permanent  prospects.  Mar¬ 
ried,  steady,  12  years  at  one  place.  A  pro¬ 
ducer,  specialising  in  buy  promotion  at  small 
cost  |>er  order.  Best  references.  My  work  will 
s|>eak  for  itself.  E  530,  Editor  A  Publisher. 


Classified  Manager — 10  years*  exi)erlence  on  4 
papers,  selling,  promotion,  department  organ¬ 
izing  and  niamigiog.  Excellent  record  on  first 
and  s(>cond  papers,  .30.000  to  100,000.  Seeks 
larger  field.  D-091,  Editor  A  Publisher. 


Composing  Room  Foreman  desires  position  on 
Metropolitan  dully.  Thoroughly  familiar  with 
all  iiiechanical  branches.  Available  due  to 
recent  merger.  Replies  bold  strictly  confiden¬ 
tial.  References.  E-537,  Editor  A  Publisher. 


Copywriter,  23,  i’ollege  graduate,  year's  agency 
und  trade  pa|>er  {iromotlon  experience.  Best 
ref<>retic(»K.  Iiinnediately  available  due  to  re¬ 
trenchment.  E-045,  Fiditor  A  Publisher. 


Corrospondent — .\lert  Washington  writer,  who 
knows  news  and  its  interpretation,  can  handle 
another  newspaper  as  Washington  correspondent. 
Standing  Is  high  and  his  organization  gets  out 
of  the  routine.  Broad  experienc'e  us  news  exec¬ 
utive  enables  him  to  cooperate  closely  with 
editor  both  in  character  of  service  and  in  hold¬ 
ing  costs  down.  R-532,  Editor  A  Publisher. 


Desk  Man  or  iH’porter,  four  years*  experience, 
including  metro|>olitan.  Young,  energetic,  ambi¬ 
tious.  K-520,  FMitor  A  Publisher. 


Editorial — Experienced  young  newspaperman 
can  offer  unqualified  references  for  any  editorial 
position.  E-o24,  Editor  A  Publisher. 


Editorial  Director,  successful,  experienced  and 
ripened  writer  on  political  and  economic  sub¬ 
jects;  middle  age,  agreeable  personality;  un¬ 
usual  references  as  to  professional  ability  and 
personal  cbaructer.  T.  A.  Latta,  283(i  East  8th, 
Tulsa,  Okla. 


Editorial  Man— Reporting,  copy  reading,  make¬ 
up.  Just  resigned  editorship  New  York  weekly. 
E  51t,  Editor  A  Publisher. 


Editorial — Assistant  to  Editor,  experienced  young 
man  now  employed  on  suburban  daily,  wishes 
advantageous  oiiaiige  with  weekly  or  daily. 
Adet^t  at  feature  work.  Salary  not  objective. 
B  507,  Editor  A  Publisher. 


Executives  for  any 
department  may  be 
reached  direct  through 
Editor  &  Publisher 
Classified  Service 


EMPLOYMENT 


Situations  Wanted 


Editorial — Young  man  wanta  location  with 
future;  energetic;  well  trained  as  reporter,  bead 
line  writer,  proof  reader,  copy  reader  for  small¬ 
town  dally.  Now  handling  city  news  of  15,000 
imputation  city.  Four  years  In  prt»sent  location. 
D-981.  Biiitor  A  Publisher. 

Editorial  Writer  seeks  position  on  Democratic 
or  lilmrnl  uewspap<‘r  interested  in  opimsing  high 
tariffs  and  special  privilege  In  general.  Will 
work  as  editorial  writer  or  will  Iniild  page  of 
first  rank  for  publisher  who  wi'l  turn  over 
editorship  of  page  to  him.  £-505,  FMltor  A 
Publislier. 


Editorial  Writer  for  metropolitan  daily  wishes 
to  make  home  in  city  50.0(K)  or  more,  near  coast 
preferred.  Twelve  years  in  news,  four  as  edi¬ 
torial  writer,  full  policy  training.  Married, 
solM*r.  35,  references.  E  .500,  Editor  A  Publisher. 

Editorial  —.Need  editorial  man  who  can  really 
write?  Tlien  send  for  spei’inioii  edituriaN. 
Tliey'll  tell  the  story.  Emplojetl  l)Ut  desire  to 
make  change.  E-523.  Editor  A  Publisher. 


Paragrapher — Dry.  E  5,33,  Editor  A  Publisher. 


Press  Room  Foreman  or  mechanical  superin¬ 
tendent  wants  permanent  (msitlon  with  chance 
to  buy  sto<'k  later.  Competent  and  reliable. 
A-1  reference.  D-976,  Editor  A  Publisher. 

Publisher  of  evening  paper  in  town  of  200, (¥X> 
wishes  to  make  a  eliange.  Has  had  17  years' 
experh’m-e  in  all  phases  of  publishing  and  adver-’ 
tisiiig.  covering  national  magazines.  trade 
papers,  advertising  agencies  and  new8|>apers. 
Imth  small  town  and  metroiMditan.  Is  known 
to  llie  trade  as  a  live  wire  and  ext'eptlonal 
priMiucer.  Tlie  tougher  the  Job  the  better.  High¬ 
est  credentials  from  prominent  men  in  tbe 
business.  E-543,  PMitor  A  Publisher. 

Reporter,  young,  kwn,  energetic,  expcTienced. 
rispiires  position  on  daily.  Now  employed. 
Writes  well.  K-53t5,  Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


For  Sale — One  SI"  Chamller-Price  paper  cutter 
extra  bladea.  GomI  conilltlon.  Tbe  Oatewa, 
Cbronlrle,  Wyandotte.  Mich. 

Photoensravinz  equipment  for  aale.  Complete 
plant  or  uny  part.  MIlea  Machinery  Co., 

West  Broadway,  N.  Y.  C. 


LEGAL 


INTERNATIONAL  PAPER  AND 
POWER  COMPANY 
(Jlaaa  A  Common  Stock  Dividend 
The  Board  of  Director,  bug  tlilg  day  declared 
H  reRulur  quarterly  dividend  of  sixty  centa 
l(IO<'. )  a  gliare  on  the  Class  A  Coiuinon  Stock 
of  this  Coiiipany,  payable  February  15th,  1Q.'U> 
to  Class  A  Common  Stockholders  of  record  at 
the  close  of  business  on  February  1st,  193U. 
Cheeks  to  be  mulled.  Transfer  books  will  not 
close. 

R.  G.  LADD,  Ass’t.  Treas. 
Boston,  Mass.,  January  8tli,  in.'IU. 


Young  Men 

interested  in  investing  $5,000 
to  $10,000  (fully  secured)  and 
services,  may  find  their  oppor¬ 
tunity  with  one  of  several 
Southern  newspapers,  and  may 
write  us  in  confidence  giving 
detailed  experience  and  require¬ 
ments. 

SERVICE  in  the  South 

HARWELL  »  BUGGY.  Inc. 

Xctcepaper  Hrokere 

Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businm  Established  in  1899 

350  Madison  Ave.  N«w  York 
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mK^THIREY 


By  MARLEN  PEW 


lyrOTHING  in  music  stirs  some  of  us 
more  deeply  than  the  prelude  to  Act 
III  from  “Lohengrin.”  In  our  youth 
Carl  Brandebury,  of  the  A.F.,  and  1  used 
to  hang  in  ecstacy  to  the  brass  rail  of 
the  Metropolitan  Opera  House  when  Jean 
de  Reszke  sang  as  the  plumed  knight  of 
heaven.  So,  naturally,  when  New  York 
Evening  Post  announces  that  this  classic 
is  to  be  played  by  the  Rochester  Civic 
Orchestra  over  WJZ  at  ten  o’clock  Mon¬ 
day  evening  we  cancel  Newspaper  Club 
engagements  and  go  into  a  huddle  at  the 
home  radio.  The  Rochester  Civic  Or¬ 
chestra  is  playing,  but  not  the  scheduled 
prelude  to  Act  III.  We  wait  and  wait, 
but  the  familiar  Wagnerian  strains  do 
not  greet  the  ear.  "The  women  folks 
blame  the  New  York  Evening  Post.  By 
what  right  does  the  editor  make  radio 
announcements  which  are  not  fulfilled? 
But  some  of  us  know  that  the  broad¬ 
casters  are  doing  a  land-office  advertis¬ 
ing  business  these  days  and  the_  prelude 
to  Act  III  is  long  and  might  interfere 
with  an  advertising  contract.  At  any 
rate  on  Tuesday  we  asked  the  broadcast¬ 
ers  why  the  prelude  was  not  played.  The 
answer  was  that  the  notice  was  sent  out 
three  weeks  in  advance,  “no  correctjon 
waa  possible”  and  owing  to  advertising 
engagements  the  program  was  changed 
at  the  last  moment.  All  of  which  is 
pretty  tough  on  the  New  York  Evening 
Post,  in  my  belief.  I  can  get  over  the 
disappointment  readily  enough,  but  news¬ 
papers  do  not  soon  recover  from  the  evil 
results  of  publishing  misinformation. 
Whv  must  programs  be  sent  out  so  far 
in  advance?  Why  no  corrections  before 
publication?  It  sounds  rather  rackety 


I?  EPLYING  to  the  many  Shop  Talkers 
^  who  have  asked:  “What  do  you 
think  of  this?”  while  sending  clippings 
of  ^  New  York  Mirror’s  story  about 
Mrs.  Lindbergh  and  the  prospect  of  next 
April,  I  can  only  say:  Yes,  1  saw  the 
story,  and  all  the  pictures.  I  am  fond 
of  children  and  my  wife  and  I  have  been 
proud  and  hamy  to  anticipate  and  re¬ 
ceive  them.  No  one  ever  print^  any¬ 
thing  about  our  several  anticipations,  but 
we  are  not  famous  characters  and  would 
deserve  no  such  consideration.  If  I  were 
Col.  Lindbergh  I’d  try  to  carry  my  pub¬ 
licity  burdens  with  as  much  ease  and 
composure  as  is  possible,  perhaps  getting 
a  laugh  from  the  Mirror  story  with  my 
gotxl  wife  at  the  breakfast  table.  As  for 
punching  a  reporter’s  nose — it  would  be 
no  temptation.  If  the  story  was  in  bad 
taste,  violated  a  confidence,  was  an  in¬ 
vasion  of  private  rights,  the  editor  would 
be  the  clisp  to  punch.  Probably  few 
newspaper  men  would  have  written  or 
publish^  the  Mirror  story,  on  the  ground 
of  invasion  of  private  right,  but  perhaps 
we  arc  old  fashioned.  The  modern 
woman  does  not  hide  herself  as  did  our 
grandmothers  and  mothers,  but  rather 
proclaims  the  fact  far  in  advance.  This 
seems  better  because  more  natural. 
Young  husbands  continue  to  be  conven¬ 
tional  and  Col.  Lindbergh  is  none  too 
fond  of  newspaper  publicity,  anyhow.  I 
suppose  his  anger  is  justified  from  his 
point  of  view.  It  would  be  the  way  most 
men  would  feet 

*  *  * 

WRITING  in  New  York  Times  the 
able  J.  Brooks  Atkinson  tells  us  that 
the  most  interesting  plays  of  the  last 
decade  were:  “The  First  Year,”  “Six 
Characters  in  Search  of  an  Author,” 
“W^at  Price  Glory,”  “The  Show  OflF,” 
“The  Adding  Machine,”  “Young  Wood- 
ley."  “Processional,”  “The  Dybbuk,” 
“The  Last  of  Mrs.  Cheyney,”  “Broad¬ 
way,”  “Porgy,”  “Escape,”  “In  Abraham’s 
Bosom,”  Plough  and  the  Stars,” 


“Paris  Bound,”  “Saturday’s  Children,” 
"The  Royal  Family,”  “Strange  Interlude,” 
"Street  Scene”  and  “Journey’s  End.” 

Excellent  selections,  in  the  yiew  of  this 
casual  theatre-goer,  each  good  enough  to 
be  remembered  for  a  lifetime.  Interesting 
plays,  but  why?  A  broad  analysis  would 
come  down  in  summation  to  the  one  word 
— human.  In  terms  of  realism  each  play 
portrayed  an  unusual  and  yet  credible 
liuman  experience,  with  either  abstract 
or  concrete  application  to  the  life  and 
reasoning  sense  of  the  beholder.  The 
leading  characters  were  men  and  women 
in  tense  situations  which  called  out  quali¬ 
ties  of  soul  or  mind.  Good  or  bad,  none 
was  dull.  The  action  stirred  our  emo¬ 
tions,  sometimes  to  their  depths. 

*  *  * 

used  to  call  the  stuff  good  plays 
”  are  made  of  “H.I.”  The  term  is  nearly 
obsolete  in  newspaper  offices  of  this 
day.  And  so,  well  nigh,  is  human  inter¬ 
est  news  writing,  ruM  out  by  the  mod¬ 
ern  dispensation  which  compels  reporters 
and  rewriters  to  avoid  the  “sob”  charge 
as  if  it  were  the  blackest  indictment. 
With  iced  fingers  and  stiff  backs  we  de¬ 
scribe  in  perfectly  conventional  and  im¬ 
personal  terms  such  as  blood,  guts,  hair, 
sore  feet,  wanted  and  unwanted  babies, 
heroism,  villainy,  charity,  greed,  love, 
hate,  tenderness,  cruelty,  tears,  smiles, 
wails,  songs,  poverty,  luxury,  frauds, 
misery,  happiness  and  all  other  elements 
in  the  lives  of  perscMis  in  the  news, 
whether  they  live  on  Thoid  Avener  or 
Park  Ahvanoo,  parallel  thoroughfares  in 
this  and  every  city.  The  classic  stuff  of 
the  theatre  and  the  novel  is  exposed  in 
news  situations  every  day,  but  all — or 
nearly  all — newspaper  men  avoid  it  as  if 
it  were  loaded  with  psittacosis  bugs.  A 
good  story  about  people  of  flesh  and  bone 
in  many  offices  is  regarded  as  scarcely 
resi)ectable.  Everything  must  be  written 
witli  the  restraint  of  a  legal  brief  or  a 
l)ank  statement.  The  copy-desk  whacks 
out  every  human  gesture.  Men  and 
women  may  only  be  people  like  you  and  I 
in  fiction  and  on  the  stage  and  screen. 

*  *  * 

T  THINK,  of  course,  that  sob  stuff  was 
^  overdone  by  the  previous  generation — 
but  only  because  it  was  so  outrageously 
faked  by  incompetents.  True  H.  I.  has 
never  been  overdone,  could  not  be.  Every 
experienced  man  can  remember  classic 
newspaper  stories  that  rank  with  Mr. 
Atkinson’s  most  interesting  plays — stories 
by  such  H.  I.  masters  as  Langdon  Smith, 
Frank  Ward  O’Malley,  Will  Irwin,  Irvin 
Cobb,  Martin  Green,  Arthur  Brisbane, 
Frank  M.  O’Brien  and  dozens  more  we 
might  mention.  How  many  names  can 
you  suggest  from  the  rising  generation 
of  newsmen  that  are  notable  because  of 
newspaper  stories  which  are  destined  to 
be  remembered?  When  H.  I.  went  to  its 
grave  it  dragged  in  with  it  one  of  the 
best  opportunities  for  young  writing  men 
and,  in  my  view,  a  proper  and  highly 
desirable  editorial  function. 

*  *  * 

DOBERT  MINOR  was  among  theper- 
-*-*■  sons  injured  in  a  Communist  raid 
at  New  York  City  Hall  last  week.  A 
policeman  mercilessly  beat  him  with  a 
club  and  he  may  never  regain  health. 
He  is  an  editor  of  a  Communist  news¬ 
paper.  called  the  New  York  Daily 
Jt’orkcr,  and  is  one  of  the  bitterest  and 
most  violent  rebels  against  the  political- 
economic  order  in  this  country.  Some 
ten  years  ago  Robert  Minor  was  the  bril¬ 
liant  cartoonist  of  Ne^v  York  Evening 
World.  He  was  one  of  the  first,  I  think 
with  Boardman  Robinson,  to  introduce 
the  crayon  as  a  cartoon  medium.  He 
made  humorous  pictures  at  times,  but 
most  of  his  stuff  was  acid  criticism.  One 
day  he  resigned  in  a  huff  and  plunged 


into  the  exciting  life  of  the  radical  circle 
of  Greenwich  Village.  Mary  Heaton 
Vorse,  who  writes  beautiful  stories  in 
high-class  women’s  magazines  when  she 
is  not  actually  leading  Communist  strikes, 
was  an  influence  in  Minor’s  career.  He 
became  as  red  as  she,  passing  through 
all  the  stages  from  parlor  socialism  to 
violent  Communism.  He  is  an  intelligent 
fellow  and  highly  developed  on  the  emo¬ 
tional  side.  His  drawings  now  appear  in 
little  radical  papers  and  he  is  often  seen 
on  the  soap-box  or  leading  Corrnnunist 
strikes  and  is  a  sarcastic,  rapid-fire  talker. 
The  man  is  committed  heart  and  soul  to 
the  red  philosophy  and  is  more  abusive 
of  Socialists  than  of  the  “American  bour¬ 
geoisie”  or  even  capitalists. 

*  *  » 

TN  SOME  ways  Robert  Minor  reminds 
me  of  the  late  Jack  Reed,  one  of  the 
most  romantic  figures  1  have  ever  known, 
who  threw  his  genius  and  life  into  the 
seething  cauldron  of  radicalism.  Soviet 
Russia  honors  his  grave  at  the  Kremlin 
wall,  but  I  cannot  believe  that  the  Jack 
Reed  we  once  knew  and  admired  in  New 
York,  whose  big  heart  would  bleed  for 
any  suffering  creature,  would  now  be 
content  in  Moscow.  No  matter  how  he 
might  resist  opposition  to  the  Communist 
theory  his  humanity  would  permit  of  no 
such  cruelty  as  the  Soviet  government  is 
at  present  inflicting  upon  the  kulak  class. 
Reed  was  a  red  reformer  and  developed 
fierceness  in  his  late  days,  but  native 
gentleness  in  him  would  never  counte¬ 
nance  the  criminal  tyranny  of  the  govern¬ 
ment  he  died  believing  would  in  the  end 
realize  the  age-old  dream  of  universal 
brotherhood. 

♦  ♦  * 

TN  New  York,  metropolis  of  the  world’s 
-*•  freest  nation,  cops  beat  men,  women  and 
children  because  they  have  assembled  at 
City  Hall  to  protest  against  the  killing 
by  a  policeman  of  a  strike  leader  at  a  shoe 
factory.  Robert  Minor  was  one  of  many 
who  fell.  In  Russia  the  press  is  gagged 
and  news  of  persecution  of  individuals  is 
kept  under  cover.  But  while  the  New 
York  press  has  no  sympathy  for  crazy 
local  red  ^itators  the  police  were  so 
roundly  criticised  for  the  brutal  City 
Hall  clubbing  party  that  the  Commis¬ 
sioner  of  Police  has  ordered  an  investi¬ 
gation.  How  an  intelligent,  sensitive, 
whole-souled  man  like  Robert  Minor, 
the  artist,  can  prefer  one  to  the  other, 
the  kno'ut  of  the  Moscow  Communist  to 
the  club  of  the  New  York  cop,  is  beyond 
my  comprehension.  His  type  should 
stand  against  all  brutality.  What’s  the 
head-splitting  row  about,  both  in  New 
^ ork  and  Moscow?  Money,  of  course. 
■\  fatter  share  of  the  earth’s  spoils. 
Civilization  still  has  one  foot  in  the 
jungle. 

NEW  YORK  GROUP  ELECTS 

J.  Noel  Macy  Elected  President  of 
Associated  Dailies 

The  New  York  Associated  Dailies, 
consisting  of  the  smaller  dailies  in  the 
state,  met  in  annual  convention  at  Syra¬ 
cuse  last  week  following  the  New  York 
State  Publishers’  convention. 

New  officers  elected  were :  President, 
J.  Noel  Macy,  Tarrytown ;  vice-pres¬ 
ident,  E.  Stuart  Underhill,  Coming; 
secretary,  F.  E.  Kessinger,  Rome. 

Automobile  publicity  was  one  of  the 
questions  on  the  list  submitted  in  ad¬ 
vance  for  the  members  to  relate  their 
experiences  and  endeavor  to  solve. 
Stories  about  new  models  of  cars  were 
considered  “newsworthy.”  As  to  the 
general  run  of  auto  stories  some  stated 
they  did  not  believe  the  manufacturers 
themselves  placed  very  much  weight  in 
them,  although  local  dealers  sometimes 
did. 

Protection  of  the  local  merchant,  close 
cooperation  with  the  chamber  of  com¬ 
merce  and  retail  merchants’  bureau, 
were  felt  to  be  advisable.  However,  in 
the  case  of  an  out-of-town  auto  dealer 
going  out  of  business  and  advertising 
his  stock  of  cars  at  a  cut  rate,  opinion 
was  divided  as  to  acceptance  of  the 
advertising,  many  being  of  the  opinion 
that  such  advertising  could  not  be  re¬ 
fused  any  more  than  if  a  local  mer¬ 
chant  advertised  a  sale  of  goods  at  cut 
rate. 


SEES  GROWING  NEED 

FOR  CRUSADERS 

Cri»t,  of  Brooklyn  Eagle,  TelU  Teack- 

er»  Only  Hope  of  Political  Re- 
form*  Lie*  in  Pre**  Expo*ure 
of  Evil  Condition* 

•More  courage  and  independence  in 

newspapers  is  needed  today  than  at 

any  previous  time,  Harris  M.  Crist, 

-  managing  editor 

of  the  Brooklyn 
Daily  Eagle,  de¬ 
clared  in  an  ad¬ 
dress  before  the 
teachers’  group 
of  the  Heads  of 
Department  As¬ 
sociation  of 
Brooklyn  at  the 
Hotel  Biltmore, 
Jan.  25.  These 
qualities  are  par¬ 
ticularly  neces¬ 
sary  in  large 
Haikis  M.  c*i*T  metropolitan  ch- 
i  e  s,  especially 

New  York,  Mr.  Crist  declared. 

Launching  a  criticism  of  the  corrupt 
political  conditions  in  New  York,  which 
he  blamed  on  the  two-party  system  now 
prevalent  in  the  metropolis,  the  Brook¬ 
lyn  managing  editor  declared: 

“In  view  of  these  unfavorable  circum¬ 
stances  the  obligation  of  the  press  is 
greater  than  ever  before  to  be  on  the 
alert  to  expose  and  fight  the  corrupting 
influences  in  politics  and  business.” 

The  Bar  Association  and  similar 
organizations  are  not  to  be  depended 
upon  for  action  toward  improving  bad 
conditions,  Mr.  Crist  told  his  audience. 

“Here,  as  in  England,”  he  stated,  "re- 
ff)rms,  if  any,  must  be  brought  about  by 
the  press.” 

Only  three  newspapers  in  New  York 
are  real  crusaders,  Mr.  Crist  said.  They 
are  the  Telegram,  Evening  World  and 
Brooklyn  Eagle.  Spasmodic  courage  in 
making  partisan  political  attadcs  n 
shown  by  one  or  two  others,  was  his 
opinion.  He  deplored  the  fact  that  some 
I)rosperous,  influential  newspapers  use 
their  great  resources  only  to  gather  and 
print  the  daily  grist  of  news  and  turn 
none  of  thdir  vast  power  toward  cam¬ 
paigning  for  the  public  good. 

“Fortunately,”  he  continued,  “there  are 
some  publishers  in  New  York  who  have 
not  forgotten  that  newspaper  owners 
have  responsibilities  other  than  those  to 
stockholders.  There  are  couragMus  men 
here  who  realize  the  need  for  independ¬ 
ent,  outspoken  newspapers  and  who  are 
doing  their  best  to  provide  them. 

“It  is  not  too  much  to  py  that  fear 
of  exposure  in  the  press  is  as  great  a 
deterrent  to  crime  as  the  fear  of  ewt- 
viction  and  punishments  in  court. 

“It  was  pressure  by  the  press  on  Dis¬ 
trict  Attorney  Banton  that  caused  that 
official,  after  a  delay  of  more  than  a 
year,  to  put  McManus  on  trial  for  the 
unsolved  Rothstein  murder  mystery.  The 
public  learned  of  the  scandals  of  Magis¬ 
trates  Vitale  and  Mancuso  through  facts 
dragged  out  by  the  newspapers.” 

Mr.  Crist  narrated  the  sto^  of  the 
Eagle’s  campaign  for  an  investigation  of 
the  New  York  State  Banking  Depart¬ 
ment  after  the  failure  of  the  City  Trust 
Company  of  New  York  with  a  1®*^* 
$4,000,000  of  depositors’  funds.  This 
campaign  resulted  in  the  resignation  of 
Superintendent  of  Banks  Frank  H. 
Warder.  Five  weeks  after  the  bank 
failed  the  case  was  announced  as_  a 
closed  incident  by  “an  arrogant  suP*’™' 
tendent  of  banks,”  Mr.  Crist  said.  He 
told  how  for  36  days  the  Eagle  main¬ 
tained  a  vigorous  campaign  of  exposure 
bringing  out  all  the  hidden  fa*^*  ° 
corruption  and  won  its  crusade  m  tne 
face  of  threats  of  libel  suits  and  pumsn- 
ment  for  contempt  of  court. 

REPORTER  WRITES  BOOK 

.Aaron  Marc  Stein,  editor  of 
for  the  Nnv  York  Evening 
author  of  “Spirals,”  a  novel  publish 
last  week.  Stein  is  23  years  old.  i 
novel  has  no  women  characters. 
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